3
b
4

CBC & Radio-Canada

MEDIA SOLUTIONS

MEDIA SOLUTIONS
RIO OLYMPICS POST-MORTEM

NOVEMBER 14, 2016

All reproduction is prohibited

000166



s.18(a)
s.18(b)

5.20(1)(b)
s.21(1)(b)

OLYMPICS REVENUE OVERVIEW

Sponsor

Participation

Advertising
Subtotal

Distribution

000167



NAVIGATOR QUANTITATIVE STUDY

s.18(a)
s.18(b)
s.20(1)(b)
s.21(1)(b)
5.68.1

000168



s.18(a)
s.18(b)

s.21(1)(b)
s.68.1

NAVIGATOR STUDY-

4
Source: Navigator Research September 2016

000169



s.18(b)
s.21(1)(b)
5.68.1

NAVIGATOR QUALITATIVE STUDY

000170



Three Key Themes of Post Mortem

s.18(b)

s.21(1)(b)
5.68.1

000171



s.18(a)
s.18(b)
s.20(1)(b)
s.21(1)(b)
5.68.1

Breakdown

000172



s.18(b)
$.20(1)(b)
s.21(1)(b)
s.68.1

000173



s.18(b)
s.21(1)(b)
5.68.1

Navigator research shows

000174



s.18(b)
s.20(1)(b)
s.21(1)(b)
5.68.1

10

000175



s.18(a)
s.18(b)
s.21(1)(b)
s.68.1

TOP SUCCESSES OF RIO OLYMPICS

11

000176



s.18(a)

s.18(b)
s.21(1)(b)

REVENUE REASSESSMENT-

Revenue

12

000177



s.18(a)
s.18(b)
s.20(1)(b)
s.21(1)(b)
s.68.1

RIO OLYMPICS FINANCIALS

Budget  Actual ::'m"’ h‘i W""’”’ Drivers of Variance

REVENUE

CBIs

Rights

Rempte Production Costs
Vs
Set
Technioal
Labowr
Traved
Miso
Subtotal

Home Production Costs
Labour
Ao
Teaved
Anirrtion and Music
Techriond
Subtotal
Digital Costs
Celiatre
oot Toam
Barghwidth
Subttal
Fealutes
Gore Group & Cartent Prodn
Hranded Contert
Other

Total Production Costs
Sales & Promotion

Total Costs In fiscal year

Het Margin in tiscal year

000178



s.18(b)
$.20(1)(b)
s.21(1)(b)
s.68.1

Executive Summary

14

000179



s.18(a)
s.18(b)
$.20(1)(b)
s.21(1)(b)
s.68.1

APPENDIX A - RIO OLYMPICS REVENUE PERFORMANCE

15

000180



s.18(b)
$.20(1)(b)
s.21(1)(b)
s.68.1

APPENDIX B - MEDIA SOLUTIONS
POST MORTEM STATUS

. e

16

000181



s.18(b)
$.20(1)(b)
s.21(1)(b)
$.68.1

APPENDIX B - MEDIA SOLUTIONS
POST MORTEM STATUS

el Tematen =

17

000182



