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Dear Board,

Now that we are through the week | am sending you an update on how things have unfolded internally and extemally.
Overall it has been a very good week. The coverage has been generally quite factual and balanced. Jean managed
difficult conversations with his employees exceptionally well. They are professional but obviously anxious.The calls with
clients went well. Jean indicated that they understand this is a long play' and that it is business as usual for now. He did
not flag any issues of concern on that front.

We had two good employee town halls where Hubert/Louis and then Hubert/Heather outlined the paper. There is a great
deal of interest in and support from employees generally.

The digital site has been a great success. We had 7000 views on day 1. We have had almost 60,000 views of our short
video teaser on social media.

| have attached the following documents for you:

1. Question period Hansard transcript of Minister's response to questions about our proposal
2. Speaking points which may be useful to you

3. Tony Manera letter to The Ottawa Citizen

4. Media coverage from Monday and Tuesday this week and a couple of select articles

5. Top Ten Facts sheet we have now posted on our internal site

Lots more work to do to advocate strongly for this proposal but we are off to a good start.
Regards,

Alex

ey
ey
!!'
Alex Johnston
Vice-présidente, Stratégie et Affaires publigues 7/ Vice-President, Strategy and Public Affairs
alex.johnston@cbc.ca
416.205. 7440 bureau/office
416.670.6470 cell
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Question period
November 29

Peter Van Loan (CPC): York—Simcoe.

In two thousand ten, a quarter of the CBC's funding was from advertising. But this was falling in recent years
as advertisers are abandoning CBC programs. Today it seems only around 15% of revenues come from
advertisers. Taxpayers are now being asked to make this failure into a virtue and the solution, another third of
a billion dollars per year from the poor beleaguered taxpayers and a guaranteed annual increase in the CBC
subsidy forever. Does the government agree with the CBC president that their business model is quote
profoundly and irrevocably broken?

Mélanie Joly (Lib): Ahuntsic-Cartierville

Thank you, Mr. Speaker. We just reinvested $675 million in the CBC and also we decided to launch important
consultation on how to support Canadian content in a digital age. What we heard from these consultations is
Canadians love the CBC. 30,000 people participated in these public consultations, 3,000. Hundreds of people...
Submitted ideas and reports and of course I understand the CBC submitted their own report. We'll be studying
all submissions and we will be

()

Peter Van Loan (CPC): York—Simcoe.

Apparently all that money isn't working, Canadians look for high-quality Canadian content from the CBC but
fewer are watching. In 2001, the CBC drew almost 10% of the Prime time audience, today that number is
close to 6%. Viewers tune out. No wonder ad revenue is in free at all. The CBC has a solution. Taxpayers can
be conscripted to replace ad revenue. After all, when Liberal spending is out of control, what's a third of a
billion dollars between friends? Do the Liberals really plan on rewarding falling viewership by giving the CBC
even more of taxpayers' money?

Mélanie Joly (Lib): Ahuntsic-Cartierville

Thank you, Mr. Speaker. We understand that the media and entertainment sector are facing important
challenges because of technical changes, technological changes that are affecting how people consume
information and entertainment, And this is why we decided to look into the entire federal policy toolkit to adapt
it to the digital age. Our entire federal policy toolkit does not take into consideration the internet, the
broadcasting act, and all different levers within heritage or developed under the Mulroney government.

Sylvie Boucher (CPC): Beauport—Cote-de-Beaupré—ile d'Oriéans—Charlevoix

Mr. Speaker, as the Minister of Canadian Heritage continues her endless consultations, CBC asked for $400
million in additional funding and asks that its funding be depoliticized by being indexed to inflation. Now we
can imagine that the Minister is going to accept all of their requests because, as she said herself, the choice is
easy. It's CBC. Mr. Speaker, will this government continue playing Santa Claus for its friends and unfairly spend
another $400 million?

Mélanie Joly (Lib): Ahuntsic-Cartierville

Thank you, Mr. Speaker. As we have said many times, we already in the election campaign announced that we
would invest $675 million in CBC radio Canada and we did that. Why? Because we want to fix the Conservative
cuts of the last ten years, and because the people of Canada believe in the importance of having a public
broadcaster that is strong, that having been said, I also launched public consultations, 30,000 people
participated in those public consultations and in 2017, we'll come up with a new plan.

November 30
Rona Ambrose (CPC): Sturgeon River—Parkland
Mr. Speaker, the CBC receives more than a billion dollars a year from taxpayers. Now they're looking for an

extra 400 million dollars a year. That would mean another $46 for every man, woman and child in this country.
Money that Canadians cannot afford. We're already $30 billion in deficit, and we cannot afford to keep
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spending. So will the Prime Minister assure Canadian families that they won't be on the hook for this. Do the
right thing and just say no.

Justin Trudeau (Lib): Papineau

Once again, Mr. Speaker, the Conservatives are demonstrating that they don't understand the importance of
cultural industries, of artists, of creators, not just the Canadian identity, but to growing the economy. The
fact is investing in the stories that bind us together as a nation in both official languages, ensuring that
Canadians understand each other's lives and experiences is at the heart of a mandate of the CBC and
listening to Canadians is exactly why we are on this side of the house, and they are stuck in opposition.

Peter Van Loan (CPC): York—Simcoe

Standing up for our students is what we were sent here to do. Just a month ago the Liberals gave the CBC
$675 million on top of the billion dollars a year they already get. The CBC now says it's not enough, and they
want another third of a billion dollars a year, and more from the hard-pressed Canadian taxpayers. When it
comes to the CBC, it seems it's just never enough. The Liberals say they are open to this request from their
friends. Will someone over there finally take the side of the taxpayers and halt the convoy of brinks trucks to
the CBC.

Mélanie Joly (Lib): Ahuntsic-Cartierville

I must remind the honourable member that we invested 6 75 million into CBC Radio-Canada, because there

were important cuts in the past ten years that really affected negatively our public broadcaster, and what --
and I would also advise my colleague and friend that we did public consultations on Canadian content, and
the reality is that the members of the N.D.P. And the Bloc participated in consultations, and nobody from the
Conservatives participated. And what we clearly heard is that Canadians love

A0064644_4-000004



Speaking points for Board Members

e Back in April the Minister launched a series of consultations with Canadians on the
future of Canadian content in a digital world. She made it clear that “everything was
on the table”.

e This gave CBC/Radio-Canada a unique opportunity to envision a stronger future the
public broadcaster, where it can become an anchor at the heart of a stronger and
more vibrant creative and cultural economy in Canada.

e On Monday, Nov 24, CBC/Radio-Canada officially launched its vision publically and
with Canadians:

e www.avenir.radio-canada.ca
e The paper is generating a lot of attention/coverage:

e Extensive coverage in all national dailies in English and French, regional and
national broadcast media, and on social media.

e First wave of coverage strictly factual. Reaction is becoming more positioned
and we expect that to continue. Balance of positive and negative, tending
towards neutral/positive.

e There is much support for the position - even among our critics - though most
are calling for more discussion.

e In broad strokes, here's what the vision puts forward:

e Canada should develop a cohesive cultural investment strategy, engaging all
of the countries creators and creative industries, similar to what Britain
accomplished with its “Creative Britain” initiative. Britain's Creative Industries
Task Force generated impressive results, and the BBC was at the heart of
their success.

e CBC/Radio-Canada can play a key role in supporting a similar strategy in
Canada by;

m anchoring a strong and vibrant cultural ecosystem to strengthen our
creative economy;
deepening our engagement with Canadians;
partnering more closely with Canada's creators, creative communities
and culture institutions to create even more great Canadian content;
and

m promoting Canadian content to the world.

¢ To allow that to happen we recommend removing advertising from
CBC/Radio-Canada. This would allow the broadcaster to focus squarely on
the cultural impact of our mandate. It would also free up advertising revenue
to help private media companies transition to a digital environment.

e For CBC/Radio-Canada to become an ad-free public broadcaster, we
recommend increasing per person funding to CBC/Radio-Canada to $46 — an
increase of $12 per Canadian. This would enable CBC/Radio-Canada to
remove advertising from its services, complete its transformation, and
strengthen Canada's creative economy. This amount reflects the (inflation
adjusted) per person funding increase recommended by the Standing
Committee on Canadian Heritage in 2008.
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e The focus in the coming weeks and months will be on advocating for this vision and
helping Canadians imagine Canada as a cultural powerhouse and a cultural and
creative economy made stronger by the work we do.
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OTTAWACITIZEN.COM, TUESDAY NOVEMBER 29, 2016

Ad-free CBC would raise the bar for all broadcasters
Re: CBC asks Ottawa for more than $300 million in new funding to go ad free, Nov. 29.

The CBC's just released position paper “Strengthening Canadian culture in a digital
world” makes a compelling case for public broadcasting in Canada.

Among its several recommendations, one stands out as bold and exciting: moving away
from advertising as a source of CBC funding. When the CBC competes for the same
commercial revenue as private broadcasters, its programming is not sufficiently
differentiated from what is available on commercial platforms, leading taxpayers to
question why the CBC is subsidized at all.

A virtually commercial-free CBC requires a new funding model, involving a larger
parliamentary appropriation, more or less in line with a 2008 recommendation from
Parliament's Canadian Heritage committee. Even so, the per capita public subsidy
would be lower than what public broadcasters receive in other countries such as Great
Britain. This is doable. | hope Canadians will give the matter serious consideration.

Canadian private broadcasters now enjoy various kinds of direct and indirect public
subsidies. These, as well as certain Canadian content requirements, could be scaled
back. Such measures, coupled with access to the advertising revenue pool vacated by
the CBC, would help them.

Once the CBC ceases to chase advertising dollars, it can concentrate on its core
mandate, which is to offer high quality distinctive Canadian programming, which would
raise the bar for all broadcasters, thus realizing its potential to serve as “the anchor for
Canada's cultural ecosystem.” This is also consistent with the Heritage

Committee's reaffirmation of “the importance of public broadcasting as an essential
instrument for promoting, preserving and sustaining Canadian culture.”

Tony Manera, former president of the CBC, Ottawa

http:/fottawacitizen.com/opinion/ietters/todays-letters-women-at-the-gym-more-money-for-cbc
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WWW.CBC.CA, MONDAY NOVEMBER 28, 2016
8:57 PMET

CBC/Radio Canada asks for $400M in
increased government funding to go ad-free

Public broadcaster wants to move to a funding model similar to U.K.'s BBC

Nicole Ireland, CBC News

Canadian
Broadcast\\a\g

C Qrporat\m\

The £ i for wi argaly be repla el funding if the
advertising, it says. (hark

wiia prganzaiion elminalos

CBC/Radio Canada has submitted a position paper to the federal government proposing the public
broadcaster move to an ad-free model, similar to the one used to pay for the BBC in the United
Kingdom, at a cost of about $400 million in additional funding.

“We are at a critical juncture in our evolution, continuing to operate under a business model and
cultural policy framework that is profoundly broken,” says the CBC's document, released on
Monday afternoon."At the same time, other nations are maving their cultural agendas forward
successfully — and reaping the benefits of strong, stable, well-funded public broadcasters."

The additional money CBC is asking for would largely be "replacement funding" if the

media organization eliminates advertising. The proposal requests $318 million to replace
advertising revenue: $253 million in lost ad sales plus $105 million to "produce and procure
additional Canadian content" to fill the programming gaps in their absence. CBC is also asking for
$100 million in “additional funding of new investments to face consumer and technology
disruption.”

However, the proposal notes that removing ads will also result in savings of $40 million in the cost
of selling advertising.

Total government funding for CBC would equal an investment of $46 per Canadian every year —
up from the current $34 per Canadian it currently receives, the document says.

. Read the full CBC/Radio Canada proposal
Ad revenue criticism
The proposal, titled A Creative Canada: Strengthening Canadian Culture in a Digital World, comes
in the midst of calls from some private media outlets for the public broadcaster to stop selling

digital ads on the CBC.ca website.

Critics have said that the CBC is taking ad revenue away from private media that are struggling
financially.
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But CBC/Radio Canada president Hubert Lacroix rejected that argument in a Nov. 21 letter to
the parliamentary standing committee on Canadian heritage, saying that its digital advertising
revenue only amounts to $25 million, "just 10 per cent” of its total ad sales of $253 million.

"It is difficult to believe, as some media have suggested, that if only CBC/Radio-Canada was
prevented from earning $25 million, their problems would be solved," Lacroix wrote.

But on Monday, Lacroix said calculations indicated that if CBC as a whole moved away from ads, it
would make a difference for the media industry.

"About two-thirds of our ad revenues would flow to the privates,” Lacroix said in an interview. "l
think they would benefit."

That would amount to about $158 million for other
Canadian media companies, he said, noting that the
calculation was performed by policy and economic
consulting firm Nordicity.

The proposal says there would be additional broader
benefits to the Canadian economy, including "a net
total GDP gain of $488M, a total labour income impact
of $355M and the creation of 7,200 new jobs."

CBC came under fire last week from two federal
Conservative leadership candidates. Kellie Leitch said
the CBC "needs to be dismantled,” while rival Maxime
Bernier said the public broadcaster's mandate should
be reformed and its funding cut. Bernier also said it
should not be allowed to sell private advertising.

ne o ¢ £
Britain. {CBG)

. Conservative leadership candidate Kellie Leitch pitches plan to scrap CBC
. Maxime Bernier proposes streamlined CBC mandate and end to advertising

Leitch reacted swiftly to Monday's proposal on Twitter, inviting people to sign a "Bye-bye CBC"
online petition.
Kellie Leitch

CRBC has asked taxpayers for an add’l $400 million. it's
time to dismantlle the CBC. Visit byebyecbe com to add
your name, £cpelar

4:4% PM - 28 Nov 2016

The Liberal government has already restored $150 million per year in CBC funding previously cut
by Stephen Harper's Conservatives.

. Budget boosts funding to Canada Council, CBC

However, the CBC/Radio Canada document says that wasn't enough, claiming an inflation rate of
1.5 per cent per year would erode that investment and eliminate its benefit in six years.

Former Conservative cabinet minister Jason Kenney criticized the CBC's proposal, tweeting, "It's
never enough."

¢ Jason Kenney

LD @jkenney

it's never enough . twilter comyjj ot

Scott Hennig, a spokesman for the Canadian Taxpayers Federation, was critical of the funding
proposal. "At a time when the federal government is borrowing $71 million each day, making CBC
ad-free shouldn't be at the top of the priority list."
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The CBC/Radio Canada proposal says the U.K.'s investment in the cuitural industry, which
includes the BBC, is "an inspiration" for the new funding model.

The CBC is the "third worst funded public broadcaster in the world among comparable countries,”
the proposal says, with only New Zealand and the U.S. receiving lower per capita funding.

According to the proposal, the U.K. spends $114 per person per year on the BBC, compared with
Canada's spending of $34 per person for the CBC.

Corrections

= An earfier version of Mis story Cited a cost of 540 million assodiated
with advertising sales as part of CBC's funding request. Infact. the
proposal savs t SA40 mullion would be saved through reduced

advertising sales cosls

With files from loanna Roumeliotis, Jennifer Barr and The Canadian Press

www.cbc.ca/news/canada/cbe-radio-canada-ad-free-proposal-1.3871077
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ICIL.LRADIO-CANADA.CA, LUNDI 28 NOVEMBRE 2016
20h 25

Radio-Canada souhaite abandonner la publicité

Dans le cadre des consultations de la ministre du Patrimoine canadien, Radio-Canada
formule trois demandes : augmentation de son financement en échange de I'abandon de Ia
publicité, dépolitisation de son financement et élaboration d'une stratégie intégrée
d'investissement dans la culture.

Radio-Canada propose a la ministre du Patrimoine, Mélanie Joly, d'augmenter son financement
public de 12 $ par an, par Canadien, pour qu'il atleigne 46 $, en échange de la suspension de la
publicité a la télévision et sur les plateformes numériques.

Cette augmentation correspond & une enveloppe de 400 millions de dollars supplémentaires par
année.

Dans un mémoire destiné a la ministre sur sa vision de I'avenir du diffuseur public, Radio-Canada
appuie sa requéte sur le fait qu'elle figure actuellement dans les derniers rangs pour ce qui est du
financement public sur la liste des diffuseurs publics dans le monde.

A titre d’'exemple, la Norvége arrive au premier rang avec une contribution de 180 § par année, par
habitant, selon les données de 2014. La BBC, au 7e rang, obtient 114 $, et Radio-Canada, au

16e rang, 34 $. A la fin de cette liste de 18, on trouve les radiodiffuseurs des Etats-Unis, qui
regoivent 3 $ par année, par habitant, en financement public.

« Nous sommes a un point critique de notre développement. Nous continuons de fonctionner sous
un modele d'affaires et un cadre politique culturel profondément perturbés. Du méme souffle,
d'autres nations mettent en place des politiques culturelles efficaces, avec les avantages de
diffuseurs publics forts, stables et bien financés », poursuit le document.

A ce titre, Radio-Canada réclame aussi que soit dépaolitisé son financement « pour qu'il soit
indépendant du calendrier électoral et des cycles budgétaires ». La société veut que son
financement soit indexé en fonction de l'inflation et qu’il suive le cycle de renouvellement des
licences, tous les cing ans.

En entrevue, le président-directeur général de Radio-Canada, Hubert Lacroix, a été trés clair en
réaffirmant que la dépolitisation du financement constitue 'objectif principal de la démarche.

« C'est de faire en sarte que la raison d'étre du radiodiffuseur public n'est plus connectée a la
couleur du gouvernement ni & son passage dans le temps », a-t-il dit. « En enlevant le céte
politique, on est encore un meilleur radiodiffuseur public. En enlevant le cété argent, qui nous vient
des commandites et des revenus publicitaires, on permet au radiodiffuseur public de se concentrer
sur sa mission de service public », a-t-il ajouté.
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Aux réseaux privés qui reprochent a Radio-Canada d'étre favorisé par le gouvernement, le
radiodiffuseur répond qu'avec la proposition actuelle, 158 des 250 millions de ses revenus
publicitaires actuels seraient redistribués dans d'autres meédias au Canada, a la télévision et sur
les plateformes numériques.

La ministre Joly a affirmé que la présentation de Radio-Canada sera examinée attentivement et
considérée au méme titre que toutes les autres. Il est encore trop t6t pour discuter de
changements éventuels, selon elle.

A lire aussi :

. Le document présenté : Propulser la culture canadienne | renforcer la place du Canada
dans lunivers numerique

. Adapier la politique cullure

. Magime Bernier veut re

. Kellie Leitch démantelerait Radio-Canada si elle étz

e & 'Bre numériqus
financement de Radio-Canada
it élue

lle canad

e

st e

Pour en savoir plus
Richard Paradis, président du Groupe CIC, analyse la proposilion.

http:/fici.radio-canada.ca/nouvelle/1002687/radlo-canada-souhaite-abandonner-la-publicite
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Ad-free CBC would send $158M in ad dollars to private media
CBC proposal reverses long-standing pro-ad position, argues in favour of switching to ad-
free model

Beatrice Britneff

If Canada's public broadcaster went ad-free, private media in Canada would reap $158 million of
its advertising revenue, a study commissioned by CBC/Radio-Canada found.

A position paper released by the broadcaster late Monday afternoon says that the CBC would lose
%253 million in annual ad revenue if the broadcaster switched to an ad-free model — but two-thirds
of that revenue "would migrate to other Canadian media.”

Private television networks would receive $138 million, $4 million would go to private radio, §3
million to digital outlets and $13 million to newspapers, according to a Nordicity study cited in the
paper. Foreign media would pick up $86 millien and $9 millien would go unspent,

The release of these numbers comes as parliamentarians and media outlets are sparring over the
CBC’s mandate and use of digital advertising. The broadcaster's managers — in response to
claims that the CBC has got an unfair competitive advantage over competitors — have insisled
they're not the source of the Canadian media industry's struggles.

"The challenges facing media in Canada are many but they are not being caused by the public
broadcaster,” Hubert Lacroix, president and CEO of CBC/Radio Canada, said in a letter addressed
to the Standing Committee on Canadian Heritage Nov. 21, 2016.

iPolitics asked the CBC for a copy of the Nordicity study used in the position paper and its price
tag, but was turned down.

“It's an internal study that contains confidential information; the relevant data is contained in our
report,” CBC spokeswoman Emma Bédard replied in an email.

In its paper, which the CBC says was delivered to the federal government, the broadcaster argues
in favour of moving to an ad-free model and states that doing so would “provide stability for
CBC/Radio-Canada and for our cultural ecosystem” and would “create more room for distinct
Canadian programming ... and telling the stories Canadian creators want to tell.”

“Beyond the financial benefits of this model, it would allow us to put even more emphasis on our
public service mandate, provide a more distinct and engaging offering for Canadians, and become
a stronger and more valued partner to communities, individual artists and creators, universities,
culture organizations, and the sector’s commercial players,” the document reads. "We would focus
less on commercial return and more on culfural impact, exploring more ways to help Canadian
content and creators thrive and grow.”
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These statements are a reversal of long-standing CBC policy positions in that they open the door
to getting rid of advertising altogether. They contradict another Nordicity study the broadcaster
released five years ago to the day which argued that eliminating advertising on CBC/Radio-
Canada services would be "bad public policy.”

"“There is no good public policy reason to eliminate or seriously reduce advertising on the TV
services of CBC/Radio-Canada,” reads a CBC news release from Nov. 28, 2011. "Removing ads
from CBC/Radio-Canada's services would result in a significant reduction of Canadian content and
have serious consequences for both the independent production sector and advertisers.

"CBC/Radio-Canada would face severe challenges if a decision to force it to exit advertising was
taken. Its programming would be weakened and its contribution to the economy diminished. There
would be a significant reduction of its support of independent producers and any Canadian content
loss would not be made up by private television. The models developed in other countries to raise
funds are not realistic in the Canadian context.”

The 2011 study assumed that the federal government would not make up any revenue lost from
the elimination of advertising.

Six months ago, Jennifer McGuire, general manager and editor in chief of CBC News, told the
heritage committee that she thought moving to an ad-free model would "not (bej feasible in the
current economic climate.”

The position paper released Monday evening says having the public broadcaster go ad-free would
require $318 million in additional government funding — $253 million to replace ad dollars, plus
$105 million to “produce and procure additional Canadian content which is required to replace the
advertising programming.” The broadcaster says it would see $40 million in savings "associated
with the reduced cost of sales.”

In addition, the CBC is requesting another $100 million in “additional funding of new investments to
face consumer and technology disruption.” This brings the broadcaster's request for new annual
funding up to $418 million and its total proposed annual government funding to more than $1.8
billion — up from approximately $1.2 billion.

“We are al a critical juncture in our evolution, continuing to operate under a business model and
cultural policy framework that is profoundly broken,” the paper says. “At the same time, other
nations are moving their cultural agendas forward successfully — and reaping the benefits of
strong, stable, well-funded public broadcasters.”

An extra $400 million in CBC funding would require increasing Canadians’ contribution to the
broadcaster to $46 per person, per year. Each Canadian currently contributes $34 every year to
the CBC.

Another Nordicity study prepared for CBC/Radio-Canada several years ago showed that Canada
ranked third among 18 major Western countries “in terms of the lowest level of per-capita public
funding for public broadcasting in 2011."

The proposal released Monday argues that a public broadcaster operating on an ad-free model
also would benefit the Canadian economy.

“The economic upside of moving to an ad-free model would be a net total GDP gain of $488M, a
total labour income impact of $355M and the creation of 7,200 new jobs,” the paper says.

hitp:/fipolitics.ca/2016/11/28/ad-free-chc-would-send-158m-in-ad-dollars-to-private-media/
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WWW.THESTAR.COM, MONDAY NOVEMBER 28, 2016

CBC asks for $400M more in funding to go ad-free

The national broadcaster submitted the proposal to the federal government
Monday.

Canadian
Broadcastint
m,.?matmn

bt

The CBC has submitted & propasal for $400 midion in federal funding to go ad free. (NATHAN DENETTE / THE CANADIAN PRESS)
Jackie Hong

The CBC is asking for an increase of roughly $400 million in government funding as part of a plan to go
ad-free on all platfarms.

A proposal paper posted to the national broadcaster’s website outlines how the CBC/Radio-Canada
wants to follow the example of the BBC, the United Kingdom's national broadcaster, and be fully
funded by the federal government instead of partially relying on ad revenue.

“We operate under a business model and cultural policy framework that is profoundly broken,” the
paper says.

“The BBC offers a compelling example of how a strong, stable, well-funded public broadcaster can
serve the interests of domestic audiences and diverse communities, support the global ambitions of its
creative and cultural sectors, and provide a strong foundation for Britain's creative economy.”

The CBC/Radio-Canada currently receives $1.215 billion in government funding, but to go ad-free, the
paper proposes the amount go up to $1.633 billion, or & $418 million increase.

Of that, $318 million would be replacement funding: $253 million to make up for lost advertising
revenue and $105 million to create Canadian content to replace ad slots. The amount takes into
account a savings of $40 million that would have otherwise been spent on selling ads.

The CBC is also asking for an additional $100 million “to face consumer and technology disruption” —
or, in other words, to help the CBC/Radio-Canada adapt to the digital age.

To get this funding, the CBC is proposing a $12 increase in the amount it currently receives from each

Canadian per year — from $34 to $46. Of that $12, $9 would go towards replacing ad revenue and the
remaining $3 to address “consumer and technology disruption.”
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That price is “still well below comparable countries,” the paper says, noting that the BBC receives $114
per citizen per year and that the CBC has “always been funded at a per-person level that is significantly
fower than the BBC and almost all other comparable public broadcasters.”

An ad-free CBC would result in "substantial economic benefits,” the paper says, “among them a net

total GDP gain of $488 million, a total labour income impact of $355 million and the creation of 7,200
jobs in the Canadian economy.”

Have your say

What do you think of CBC's request for more government funding?

* The government should support the creation of inore Canadian
confent.
1t'l} only cost me $12 more a year.

; Doesn't the CBC getting enough in government funding?

*

I don't think the govermment should fund a public broadcaster.

Vote View Results

Have your say

What do you think of CBC's request for more government funding?

I don’t think the government should fund a public broadeaster, 34.7% (203 votes)
e |

The government should support the creation of more Canadian content. 33.5% (196 v0ts)
il ==t i —— T

It only cost me $12 more a year 19.2% (107 votes)
prT—

Doesn't the CBC getting enough in government funding? 13.5% (79 votes}
==

it also cites another study that said approximately two-thirds of the CBC's current advertising revenue,
or roughly $158 million, would “migrate to other Canadian media companies, giving them an additional
influx of revenue as they adapt to industry changes.”

The benefits of going ad-free won't just be financial, the paper says, explaining that, if fully funded, it
would allow the CBC to "put even more emphasis on our public service mandate, provide a more
distinct and engaging offering for Canadians, and become a stronger and more valued partner to
communities, individual artists and creators, universities, culture organizations, and the sector's
commercial players.”

“This summer's Tragically Hip concert, one of the most powerful shared Canadian experiences ever,
lauded nationally and internationally, offers a compelling vision of what an ad-free public broadcaster
provides Canadians.”

The news comes on the heels of Conservative leadership candidate MP Kellie Leitch proposing to
dismantle the CBC, and criticism that the CBC's publically funded news website is unfairly
competing with private media companies not receiving any government support.

www.thestar.com/news/canada/2016/11/28/cbc-asks-for-400m-more-in-funding-to-go-ad-free.htm|
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! CBC wants to follow in
BBC’s expensive footsteps
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CBC WANTS TO FOLLOW IN BBC'S
EXPENSIVE FOOTSTEPS

Proposal asks for $418-million increase in funding so it can run ad-free and transition to
digital era

Jackie Hong
Star Touch

The CBC is asking for an increase of roughly $400 million in government funding as part of a plan
to go ad-free on all platforms.

A proposal paper posted to the national broadcaster's website outlines how the CBC/Radio-
Canada wants to follow the example of the BBC, the United Kingdom's national broadcaster, and
be fully funded by the federal government instead of partially relying on ad revenue.

“We operate under a business model and cultural policy framework that is profoundly broken,” the
paper says.

“The BBC offers a compelling example of how a strong, stable, well-funded public broadcaster can
serve the interests of domestic audiences and diverse communities, support the global ambitions
of its creative and cultural sectors, and provide a strong foundation for Britain's creative economy.”

The CBC/Radio-Canada currently receives $1.215 billion in government funding, but to go ad-free,
the paper proposes the amount go up to $1.633 billien, or a $418 million increase.

Of that, $318 million would be replacement funding: $253 million to make up for lost advertising
revenue and $105 million to create Canadian content to replace ad slots. The amount takes into
account a savings of $40 million that would have otherwise been spent on selling ads.

The CBC is also asking for an additional $100 million "to face consumer and technology disruption
— or, in other words, to help the CBC/Radio-Canada adapt to the digital age.

To get this funding, the CBC is proposing a $12 increase in the amount it currently receives from
each Canadian per year — from $34 to $46.

Of that $12, $9 would go towards replacing ad revenue and the remaining $3 to address
“consumer and technology disruption.”

A0064644_18-000018



That price is “still well below comparable countries,” the paper says, noting that the BBC receives
$114 per citizen per year and that the CBC has “always been funded at a per-person level that is
significantly lower than the BBC and almost all other comparable public broadcasters.”

An ad-free CBC would result in “substantial economic benefits,” the paper says, “among them a
net total GDP gain of $488 million, a total labour income impact of $355 million and the creation of
7,200 jobs in the Canadian economy.”

It also cites another study that said approximately two-thirds of the CBC's current advertising
revenue, or roughly $158 million, would "migrate to other Canadian media companies, giving them
an additional influx of revenue as they adapt to industry changes.”

The benefits of going ad-free won't just be financial, the paper says, explaining that, if fully funded,
it would allow the CBC to “put even more emphasis on our public service mandate, provide a more
distinct and engaging offering for Canadians, and become a stronger and more valued partner to
communities, individual artists and creators, universities, culture organizations, and the sector’s
commercial players.”

“This summer's Tragically Hip concert, one of the most powerful shared Canadian experiences
ever, lauded nationally and internationally, offers a compelling vision of what an ad-free public
broadcaster provides Canadians.”

The news comes on the heels of Conservative leadership candidate MP Kellie Leitch proposing to

dismantle the CBC, and criticism that the CBC's publicly funded news website is unfairly competing
with private media companies not receiving any government support.

http:fistartouch.thestar.com/screens/3d3cdce8-7482-4fc5-83e2-80a95265334a%7C_0.html
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AD-FREE CBC?
IT'S OURS FOR
ANOTHER $418M

Broadcaster says funding boost from feds
could end need for commercials, A2

TUESDAY, NOVEMBER 29, 2016

CBC wants $418M to go ad-free

The BBC-like proposal would
hike Canadians’ contributions
to $46 a year from §34

JACKIE HONG

STAFF REFORTER

The CBC is asking for an increase of
roughly $400 million in goverrunent
funding as part of a plan to go ad-free
on all platforms.

A proposal paper posted to the na-
tional broadeaster’s website outlines
how the CBC/Radio-Canada wants
tofollow the example of the BBC the
United Kingdom's national brood-
caster, ond be fully funded by the
federal government instead of par-
tially relying on ad reverme,

“Weoperate undera business mod-
el and eulturel policy framework that
is profoundly broken” the paper
says. “The BRC offers a compelling
example ofhow a strong, stable, well-
funded public broodeaster con serve
the interests of domestic sudiences
and diverse communities, support

the plobal ambitions of its creative
and cultursl sectors, and provide o
strong foundation for Britain's cre-
ative economy.”

The CBC/Radio-Canada currently
receives $L.295 billion in goverrument
funding, but to go ad-free, the paper
proposes the amount go up to $1633
billion, or a $418-million increase.

Of thut, $318 million would be re-
placement funding: 5253 million to
make up for lost advertising revenue
and $105 million to create Canadian
content to replace ad slots. The
amount takes Into acoount a savings
of $40 million that would have other-
wise been spent on selling ade

The CBC is also asking for an addi-
tional $100 million "to fece consum-
erand techneology disruption” — o,
in other words, to help the CBC/
Ratio-Canada adapt to the digital

age.

To get this funding, the CBC is pro-
posing a$k2 increase in the amount ji
eurrently receives from each Cana-
dian per year — from $34 (o 846, Of

that $12, $9 would go toward replac-
ing nd revenue and the remaining $3
to address *eonsumer and technolo-
gy disruption.”

That price is “still well below com-
parazble countries” the paper says,
noting that the BRC recetves SIM4 per
citizen peryesr and that the CBC has
“always been funded at 2 per-persan
level that is significantly lower than
the BBC and almost all other compa-
rable publicbrondeasters”

An ad-free CBC would result in
“substantial econoinic behefits” the
paper says, "among them a net total
GDP gain of $488 million, & total
labour income Unpact of $335 mil-
lion and the creation of 7200 jobs in
the Canadian econommy”™

It also cites another study that said
approximately two-thirds of the
CBCs current advertising revenue,
or roughly $158 million, would “mi-
grate to other Canadian media come
panies, giving them an additional in-
fhex of revenue as they adapt to in-
dustry changes” .

The benefits of going ad-free won't
just be financial, the paper says. ex-
plaining that, if fully funded, it would
allow the CBC to “put even more
emphasis on our public service man-
date, provide a more distinet and en-
gaging offering for Canadians, and
become a stronger and more valued
partner to communities, individual
artists and creators, unbversities, cul-
ture organizations, and the sector’s
commercial players.

“This summet’s Tragically Hipcon-
cert, oneof the most powerful shared
Canadian experiences ever, lauded
nationally and internationally, offers
s compelling vision of what an ad-
free public broadeaster provides Ca-
nacians”

The news comes on the heels of
Conservative lesdership candidate
MP Kellle Leitch proposing to dis-
mantle the CBC and eniticisin that
the CBCs publically funded news
website is unfairly competing with
private media companies not receiv-
ing any government support.
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Important
conversation
for Canadians

MEDIA
Continued from FP1

~Canada today is the third-
worst-funded public broad-
caster in the world,” said Hea-
ther Conway, CBC' executive
vice president of English
services, in an interview with
the Financial Post. °I think
it's an important conversa
tion for Canadians 1o have,
% ¥ madwm?;qm

blic b or not.
?weamammw
model for supporting public
broadeasting, there is & ques-
tion as to its ultimate surviv-
n‘l

Conway said the decision
to ask for the Increase in

tion figure it is requesting
will act as a “replacement” if
the broadcaster were to elim-
inate advertising, noting it
would require $253 mittion
to make up for ad revenue
and $105 million to produce

FINANCIAL POST, TUESDAY NOVEMBER 29, 2016

p.FP1
MEDIA -

CBC proposes
ad-free future

is the reciplent of a five-
year, $675-million increase
in funding from the federal
government in addition to
{15 annual $1-billion largesse,
its digital operations have
taken away potential ad rev-
enue from struggling private

However, the CBC says
that its proposal to go ad-free
would help Canada'’s media
economy, with two-thirds of
its ad revenue set 1o "migrate
to other Canadian media, in-
cluding private TV and digit-
al, for a net gain to them of
§isaM”

ad-free model.
WANTS §318M Inspired by the British
Broadcasting Corp., the
CBC |s also recommending
Braw Caaie that its funding level be “de-
politicized” by tying Its sub-
The Canadian Broadcasting  sidy to its current five-year
Corp. has submiited a pro- licence cycle, indexing it to
posal to the federal govern-  inflation, and keeping it sep-
ment requesting $318 mil- arate from election and gov-
lion in additional funding eroment budget announce-
in order to allow the public ments.
broadcaster to move to an See MEDIA on FP2
content to fill the gaps in air- grow or make acquisitions
time left open fres of ads. Go- and sell off their businesses”
ing ad-free would also save added Conway. “We have no
$40 miltion that would other- ather tools &t the CBC"
wise be spent selling ads. The CBC says the eco-
The public broadcaster nomic benefit of moving to
has faced & storm of eriti- an ad-free model would be s
cism in recent months from gain of $488 million in GDP,
executives of private news- a $355-million labour fncome
paper companies wmg impact and the creation of
before & panel of MPs . 7200 new johes
ing the future of media in "When we looked at what
Canada. Those critics have happened when Creative
argued thet while the CBC Britain was put in place,

and the investment in the
BBC tripled, we saw that em-
ployment in that sector has
doubled, the exports have
doubled,” said Convray,

ship candidstes Kellie Leitch
and Brad Trost last week
called for the dismantling of
the broadeaster, Conway said
the broadeaster’s role in Can-
ada is more vital than ever.

It doesn't go without no-
tice that our private sector
competitors run American
content 95 per cent of the
time,” she said. “1 have every
opportunity to be reminded
of American culture. I don't
have svery opportunity to be
reminded of Canadian cul-
ture”

Finanetal Foat
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MONTREAL GAZETTE, TUESDAY NOVEMBER 28, 2016

CBC sees
its future
as ad-free

SBAN CRAIG

10R0KT0 The Canadinn Broadcast-
ing Corp. has submitted a proposal
to the federal government request-
ing 8318 million inadditional fund-
ing in order to allow the public
broadeaster to move to an ad-free
maodel.

Inspired by the British Broad-
casting Corp., the CBC is also rec-
ommending that its funding level
be “depoliticized” by tying its sub-
sidy to its current five-year licence
cycle, indexing it to inflation, snd
keeping it separate from election
and government budget announce-
ments.

“Canada todayis the third-worst-
funded public broadeaster in the
world,” said Heather Conway,
CRBC’s exceulive vice-president
of English services, “1 think it’s an
important conversation for Cana-
dians to have, to decide whether
they want public broadcasting or
not, if we don't shift the financisl
model for supporting public broad-
casting there isaguestionastoits
ultimate survival”

Conway said the decision to ask
for the funding increase came af-
ter Heritage Minister Melanie Joly
indicated that “everythingisonthe
table* with regard to the govern-
ment’s current review of federal.
Canadian content policy.

The CBC says the $318 million it
is requesting willact asa "replace-

ment” if it were to eliminate adver-
tising, notingit would require $253
miltion to make up for ad revenue
and $105 million to produce con-
tent to fill the gaps in air time left
apen free of ads. Going ad-free
would also save §40 million that
would otherwise be spent selling

ads.

The public broadeaster has
faced astorm of criticism in recent
months from executivesof private
newspaper companies testifying
before a panel of MPsstudying the
future of media in Canada.

Those critles have argued that
while the CBC is the recipient of
a five-year, $675-million increase
in funding from Ottawa in addition
toits annual $1-billion largesse, its
digital operations have taken away
potential ad revenue from private
competitors.

However, the CBC says that its
propasal to go ad-free would help
Canada’s medis economy, with
two-thirds of its ad revenue set to
“migrate toother Canadian media,
including private TV and digital,
for a net gain to them of $168M.°

The CBC says the economic ben-
efit of moving to an ad-free model
would be a gain of $488 million in
GDP,a$355-millionlsbourincome
jmpuct and the ereation of 7,200
new jobs,

Financial Post

p.B1

OTTAWA CITIZEN, TUESDAY NOVEMBER 29, 2016
p.Bé

CBC
pushes for
ad-free
model

BEAN CRAIG

TORONTO The Canadian
Broadcasting Corp. has sub-
mitted a proposal to the fed-
eral government requesting
§318 million in additional
funding in order to allow the
publicbroadeaster to move to
an ad-free model.

Inspired by the Britizh
Broadecasting Corp., the CBC
is alao recommending that
its funding level be "depoliti-
cized" by tying its subsidy to
its current five-year licence
cycle, indexing it to inflation,
and keeping it separate from
election and government bud-
get announcements,

“Canada today is the third-
worst-funded public broad-
caster in the world,” Heather
Conway, CBC's executive vice-
president of English services,
said in an interview. *1 think
it'sanimportant conversation
{or Canadians 10 have, to de-
cide whether they want pub-
lic broadeasting or not. If we
don’tshift the financial model
for supporting public brbad-
casting, there is a question ns
to its ultimate survival”

Conway said the decision to
ask for the increase in funding
came after Heritage Minister
Melanie Joly indicated that
“everything is on the table”
with regard to the govern-
ment’s current review of fed-
eral Canadian content policy.

The investment would bring
the per capital annual support
for the public broadcaster to
§46 from $34.

The CBC says the $318 mil-
lon it isrequesting willactas
a "replacement™ if it were to
eliminate advertising, noting
it would require $253 million
to make up for ad revense and
$105 million to produce con-
tent to fill the gaps inair time
left open free of ads. Going
ad-free would also save $40
million that would otherwise
be spentsellingads.

The public broadcaster has
faced & storm of criticism in
recent months from execu-
tives of private newspaper
companies testifying before
a panel of MPs studying the
future of media in Canada.
Those criticshave argued that
whilethe CBCis therecipient
of a five-year, $675-million
increase in funding from Ot-
tawa in addition to its annoal
$1-billion largesse, its digital
operations have 'taken away
potential ad revenue from
private competitors,

However, the CBC says
that its proposal to go ad-free
would help Canada’s media
economy, with two-thirds of
its ad revenue pet to “migrate
to other Canadian media, in-

cluding private TV and digi-
tal, for a net gain to them of
S158M."7

“There’s a lot of tools the
private sector has at its dis-
posal: they have telephones,
cellphones, internet fees; and
the opportunity to merge or
grow or make acquisitions
and sell off their businesses,”
added Conway. “We have no
other tools at the CBC”

The CBC says the economic
benefitof movingto an ad-free
model wouldbeagainof $488
millioninGDF, a$355-million
labour income fmpact and the
creation of 7,200 new jabs,
Pinancial Post
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CBC. Not lost, Found

is now the only

sitically broa
has lefi themasa

Re Our Public Broadcaster Has
Lost 1ts Way (Nov. 28): CBC news
Canadian broad-

cast content that we watch in our
Gen-X household. The CBC has
lost lts way? D would argue the
converse: that a half-century of
p:iwm- Camdiannm{g"ks'para

world where U8 /international
streaming content is increasingly

available from the source,
- Brian J. i&maoﬂ

content
shellsina

THE GLOBE AND MAIL, TUESDAY NOVEMBER 29, 2016

p.Ad4
MEDIA
CBC seeks annual would need the government 1o
e boost its per-person funding to
funding boost $46 4 year - F= 2 increase of $12 2
to adﬁee Canadian. CBC/Radio-Canada
g0 nattdtheswwpcmnaswzi
3 is seeking is “still well bel
comparable pwﬁcbmdmlm
et around the world, like the BBC,
Ottawa - cmmcm whidlmdvcsimmm
wants all its services to broadcast cited numierous ben-
ad free - but would need $315- eﬁ:s an ad-free CBC/Radio-
million in new annual funding to . including “a net total
do s0, the public broadeaster sald GDPssinuﬂmmmlm“aswell
Monday in a proposal to the fed- | as the creation of 7,200 jobs.
eral govemment. CBC/Radio-Canada is also call-
The recommendation was one | ing for its funding to be “predict-
of several the CBC made in a sub- | able and stable, tied to the
mission to Canadian Heritage's existing five-year licence cycle,
public consultation on home- indexed to inflation, and separat-
grown content in a digital world. | ed from the election and annual
In order to go ad free and government budget cycles”
achieve other goals in its propos:
al, CBC/Radio-Canada said it The Canadian Press
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2" mvrnnsnacne =r fro e Imd 09 Linritares Flirmm
CBC proposes ad-free model in Heritage filing

Jordan Pinto

The CBC has laid out plans that would see the public broadcaster transition to an ad-free model
similar to that of the BBC.

In its submission to Canadian Heritage's “Canadian Content in a Digital World" consultations, the
CBC said the removal of advertising “would allow the broadcaster to focus squarely on the cultural
impact of our mandate. It would also free up advertising revenue to help private media companies
transition to a digital environment."

In order to make the proposal a reality, the pubcaster said it would need an additional $400 million
in government funding.

The CBC filed three key recommendations with Heritage, asking that Canada develop a “cohesive
cultural investment strategy” similar to the one that governs the BBC, increases its per-person
funding to unlock an additional $400 million to cover an ad-free model; and depoliticize
CBC/Radio-Canada funding so that funding is indexed to inflation and not tied to whichever
political party is in power.

To the issue of increasing its funding in order to go ad-free, the CBC said it would require a $12
increase per person (to $46 annually, from $34 ).

As reported in May, CBC/Radio-Canada’s advertising revenues dropped by 53.8% i 2015,
moving to $220.1 million, from $474.6 million the previous year. The drop was attributed to the loss
of NHL rights.

More to come..

http://playbackonline.ca/2016/11/28/che-proposes-ad-free-model-in-heritage-filing/
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THE WIRE REPORT, MONDAY NOVEMBER 28, 2016
5:34 pm EST

CBC asks for 35% funding boost to go ad-free
The Wire Report

CBC/Radio-Canada is asking the federal government for an increase in its funding so that it can
eliminate advertising on its platforms.

In a submission made as part of a government review of Canadian content in a digital age, CBC
asked for an increase of $12 per person in funding, to $46.

“This would enable CBC/Radio-Canada to remove advertising from its services, complete its
transformation, and strengthen Canada's creative economy,” the public broadcaster said in a press
release Monday, noting that figure is “still well below comparable public broadcasters around the
world, like the BBC, which receives $114 per person.”

Removing advertising would allow it to “focus squarely on the cultural impact of our mandate. It
would also free up advertising revenue to help private media companies transition to a digital
environment,” it added.

Digital advertising on CBC platforms has come up as an issue during the review, as news media
representatives said it was taking away ad revenue from newspapers. There have also been calls
for an ad-free CBC, including from the Alliance of Canadian Cinema, Television and Radio
Artists (ACTRA) as well as Conservative leadership candidate Maxime Bemier.

In its submission, the CBC said it was dealing with dropping advertising on conventional television,
while subscription revenue from its specialty channels is under pressure from cord-cutting and the
CRTC’s new pick-and-pay rules.

“In the meantime, the advertising revenue that once helped fund Canadian programs is going to
new competitors; large, global technology platforms like [Facebook Inc.] and [Alphabet Inc.’s]
Google have established a dominant position,” it said.

The document added the public broadcaster is “uniquely damaged” by such revenue losses and it
"does not have other business interests or sources of revenue, like other Canadian vertically
integrated broadcasting distribution companies, to mitigate the impact of these changes.”

The increased funding made available by the Liberal government won't solve the problem in the
long term, the report said. It added that while eliminating ads would "yield a net loss in advertising
revenue of $253M to CBC/Radio-Canada ... two-thirds of this revenue would migrate to other
Canadian media, including private TV and digital, for a net gain to them of $158M."

In order to be able to go ad-free, CBC would need $318 million in replacement funding, a number it
said "takes into account the lost advertising revenue ($253M), the cost to produce and procure
additional Canadian content ($105M) which is required to replace the advertising programming and
the cost savings associated with the reduced cost of sales ($40M).”

www.thewirereport.ca/briefs/2016/11/28/cbe-asks-for-35%25-funding-boost-to-go-ad-free/31558
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CBC only needs $400M to go Ad Free!!!

Mentalfloss

This is a steal for such an excellent service!!!

CBC/Radio Canada asks for $400M in increased government funding to go ad-free

CBC/Radio Canada has submitted a position paper to the federal government proposing the public
broadcaster move to an ad-free model, similar to the one used to pay for the BBC in the United
Kingdom, at a cost of about $400 million in additional funding.

"We are at a critical juncture in our evolution, continuing to operate under a business model and
cultural policy framework that is profoundly broken," said the CBC's document, released on
Monday afternoon. "At the same time, other nations are moving their cultural agendas forward
successfully — and reaping the benefits of strong, stable, well-funded public broadcasters.”

The additional money CBC is asking for would be "replacement funding” if the news organization
eliminates advertising: $253 million to replace ad revenue, plus $105 million to "produce and
procure additional Canadian content” to fill the programming gaps in the absence of ads and $40
million to reflect savings in money that would otherwise be spent on selling ads.

That would equal an investment of $46 per Canadian every year — up from the current $34 per
Canadian CBC currently receives.

Two-thirds of the ad revenue given up by the CBC, the proposal argues, "would migrate to other
Canadian media, including private TV and digital, for a net gain to them of $158M."

In addition, it says, "the economic upside of moving to an ad-free model would be a net total GDP
gain of $488M, a total labour income impact of $355M and the creation of 7,200 new jobs."

CBC/Radio Canada asks for $400M in increased government funding to go ad-free - Canada -
CBC News

http://forums.canadiancontent.net/canadian-politics/147995-cbc-only-needs-400m-go.html
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RADIO-CANADA
SANS PUBLICITE ?

La vodists & Bt propose un nouvess modide dsfa
Viipirant de 1a BBL pour se détacher deta pulbdesd
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Radio-Canada souhaite
s'inspirer de la BBC

I

La société d Ear propose un nouvesu modile
daffaires pour se détacher de fa publicité, et ainsi
s inviestir darantag! sur san mandat culturel

x Avee ce modele, au lieu d'avelr un soucl ) Voo snoutseav rooT g,

constant de tirer des revenus de toutes nos AL s

initiatives - on ne dit pas que c'est |a seule chose,

mais c'est clair que c'est une préoccupation - STTATE = RARE St WA MOCNE ek prvesing
£ prohlicitaires - qui serabent repaplacés par un

on investiralt sur le mandat culturel, » finsncement £déral supphimentaire Lgquivalent -,

Hadio- Canada scrait « capahle dtire plus audacicuse »,

de « prendre phus de risgues » et dlnvestir davantage
s sor mandat culturel, selon son PDG

o
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TELEVISION
RADIO-CANADA SOUHAITE S'INSPIRER DE

LABBC

La société d'Etat propose un nouveau modéle d'affaires pour se détacher de la
publicité, et ainsi s'investir davantage sur son mandat culturel.

Vincent Brousseau-Pouliot
La Presse

OTTAWA — Sans avoir a se soucier de ses revenus publicitaires — qui seraient remplaces par un
financement fédéral supplémentaire équivalent —, Radijo-Canada serait « capable d'étre plus
audacieuse », de « prendre plus de risques » et d'investir davantage sur son mandat culturel,
selon son PDG.

La société d'Etat propose au gouvernement Trudeau un nouveau modéle d'affaires basé sur la
BBC en Grande-Bretagne : pas de publicité a la télé et sur le web, mais un financement public
accru qui remplacerait les revenus publicitaires.

CBC/Radio-Canada a fait cette proposition dans le cadre des consultations du gouvernement
Trudeau sur le contenu canadien dans le monde numérique.
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Il faudrait actuellement 318 millions supplémentaires pour réaliser ce plan : 253 millions pour
compenser la perte de revenus publicitaires & la télé et sur le web, et 685 millions de dépenses
supplémentaires pour faire passer la grille télé de 42 & 58 minutes par heure.

« Avec ce modele, au lieu d'avoir un souci constant de tirer des revenus de toutes nos initiatives —
on ne dit pas que c'est la seule chose, mais c'est clair que c’est une préoccupation —, on
investirait sur le mandat culturel », a confié Hubert T. Lacroix, président-directeur général de
Radio-Canada, en entrevue a La Presse.

« On serait capables d’étre plus audacieux, de raconter des histoires différentes, de prendre plus
de risques. [...] Série noire, les nouveaux acteurs dans Les Simone, le mouvement de notre grille
nous différencient de plus en plus des autres radiodiffuseurs qui ont plus de contenu ameéricain
aux heures de grande ecoute.

« Si nous sommes capables d'étre distinctifs avec notre contenu et de laisser les {télés] privées
faire plus ce qu'elles veulent faire, avec leur objectif de rentabilité... »

UNE « LOCOMOTIVE » CULTURELLE

CBC/Radio-Canada estime qu'un radiodiffuseur public sans publicité et mieux financé (de 34 $ &
46 § par Canadien par an, comparativement a 114 $ pour la BBC) agirait comme « locomotive
culturelle », un peu comme la BBC en Angleterre.

« C'est la premiére fois gu'on appuie [ce scénario d'un radiodiffuseur public sans publicité] avec
des arguments économiques et de contenu, a précisé M. Lacroix. On explique les avantages de
devenir un radiodiffuseur public qui serait la locomotive a l'intérieur du nouveau systéme qu'on
veut batir. [...] Il faut que le nouveau systéme culturel soit réfléchi [comme an Angleterre avec
Creative Britain], que les médias, les auteurs, les créateurs se retrouvent tous autour de la méme
table avec la BBC comme point central. »

Une télé publique sans revenus publicitaires continuerait de se soucier des cotes d'écoute. Son
mandat continuera ainsi de comprendre des émissions de variétés destinées a un large

public. « La BBC fait beaucoup d'émissions de variétés, a dit Hubert T. Lacroix. On n'oubliera pas
les cotes d'écoute, c'est un reflet de notre pertinence, et on veut faire pertinent pour nos
auditoires. »

« Nos grilles vont pouvoir prendre une allure différente, il y aurait beaucoup plus de liberté
aux gens qui la contrélent, en plus de tous les avantages économiques. »
— Hubert T. Lacroix, président-directeur général de Radio-Canada

CBC/Radio-Canada estime que son plan créerait 7200 emplois dans I'économie du pays et
qu'environ 158 millions de ses 253 millions en revenus publicitaires seraient redistribués sur les
ondes des télés privées.

DEPOLITISER LE FINANCEMENT

Radio-Canada propose aussi de « dépolitiser » son financement en le fixant sur un horizon de cinq
ans, soit la durée de ses licences. « On ne veut plus qu'on associe la couleur d'un parti a notre
financement. [...] Il faut sortir la politique de notre financement, c'est un point important », a dit
Hubert T, Lacroix.

Que pense le gouvernement Trudeau de la proposition de Radio-Canada de devenir un
radiodiffuseur sans publicité ? « La présentation de Radio-Canada/CBC sera examinée
attentivement et considérée au méme titre que toutes les autres. Il est encore trop 6t pour discuter
de changements éventuels », a indiqué par courriel Pierre-Olivier Herbert, attaché de presse de la
ministre du Patrimoine canadien Mélanie Joly.

Le gouvernement Trudeau poursuit actuellement sa consultation sur le contenu canadien dans le
monde numerique.

Citant son étude produite par Nordicity, Radio-Canada rappelle que son financement public de
34 $ par Canadien par an le classe au 16e rang sur 18 radiodiffuseurs publics dans le monde.
Radio-Canada n'a jamais diffusé de publicité sur sa chaine de radio parlée ICl Premiére.

La société d'Etat a diffusé de la publicité a la radio sur ICl Musique entre 2013 et 2016 avant que
le CRTC ne lui retire ce droit I'été dernier.

hitp:/iplus.lapresse.ca/screens/0c8456d9-5904-41c1-b3f1-6218b25a3f{8%7C_0.html
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Réaliste, un Radio- Canada sans pub ?

, expression « de retotir
zu&lapausewpmn
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L Cest mth
soubalte le diffuseur public en
demandant 4 la ministre du Patri-
moaine canadien, Mélanie joly, de
pouvelr se débroutler sans publi-
cité, en Gehange d'une compen-
sation annuelle de 318 millions $,
Plutht que 34 §, Itadm-l".mada
vous coliterait46 § par année.

Pourguol ceste a
ce moment-ci? Le pw
fite de la consultation puhl!que
du gouvernement str Favenic
du contenu canadien dans un
monde numdrique pour recon-
mander que la publicité soit &li-
minée de toutes ses plateformes.
Le but : mieux remplir sa mission
culturelle. « Les revenus publici-
taires ains! libérés aideraient les
enireprises médiatiques privées
4 sadapter & l'environnement
numérigque », peut-on lire dans un
dad > aussl 100 millions §
supplémentaires pour compléter
sa transformation.

Voila une ldée gui devrait plaire
aux diffuseurs privés, qui sont
montés aux barricades depuis
gue be gouvernement ibéral a
décide d'injecter 130 millions $
en slx ans chez le diffuseur public.
Et & tous ceux - ils sont nonibreux
- qui crolént que Radio-Canada
devrait cesser de jouer sur le 1er-
rain de la tél¢ privie pour mieux
remiplir son fameux mandat.

Ftes-vous prét & sortir 12§ de
pius de votre poche par année
peur avoir une télé sans pub?

o qui est mmt-&mmﬁ-
son, les Britanniques deéboursen

1148 pour leur
BHC. D’am%pﬁbﬁqﬂeﬂ ont
supprimé, du moins en partie, la
publicité de leurs ondes, France
Télevisions I'a rayée de ses chal-
nes aprba! h, mais Ia conservée
fe reste de fa

Actuellement, 40 % des revenus
de CBC/Radio-Canada provien-
nent de la publicité. Professeur
Invité au Département des com-
munications de I'Université de
Montréal et auteur de F'essal IC]
&tait Radio-Canada, Alain Sanl-
nier considére que cette forte
dépendance ﬁswla société de
son mandat de diffuseur public.
Lorsqu'il était directeur de linfor-
mation dans cette boite, 1 avalt
suggéré que les revenus publi-
citalres solent plafonnés 3 20 %,
«Lidée était quonmsoitpas
completement dépendants du
gouvernement, pour ne pas fragl-
liser la notlon de “distance” avec
le pouvoir politique », dit-il. Le ris-
que existe, en effet.

M Saulnler recoit néanmnins
favorablement la on de
Radio-Canada déliminer la publi-
cité. « ll faudrait toutefols dassurer
qu'il y alt une pédode ransitolre,
le temps d'observer les secousses
‘Jue ¢a pourralt occasionnet »

Radio-Canada n'a pas totjours
tenu le méme discourspar rap-
port la publicité. En 2011, dans
un rapport intitulé « | 6limination
de ka publicité dans les services

Actuell it 40 % des

deCBC{Mu-Camdaserwune
disait quse fa pub p@dﬁl
on qise nem t
«nullement la Société de Sacquit-
ter de son mandat de radlodiffu-

de CBC/Radio-Canada proviennent de la
publicité, —oLVER JEAN ARCHIVES LAPRESSE

Depuis La famiile Plouffe, qui
vantait les effluves des cigaret-
tes Player’s dans les années50,
Radio-Canada a toujours diffusé
de la publicité. Bt depuis cette

setr public», On affirmalt méme époque, il y a eu & cette antenne
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re. Il faut dire que le c a émisstons dites plus populai
changé. Qu'll n'était pas envisagea-  de Radio-Canada, comme on
hie de demander aux conserva- en fait au privé, devraient-clles
teurs de délier leurs bourses, mais  s'inquiéter d’une telle éventua-
que le gouvernement libéral est 1ité ? Du calme, on n'estpas a la
beaucoup plus généreux. Atten- veille dannoncer le retour des
fion toutefois sl les conservateurs  Beanx dimanches et des grands
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Radio-Canada veut se passer de la pub

Richard Therrien

Radio-Canada souhaite se retirer du marché publicitaire et demande a la ministre du Patrimoine
canadien Mélanie Joly une compensation de 318 millions de dollars pour y parvenir, ai-je appris.

La demande ne vaudrait pas seulement pour la télévision générale mais aussi pour les chaines
spécialisées et le web.

C'est le souhait d'un bon nombre de voir un jour notre diffuseur public ne plus dépendre des
annonceurs, afin de mieux remplir son mandat et de moins empiéter sur le terrain de la télé
privée. Est-ce utopique de croire que le gouvernement puisse compenser pour les pertes
encourues?

Cela fait partie de trois propositions venant du diffuseur public, qui demande aussi un
investissement global dans la culture a travers le pays et un financement viable et a long terme
de Radio-Canada.

Détails a suivre.

http://blogues.lapresse.caltherrien/2016/1 1/28/radio-canada-veut-se-passer-de-la-pub/
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Radio-Canada demande 318 M$ pour
pouvoir abandonner la publicité

Lise Millette | Agence QMI

: z : i ki "

FIN DE LA PUBLICITE A RADIO-CANADA?

Radio-Canada est préte & renoncer a la publicité, mais cette avenue est conditionnelle a d'autres
demandes du diffuseur public, dont celle d'un réinvestissement de 318 millions $ supplémentaires
du gouvernement fédéral pour financer ses activités.

Cette proposition a été faite dans un mémoire de CBC/Radio-Canada dépaosé lundi lors des
consultations sur I'avenir de la société d’Etat.

«Nous recommandons d'éliminer la publicité 8 CBC/Radio-Canada, afin de lui permettre de se
concentrer sur I'impact culturel de son mandat. Les revenus publicitaires ainsi libérés aideraient les
entreprises médiatiques privées a s'adapter & I'environnement numérique», précise le document
présenté par Hubert T. Lacroix, président-directeur général de CBC/Radio-Canada.

Parmi les autres éléments mentionnés dans ce mémoire, Radio-Canada précise que les publicités
cesseraient ainsi d'étre diffusées sur I'ensemble de ses plateformes, incluant internet et la
télévision. Il n'y avait pas de publicité a la radio.

Un autre montant de 100 millions $ a aussi été demandé pour permsttre la modernisation des
installations de Radio-Canada et compléter le virage numérique entamé.

Selon les données avancées par le diffuseur public, le colt de ses demandes représente une
hausse du financement de la Société d'Etat de 12 § par Canadien par année.

Dans les recommandations, contenues dans le mémoire, il est aussi suggéré de «dépolitiser le
financement de CBC/Radio-Canada» dans le but d'assurer un budget stable et prévisible «indexe
en fonction de l'inflation, et indépendant du calendrier électoral et du cycle budgétaire annuel du
gouvernement».

En aprés-midi, le bureau de la ministre du Patrimoine canadien, Mélanie Joly, a précisé & TVA

Nouvelles qu'il était «trop tét» pour commenter la proposition - qui sera examinée, ainsi que les
autres qui seront soumises dans le cadre des consultations.

A0064644_31-000031



Revenus publicitaires en déclin

Bien que «content d'apprendre que Radio-Canada soit ouvert a de telles discussions»y, le député
conservateur Maxime Bernier, qui affichait ce week-end qu'il devrait étre interdit au diffuseur public
de vendre de la publicité, voit dans le montant compensatoire réclamé une maniére d'obtenir plus
de budgets, alors que le marché publicitaire s'effondre.

Le directeur des communications pour la campagne de Maxime Bernier & la direction du Parti
conservateur a affirmé que le montant de 318 millions $ demandé a titre de compensation
repreésente les revenus publicitaires de 2014.

«Les revenus publicitaires de Radio-Canada sont en baisse, en 2015 ils étaient plutot de 250
millions § et tout indique qu'en 20186, ils seront encore plus bas», a affirmé Maxime Hupé 2
I'Agence QMI.

La perte des revenus publicitaires n'est pas gu'un écueil propre a Radio-Canada. Lors des
audiences du Conseil de la radiodiffusion et des télécommunications canadiennes (CRTC) pour

défendre le renouvellement de ses licences de télévision, Bell Média, Groupe V et Groupe
Québecor Média ont tous affirmé que ces revenus avaient diminué ces derniéres années.

www.tvanouvelles.ca/2016/11/28/radio-canada-demande-318-m-pour-pouvoir-abandonner-la-publicite
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EXTRAIT DU MEMOIRE
DEPOSE PAR RADIO-GANADA

Hubert T. Lacrolx, le président-directeur général de CBC/Radlo-Canada en 2014,

Radio-Ganada prete
arenoncer alapuh

Le gouvernement devrait toutefois y Injecter 318 millions $ supplémentaires

Radlo-Canada est préte Arenoncer
& la publicité, mals cette avenue est
conditionnelie & d'autres demandes
du diffuseur public, dont celle d'un
réinvestissement de 318 millions §
supplémentaires du gouvernement
fédéral pour financer ses activités.

LISEMILLEYYE
Agance QM1

Cette proposition a été faite dans un mé-
maoire de CBC/Radio-Canada déposé hier
lors des ronsultations sur l'avenir de la so-
ciété d’Etat. «Nous recommandons d'élimi-
ner la publicité a CBC/Radio-Canada, afin
de lui permetire de se concentrer sur l'im-
pact culturel de son mandal, Les revenus
publicitaires ainsi lUbérés aideraicnt les
entreprises médiatigues privées & s"adap-
ter 4 Venvironnement numériques, précise
ie document présent¢ par Huberi T. La-
croix, président-directeur général de

CBC/Radio-Canada.

Parmi les autres éléments mentionnés
dans ce mémoire, Radio-Canada précise
gie les publicités cesseraient ainsi d'étre
diffusées sur 'ensemble de ses plate-
formes, incluant internet ef Ja télévision. 1l
'y avail pas de publicite & la radio.

Un autre montant de 100 millions § a
aussl été demandé pour permettre la mo-
dernisation des installations de Radio-Ca.
nada et compléter le virage numérigue en-
tameé.

HAUSSE DU FINANCEMENT

Selon les donndes avanedes par le diffu-
seur public, le cofit de ses demandes repre-
sente une hausse du financement de Ia so-
ciété d'Ftat de 12 § par Canadien par année.

Dans les recommandations, conlenues
dans le mémoire, il est aussi suggéré de
silépatitiser le financement de CBC/ Radio-
Canada» dans le but d'assurer un bhudget

«NOUS RECOMMANDONS
D'ELIMINER LA PUBLICITE
A CBC/RADIO-GANADA,
AFIN DE LUI PERMETTRE DE
SECONCENTRER SUR LIMPACT

CULTUREL DE SON MANDAT »

PHOTODAROHYLE AGENCT G

stable et prévisible «indexé en fonetion de
I'inflation, et indépendant du calendrier
électoral et du cycle budgétaire annuel du
gouvernements,

En aprés-midi, le bureau de la ministre
du Patrimoine canadien, Mélanie Joly, a
précisé & TVA Nouvelles qu'il était «trop
tots pour comnpienter la proposition - qui
sera examinde, ainsi que les autres qui
seront soumises dans le cadre des
consultations

BERNIER REAGIT

Bien que «content d’apprendre que Ra
dio-Canada soit ouvert & do felles diseus
slonse, e député conservateur Maxime
Bernier, qui affichait ce week-end qu'il de-
vrait étre interdit au diffuseur public de
vendre de la publicité, voit dans le mon-
tant compensatoire réclamd une manitre
d'oblenir plus de budgets, alors que le
marché publicitaire s'effondre
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CB(C/Radio-Canada
propose de revoir
son financement

Une t6lévision publique sans publicité
pour 400 millions de plus

STEPHANE BAILLARGEON

C BC/Radio-Canada se dit
& se retirer du marché
publicitaire a condition de re-
cevoir une compensation d'en-
viron 418 millions de dollars
du fédéral, dont une
centaine de millions pour ac-
centuer le virage numérique.
Lenveloppe équivalente i
une hausse d'environ le tiers
du budget annuel du média
public lui permettrait de diffu-
ser sans interruption publici-
taire sur toutes ses plate-
formes, 4 la télevision comme
sur Internet ou ICI Towty, Sa
radio est déja sans publicité,
La proposition de hausser
le financement public de 1,2
4 1,6 milliard par annce se re-
trouve dans un mémoire dé-
posé par le diffuseur dans le
cadre de la consultation pu-
bligue sur I'avenir du contenu
canadien dans un monde nu
mérique. Le plan global rendu
public lundi veul assurer la
pusition de CBC/RC comme
créatenr de contenu de qualité
ui contribue «au partage
“une conscience et dune iden-
tité nationales» en priorisant
Vinnovation uumérigm |
Lidée de =ortir de la publi-
cité répond aussi a des cri-
tiques du secteur privé de plus
en plus fortes concernant le
mandat et la concurrence du
mfdia étatique, La nouvelle al
location du gouvernement li-
béral de quelque 650 millions
sur cing ans a stimulé la grogne.

18 de plus par mois

L& document intitulé Propul-
ser la cwlfure canadienne: ren-
Jorcer la place du Canada dans
Psnivers numérigue recom-
mande d'accroftre le finance-
ment du média public par habi-
tant & 46§ par an — une aug-
mentation de 125 par Canadien.
Par comparaison, ks BBC regoit
1148 par citoyen britanaique.

Le remplacement des reve-
nus publicitaires mapporterait
environ 318 millions, Le bud-
5:( hypothétique de fa Société

la couronne ¥ ajoute une
centaine de millions pour faire
face sux houleversemenis
dans les technologies et la
consommation des médias.

Le plan souhaite dépolitiser
ce financement «poir gu'tl de-
vienne durable ef stable» tout en
le liant av cycle de renouvelle-
ment des licences sur cing ans
et en le déliant du calendrier
électoral. Le budget devrait
aussi dre indexé. Une inflation
annuelle de 1.5% gruge 150 milk
fions de Penveloppe en six ans.

Lanalyse contextualise cette
recommandation. «Le modéle
d’'affaires ef le cadre de poli-
tigues culturelles é;m' régissint
Ies getivités de CBC/Radio-
Canada ef Uexécution de son
mandai public ne fonciionnent
absolument plus, dit le mé-
moire. Les revenus publici-
taires de la telévision tradition-
nelle diminuent: les audiltoires

sont de plus en plus fragmentés
sur plusteurs plateformes, les
contenns sans publicité sont
plus faciles d'accis, et de nou-
veaux fournissenrs de contens,
comme YouTube, Neiflis et
Amazon gagnent du terrain. »

A qui le profit?

Cette tendance dirige la pu-
blicité et ses revenus vers les
géants du Web qui ne contri-
buent aucunement au finance-
ment de la production natio-
nale. En méme temps, de nou-
veaux joueurs numérisés diffu-
sent directement sur le Web
des productions de haut nivean
auxquelles les diffuseurs tradi-
tionnels doivent se mesurer. Le
média public affirme done que
lenveloppe d'environ 150 mil
lions par année consentie par
le gouvernement fedéral «ne
riglera rien d fong terme s,

Les projections laissent
croire que les deux tiers des
pertes e publicites de RC
seraient récupérées par les
eoncurrents nationaux, Ce qui
en laisserait tout méme un
fiers aux medias étrangers,

La réforme recommantdée
sinspire des nutations obser-
vées en Grande-Bretagne de-
puis 25 ang. La stratégie souhai-
tée imiterait le plan Creative Bri-
tain en créant un conseil cana-
dien des industries calturelles.

Le rapport veut aussi une
nouvelle lol sur la radiodiffusion
pour remplacer celle de 1991,
Jugée désuete. Le nouveau ca-
dre, balisant aussi les actions

diffuseurs privés el les nou-
veaux méding, vigerait une stra
tEgie intégriée dinvestissement
dans la culture, un meillear
soutien de la radiodiffusion
E:Miqm ef une prise en comple
dgrale des nouveaux médias.

Des critiques
CBC/RC est sous un nouveau
tir nourri de critiques depuis

; 3uek1ues semames, Le Groupe

Media et Québecor ont profité
des audiences devant le Conseil
de la'radiodiffusion of des téle-
communications canadiennes
concernant le renouvellement
de leurs licences de télévision
pour s'en preadre & la concur-
rence ugie délovale de RC.

D'avires présentations de-
vant le Comité permanent du
patrimoine canadien sur les
Services aux communautés
locales ont aussi stimulé les
attaques, «Le financement
supplémentaive constitue un
chéque e blane pour accentuer
eeite comewrrence » de RC/CRC
a résumé Julie Tremblay,
grande patronne de Québecor
Média (TVA, LCN...).

Le Gipbe & Mail et e Toronto
Star ont rejoint les rangs des
détracteurs. Les deux vieux
journauy, devenus des médias
en ligne, reprochent a Radio-
Canada de concurrencer leurs
sites d'information avec ses ser-
vices Internet en expansion.

Le Devoir
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Radio-Canada souhaite éliminer la publicité

La Presse Canadienne

MONTREAL - CBC/Radio-Canada propose d'abandonner la publicité en échange d'un
financement accru de la part du gouvernement fédéral.

Dans un mémoire déposé dans le cadre de la consultation publique d'Ottawa sur l'avenir du
contenu canadien dans le monde numérique, la société d'Elat estime qu'elle pourrait éliminer la
publicité sur toutes ses plateformes en échange d'une hausse de son budget annuel de 318
millions $.

Les revenus publicitaires rapportent actuellement 253 millions $ & la société d'Etat. Pour justifier
les 318 millions $ réclamés, CBC/Radio-Canada souligne que le reste de la compensation servirait
a financer le contenu qui viendrait remplacer le temps publicitaire éliminé.

Il s'agirait d'une augmentation de la contribution de 12 $ par contribuable canadien, pour la porter
a 46 $. CBC/Radio-Canada fait valoir que le montant resterait bien inférieur au niveau de
financement de diffuseurs publics comme la BBC, au Royaume-Uni, qui regoit 114 $ par habitant,
tout en étant exempt de publicité. Le diffuseur britannique se classe septiéme au monde au
chapitre du financement gouvernemental, contre |le 16e rang pour CBC/Radio-Canada.

Dans son mémoire, la société d'Etat calcule qu'un tel virage permettrait aux diffuseurs privés, dont
plusieurs souhaitent la fin de la publicité chez les diffuseurs publics, d'engranger quelque 158
millions $ supplémentaires en revenus publicitaires.

La semaine derniére, Maxime Bernier, candidat & la direction du Parti conservateur, a plaidé pour
la fin de la publicité 8 CBC/Radio-Canada, mais il a aussi proposé une réduction de son
financement, arguant que la scciété d'Etat devrait se tourner vers les dons des téléspectateurs et
des organisations, comme c'est le cas de la télé publique PBS et de la chaine privée a but non
lucratif NPR, aux Etats-Unis.

Kellie Leitch, son adversaire dans la course a la direction du Parti conservateur, a quant a elle
proposé carrément le démantélement de CBC/Radio-Canada.

www.985fm.calactualites/nouvelles/radio-canada-souhaite-liminer-la-publicit-809696.html
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Ad-free CBC would raise the bar for all broadcasters
Re: CBC asks Ottawa for more than $300 million in new funding fo go ad free, Nov. 29.

The CBC's just released position paper “Strengthening Canadian culture in a digital
world” makes a compelling case for public broadcasting in Canada.

Among its several recommendations, one stands out as bold and exciting: moving away
from advertising as a source of CBC funding. When the CBC competes for the same
commercial revenue as private broadcasters, its programming is not sufficiently
differentiated from what is available on commercial platforms, leading taxpayers to
question why the CBC is subsidized at all.

A virtually commercial-free CBC requires a new funding model, involving a larger
parliamentary appropriation, more or less in line with a 2008 recommendation from
Parliament's Canadian Heritage committee. Even so, the per capita public subsidy
would be lower than what public broadcasters receive in other countries such as Great
Britain. This is doable. | hope Canadians will give the matter serious consideration.

Canadian private broadcasters now enjoy various kinds of direct and indirect public
subsidies. These, as well as certain Canadian content requirements, could be scaled
back. Such measures, coupled with access to the advertising revenue pool vacated by
the CBC, would help them.

Once the CBC ceases to chase advertising dollars, it can concentrate on its core
mandate, which is to offer high quality distinctive Canadian programming, which would
raise the bar for all broadcasters, thus realizing its potential to serve as “the anchor for
Canada's cultural ecosystem.” This is also consistent with the Heritage

Committee’s reaffirmation of “the importance of public broadcasting as an essential
instrument for promoting, preserving and sustaining Canadian culture.”

Tony Manera, former president of the CBC, Ottawa

hitp://ottawacitizen.com/opinion/letters/todays-letters-women-at-the-gym-more-money-for-cbc
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Dismantling or diminishing CBC is the most elitist position of all

John Doyle

Me, I'm not sure that Kellie Leitch and her campaign are real. | think it's all part of this
fake-news thing that's going around.

Listen, the candidate and the candidate’s positions don't sound authentic. It smells
bogus. | mean, seriously — a well-off surgeon, academic, former cabinet minister and
MBA is traipsing around drumming up support and media attention by attacking “the
elites” in Canada. Aren’t such people struck down by a bolt of lightning for brazen
hypocrisy?

Sadly, to paraphrase Leitch's own assessment of Justin the Good's remarks about Fidel
Castro, it is not a fake or parody campaign. But it is certainly shameful and an
embarrassment.

Leitch has taken a position on the CBC. It must go. That's it; just dismantle it and move
on. This proposal was a welcome break from Leitch's ongoing obsession with screening
immigrants for anti-Canadian values. The sort of horse manure that got many
Conservative cabinet ministers exactly where they are today.

On the matter of the CBC, Leitch was, apparently, trying to trump — pun intended —
Maxime Bernier who wants to make the CBC advertising-free and shift it to a funding
model similar to that of PBS and NPR in the United States. That is, the begging bowls
come out about six times a year. You send 'em your money and get a tote bag.

Well, I've stopped chain-sipping lattes long enough to give the two proposals
consideration. They are, like the screening-immigrants thing, horse manure. They are
quintessentially elite positions about a national broadcaster.

The idea that CBC television and radio is a frivolity, sucking up vast amounts of money
to make bad TV and irrelevant radio, is the position of a small number of well-off cranks
in Toronto and Montreal, aided by a number of other cranks who, one imagines, stave
off personal wretchedness by ceaselessly pointing out that the CBC gets funding to
make TV and radio, while they don't.

The CBC administration itself is not immune to the need to evolve. Right now it is
proposing the idea that the public broadcaster move to an ad-free model, and
requesting additional money that would be replacement financing if it eliminates
advertising. It's a tricky route but in TV and online it would change CBC's status as an
odd hybrid of both public and commercial broadcaster.,

Also, in this matter, | respectfully disagree with colleague Konrad Yakabuski,

who asserted the other day that CBC “outlived its original purpose,” and makes a lot of
“forgettable” and unwatched, irrelevant programs. He sides with Maxime Bernier in
wanting a PBS-style CBC.

| demur. The idea of a CBC programmed for politicians, policy wonks and newspaper
columnists is harebrained elitism of the worst sort. The CBC belongs to the public, not a
tiny cabal who think TV is beneath attention unless it's airing a public-policy
documentary they agree with. If they'd all paid attention to the reality-TV dynamic used
by Donald Trump to win an election, they might not have woken up one recent morning
in puzzlement about how and why Trump was the president-elect.

Leitch and Bernier are clueless. Television is the most important, influential storytelling
medium of our time. Understanding it and why it has impact is rather necessary
information to have, prior to denouncing any area of it. In the specific matter of CBC TV,
to cite one example, Kim’s Convenience is not forgettable, irrelevant, or badly made;
nor is it, in Bernier's phrase, an example of "bad Canadian copies of popular American
shows."
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Outside of Toronto, Ottawa and Montreal, the CBC is a vital presence, providing local
coverage and Canadian content, which, though diminished, is vastly appreciated by
residents of cities big and small and in rural areas. Dismantle it or reduce it to the
begging-bowl status of PBS and all of that is gone. The appreciation of CBC outside
maijor urban areas is precisely why the Harper government never dared to destroy the
CBC outright.

You have to live in the bubble of the well-off establishment to be blind to the CBC's
importance. At the same time, it is always easy to be critical of the public broadcaster.
Parts of it are badly run. There are enormous egos at the top on the TV side and some
CBC bosses have a tolerance for mediocrity that beggars description. The same can be
said of the federal government and most large corporations anywhere.

Clearly then, Kellie Leitch is real and not part of some fake-news phenomenon.
Although I'm sure you'll grasp my initial suspicions. Anytime one witnesses the witless
posturing of people who attack the so-called elites, while simultaneously pledging to
dismantle or diminish what gives succour to the ordinary among us, one should be very
suspicious.

Read also: The CBC has lost its way
Related: Tory leadership hopeful Kellie Leitch proposes scrapping CBC
Also: CBC seeks annual funding boost of $318-million to go ad-free

www.theglobeandmail.com/iansaelavision/doyle-dismantiing-or-diminishing-cbe-is-ihe-most-alitist-position-of-allfarticla33087 1557
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The CBC’s answer to its privileged
status — more privilege and an extra
$400 million please

Kelly McParland

Peter Mansbridge rides with Justin Trudeau on his way to be sworn in as pn' minster in the CBC "Behind-the-
scenes of Juslin Trudeau's first day as Prime Minister" video. CBC

Here's how thinking works in the upper echelons of the CBC.

Canada's public broadcasting network has been under fire for months over its efforts to build a
digital presence in direct competition with private newspapers and other media, which are
struggling to survive in the face of remorseless technological change. The private operators
maintain it's unfair that the CBC gets generous subsidies to steal business from them. In a world of
shifting readership habits and murderous competition, every penny of revenue Is vital. The CBC,
they note, already enjoys a federal subsidy of more than $1 billion a year, including a $150 million
annual boost introduced by the Trudeau Liberals. Private operators, meanwhile, are
haemorrhaging money as the strive to keep the wolf from the door.

The CBC's response: Ask for even more money from the public purse.

On Monday the network submitted a proposal for an additional $400 million in support, including
$318 million to allow it to break free from the need to raise advertising revenue. "If we don't shift
the financial model for supporting public broadcasting, there is a question as to its ultimate
survival,” warned Heather Conway, the executive vice-president of English services.

The question of the CBC's ultimate survival, of course, dates to mid-November 1936, about a week
after the Canadian Broadcasting Act took effect. The CBC may, in fact, be the longest-surviving
network to exist with the constant prospect of its imminent demise. One imagines that on the first
day of orientation, after class has memorized the names of CBC anchors.... “and Lloyd Robertson
begat Peter Kent, who begat Knowlton Nash, who begat Peter Man....", bright-eyed young CBC
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recruits are led through a recitation of the peril facing Canadian culture should the CBC cease to
exist:

Q: “And what happened after Little Mosque on the Prairie aired its last episode, class?”
A: "Canadian culture was threatened!”

Q: “And how was Canadian culture saved?"

A: "Kim's Convenience!”

The CBC says the extra $318 million to free it from ad revenue would “enable CBC/Radio-Canada
to make the necessary long-term investments to complete our transformation, move away from
advertising as a source of revenue on all platforms and be a strong anchor for our cultural
ecosystem.”

In addition, it proposes “depoliticizing” its funding so “it is predictable and stable, tied to the existing
five-year licence cycle, indexed to inflation, and separated from the election and annual
government budget cycles.”
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CBC president Hubert Lacroix : protecting Canada’s "cultural ecosystem” against ... well, t

hat's not clear
THE CANADIAN PRESS/Nathan Denette
It would be wonderful, if you're the CBC, should this proposal be approved. The corporation would
have a generous, reliable, predictable budget it could spend, without worrying about government
overseers, the uncertainties of the economy or the fact a lot of Canadians never watch a second of
CBC programming. Unfunny new comedies could come and go without concern for viewership.
Sports coverage could continue to wither away without having to dream up ways to replace the
loss. CBC cadres could be recruited with the near-certainty of jobs for life, safe behind union walls,
forever supportive of government spending. And which party would everyone vote for? Well, let's
not leap to assumptions, but it wouldn't be the Conservatives.

Monday's report makes several references to the BBC, implying that Britain’s public broadcaster
enjoys a prosperity and flexibility Canadians should emulate. That, as the Brits would say, is a load
of rubbish. The British government launched a "root-and-branch” review of the network last year
amid mass layoffs, budget shortfalls and a proposal to jail viewers who refuse to pay the $300
annual fee on which the BBC survives. About 1,000 households a day claim they no longer own a
TV and should be freed from the fee; each week about 3,000 Britons are dragged to court for
failing to pay up.

Under a new charter to take effect January 1, the BBC Trust will be dismantled and governing

authority transferred to a new board with much greater day-to-day involvement. The job of running
the network is deemed so unattractive, it's said to be having a difficult time finding anyone to take
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on the job at the £100,000 salary, considerably less than Peter Mansbridge earns to read the
news.

Attracting readers is one thing, selling ads is another

The real crux of the CBC proposal is found elsewhere, after the usual paens of self-praise to its
role in knitting together the fabric of Canada. Like every other major media operation, the CBC
believes it must shift to a digital universe. Already, it boasts, it's “digital reach ... consistently rivals
some of the best-known digital companies in the world, such as Google, Facebook and Microsoft.”

The problem is that attracting readers is one thing, selling ads is another. The conundrum for
Canada's private media is that advertising dollars for digital operations pale in comparison to those
traditionally earned from print publications. Digital readers don't want to pay for what they
consume. They expect it to be free, and nobody in Canada has yet figured out a way to offset the
loss in adverlising revenue that results from people getting their news on smartphones and tablets.

As the CBC sees it, the answer is simple: free it from even having to try. Let its rivals in the private
sector scramble for precious advertising dollars, while the CBC coasts along on a guaranteed
government cushion of cash. If a few rivals go under in the process, so much the better — the CBC
will be there to fulfill their digital needs, whether they like it or not.

It's a “cultural ecosystem” in which a privileged few thrive behind a protective fence of government
support, safe from the demands and dangers of competition that bedevil the other side of the
divide.

National Post

Aty finaws fposleomifull nent/keliy-mepaiand-the-ches-amswer-ic-its-pavileged-status-more-pnvilege-anid-an-extra-400-million-ploase
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CBC proposes ad-free model in Heritage filing

Jordan Pinto
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The CBC has laid out plans that would see the public broadcaster transition to an ad-free model
similar to that of the BBC.

In its submission to Canadian Heritage's “Canadian Content in a Digital World" consultations, the
CBC said the removal of advertising “would allow the broadcaster to focus squarely on the cultural
impact of our mandate. It would also free up advertising revenue to help private media companies
transition to a digital environment.”

In order to make the proposal a reality, the pubcaster said it would need an additional $400 million
in government funding.

The CBC filed three key recommendations with Heritage, asking that Canada develop a “cohesive
cultural investment strategy” similar to the one that governs the BBC; increase its per-person
funding to unlock an additional $400 million to cover an ad-free model; and depoliticize
CBC/Radio-Canada funding so that funding is indexed to inflation and not tied to whichever
political party is in power.

To the issue of increasing its funding in order to go ad-free, CBC said it would amount to a $12
increase per person annually (to $46, from $34).

As reported in May, CBC/Radio-Canada’s advertising revenues dropped by $3.6% in 2015,
moving to $220.1 million, from $474.6 million the previous year. The drop was attributed to the loss
of NHL rights.

In its submission, CBC said an ad-free model would result in an ad-revenue loss of $253M to
CBC/Radio-Canada, but that two-thirds of that ($158 million) would migrate to other Canadian
media, including private TV and digital. The figures supplied by CBC as relates to advertising
migration were based on a study from Nordicity.

In terms of a breakdown, CBC said it would require $318 million to exit the advertising business.
This figure takes into account the loss in ad revenue ($253 million), as well as an additional $105
million to acquire/produce additional programming to fill the timeslots left vacant by advertising.
Also factored in was cost savings associated with no longer having to sell advertising, which CBC
pegged at $40 million.

The net benefit of an ad-free model would be a net total GDP gain of $488M, according to CBC, as
well as a total labour income increase of $355M and the creation of 7,200 jobs.
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Elsewhere in its filing, CBC argued that the conventional TV model is in need of an overhaul.

“The business model and cultural policy framework in which CBC/Radio-Canada operates and
carries out its public mandate is profoundly and irrevocably broken,” read the submission.

With ad revenues (that previously went to fund Canadian content) being lost to Google and
Facebook, and consumers turning to global content distributors such as Netflix, the new reality of
the Canadian ecosystem is increasingly challenging, read the submission. To this, the CBC argued
that an update of the Broadcast Act should be explored.

“The Broadcasting Act is from 1991. It does not reflect today's realities, as is plainly obvious from
the fact that half the sector is currently regulated and the other half is not. The Broadcasting Act
needs to be updated to allow for a new governance framework for broadcasters so we can evolve
in a timely way to the changes and disruptions that are occurring routinely in our sector.”

CBC also argued that it is losing out to private broadcasters due to the fact that 90% of its
primetime schedule is comprised of Cancon, whereas other Canadian broadcasters only fill their
primetime slots with a small amount of Canadian content.

hitp://playbackonline.ca/2016/11/28/cbc-proposes-ad-free-model-in-heritage-filing/?
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CBC asks government to increase per person funding to CBC/RadioCanada
ClJnews Staff

CBC/Radio Canada has submitted a position paper to the federal government proposing the
public broadcaster move to an ad-free model at a cost of about $400 million in additional funding.

According to CBC, the proposal requests $318 million to replace advertising revenue: $253 million
in lost ad sales plus $105 million to “produce and procure additional Canadian content” to fill the
programming gaps in their absence. CBC is also asking for $100 million in “additional funding of
new investments to face consumer and technology disruption.”

CBC asks the federal government to “increase per person funding to CBC/RadioCanada to $46 —
an increase of $12 per Canadian” and to “depaliticize CBC/Radio-Canada funding so that it Is
predictable and stable, tied to the existing five-year licence cycle, indexed to inflation, and
separated from the election and annual government budget cycles.” To read the entire proposal
click HERE.

Budget 2016 provides $1.3 billion over five years, starting in 2016—17, to support longstanding
arts and cultural organizations, and proposes to invest $675 million in the CBC/Radio-Canada. The
budget also reversed past cuts to enable the CBC/Radio-Canada to invest in its Strategy 2020.
The Minister of Canadian Heritage was assigned to work with the CBC/Radio-Canada to develop a
five-year accountability plan.

Kellie Leitch, Member of Parliament for Simcoe — Grey and candidate for the leadership of the
Conservative Party of Canada, opposes a suggestion to reform CBC that was made by her fellow
leadership candidate Maxime Bernier .

“The CBC doesn't need to be reformed, it needs to be dismantled. Period,” said Leitch. “When I'm
Prime Minister, | will dismantle the CBC except for essential services in English and in French.
Taxpayers should not have to subsidize the CBC to keep it afloat. Just like in the private sector, if a
company isn't competitive and isn't profitable, it shouldn’t be in business.”

Brian Lilley, co-founder of The Rebel, claims in his book "CBC Exposed"” that its reporting is
“driven by vendettas to outright biases against conservatives, gun owners, Israel and any other
group that doesn't fit their vision of Canada.”

hitp://en.cijnews.com/?p=63659
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CREC/Radio-Canada has cut thoissands of jobs over years af successive budgol culs. Fhoto Credit: Mark Blincl/Reuters

Public broadcaster seeks new funding model

Lynn Desjardins | english@rcinet.ca

Decimated by years of budget cuts by successive governments, CBC/Radio-Canada is asking the
government to boost and stabilize its funding. An extra $318 million annually would enable it to
stop selling advertising. Private media have recently complained that the public broadcaster is
taking digital ad revenues away from them.

CBC/Radio-Canada currently receives annual funding of $34 per Canadian. it would like that
increased to $46, which it says is still well below what other public broadcaster get. Great Britain's
BBC, for example, receives $114 per person.

A request to ‘depoliticize’ funding

The public broadcaster would like to “depoliticize CBC/Radio-Canada funding” so that it is set for
five years and indexed to inflation. That would shield it from the yearly government budget
decisions which are often influenced by political concerns.

“We are at a critical juncture in our evolution, continuing to operate under a business model and
cultural policy framework that is profoundly broken,” says the CBC document released on
November 28, 2016. "At the same time, other nations are moving their cultural agendas forward
successfully — and reaping the benefits of strong, stable, well-funded public broadcasters.”

The proposal argues the new funding model would result in “a net total GDP gain of $488M, a total
labour income impact of $355M and the creation of 7,200 new jobs."
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Years of goo. ment budget cuts finally resulted In a decision o take down Radio mZda nfernational's
shorlwave Yansnission lowers and make the servce exclusively web-based, w5 YaouTube

CBC/Radio-Canada funding affects RCI
Radio Canada International used lo be funded separately by the Canadian government, but now it
receives its funding from the CBC/Radio-Canada envelope. In 2012, CBC/Radio-Canada slashed

RCi's budget by 80 per cent and decided lo dismantle its shortwave transmitters, ending ail
shortwave broadcasts.

www.rcinet.ca/en/2016/11/29/public-broadcaster-seeks-new-funding-model-cbe-radio-canada/
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CBC News - Canada’s Propaganda arm of the fed govt

Asks for $400M more per year in operating funds from the Fed Govt so they don't have
to try and sell advertising time.

No one wants to advertise on the shit propaganda station anyway.

Wish Harper killed the CBC when he had the chance.

'CBC/Radio Canada has submitted a position paper to the federal government proposing the
public broadcaster move to an ad-free model, similar to the one used to pay for the BBC in the
United Kingdom, at a cost of about $400 million in additional funding.

"We are at a critical juncture in our evolution, continuing to operate under a busmess model and
cultural policy framework that is profoundly broken,” says ! BC's document, &
Mooy afterioc L At the same time, other nations are mowng their cultural agendas forwaid
successfully — and reaping the benefits of strong, stable, well-funded public broadcasters.”

The additional money CBC is asking for would largely be “replacement funding” if the

media organization eliminates advertising. The proposal requests $318 million to replace
advertising revenue: $253 million in lost ad sales plus $105 million to “produce and procure
additional Canadian content” to fill the programming gaps in their absence. CBC is also asking for
$100 million in “additional funding of new investments to face consumer and technology
disruption.”

However, the proposal notes that removing ads will also result in savings of $40 million in the cost
of selling advertising.

Total government funding for CBC would equal an investment of $46 per Canadian every year —
up from the current $34 per Canadian it currently receives, the document says.
www.cbc.ca/news/canadal/cbc-radio-canada-ad-free-proposal-1.3871077

https:/finvestmentwatchblog.com/cbe-news-canadas-propaganda-arm-of-the-fed-govt/
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CBC/Radio-Canada a la croisée des chemins

Midi info

Michel C. Auger

La disparition de la publicité sur toutes les plateformes de diffusion de CBC/Radio-Canada
renvoie au débat beaucoup plus large sur la place du diffuseur public dans l'industrie
culturelle au pays.

Pierre Bélanger, professeur titulaire au Département de communication de 'Université d'Ottawa,
affirme en entrevue avec Genevieve Asselin qu'un financement additionnel stable de plus de 300
millions de dollars pour pallier l'absence de publicité apporterait davantage de stabilité financiere et
d'indépendance politique a la sociéié d'Etat.

Par contre, il se questionne sur le bien-fondé de la démarche de CBC/Radio-Canada alors qu'une
de ses principales composanies, CBC Television, a déja enregistré une bien meilleure audience.

Faites-nous part de vos commentaires :

- Par courriel
- Par télephone au numéro 1 855 295-5206
- Et sur Twitter @midiinfo

AUDIO FIL
»; Abandon de {a publicité pour Radic-Canada | Entrevue avec Pierre Bélanger

hitp:/ficl.radio-canada.cafemissions/midi_info/2016-2017/chronique.asp?idChronique=422071
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Ad-free CBC could serve as a rallying point for Canadian creativity
Kate Taylor

Excuse me while | massage my neck: | have been suffering a severe case of whiplash since Monday,
when the CBC unveiled a plan to go commercial free.

Not so long ago, if you suggested the CBC cut advertising from its programming, both observers and
insiders would pat you on the head and smile kindly at your naive idealism. Received wisdom was that
the CBC could not possibly survive without ad revenue, no matter what earnest cultural advocates or
ponderous parliamentary reports might argue.

And then this week, in response to the Liberal government's review of cultural policy, the CBC boldly
proposed that very thing. Clearly, chief executive officer Hubert Lacroix sensed an opportunity: After
years of Tory cuts, the broadcaster is finally getting a sympathetic ear in Ottawa — and all TV ad
revenues are in steep decline anyway. Lacroix seems convinced a commercial-free CBC might actually
get replacement funding for the lost ad dollars: He is asking for $4 18-million.

Leaving aside, for the moment, the political realism of the request, the plan is a good one, In an
increasingly scattered but ever more Internet-dependent and globalized media environment, the
country needs a public producer, curator and distributor to craft a powerful Brand Canada across all
platforms, offering not only news, public affairs and documentaries, but also fiction, variety and arts
programming. It needs an iconic institution to nurture and lead the cultural industries, a rallying point for
Canadian creativity.

Freedom from commercial pressures would allow the CBC to focus on the best ways to achieve that
rather than chase television ratings; it would make the broadcaster more distinctive, more nimble and
more able to take risks.

Yes, CBC Television should continue to seek big audiences with populist shows — since all Canadians
pay for the broadcaster. The chattering classes are always comparing CBC programming unflatteringly
to the loss-leader stuff they enjoy on HBO or Netflix as though the 1.3 million people who tune in to the
homey and hokey Murdoch Mysteries or the Quebeckers delivering repeated ratings hits to Radio-
Canada could simply be ignored. Making broadly popular Canadian programs is a laudable goal, and
freedom from the nightly ratings game should not free the CBC from the need to serve mass
audiences.

But that freedom would also allow the broadcaster to do things that would distinguish it further from the
commercial alternatives: It could experiment with quality programs that it believes in but do not
immediately prove popular, do more counter-programming (point-of-view documentaries, performing
arts shows) and work as a producer and distributor for Canadian film. Released from commercial TV
schedules and formats, the broadcaster could better integrate content across platforms. It could offer
ad-free streaming online that should attract younger viewers and import to television more of the
programming vitality of CBC Radio (which remains commercial-free after the failure of a 2013 project to
start selling ads there).

As Canada finds it increasingly difficult to maintain the walled-garden of Canadian content, the
commercial business model — whereby U.S. shows, often simulcast, underwrite a smattering of
Canadian drama and comedy — is at risk. The moment may come when the commercial networks will
have to be cut loose from both their Canadian-content obligations and market protections: Leave them
to figure out how to make money as a local broadcaster selling U.S. content to Canadians when Netflix
knows no national boundaries.

In that enviranment, a distinctively Canadian and commercial-free alternative would stand out like a
beacon. Critics of CBC sometimes argue that globalized media make the Canadian public broadcaster
obsolete. On the contrary, the plethora of foreign choices makes it more relevant than ever.

The danger of the CBC proposal, however, is that the country and the government will seize on the
idea while fudging on the money needed to make it work. Instead of creating a revitalized CBC that is
both diverse and broadly popular, dropping ads might produce a much-reduced public broadcaster that
is relevant to a tiny minority ~ a so-called PBS North. The sponsorship-based model on which PBS
depends, which Conservative leadership candidate Maxime Bernier advocates, is deeply flawed. In
Canada, it would create an elite broadcaster that was still subject to commercial pressures — the
demands of sponsors can actually be larger and more direct than those of advertisers — while
siphoning corporate money away from other cultural causes.

If the Liberals do decide CBC can drop the ads, they need to make darn sure the public broadcaster
gets the money it needs to do the job right.

www.theglobeandmail.com/arts/television/ad-free-cbe-could-act-as-a-rallying-point-for-canadian-creativity/article33138985/
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A Creative Canada: Strengthening Canadian Culture in a Digital Worid
Key Facts

1. Culture as an economic pillar
a. Culture contributes $93B annually to the Canadian economy.
2. Our contribution to the Canadian economy
a. CBC/Radio-Canada's work supports job creation in the creative sector. In
addition to our 7,200 employees, our investment in Canadian programs, in
Television alone, supports more than 10,000 jobs in the Canadian economy.
b. We invest almost $700 million each year in creating Canadian content. Unlike
our private sector competitors in Canada, we air close to 90% Canadian
content in prime time.
3. Ad-free model — creative benefits
a. Allows us to focus less on commercial impact and more on cultural impact.
b. An ad-free funding model would support risk taking in content and format
creation and would create greater opportunities to find and nurture new talent.
c. We could tackle more complex story telling (drama series, uncut Canadian
movies) that is difficult within a format that includes commercial interruptions.
4. Ad-free model — economic impact
a. The economic upside for the industry would be an estimated net total GDP
gain of $488M, a total labour income impact of $355M and the creation of
7,200 new jobs.
b. CBC/Radio-Canada would lose $253M in advertising revenue. An estimated
two-thirds of this revenue would migrate to other Canadian media, including
private TV and digital, for a net gain to them of $158M. [Nordicity Study 2016]
c. Every additional $1 invested in CBC/Radio-Canada creates $2 in the
economy because of the broader economic activity it generates, including
creating more programming. [Deloitte study 2014]
5. Our Funding proposal
a. Our proposal would anchor a stronger cultural ecosystem. To do this we
propose increasing funding for Canada's public broadcaster to $46, up from
$34, an increase of $12 per Canadian annually. This would allow us to move
away from ads as a source of revenue, continue transformation and invest in
creating more great Canadian programming with the Canadian creative
sector.
6. CBC/Radio-Canada vs. other public broadcasters
BBC (Sweden $126, Germany $143).
7. More digital than ever before
a. We reach more than 16M users each month and we're approaching our goal
of 18M by 2020.
b. We rival some of the best-known digital companies in the world such as
Google, Facebook and Microsoft.
8. More local than ever before
a. We operate 88 local radio stations, 27 local TV stations and 41 regional web
sites, we are investing in local content and coverage at a time when our
competitors are cutting back.
9. Creative industries in Britain over the last twenty five years
a. Public funding for Britain's public broadcaster has nearly tripled in the last 25
years, fuelling its success.
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b. Creative sector jobs and service exports doubled
10. Cultural investment in Canada over the last twenty five years
a. Culture investment declined as percentage of GDP (Gross Domestic
Product).
b. Funding for CBC/Radio-Canada has declined.
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Propulser la culture canadienne : renforcer la place du Canada dans l'univers
numeérique

Faits saillants

1. La culture comme pilier de I'économie
a. La culture génére 93 G$ annuellement dans I'économie canadienne.

2. Notre contribution a I’économie canadienne

a. Les activités de CBC/Radio-Canada favorisent les emplois dans le secteur de
la création. En télévision seulement, nos investissements dans des émissions
canadiennes financent plus de 10 000 emplois dans I'économie canadienne,
en plus de nos 7 200 employés.

b. Nous investissons prés de 700 M$ par an dans la création de contenu
canadien. Contrairement a nos concurrents du secteur privé, nous diffusons
prés de 90 % de contenu canadien aux heures de grande écoute.

3. Un modéle sans publicité — avantages pour la création

a. Un modéle de financement sans publicité nous permettrait de prioriser non
pas l'impact économique de nos décisions, mais plutét leur impact culturel, et
d’explorer de nouvelles fagons de favoriser le rayonnement et la croissance
des créateurs canadiens et de leur travail dans 'univers numérique.

b. Un modéle de financement sans publicité encouragerait la prise de risques
dans la création de contenus et de formats, et permettrait de dénicher plus de
créateurs talentueux et de soutenir leur développement.

c. Nous pourrions proposer des contenus plus complexes (séries dramatiques,
versions intégrales de longs métrages canadiens) difficilement compatibles
avec un format comprenant des pauses publicitaires.

4. Un modéle sans publicité — avantages économiques

a. L'élimination de la publicité engendrerait les retombées économiques
suivantes pour l'industrie : gain total net de 488 M$ au chapitre du PIB,
impact total de 355 M$ sur les revenus d’'emploi, et ajout de 7 200 nouveaux
emplois.

b. CBC/Radio-Canada perdrait 253 M$ en revenus publicitaires. Selon nos
estimations, les deux tiers de ces revenus publicitaires, soit 158 M$, seraient
redistribués vers d'autres médias canadiens, télédiffuseurs privés et services
numériques compris. [Etude de Nordicity, 2016]

c. Chaque dollar supplémentaire investi dans CBC/Radio-Canada génére deux
dollars dans I'économie canadienne, notamment en favorisant la création de
contenus. [Etude de Deloitte, 2014]

5. Notre proposition de financement
a. Notre proposition nous donnerait les moyens de servir d'assise & un
écosystéme culturel plus fort. Pour ce faire, nous proposons d’accroitre le
financement du diffuseur public du Canada a 46 $ par habitant par an, une
hausse de 12 $ par rapport aux 34 $ actuellement. Cela nous permettrait de
renoncer a la publicité comme source de revenus, de poursuivre notre
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transformation et d'investir dans la création d’encore plus contenus canadiens
de qualité, en collaboration avec le secteur de la création du Canada.

6. CBC/Radio-Canada comparativement aux autres radiodiffuseurs publics
a. Nous recevons 34 $ par personne par an comparativement a 114 % par
personne pour la BBC (126 $ en Suéde, 143 $ en Allemagne).

7. Plus numérique que jamais
a. Nous rejoignons plus de 16 M d'utilisateurs tous les mois et nous approchons

de notre objectif de 18 M d'ici 2020.
b. Nous rivalisons avec les plus gros joueurs de la planéte, avec en téte

Google, Facebook et Microsoft.

8. Plus locale et régionale que jamais
a. Nous exploitons 88 stations de radio locales, 27 stations de télévision locales
et 41 sites web régionaux; nous investissons dans le contenu et la couverture
des nouvelles au niveau local tandis que nos concurrents y réduisent leurs

activités.

9. Les industries de la création en Grande-Bretagne ces 25 derniéres années
a. Le financement public accordé au diffuseur public britannique a triplé ces 25
derniéres années, venant appuyer la réussite de I'entreprise.
b. Les emplois dans le secteur de la création et les exportations de services ont

doublé.

10. Les investissements dans la culture au Canada ces 25 derniéres années
a. Les investissements dans la culture, exprimés en pourcentage du PIB
(produit intérieur brut), ont diminué.
b. Le financement de CBC/Radio-Canada a décliné.

A0064644_54-000054



25/04/2017 CBC Radio-Canada Mail - Fwd: 2017 - Daily Digital News Report

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 - Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca>
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Wed, Jan 11, 2017 at 8:19 AM
Subject: 2017 - Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 11, 2017 8:19 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2017-01-11.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.

25 April 2017 at 12:03

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,

6,115,680, 6,108 637, 6,138,155, 6,643,696, and 6,763,386.
Adobe

<=3 2016 - Daily Digital News Report v9.pdf
— 371K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babdadcd4074a4&siml|=15ba5dadcd4074a4

A0064666_1-000055

"



25/04/2017 CBC Radio-Canada Mail - Fwd: 2017 - Daily Digital News Report

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 - Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca>
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Sun, Jan 15, 2017 at 6:04 AM
Subject: 2017 - Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 15, 2017 6:04 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2017-01-15.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.

25 April 2017 at 12:03

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,

6,115,680, 6,108 637, 6,138,155, 6,643,696, and 6,763,386.
Adobe

<=3 2016 - Daily Digital News Report v9.pdf
— 367K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babdabbe492893&sim|=15ba5datbe492893

A0064666_2-000056

"



21/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 20 April 2017 at 14:27
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Wed, Mar 1, 2017 at 3:05 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Mar 01, 2017 3:05 AM EST

User: Andrew Baker <andrew.baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-03-01.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
Alfﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - New Daily Report v9.pdf
— 385K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15b8c9e22549c2f3&siml= 15b8c9e22549¢2f3 "

A0064666_3-000057



21/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 20 April 2017 at 14:26
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Wed, Mar 8, 2017 at 3:12 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Mar 08, 2017 3:12 AM EST

User: Andrew Baker <andrew.baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-03-08.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
Alfﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - New Daily Report v9.pdf
— 385K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15b8c9dad548fda7&siml= 15b8c9dad548fda7 "

A0064666_4-000058



21/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 20 April 2017 at 14:26
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Fri, Mar 10, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Mar 10, 2017 3:06 AM EST

User: Andrew Baker <andrew.baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-03-10.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
Alfﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - New Daily Report v9.pdf
— 384K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15b8c9d7342700b0&siml=15b8c9d7342700b0 "

A0064666_5-000059



21/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d28&view=pt&search=inbox&th=...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca>
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Thu, Apr 13, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Apr 13, 2017 3:.06 AM EDT

User: Andrew Baker <andrew.baker@cbhc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-04-13.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

' ‘ Copyright ® 2017 Adobe Systems Incorporated. All rights reserved.

Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.

20 April 2017 at 14:22

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,

6,115,680, 6,108 637, 6,138,155, 6,643,696, and 6,763,386.
Adobe

<=3 2016 - New Daily Report v9.pdf
— 383K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th=15b8c9a14e99286d&siml=15b8cSa14e99286d

A0064666_6-000060

"



21/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca>
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Wed, Apr 12, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Apr 12, 2017 3:.06 AM EDT

User: Andrew Baker <andrew.baker@cbhc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-04-12.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

' ‘ Copyright ® 2017 Adobe Systems Incorporated. All rights reserved.

Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,

6,115,680, 6,108 637, 6,138,155, 6,643,696, and 6,763,386.
Adobe

<=3 2016 - New Daily Report v9.pdf
— 384K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d2&8view=pt&search=inbox&th=15b8c99e66ad 13ec&siml=15b8c89e66ad13ec

A0064666_7-000061

20 April 2017 at 14:22

"



25/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca>
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Tue, Jan 17, 2017 at 6:09 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 17, 2017 6:09 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs every weekday at 6 AM effective 2017-01-17.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.

25 April 2017 at 12:03

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,

6,115,680, 6,108 637, 6,138,155, 6,643,696, and 6,763,386.
Adobe

<=3 2016 - Daily Digital News Report v9.pdf
— 370K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th=15babda2322bcf738&siml= 15ba5da2322bcf73

A0064666_8-000062

"



25/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca>
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Wed, Jan 18, 2017 at 6:06 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 18, 2017 6:06 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs every weekday at 6 AM effective 2017-01-18.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.

25 April 2017 at 12:02

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,

6,115,680, 6,108 637, 6,138,155, 6,643,696, and 6,763,386.
Adobe

<=3 2016 - Daily Digital News Report v9.pdf
— 370K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15ba5d9f5a81b0258&siml= 15ba5dSf5a81b025

A0064666_9-000063

"



25/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca>
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Thu, Jan 19, 2017 at 6:07 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 19, 2017 6:07 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs every weekday at 6 AM effective 2017-01-19.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.

25 April 2017 at 12:02

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,

6,115,680, 6,108 637, 6,138,155, 6,643,696, and 6,763,386.
Adobe

<=3 2016 - Daily Digital News Report v9.pdf
— 368K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d2&8view=pt&search=inbox&th=15babd9ad6adc45e&siml= 15ba5d9ad6adc4se

A0064666_10-000064

"



25/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca>
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Fri, Apr 21, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Apr 21, 2017 3:.06 AM EDT

User: Andrew Baker <andrew.baker@cbhc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-04-21.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

' ‘ Copyright ® 2017 Adobe Systems Incorporated. All rights reserved.

Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,

6,115,680, 6,108 637, 6,138,155, 6,643,696, and 6,763,386.
Adobe

<=3 2016 - New Daily Report v9.pdf
— 385K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th=15ba5d785d371eb1&siml=15ba5d785d371eb1

A0064666_11-000065

25 April 2017 at 12:00

"



25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:04
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Thu, Jan 5, 2017 at 6:08 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xlIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 05, 2017 6:08 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2017-01-05.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2017 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
— 369K

https://imail.google.com/mail/u/0/?ui=2& k=e1b20c15d2&8view=pt&search=inbox&th=15babdb0e5cd 1baad&siml=15ba5db0e5cd1baa "

A0064666_12-000066



25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:06
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Fri, Dec 16, 2016 at 6:06 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xlIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Dec 16, 2016 6:06 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2016-12-16.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright © 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
— 370K

https://imail.google.com/mail/u/0/?ui=2& k=e1b20c15d2&8view=pt&search=inbox&th=15babdd350ea5b4adsiml= 15ba5dd350ea5hda "

A0064666_13-000067



25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:06
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Sat, Dec 17, 2016 at 6:06 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xlIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Dec 17, 2016 6:06 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2016-12-17.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright © 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
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25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:05
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Sun, Dec 18, 2016 at 6:06 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xlIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Dec 18, 2016 6:06 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2016-12-18.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright © 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
— 371K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babdca8946e419&siml=15ba5dca8946e419 "

A0064666_15-000069
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CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:05
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Wed, Dec 21, 2016 at 6:08 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xlIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Dec 21, 2016 6:08 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2016-12-21.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright © 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
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25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:05
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Fri, Dec 23, 2016 at 6:06 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xlIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Dec 23, 2016 6:06 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2016-12-23.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright © 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
— 370K
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CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:05
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Sun, Dec 25, 2016 at 6:07 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xlIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Dec 25, 2016 6:07 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2016-12-25.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright © 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
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25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:05
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Mon, Dec 26, 2016 at 6:12 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xlIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Dec 26, 2016 6:12 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2016-12-26.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright © 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
— 366K
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25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:04
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Sat, Dec 31, 2016 at 6:07 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xlIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Dec 31, 2016 6:07 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2016-12-31.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright © 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
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25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:04
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Fri, Dec 30, 2016 at 6:07 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xlIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Dec 30, 2016 6:07 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2016-12-30.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright © 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
— 367K
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25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:03
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Tue, Jan 10, 2017 at 6:26 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xlIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 10, 2017 6:26 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2017-01-10.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2017 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
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25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xIsx) - https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:04
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---

From: Adobe <noc-reply@omniture.com>

Date: Thu, Dec 29, 2016 at 6:07 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xIsx)
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Dec 29, 2016 6:07 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2016-12-29.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2016 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
— 369K
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25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xIsx) - https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - Daily Digital News Report v9.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:04
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---

From: Adobe <noc-reply@omniture.com>

Date: Wed, Dec 28, 2016 at 6:06 AM

Subject: Excel Workbook (2016 - Daily Digital News Report v9.xIsx)
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Dec 28, 2016 6:06 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2016-12-28.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2016 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
= 371K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2 &view=pt&search=inbox&th=15ba5dbd07135f43&siml=15ba5dbd07 13543 1M
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26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca>
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Wed, Nov 23, 2016 at 2:05 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 23, 2016 2:05 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-23.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,

6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.
Adobe

'ﬂ 2016 - New Daily Report v8.pdf
366K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th=15babe186c075ed1&siml= 15ba5e186c075ed1
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26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:15
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Wed, Nov 2, 2016 at 2:06 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 02, 2016 2:06 AM EDT

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-02.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
364K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th=15babe56d95d62b2&siml= 15ba5e56d95d62b2 "
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26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:15
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Thu, Nov 3, 2016 at 2:04 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 03, 2016 2:04 AM EDT

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-03.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
367K
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CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:14
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Fri, Nov 4, 2016 at 2:.05 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 04, 2016 2:05 AM EDT

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-04.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.
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364K
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26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:14
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Fri, Nov 4, 2016 at 2:.05 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 04, 2016 2:05 AM EDT

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-04.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
364K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babede3ae634b0&siml|=15ba5ede3ae634b0 "

A0064666_29-000083



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:14
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Tue, Nov 8, 2016 at 2:05 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 08, 2016 2:05 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-08.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
364K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d2&view=pt&search=inbox&th=15babe486d91fd11&siml|=15ba5e486d91fd 11 "

A0064666_30-000084



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca>
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Tue, Nov 22, 2016 at 2:04 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 22, 2016 2:04 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-22.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,

6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.
Adobe

'ﬂ 2016 - New Daily Report v8.pdf
365K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babe 1b0787d678&siml|=15ba5e1b0787d678

A0064666_31-000085

25 April 2017 at 12:11

"



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca>
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Thu, Nov 17, 2016 at 2:06 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 17, 2016 2:06 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-17.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,

6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.
Adobe

'ﬂ 2016 - New Daily Report v8.pdf
365K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babe1d6944d0ad&siml=15ba5e1d6944d0ag

A0064666_32-000086

25 April 2017 at 12:11

"



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:12
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Wed, Nov 16, 2016 at 2:06 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 16, 2016 2:06 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-16.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
363K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15ba5e2859¢ 1bbf5&siml= 15ba5e2859¢c 1bbfs "

A0064666_33-000087



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:12
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Tue, Nov 15, 2016 at 2:06 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 15, 2016 2:06 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-15.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
362K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15ba5e2b04cd8bbb&siml=15ba5e2b04cd8bbb "

A0064666_34-000088



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:12
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Mon, Nov 14, 2016 at 2:06 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 14, 2016 2:06 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-14.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
362K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babe2df37400048&sim|= 15ba5e2df9740004 "

A0064666_35-000089



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:12
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Sun, Nov 13, 2016 at 2:06 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 13, 2016 2:06 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-13.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
361K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th=15babe32b4223d2c&siml= 15ba5e32b4223d2¢c "

A0064666_36-000090



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:13
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Sat, Nov 12, 2016 at 2:06 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 12, 2016 2:06 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-12.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
359K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babe36a45845fc&siml= 15babe36a45845fc "

A0064666_37-000091



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:13
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Fri, Nov 11, 2016 at 2:06 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 11, 2016 2:06 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-11.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
361K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babe38f52894cd&siml=15ba5e38f52894cd "

A0064666_38-000092



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:13
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Fri, Nov 11, 2016 at 2:06 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 11, 2016 2:06 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-11.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
361K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babe38f52894cd&siml=15ba5e38f52894cd "

A0064666_39-000093



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:13
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Thu, Nov 10, 2016 at 2:05 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 10, 2016 2:05 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-10.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
361K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babe4035a656e6&sim|= 15ba5e4035a656e6 "

A0064666_40-000094



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:14
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Wed, Nov 9, 2016 at 2:05 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 09, 2016 2:05 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-09.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
361K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th=15ba5e4250d0b17d&siml= 15ba5e4250d0b17d "

A0064666_41-000095



21/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v8.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v8.xlsx)

1 message

Heather Conway <heather.conway@cbc.ca> 20 April 2017 at 14:28
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Tue, Nov 1, 2016 at 2:06 AM

Subject: Excel Workbook (2016 - New Daily Report v8.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v8.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v8.pdf)
Date Created: Nov 01, 2016 2:06 AM EDT

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-01.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v8.pdf
367K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th=15b8cSfebc8a26318siml=15b8cYfebc8a2631 "

A0064666_42-000096



25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v9.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v9.xlIsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:07
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Tue, Dec 6, 2016 at 2:44 AM

Subject: Excel Workbook (2016 - New Daily Report v9.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Dec 06, 2016 2:44 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-12-06.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v9.pdf
368K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th=15ba5de3d 1150bde&simli=15ba5de3d1150bde "

A0064666_43-000097



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v9.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v9.xlIsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:09
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Tue, Nov 29, 2016 at 2:12 AM

Subject: Excel Workbook (2016 - New Daily Report v9.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Nov 29, 2016 2:12 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-29.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v9.pdf
370K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babe06cdee2c67&siml= 15ba5e06cdee2c67 "

A0064666_44-000098



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v9.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v9.xlIsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:09
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Wed, Nov 30, 2016 at 2:06 AM

Subject: Excel Workbook (2016 - New Daily Report v9.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Nov 30, 2016 2:06 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-30.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v9.pdf
368K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d2&8view=pt&search=inbox&th=15babe0362cec78d&siml=15ba5e0362cecT8d "

A0064666_45-000099



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v9.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v9.xlIsx)

1 message

Heather Conway <heather.conway@cbc.ca>
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Sat, Nov 26, 2016 at 2:06 AM

Subject: Excel Workbook (2016 - New Daily Report v9.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Nov 26, 2016 2:06 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-26.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,

6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.
Adobe

'ﬂ 2016 - New Daily Report v9.pdf
371K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th=15babe16546535cc&siml= 15ba5e16546535¢cc

A0064666_46-000100

25 April 2017 at 12:11

"



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v9.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v9.xlIsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:10
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Sun, Nov 27, 2016 at 2:05 AM

Subject: Excel Workbook (2016 - New Daily Report v9.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Nov 27, 2016 2:05 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-11-27.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v9.pdf
371K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th=15ba5e13b45bbeded&siml= 15ba5e13b45bbede "

A0064666_47-000101



25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v9.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v9.xlIsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:08
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Sun, Dec 4, 2016 at 2:14 AM

Subject: Excel Workbook (2016 - New Daily Report v9.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Dec 04, 2016 2:14 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-12-04.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v9.pdf
371K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babdeacb05c39f&siml= 15ba5deach05c39f "

A0064666_48-000102



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v9.xlsx) - https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2&vi...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v9.xlIsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:08
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---

From: Adobe <noc-reply@omniture.com>

Date: Fri, Dec 2, 2016 at 2:05 AM

Subject: Excel Workbook (2016 - New Daily Report v9.xlsx)
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Dec 02, 2016 2:05 AM EST

Site Title: cbc production

Site URL: cbec.ca

User: Robert Maxwell <robert.maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-12-02.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Lise and Online Privacy Policy,
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.

'ﬂ 2016 - New Daily Report v9.pdf
370K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2 &view=pt&search=inbox&th=15ba5df7769a5c56&siml=15ba5df7769a5c56 1M

A0064666_49-000103



26/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v9.xlsx) - https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2&vi...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v9.xlIsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:08
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---

From: Adobe <nc-reply@omniture.com>

Date: Sat, Dec 3, 2016 at 2:07 AM

Subject: Excel Workbook (2016 - New Daily Report v9.xlsx)
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Dec 03, 2016 2:07 AM EST

Site Title: cbc production

Site URL: cbec.ca

User: Robert Maxwell <robert.maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-12-03.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Lise and Online Privacy Policy,
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
AdObe 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.

'ﬂ 2016 - New Daily Report v9.pdf
371K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2 &view=pt&search=inbox&th=15ba5df15d62b05c&siml=15ba5df15d62b05¢c 1M

A0064666_50-000104



25/04/2017 CBC Radio-Canada Mail - Fwd: Excel Workbook (2016 - New Daily Report v9.xisx)

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: Excel Workbook (2016 - New Daily Report v9.xlIsx)

1 message

Heather Conway <heather.conway@cbc.ca> 25 April 2017 at 12:07
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>

Date: Mon, Dec 5, 2016 at 3:54 AM

Subject: Excel Workbook (2016 - New Daily Report v9.xIsx)
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Dec 05, 2016 3:54 AM EST

Site Title: cbc production

Site URL: choc.ca

User: Robert Maxwell <robert. maxwell@cbe.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 2 AM effective 2016-12-05.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright ® 2016 Adobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Privacy Policy.

Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,852,
ﬁﬂobl! 6,115,680, 6,108,637, 6,138,155, 6,643 696, and 6,763,386.

'ﬂ 2016 - New Daily Report v9.pdf
370K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15babde714795136&siml|=15ba5de714795136 "

A0064666_51-000105



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 - Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=in...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 - Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:43
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <nc-reply@omniture.com>
Date: Sat, Jan 14, 2017 at 6:05 AM
Subject: 2017 - Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 14, 2017 6:05 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2017-01-14.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
= 372K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2&view=pt&search=inbox&th=15b87bd6bade2e728&siml=15b87bd6bade2e72 1M

A0064666_52-000106



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 16:04
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Wed, Mar 22, 2017 at 3:.06 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Mar 22, 2017 3:06 AM EDT

User: Andrew Baker <andrew baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-03-22.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - New Daily Report v9.pdf
— 382K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87d0f7 cf6c3dc&simli=15b87d0f7cféc3de 1M

A0064666_53-000107



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 16:04
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Thu, Mar 23, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Mar 23, 2017 3:06 AM EDT

User: Andrew Baker <andrew baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-03-23.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - New Daily Report v9.pdf
— 382K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87d12351eda9c8&siml=15b87d12351eda%¢c 1M

A0064666_54-000108



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 16:04
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Fri, Mar 24, 2017 at 3.06 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Mar 24, 2017 3:06 AM EDT

User: Andrew Baker <andrew baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-03-24.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - New Daily Report v9.pdf
— 385K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87d15760ee5b08&siml=15b87d15760ee5b0 1M

A0064666_55-000109



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:51
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <nc-reply@omniture.com>
Date: Wed, Feb 1, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 01, 2017 3:06 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-01.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
— 366K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2 &view=pt&search=inbox&th=15b87c530345c8ce&siml=15b87c530345c8ce 117

A0064666_56-000110



19/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/w/0/?ui=28&ik=e1b20c15d28&view=pt&search=inbox&th=...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 16:44
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Tue, Feb 14, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 14, 2017 3:06 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-14.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
— 370K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d2&8view=pt&search=inbox&th=15b87f5a7df03906&sim|= 15b87f5a7df03906 "

A0064666_57-000111



19/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/w/0/?ui=28&ik=e1b20c15d28&view=pt&search=inbox&th=...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 16:46
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Tue, Feb 14, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 14, 2017 3:06 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-14.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
— 370K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c 15d28view=pt&search=inbox&th= 15b87f7700d4bddf&sim|= 15b87f7700d4bddf "
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19/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/w/0/?ui=28&ik=e1b20c15d28&view=pt&search=inbox&th=...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 16:47
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Tue, Feb 14, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 14, 2017 3:06 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-14.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
— 370K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15b87f84ed6846b48&sim|= 15b87f84ed6846b4 "

A0064666_59-000113



19/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/w/0/?ui=28&ik=e1b20c15d28&view=pt&search=inbox&th=...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:44
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Mon, Jan 23, 2017 at 6:14 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 23, 2017 6:14 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs every weekday at 6 AM effective 2017-01-23.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
— 371K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d2&view=pt&search=inbox&th=15b87bf25d 1e9f63&sim|=15b87bf25d 1963 "
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19/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/w/0/?ui=28&ik=e1b20c15d28&view=pt&search=inbox&th=...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:45
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Tue, Jan 24, 2017 at 6:10 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 24, 2017 6:10 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs every weekday at 6 AM effective 2017-01-24.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

<=3 2016 - Daily Digital News Report v9.pdf
— 368K

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d28view=pt&search=inbox&th= 15b87bf5838cf2cf&siml= 15b87bf5838cf2cf "

A0064666_61-000115



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 20 April 2017 at 10:10
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Mon, Apr 3, 2017 at 3:08 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Apr 03, 2017 3:08 AM EDT

User: Andrew Baker <andrew baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-04-03.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - New Daily Report v9.pdf
— 381K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b8bb31e92cd5f2&siml=15b8bb31e92cd5f2 1M

A0064666_62-000116



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:54
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Sat, Feb 4, 2017 at 3:05 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 04, 2017 3:05 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-04.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
= 371K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2 &view=pt&search=inbox&th=15b87c80c5chb767e&siml=15b87c80c5ch767e 1M

A0064666_63-000117



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:59
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Wed, Feb 22, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 22, 2017 3:06 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-22.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
= 372K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87cc43357746e8siml=15b87cc43357746e 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 16:01
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Sat, Feb 25, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 25, 2017 3:06 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-25.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
— 369K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2&view=pt&search=inbox&th=15b87ceaa3c77acb&siml=15b87ceaal3c77act 117
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:52
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Thu, Feb 2, 2017 at 3:.05 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 02, 2017 3:05 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-02.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
= 371K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87c5cf727d5fe&siml=15b87c5cf727d5fe 1M
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19/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/w/0/?ui=28&ik=e1b20c15d28&view=pt&search=inbox&th=...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 16:46
To: Nicole Durrant <nicole.durrant@cbc.ca>

Forwarded message
From: Adobe <no-reply@omniture.com>
Date: Tue, Feb 14, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather. Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 14, 2017 3:06 AM EST

User: Andrew Baker <andrew.baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-14.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

" Copyright @ 2017 Adaobe Systems Incorporated. All rights reserved.
‘ Use of this document signifies your agreement to the Terms of Use and Oniine Prvacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Netratings patents: 5,675,510, 5,796,952,
Alfﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

https://mail.google.com/mail/u/0/?ui=2& k=e1b20c15d2&view=pt&search=inbox&th=15b87f76fe5dae3ad&sim|= 15b87f76fe5dae3a "

A0064666_67-000121



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 - Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=in...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 - Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:42
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Fri, Jan 13, 2017 at 6:06 AM
Subject: 2017 - Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 13, 2017 6:06 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2017-01-13,

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
— 368K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2 &view=pt&search=inbox&th=15b87bd08f012b28&siml=15b87bd08f012b28 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 20 April 2017 at 10:17
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <no-reply@omniture.com>
Date: Fri, Mar 17, 2017 at 3:.06 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Mar 17, 2017 3:06 AM EDT

User: Andrew Baker <andrew baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-03-17.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - New Daily Report v9.pdf
— 385K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2 &view=pt&search=inbox&th=15b8bb95b8f9731a&siml=15b8bb95b8f9731a 1M

A0064666_69-000123



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 20 April 2017 at 10:17
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Thu, Mar 16, 2017 at 3:07 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Mar 16, 2017 3:07 AM EDT

User: Andrew Baker <andrew baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-03-16.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - New Daily Report v9.pdf
— 384K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2&view=pt&search=inbox&th=15b8bb9b69d426a88&siml=15b8bb9Ib69d426a8 1M

A0064666_70-000124



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 20 April 2017 at 10:17
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Tue, Mar 14, 2017 at 3:.05 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Mar 14, 2017 3:05 AM EDT

User: Andrew Baker <andrew baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-03-14.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - New Daily Report v9.pdf
— 388K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2 &view=pt&search=inbox&th=15b8bba17fd66da2&siml=15b8bba17fd66da2 1M

A0064666_71-000125



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 20 April 2017 at 10:18
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Mon, Mar 13, 2017 at 3:07 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Mar 13, 2017 3:07 AM EDT

User: Andrew Baker <andrew baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-03-13.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - New Daily Report v9.pdf
— 384K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b8bba4 7cOccecb&siml=15b8bba4 7cOccech 1M

A0064666_72-000126



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 20 April 2017 at 10:18
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <nc-reply@omniture.com>
Date: Sat, Mar 11, 2017 at 3.05 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Mar 11, 2017 3:05 AM EST

User: Andrew Baker <andrew baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-03-11.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - New Daily Report v9.pdf
— 384K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2&view=pt&search=inbox&th=15b8bbab6513c32d&siml=15b8bbab6513c32d 17
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CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 20 April 2017 at 10:18
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <nc-reply@omniture.com>
Date: Sun, Mar 12, 2017 at 3.06 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - New Daily Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - New Daily Report v9.pdf)
Date Created: Mar 12, 2017 3:06 AM EDT

User: Andrew Baker <andrew baker@chc.ca>
Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-03-12.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - New Daily Report v9.pdf
— 385K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2&view=pt&search=inbox&th=15b8bba77ade2db6&siml=15b8bba77ade2db6 1M

A0064666_74-000128
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CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:48
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Thu, Jan 26, 2017 at 6:06 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 26, 2017 6:06 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs every weekday at 6 AM effective 2017-01-26.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
= 372K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87c22f108dd64&siml=15b87c22f108dd64 1M

A0064666_75-000129



20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:49
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Fri, Jan 27, 2017 at 6:05 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 27, 2017 6:05 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs every weekday at 6 AM effective 2017-01-27.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
— 369K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87c334bda7aeadsiml=15b87c334bda7aea 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:49
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Sat, Jan 28, 2017 at 10:10 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 28, 2017 10:10 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2017-01-28.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
— 369K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87c3a19a16d9e&siml=15b87c3a19a16d9%e 1M
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CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:50
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Sun, Jan 29, 2017 at 6:05 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 29, 2017 6:05 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2017-01-29.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
— 368K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2&view=pt&search=inbox&th=15b87c3dafbd4feadsiml=15b87c3dafbd4fea 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:50
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Mon, Jan 30, 2017 at6:12 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 30, 2017 6:12 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 6 AM effective 2017-01-30.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
— 368K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2&view=pt&search=inbox&th=15b87c40fffab88d &siml=15b87c40fffab88d 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:51
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Tue, Jan 31, 2017 at 3:05 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Jan 31, 2017 3:05 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-01-31.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
— 367K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2&view=pt&search=inbox&th=15b87c4c1e77dc99&siml=15b87c4c1e77dc99 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:53
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Fri, Feb 3, 2017 at 3.05 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 03, 2017 3:05 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-03.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
— 374K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87c694ac48fe3&siml=15b87c694ac48fe3 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:55
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Sun, Feb 5, 2017 at 3:05 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 05, 2017 3:05 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-05.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
= 371K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87c851030d 104 &siml=15b87c851030d 104 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:56
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Sat, Feb 18, 2017 at 3:07 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 18, 2017 3:07 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-18.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
— 369K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87c9dd4b426828siml=15b87c9dd4b42682 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:55
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Mon, Feb 6, 2017 at 3:08 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 06, 2017 3:08 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-06.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
— 373K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87c893d34aebd&siml=15b87c893d34ae6d 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:57
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <no-reply@omniture.com>
Date: Sun, Feb 19, 2017 at 3.06 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 19, 2017 3:06 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-19.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
= 372K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87caa88c68a508&siml=15b87caa88c68a50 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 15:58
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Mon, Feb 20, 2017 at 3:07 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 20, 2017 3:07 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-20.

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
= 371K

https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inbox&th=15b87cb91c117d458&siml=15b87cb91c117d45 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 16:00
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <nc-reply@omniture.com>
Date: Thu, Feb 23, 2017 at 3:06 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 23, 2017 3:06 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-23,

To cancel automatic delivery of this report click here
(Note: This will not delete your bookmark)

Use of this document signifies your agreement to the Terms of Use and Cnline Privacy Policy.
Adobe Systems Incorporated products and services are licensed under the following Metratings patents: 5,675,510, 5,796,952,
A(fﬂbﬂ 6,115,680, 6,108,637, 6,138,155, 6,643,696, and 6,763,386.

' ‘ Copyright © 2017 Adobe Systems Incorporated. All rights reserved.

<=3 2016 - Daily Digital News Report v9.pdf
= 372K

https://mail.google.com/mail/u/0/?ui=28&ik=e1b20c15d2&view=pt&search=inbox&th=15b87cd4f4312376&siml=15b87cd4f4312376 1M
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20/04/2017 CBC Radio-Canada Mail - Fwd: 2017 Daily Digital News Report - https://mail.google.com/mail/u/0/?ui=2&ik=e1b20c15d2&view=pt&search=inb...

CBC @#» Radio-Canada Nicole Durrant <nicole.durrant@cbc.ca>

Fwd: 2017 Daily Digital News Report

1 message

Heather Conway <heather.conway@cbc.ca> 19 April 2017 at 16:01
To: Nicole Durrant <nicole.durrant@cbc.ca>

-------- Forwarded message --—----—---
From: Adobe <noc-reply@omniture.com>
Date: Fri, Feb 24, 2017 at 3:07 AM
Subject: 2017 Daily Digital News Report
To: Heather.Conway@cbc.ca

Adobe” Marketing Cloud

Excel Workbook (2016 - Daily Digital News Report v9.pdf) - Adobe Acrobat

Report Name: Excel Workbook (2016 - Daily Digital News Report v9.pdf)
Date Created: Feb 24, 2017 3:07 AM EST

User: Andrew Baker <andrew baker@chc.ca>

Company: CBC.CA

Delivery Frequency: Occurs daily at 3 AM effective 2017-02-24.
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