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ASA bans Heinz Beanz's Can Song advert for safety concerns
A Heinz TV advert teaching viewers how to use cans of its baked beans to drum out a song has been banned for being
dangerous for children to copy.
The commercial, which used the strapline “Learn the #CanSong, featured children, teenagers and adults using Heinz
Beanz tins to drum out the rhythm of song.
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Former CBC Execs, Journalists, Academics and Politicians Call For
An Ad-Free CBC

CANADALAND

A group of high-ranking former producers and executives at CBC, calling themselves Public
Broadcasting in Canada for the 21st Century, have submitted a proposal to the Heritage Ministry,
calling for an ad-free CBC.

The signees include Bernie Lucht, the former Executive Producer of the CBC Radio show Ideas,
and Jeffrey Dvorkin, former Managing Editor and Chief Journalist for CBC Radio, and former
ombudsman of NPR Radio. Dvorkin currently runs the University of Toronto’s Journalism
department. They write:

It has become obvious to many that requiring our public broadcaster to apply the practices of
the private sector to its civic and cultural mission has not resuited in the creation of a large body
of distinctive, informative and inspiring sacial and cultural capital for Canadians. While French
services and English Radio have fared better, it has turned CBC English television into what its
own executives have described as a “publicly subsidized commercial network.”

[..]

...we recommend that all the services provided by the CBC/Radio-Canada must be non-
commercial, including its online operations.

Green Party leader Elizabeth May retweeted (but did not endorse) CANADALAND publisher
Jesse Brown's message in support of an #AdFreeCBC.

And Conservative Party leadership hopeful Maxime Bernier laid out his vision for the CBC on
Wednesday. Bernier wants to severely limit the CBC's mandate, but also want the

broadcaster to replace its revenue from ads through donations from the public, in a way similar
to PBS and NPR in the U.S.:

All private media outlets have had to make deep cuts and to lay off journalists by the hundreds
in the past few years. Yet, after getting a head start with more than a billion dollars in taxpayers
money, CBC/Radio-Canada unfairly competes with struggling private media in a shrinking
advertisement market.

To replace its revenues from advertisement, which amounted to about $250 million last year,
the CBC/Radio-Canada will have to switch to the PBS/NPR model in the US and rely on
sponsorships from corporations and foundations, as well as voluntary donations from its
viewers and listeners. Of course, changes to the structure of CBC/Radio-Canada will also
require changes to the Broadcasting Act.

Michael Geist is a University of Ottawa law professor with an expertise in the digital space. His
argument for an ad-free CBC is based on the idea a publicly funded news outlet should be
competing for ad dollars on top of eyeballs.

While the CBC should be responding to its audience with a strong digital news service, it does
not follow that it should also compete for digital advertising dollars. As noted in the CBC letter,
its total digital advertising revenues are relatively small (and they are even smaller — roughly
$6 million — for the online news service) so the foregone earnings will not have a material
impact on the CBC. However, there is a market effect of having the CBC compete for ad dollars
that affects news organizations of all sizes. This includes large players like the Globe as well as
smaller, independent media for whom a loss of thousands in advertising can be significant. An
ad-free online service would better justify the public investment in the public broadcaster, make
for an enhanced user experience, and remove the concern that the CBC is harming private
sector alternatives by competing for advertising dollars.

i
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The full text of the Public Broadcasting in Canada for the 21st Century submission can be found

here:

PBC21 Submission PDF

PBC21: Public Broadcasting in Canada for the 21st Century

CANADA’S NATIONAL PUBLIC BROADCASTER:

AN ESSENTIAL CULTURAL PILLAR
FOR OUR DIGITAL FUTURE

A SUBMISSION TO FEDERAL CONSULTATIONS ON
CANADIAN CONTENT IN A DIGITAL WORLD

NOVEMBER 2016

www.canadalandshow.com/adfreecbc-roundup/
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Why We Need the CBC as an Ad-Free Digital News Competitor

Michael Geist

The Standing Committee on Canadian Heritage wrapped up its lengthy hearing on the media and local
news last week with appearances from Facebook, Google, and the Globe and Mail (I appeared before the
committee last month and my opening comments and review of the discussion that followed can be found
here). The high profile witnesses sparked another round of debate over the ongoing troubles in the
newspaper industry with intensifying criticism of the CBC's emphasis on digital news services, including

a new opinion section and its acceptance of digital advertising, which are both viewed as direct competition
for the struggling private sector alternatives.

For example, Globe and Mail publisher Phillip Crawley told the committee that the CBC is the Globe's
largest competitor in the digital ad space. He expressed concern over the inclusion of opinion, which is
viewed as further encroaching on newspapers’ turf, and pointed to the BBC'’s approach, which faces
government-backed restrictions on accepting digital advertising on its domestic websites. The CBC criticism
has emerged as a common theme for several years with many media organizations and commentators
arguing that CBC should not be in the business of competing with newspapers.

The CBC responded on Monday with a letter to the committee titled “limiting access to the digital public
space is not in the public interest.” The CBC argued that given the struggles of smaller papers, its online
presence is more important than ever. Further, it fried to downplay the significance of its digital advertising
revenue, arguing that it amounts to $25 million annually, a very small share of the total digital advertising
expenditures in Canada.

it is helpful to separate two issues: the CBC competing in digital news as opposed to it competing for digital
advertising dollars. While some have characterized the CBC'’s role in providing digital news as an unfair,
publicly-subsidized competitor to private news services that increasingly rely on paywalls and subscriptions
to generate revenue, the industry's reliance on paywalls is precisely why the CBC should be offering a free,
taxpayer-backed digital alternative. An informed electorate demands that all Canadians have access to
reliable news and expert opinion without regard for their ability to pay for it. In a digital world filled with
paywalls and concerns about fake news, the importance of a publicly-funded, freely available, trusted media
institution is greater than ever and the CBC (now backed by hundreds of millions of extra tax dollars) is
ideally suited to meet that need.

While the CBC should be responding to its audience with a strong digital news service, it does not follow
that it should also compete for digital advertising dollars. As noted in the CBC letter, its total digital
advertising revenues are relatively small {and they are even smaller — roughly $8 million — for the online
news service) so the foregone earnings will not have a material impact on the CBC. However, thereis a
market effect of having the CBC compete for ad dollars that affects news organizations of ali sizes. This
includes large players like the Globe as well as smaller, independent media for whom a loss of thousands in
advertising can be significant. An ad-free online service would better justify the public investment in the
public broadcaster, make for an enhanced user experience, and remove the concern that the CBC is
harming private sector alternatives by competing for advertising dollars.

The government just gave the CBC a $150 million taxpayer boost — six times its annual digital ad revenue —
with the promise of much more to come. It would be entirely appropriate for Minister Melanie Joly and the
Standing Committee on Canadian Heritage to attach a condition to the funding that encourages a robust
digital presence for the public broadcaster but mandates that the news portion of the site remain ad-free.

www.michaelgeist.ca/2016/11/why-we-need-the-cbc-as-an-ad-free-digital-news-competitor/
A0063698_5-000632
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CBC/RC a nouveau la cible des critiques

Les concurrents en ont contre leur mandat et leur présence sur le Web

STEPHANE BAILLARGEON

vril 1956, il v a donc tout juste

60 ans. Le magazine Ma-

clean’s, vendu 15 cents, por-

tait alors sur le réle du diffu-

seur public canadien. La une
reproduit une illustration d’Oscar Cahen
montrant un couple dans sa rutilante dé-
capotable sur une route de campagne. Le
bolide, représentant peut-étre Radio-Ca-
nada, est arrété par une énorme vache, fi-
gurant on ne sait quoi. Le gouvernement?
Le privé? Le public? Ou la bétise, pour-
quoi pas?

Le titre annonce le programme: « Com-
ment je dirigerais Radio-Canada » («How
I'd Run the CBC»). Treize personnalités
anglophones ébauchent des plans alors
que s'amorcent les travaux de la Commis-
sion royale d'enquéte sur la radio et la té-
lévision. La jeune télé publique a quatre
ans. Le privé s'insére dans le secteur pro-
metteur. Il faut départager les roles et les
responsabilités de chacun.

L'écrivain Mavor Moore veut qu'on ar-
réte de copier les Américains tandis qu'un
publicitaire souhaite au contraire en em-
baucher puisqu'eux autres, ils I'ont 'af-
faire. Plusieurs intervenants réclament
davantage de qualité, de théatre, de cul-
ture, de débats. Le directeur des pro-
grammes, Roy Ward Dickson, veut que
CBC soit libre de publicité.

Autre temps, méme bumeur. Le défilé de

lautomne 2016 des patrons des médias ca-
nadiens devant le Comité permanent du pa-
trimoine canadien (CPPC) sur le théme des
services aux communautés locales vient en-
core de décliner le modéle de la critique du
diffuseur public 4 coups de marteau.

Julie Tremblay, présidente de Québe-
cor Média, témoignait mardi. Elle a ré-
pété linquiétude du secteur privé devant
Pajout de 6756 millions sur cing ans au

JACQUES NADEAL LE DEVOIR

CBC/RC a, de tout temps, indisposé ses concurrents du secteur privé.

budget de la société de la Couronne qui
risquerait de déstabiliser le fragile équili-
bre du milieu.

«Qu'il s'agisse de grands plateanx de va-
riétés, d'achats de séries américaines ou de
Drofets mettant en vedette des persannaliiés
de premier plan, Radio-Canada concur-
rence plus que famais les diffuseurs privés,

VOJR PAGEA 8: CRITIQUES

CRITIQUES

SUITE DE LA PAGE 1

le tout sans qu'il y ait de me-
sures d'imputabilité, a dit la
grande patronne du groupe
qui comprend TVA, LCN et
TVA Sports. Plus inquiétant
encore, le financement supplé-
mentaire constitue un chéque
en blanc pour accentuer cette
CONCUTTENCE. »

Le professeur de 'Univer-
sité d’Ottawa Pierre Bélanger
parle d'un nouvel air sur un
vieux refrain. «On entend tou-
jours la méme chanson de la
part des concurrents de RC
parce qu'a leurs yeux, le diffu-
seur public a le beurre et l'ar-
gent du beurre, dit le spécia-
liste de I'économie des médias
joint en Europe. On en a fou-
Jours voulu @ RC qui regoit des
subsides du gowvernement en
plus de jouer sur les plates-
bandes publicitaires. Pour les
prives, le déloyal concurrent pu-
blic commence l'année avec un
milliard en poche. »

La question de la raison
d’étre revient en leitmotiv
dans les attaques, comme il ¥
a 60 ans. «Le mandat de Ra-
dio-Canada devrait miser sur
la compiémentarilté plutit que
la concurrence avec les diffu-
seurs privéss, dit encore
M™ Tremblay en souhaitant
que le public se concentre
sur une programmation dis-
tincte et cesse de «nuire auz

B cisiimerd
e

Hew P'd

MACLEAN'S

La une du magazine Maclean’s
du 14 avril 1956 s'interrogeait
sur le mandat et la place de
CBC/RC,

intéréts des autres joueurs».

Tous contre un

Le reproche est élonnam-
ment repris par d'autres capi-
taines de medias qu'on n'au-
rait pas attendus la il y a
quelques années a peine,
Parmi eux, Philip Crawley, édi-
teur et directeur général du
Globe & Mail, vieux journal
devenu nouveau média. [l éfait
a Ottawa le 15 novembre. Il a
reproché au diffuseur public
de concurrencer les sites d'in-
formation des journaux
comme le sien avec ses ser-
vices Internet en explosion,

L'apparition récente de chro-
nigueurs pigistes sur le site de
la CBC stimule la grogne.

James Baxter, fondateur du
pure player iPolitics, a carreé-
ment comparé CBC/RC a un
«prédateur a la Ubers.

«Tout le monde est sur le
Web maintenant et tout le
monde sy retrouve en concur-
rence, commente encore le
professeur Bélanger. Mon
point de vue est politique: RC
opére a l'intérieur du cadre que
lui impose la loi. Le mandat dé-
fini en 1991 ne parlait pas
d'Internet, mais lui demandait
d'op¥rer sur toutes les plate-
formes jugées pertinentes. La
véritable solution 4 ce neud,
c’est Patrimoine Canada qui
pourra le trancher, par exemple
en demandant ¢ RC de sortir
de la publicité. Pour l'instant,
€0 1'G GUCUN SeNns. »

Un pour tous

Le président Hubert T. La-
croix, p.-d.g. de CBC/RC, ou-
vre ses livres dans une lettre
envoyée lundi au président du
CPPC. En 2015, sa Société ré-
coltait environ 600 millions en
revenus autogéneres, donj
253,2 millions par la pub. A
peine 10%, soit 25 millions,
proviennent des plateformes
numeériques alors qu'il se dé-
pense 4,6 milliards dans ce do-
maine au pays, dont les trois
quarts sont récoltés par Face-
book, Google et Pages Jaunes.

M. Lacroix balaie aussi les
paralléles avec la BBC, toutes
les plateformes du prestigieux
diffuseur étant sans pub parce
qu'elles n'en ont pas besoin, la

redevance britannique étant
six fois plus élevée que celle
de son petit frére canadien.

« Limiter ce que fait la radio-
diffusion publigue se traduit
forcément par moins de services
pour les Canadiens, écrit-il.
Cela n'aiderait en rien les en-
treprises privées a augmenter
leurs revenus, pas plus qu’a
améliorer la converture des
nouvelles. »

Le professeur Bélanger sou-
ligne 'aveuglement volontaire
des concurrents spécialisés
qui Fecoivent des redevances
de la cablodistribution.
CBC/RC a tenté sans succes
d’obtenir ce soutien pour ses
chaines généralistes.

«Les échos que je recois, c'est
que CBC/RC est pergu comme
étant déja trop gros, commente
Colette Brin, directrice du
Centre d'études sur les mé-
dias de I'Université Laval. Le
réinvestissement est percu
comme un avantage injuste
alors gue tout le monde se bat
pour des grenailles qui restent
sur le Web. C'est vraiment une
question de perception. Le réin-
vestissement peut-étre vu
comme un rééquilibrage aprés
des années de compressions. Si
on est plus sympathique a lexis-
tence d'un diffuseur public, on
peut rejoindre les arguments de
M. Lacroix: les comparaisons
avec la BBC ne sont pas va-
lides, ni en moyens, ni en pu-
blics, ni méme en réputation, »

Le Devoir
A0063698_6-000633
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CBC President: Limiting access to the digital public space is not in the public interest

CBC President: Limiting access to
the digital public space 1s not 1n
the public interest

Hubert Lacroix, the president and CEO of
CBC/Radio-Canada, has written a strongly-
worded letter to the chair of the Standing
Committee on Canadian Heritage, as it
completes its study on 'Media and Local
Communities'.

"The challenges facing media in Canada are
many but they are not being caused by the
public broadcaster," Lacroix.

What Lacroix fails to mention in his note, however, is the basic fact that CBC's digital efforts are
currently disrupting the marketplace. Put another way, Lacroix wants CBC to be 'the solution'
without explaining why or how it proposes to do its job in all communities across the country.

http://newspaperscanada.ca/news/cbc-president-limiting-access-digital-public-space-not-public-interest/
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CANADIAN NEWSPAPER ASSOCIATION

CBC President: Limiting Access To The
Digital Public Space Is Not In The Public
Interest

Hubert Lacroix, the president and CEO of CBC/Radio-Canada, has written a strongly-worded letter
to the chair of the Standing Committee on Canadian Heritage, as it completes its study on 'Media
and Local Communities'.

'The challenges facing media in Canada are many but they are not being caused by the public
broadcaster,' writes Lacroix.

What Lacroix fails to mention in his note, however, is the basic fact that CBC's digital efforts are
currently disrupting the marketplace. Put another way, Lacroix wants CBC to be 'the solution’
without explaining why or how it proposes to do its job in all communities across the country.

www.publicnow.com/view/396DC6BF462C9C69D0AA384F936344B7FBE8729C
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Vente du terrain de Radio-Canada: la ministre Joly exige plus de transparence

Dominique La Haye

La ministre fédérale Mélanie Joly exhorte la société d’Etat Radio-Canada a faire preuve de
plus de transparence relativement a la vente de son terrain a Montréal.

Comme I'a révélé le Bureau denquéte mercredi, I'un des courtiers impliqués dans le processus
de vente est un ex-collecteur de fonds du Parti conservateur, au pouvoir quand le contrat fut
octroyé, a I'été 2015.
Avison Young a obtenu le mandat aprés un processus que Radio-Canada tient a garder
confidentiel. L'un des associés de cette firme de courtage, Laurent Benarrous, un conservateur
bien en vue, est au cceur du processus de location de nouveaux espaces pour Radio-Canada.
«ll va de soi gu'étant donné qu’on vient de réinvestir aussi massivement dans Radio-Canada/CBC,
les citoyens s’attendent a ce que Radio-Canada/CBC fasse I'objet de beaucoup plus de
transparence. Donc dans les circonstances, j'interpelle Radio-Canada/CBC a faire davantage
preuve de transparence», a réagi la ministre du Patrimoine canadien, lorsque questionnée a ce
sujet, mercredi, a la sortie de la réunion hebdomadaire du caucus libéral.
«C’est a eux d'arriver avec une approche qui fait preuve de davantage de transparence, de
davantage d’'information pour informer les citoyens quant a ce processus trés important», a
renchéri Mme Joly.
A la Fédération canadienne des contribuables, le directeur pour le Québec dénonce I'opacité du
processus. «Quand le gros de votre budget vient des contribuables, vous avez une obligation de
transparence, dit Carl Vallée. Clairement, Radio-Canada manque a cette obligation.»
La Ligue d’action civique abonde. «On sait que les transactions immobiliéres présentent des
risques de manipulation, dit le président, Frédéric Lapointe. Radio-Canada devrait donner toute
l'information pour démontrer que ¢a a été fait avec rigueur.»
Par courriel, Radio-Canada a pour sa part précisé avoir choisi Avison Young au terme d'un appel
de propositions, un «processus non public, puisqu'exécuté a l'intérieur de notre banque de
fournisseurs déja qualifiés».
La société a aussi «choisi de ne pas publier la liste des entreprises ayant participé a la demande
de service». La société refuse aussi de dire a combien elle évalue son terrain et son projet de
nouvelle Maison de Radio-Canada qui doit y étre construite.

- Avec la collaboration d’Hugo Joncas, Bureau d’enquéte

www.journaldemontreal.com/2016/11/23/vente-du-terrain-de-radio-canada-la-ministre-joly-exige-plus-de-transparence

A0063698_9-000636
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immobilier

PHOTO D'ARCHIVES, mmnt PALL rouun

A la vente de la Maison de Radio-Canada, une commission de 4,5 M$ sera versée au cabinet Avison
Young, auquel un ex-collecteur de fonds conservateur est associé.

Radio-Ganada d_nil efre plus
fransparente, dit la ministre

La société garde confidentiel le processus de vente de son terrain

La ministre fédérale Méia-
nie Joly exhorte Radio-Ca-
nada a faire preuve de plus
de transparence quantala
vente de son terraina
Montréal.

DOHIRIQUE LA HAYE
ETHUGO JONCAS

Bureau parl e Bureau d' at

Le Journal révélait hier que
I'un des courtiers impliqués
dans le processus de
vente est un ex-collec-
teur de fonds du Parti
conservateur, au pou-
voir quand le contrat
fut octroyé a I'été
2015.

Avison Young a ob-
tenu le mandat aprés
un processus que Ra-
dio-Canada tient &
garder confidentiel.
L'un des associés de
cette firme, Laurent
Benarrous, un
conservateur bien en
vue, est au ceeur du processus
de location de nouveaux espaces
pour la société.

«J'appelle Radio-Canada/CBC
4 faire davantage preuve de
transparence», a réagi la minis-
tre du Patrimoine canadien,
lorsque questionnée a ce sujet

MELANIE JOLY
Mint fis

hier, 4 1a sortie du caucus libéral.

Elle a renchéri en invitant Ra-
dio-Canada & publier «davantage
d'information pour informer les
citoyens quant a ce processus
frés important».

Par courriel, Radio-Canada dit
avoir choisi Avison Young au
terme d'un appel de proposi-
tions, un «processus non public
puisqu’exécuté a l'intérieur de
notre banque de fournisseurs
déja gualifiés». La so-
ciété a aussi «choisi de
ne pas publier la liste
des entreprises ayant
participé a la demande
de services,

OPACITE

A la Fédération cana-
dienne des confribua-
bles, le directeur pour
le Québec dénonce
I'opacité du processus.

«Quand le gros de vo-
tre budget vient des
contribuables, vous
avez une obligation de transpa-
rence, dit Carl Vallée. Claire-
ment, Radio-Canada manque a
cette obligation.»

La Ligue d’action civique
abonde. «On sait que les transac-
tions immobiliéres présentent des
risques de manipulation, dit le

président, Frédéric Lapointe. Ra-
dio-Canada devrait donner toute
T'information pour démontrer que
ca a été fait avec rigueur»

LA TOUR RESTERA DEBOUT

Hier, le conseil d'administra-
tion a fait son choix entre les dif-
férents promoteurs qui avaient
I'eeil sur le site.

C’est finalement le groupe
Broceolini qui construira la nou-
velle Maison de Radio-Canada,
dans la partie est du site.

La tour de 25 étages qu'oceu-
pent présentement les employés
de la société ira quant a elle au
Groupe Mach de Vincent Chiara,
avec la partie ouest du site, selon
un communiqué publié en fin de
journée.

Selon nos informations, le pro-
moteur a l'intention de garder le
gratte-ciel sur pied pour le projet
immobilier qu'il aménagera sur le
site. Il agira seul, sans la famille
Saputo, son partenaire dans plu-
sieurs immeubles, dont les tours
de la Bourse et CIBC, notamment.

Vousavezde
Pinformationacesujet?
) 4383965546

e
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La tour de Radio-Canada restera debout

Hugo Joncas

Le CA de la société publique a retenu I'offre du Groupe Mach de Vincent
Chiara pour acheter la tour de 25 étages et la partie ouest de son vaste
terrain. Selon nos informations, le promoteur a I'intention de garder
I'immeuble sur pied et de I'intégrer a son projet.

Il agira seul, sans la famille Saputo, son partenaire dans plusieurs immeubles,
dont les tours de la Bourse et CIBC, notamment.

Le CA a aussi choisi le groupe Broccolini pour construire la nouvelle Maison de
Radio-Canada. La société deviendra locataire du nouvel immeuble, en vertu d’'un
bail de 30 ans.

L'entrepreneur, qui construit en ce moment la tour L’Avenue devant le Centre
Bell, a formé pour ce faire un consortium avec Béique Legault Thuot Architectes,
la firme d’ingénieurs Dupras Ledoux et Quadrangle Architects, de Toronto.

Ni Vincent Chiara, ni Broccolini n’a fait de commentaires avant la conférence de
presse prévue pour 'annonce des projets et le dévoilement des maquettes, jeudi.

Les transactions doivent étre approuvées par le Conseil du Trésor du Canada en
janvier.

Au total, le site de la Maison de Radio-Canada fait prés d’'un million de pieds
carrés. C'est le dernier emplacement de cette envergure entre le pont Jacques-
Cartier et le centre-ville de Montreéal.

www.journaldemontreal.com/2016/11/23/la-tour-de-radio-canada-restera-debout
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Radio-Canada confie a Broccolini la construction de ses nouvelles installations

Agence QMI

Le conseil d'administration de Radio-Canada a annoncé mercredi avoir arrété son choix sur la
proposition du groupe Broccolini pour la construction de ses nouvelles installations & Montréal. De
plus, Groupe Mach va faire I'acquisition de I'édifice actuel.

Le consortium qui construira les nouvelles installations de ce qui est aussi appelé la «Maison de
Radio-Canada» sera constitué de quatre entreprises: Broccolini, Béique Legault Thuot Architectes
(BLTA), Dupras Ledoux ingénieurs et Quadrangle Architects Limited.

«Radio-Canada deviendra locataire de ces nouvelles installations [en vertu] d’un bail de 30 ans»,
peut-on lire dans un communiqué de Radio-Canada. La société d'Etat ne sera jamais propriétaire
de la nouvelle Maison, a-t-on précisé.

En outre, le site ou se trouve I'édifice actuel sera quant a lui acquis par le Groupe Mach, qui
posséde plusieurs autres édifices a Montréal et Québec, dont la Tour CIBC, la Tour de la Bourse
et I'édifice Sun Life.

Groupe Mach met aussi la main sur la portion ouest du terrain, qui fera I'objet d'un
«redéveloppement».

L'annonce officielle et le dévoilement des premiéres images de la nouvelle Maison de Radio-
Canada auront lieu jeudi matin.

Les montants impliqués dans ces deux transactions, qui devront obtenir I'approbation du Conseil
du Trésor du Canada, n'ont pas été devoilés.

Plus tot dans la journée Qe mercredi, la ministre du Patrimoine canadien Mélanie Joly, avait
demandé a la société d'Etat de se montrer plus transparente dans ses pourparlers liés a la vente
de son terrain a Montreal.

www.tvanouvelles.ca/2016/11/23/radio-canada-confie-a-broccolini-la-construction-de-ses-nouvelles-installations
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La maison de Radio-Canada est vendue

Marie-Pier Boucher
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La maison de Radio-Canada quitte sa grande tour et déménage dans de nouveaux locaux.

Le Groupe Mach se porte acquéreur des installations existantes et de la partie ouest du terrain,
dont elle assurera le réaménagement.

Le consortium mené par Broccolini construira le nouvel édifice de la maison de Radio-Canada,
dans la partie est de son stationnement actuel, a 'angle du boulevard René-Lévesque et de la rue
Papineau.

Radio-Canada va louer cet endroit pendant 30 ans.

On ne sait pas si ce qui adviendra de la tour de Radio-Canada. Le projet immobilier serait a
vocation mixte et 2000 nouveaux condos seraient construits.

Une annonce officielle sera faite a 11h30 demain matin par la direction de Radio-Canada.
www.iheartradio.ca/rouge-fm/rouge-fm-drummondville/nouvelles/la-maison-de-radio-canada-est-vendue-1.2227434
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Radio-Canada

quittera sa tour

MAXIME BERGEROH
LA PRESSE

Apres des années de rebondissements et un processus de vente marqué par une forte
mobilisation citoyenne, la Société Radio-Canada confirme qu'elle quittera la grande tour
brune du boulevard René-Lévesque pour devenir locataire d'un nouvel immeuble.

Le conseil d'administration de Radio-Canada a approuvé la vente du siége social montréalais et
d'une partie des terrains de stationnement au Groupe Mach, « qui en assurera le
redéveloppement ».

En paralléle, le diffuseur public a retenu la proposition du constructeur Broccolini pour construire
un nouveau siege social dans la portion est de son stationnement actuel, le long de la rue
Papineau. Radio-Canada deviendra locataire de cet immeuble en vertu d'un bail de 30 ans.

Les deux transactions devront étre approuvées par le Conseil du Trésor du Canada.

104 millions

Le montant des deux fransactions n'a pas été dévoilé. La tour brune de Radio-Canada et les
terrains adjacents sont évalués a 104 millions de dollars par la Ville de Montréal.

Radio-Canada cherchait depuis plusieurs années des moyens de mettre en valeur ces immenses
terrains de stationnement. Le diffuseur se plaignait aussi de la vétusté de ses bureaux actuels,
dont le déficit d'entretien cumulé dépasse les 170 millions de dollars.

La mise en vente de la tour brune, annoncée par La Presse en février dernier, avait soulevé une
vive inquiétude chez plusieurs groupes de citoyens. lls craignaient les impacts d'un éventuel
démeénagement de Radio-Canada a l'extérieur du site actuel.

Gros joueurs

Le Groupe Mach, qui doit redévelopper la portion ouest du site ainsi que la grande tour brune,
posséde plusieurs immeubles de prestige & Montréal. Son portefeuille de 17 millions de pieds
carres comprend la Tour CIBC, la Tour de la Bourse et I'édifice Sun Life.

Broccolini, pour sa part, s'est fait connaitre pour ses nombreux projets commerciaux dans l'ouest
de I'lle ainsi que pour la tour de 50 étages L'Avenue, a cété du Centre Bell.

Beique Legault Thuot Architectes (BLTA), Dupras Ledoux ingénieurs et Quadrangle Architects
Limited font aussi partie du consortium qui construira le nouveau siege social de Radio-Canada.

Des maquettes du projet seront dévoilées aux médias jeudi matin.

http://affaires.lapresse.ca/economie/immobilier/201611/23/01-50444 29-radio-canada-quitte-sa-grande-tour.php
http://plus.lapresse.ca/screens/3a8257ad-af20-4259-940e-a4 1a7¢c98ea27%7C_0.html
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CBC picks
builders for

p.A10
The Broccolini group has been se-

lected to build a new Maison Ra-
dio-Canada in Montreal, while the

current building willbe acquired by

the Mach group, Radio-Canadaan-

nounced on Wednesday afternoon.

The CBC/Radio-Canada Board of

new Maison

Radio-
Canada

JEANNE CORRIVEAU

Radio—Canada cédera sa tour
au Groupe Mach et confiera
la construction de ses nouvelles
installations au groupe Brocco-
lini, qui relogera le diffuseur
dans la partie est du site, & I'an-
gle du boulevard René-Lé-
vesque et de 'avenue Papineau.

Le conseil d’administration
de CBC/Radio-Canada a fait sa-
voir mercredi aprés-midi que
ses membres avaient approuvé
le plan de modernisation de la
Maison de Radio-Canada.

Entreprise fondée en 1949,
Broccolini est un constructeur
ayant réalisé quatre millions de
pieds carrés de bureaux au
cours des dix derniéres années.
Son projet baptisé L'Avenue, et
situé en face du Centre Bell, de-
viendra en 2017 la plus haute
tour résidentielle a Montréal
avec ses 50

Broccolini a formé un
consortium avec les firmes

Directors approved the movingplan
on Tuesday. The new Maison de
Radio-Canada will be near the cur-
rent one on René-Lévesque Blvd.
downtown. The Broceolini group
will be responsible for construct-
ingthe newbuildingat the cornerof
René-Lévesque Blvd. and Papineau
St. Radio-Canada, which will be a
tenant, will sign a 30-year lease.
The consortium consists of Broc-
colini, Bega Legault Thuot Archi-
tects (BLTA), Dupras Ledoux en-
gineersand Quadrangle Architects

Limited.

The Mach groupacquired thecur-
rent Maison Radic-Canadaand will
be responsible for development on
the western portion of the site.

The transactions must be ap-
proved by the Treasury Board of

Canada.

The public broadcaster will make
the news official on Thursday
morning, with images of the new

building to be unveiled.

Last May, CBC/Radio-Canada
pre-selected the projects of two
groups — the Broccolini Consor-
tium and another one led by Busac
and Pomerleau — after receivinga

dozen proposals.
Presse Canadienne

LE DEVOIR, JEUDI 24 NOVEMBRE 2016
p.AB

Radio-Canada vend sa tour au Groupe Mach

La société d'Etat sera locataire d'un édifice dans la partie est de la propriété

Béique Legault Thuot Archi-
tectes (BLTA), Dupras Ledoux
ingénieurs et Quadrangle Ar-
chitects afin de faire une propo-
sition pour la réalisation de la
nouvelle Maison de Radio-Ca-
nada. Son offre a été préférée a
celle du consortium réunissant
Busac et Pomerleau.

Le groupe dirigé par Brocco-
lini construira les nouvelles ins-
tallations de Radio-Canada dans
la partie est du site et le diffu-
seur en deviendra locataire en
vertu d'un bail de 30 ans.

L’avenir de la tour

Pour sa part, la tour de Ra-
dio-Canada a été cédée au
Groupe Mach, qui mettra
aussi la main sur la section
ouest du vaste terrain.

La société immobiliére déte-
nue 'homme d'affaires Vincent
Chiara occuperait le quatriéme
rang des propriétaires d'immeu-

bles commerciaux dans la

grande région de Montréal.
Avec son associé Jolina Capital
inc., I'entreprise est notamment
ropriétaire de la tour de la
urse et de la tour CIBC.
Radjo-Canada avait une
douzaine d'offres pour l'achat
de sa tour, et le diffuseur s'était
associé a la firme de courtage
immobilier Avison Young et
Brookfield Financial pour pro-
céder a I'analyse des offres
d’achat. Quatre propositions
avaient par la suite été retenues.
Le Groupe Mach a refusé
mercredi de commenter la
transaction ou de révéler ses in-
tentions concernant l'avenir de
la tour dont il a fait 'acquisition.

Opposition syndicale
Radio-Canada présentera
jeudi matin les premiéres
images du projet de sa nouvelle
Maison. La société n'a pas voulu
dévoiler les montants des trans-
actions avant que celles-ci ne

spient approuvées par le

Conseil du Trésor du Canada

au printemps prochain.
Comme il I'avait fait en mars

* dernier, le Syndicat des com-

munications de Radio-Canada
a réclamé mercredi la suspen-
sion de la vente de la Maison,
accusant la haute direction de
la société d'avoir manqué de
transparence dans ce dossier.
Le syndicat a aussi demandé
I'intervention du gouverne-
ment fédéral.

Rappelons que le diffuseur
avait mis en vente son siége
social et ses terrains couvrant
93 hectares aprés des années
de tergiversations. Un quar-
tier complet, connu sous le
nom de Faubourg & m'lasse,
avait été rasé dans les années
1960 afin d'aménager la tour et
ses immenses terrains de sta-
tionnement a ciel ouvert.

Le Devoir
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CBC to sell its Montreal headquarters

- S

The CBC is selllng Maison Radlo Canada at the corner of Rene Levesque and Pap]neau

CTV Montreal

CBC and Radio-Canada are moving -- but not very far.

The public broadcaster announced last year it would sell off all its property across the country,
including the tower at Papineau Ave. and René Levesque Blvd.

On Wednesday CBC said it had sold that building, and the parking lot that takes up the western
edge of the property, to the Mach Group.

The sale must still be approved by the Treasury Board of Canada.
Meanwhile Broccolini will construct a new building on the eastern parking lot of the CBC property.

The design for the new building will be unveiled Thursday, but it is expected that the CBC and
Radio-Canada will rent studio and office space on a 30-year lease.

No price for the sale was released, but the city of Montreal has evaluated the property's value at
$104 million.

CBC initially acquired the territory in the 1960s, when the federal government and the city of
Montreal picked a location and expropriated 678 families.

The Mach Group currently owns and operates the CIBC Tower, and the former Sun Life building.

Broccolini has multiple properties in the Montreal area.

http://montreal.ctvnews.ca/cbe-to-sell-its-montreal-headquarters-1.3174442
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Maxime Bernier: | will stop the CBC competing with private media,
and the CBC will be better for it

Maxime Bernier, Special to Financial Post

Broadcasting
Corpora®

CBC's downtown Toronto headquarters. Nathan Denette/The Canadian Press

The following is adapted from an announcement Wednesday by federal Conservative
leadership candidate, Maxime Bernier

When it was created 80 years ago, CBC/Radio-Canada was meant to give a voice to Canadians in
the new world of radio broadcasting. It did the same later when television became a mass media.

At the time, there were only a few private channels. There was an obvious role for a public
broadcaster trying to reach all Canadians in big cities or small and remote communities; to connect
them to the rest of the country and the world; and to bring them together through a shared
expression of ideas and culture. It worked very well for several decades and had a profound
influence on how we see ourselves and the world.

Fast forward to 2016. The media landscape, with its hundreds of channels and its millions of
sources of information and culture, is radically different. Yet, CBC/Radio-Canada seems frozen in
time. It tries to occupy every niche, even though it doesn’'t have and will never have the means to
do so, with the result being lower-quality programming. The viewership for its English service in
particular has reached new lows. To stay relevant, it reinterprets its mandate every few years,
going from crisis to crisis.

What should be done? If | am elected leader of my party and prime minister, | propose to
implement two fundamental reforms. First, the role and mandate of CBC/Radio-Canada have to be
refocused. Do we need a public broadcaster that does game shows and cooking shows? Do we
need a public broadcaster involved in sports when we have all-sports channels? Do we need a
public broadcaster that runs bad Canadian copies of American popular shows? Do we need a
public broadcaster that offers music streaming on the Web when there are thousands of music
channels available? Do we need a public broadcaster that now has a website devoted to opinion
journalism that competes with newspapers and magazines? The answer to all these questions is
clearly no.
A0063698_17-000644



The CBC should stop doing three quarters of what it still does, which any private broadcaster can
do, and concentrate on what only it can do

| believe there is still a role in our media landscape for a public radio and television network. But it
has to be something other than what the private sector already offers. We should not reinvent the
wheel. Already, the mandate of CBC/Radio-Canada states that it should be predominantly and
distinctively Canadian and contribute to our national consciousness and identity; it should reflect
Canada and its regions to national and regional audiences, while serving the special needs of
those regions; it should actively contribute to the flow and exchange of cultural expression; and it
should reflect the needs and circumstances of our language communities, and also the
multicultural and multiracial nature of Canada.

CBC/Radio-Canada has the widest network of journalists and correspondents across the country.
That's one of its unique qualities. Yet, over the past couple of years, when it had to adjust to a
smaller budget, it cut back on its regional stations and concentrated more resources in the big
towers in Toronto and Montreal instead. It should have done the opposite. Canadians don't want to
see their world only through the eyes of Toronto or Montreal.

A more focused CBC/Radio-Canada should offer more quality public affairs programs, and not all
based in Toronto, Ottawa and Montreal. When was the last time you saw a panel of guests on
national TV debating the issues of the day in New Brunswick, Saskatchewan or the North? It
should show us what is going on in the neighbourhoods of our big cities, but also in our small
towns and rural areas, in our remote and aboriginal communities. It should explain the outside
world to us with more foreign correspondents. It should team up with the fantastic cultural
institutions, theatres, orchestras, festivals, that exists in every parts of our country, and show what
they do to the rest of Canada. It should make us think, with more quality documentaries, more
programs about science, history, or religion. Canadians are notoriously ignorant of their own
history. Shouldn’t it be the role of a public broadcaster to show it in interesting ways?

In short, CBC/Radio-Canada should stop doing three guarters of what it still does, which any
private broadcaster can do, and concentrate on what only it can do. To achieve this, my
government will make changes to the Broadcasting Act to clarify and refocus the CBC/Radio-
Canada mandate.

The second reform that | propose to implement is to get the CBC/Radio-Canada out of the
advertising market. All private media outlets have had to make deep cuts and to lay off journalists
by the hundreds in the past few years. Yet, after getting a head start with more than a billion
dollars in taxpayers’ money, CBC/Radio-Canada unfairly competes with struggling private media in
a shrinking advertisement market. To replace its revenues from advertisement, which amounted to
about $250 million last year, the CBC/Radio-Canada will have to switch to the PBS/NPR model in
the US and rely on sponsorships from corporations and foundations, as well as voluntary
donations from its viewers and listeners. Of course, changes to the structure of CBC/Radio-
Canada will also require changes to the Broadcasting Act.

There are several advantages to this. It will end the unfair competition with other media. It will
ensure more quality programming by eliminating the need to constantly get higher ratings to sell
advertising space. Instead of competing with private networks for a mass audience, CBC/Radio-
Canada will be more responsive to the viewers willing to contribute to its unique programming. As
for it its public subsidy, a Conservative government under my leadership will rescind the $150
million in additional annual funding announced by the current government. That will bring back
public funding to $1 billion, as it was last year. My government will also review the remaining
funding in light of the more focused mandate and structure | just discussed, and of the state of
public finances after several years of runaway spending and deficits by the Trudeau government. |
cannot give any arbitrary number today, but | assume that the taxpayers’ contribution will be lower
than $1 billion.

My campaign is based on the principles of freedom, responsibility, fairness and respect. With my
proposal, CBC/Radio-Canada will stop competing unfairly with private media, and will be more
respectful of the taxpayers that help fund it. It will also become a more relevant public institution,
helping to reinforce our culture and our national identity.

http://business.financialpost.com/fp-comment/maxime-bermier-i-will-stop-the-cbc-competing-with-private-media-and-the-cbe-will-be-better-for-it
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CBCSHOULD
QUIT THREE-
QUARTERS OF
WHAT IT DOES:
MAX BERNIER.

PageA}

Tory

Vows to cut
funding,
ad business

Jason FERETE

OTTAWA + Conserva-
tive leadership candidate
Maxime Bernier is promis-
ing to overhaul CBC/Radio-
Canada — an institution he
says “seems frozen in time”
— by cutting hundreds of
millions in funding, stream-
lining its mandate and get-
ting it out of the advertising
market.

Bernier says CBC/Radio-
Canada “should stop doing
three-quarters of what it still
does” that private broadeast-
ers are already doing, includ-
ing running game shows
and cooking programs,
sports programming, music
streaming and a website de-
voted to opinion journalism.

It also needs to stop “un-
fairly” competing with
struggling private media in
a shrinking advertising mar-
ket, he says.

With a media landscape
that now includes hundreds
of channels and millions of
sources of information and
culture, “CBC/Radio-Canada
seems frozen in time,” he
said. “It tries to occupy every
niche, even though it doesn't
have and will never have the
means to do so, with the re-
suit being lower-quality pro-
gramming,” Bernier said.

hopeful Bernier takes aim at (BC

LIAM RICHARDS / THE CANADIAN PRESS FILES

Conservative leadership candidate Maxime Bernier said public broadeaster CBC/Radio-Canada, in an attempt to
stay relevant, reinterprets its mandate every few years and simply moves from one crisis to another.

“With my proposal, CBC/
Radio-Canada will stop com-
peting unfairly with private
media, and will be more
respectful of the taxpayers
that help fund it. It will also
become a more relevant pub-
lic institution, helping to re-
inforce our culture and our
national identity”

Bernier said that CBC/
Radio-Canada, in an attempt
to stay relevant, reinterprets
its mandate every few years
and simply moves from one
erisis to another.

If elected Conservative
leader and prime minister,
Bernier is promising:

I Refocusing the corpora-
tion’s mandate toward more
programming that contrib-
utes to Canadian conscious-
ness and identity, reflects
all of Canada’s regions, and
the needs of various lan-
guage communities and
the multicultural pature of
Canada. To do so, he would
make changes to the Broad-
casting Act. A more focused
CBC/Radio-Canada should

offer more quality public af-
fairs programs that are not
all based in Toronto, Ottawa
and Montreal; and

# Ensure CBC/Radio-Canada
gets out of the advertising
market, at a time it is draw-
ing critical advertising dol-
lars away from private media
outlets that have cut millions
in spending and laid off hun-
dreds of people.

To replace lost advertising
revenue — which amounted
to roughly $250 million last
year — CBC would have to

rely on sponsorships from
corporations and founda-
tions, as well as donations
from viewers and listeners
(similar to PBS and National
Public Radio in the 1.8.).
Bernier is promising to
cut CBC's taxpayer funding,
including rescinding the
additional $150 million an-
nounced by the Liberal gov-
ernment. As well, he is com-
mitting to reviewing overall
funding and lowering the
publie subsidy below last
year's $1 billion, although he

didn't specify a final figure.

His announcement came
two days after CBC/Radio-
Canada president Hubert
Lacroix sent a strongly
worded letter to the House of
Commons heritage commit-
tee, which has been exam-
ining the state of Canada’s
news industry — including
the public broadcaster —
amid a challenging environ-
ment for newspapers and
private-sector TV and radio
networks,

“Over the past several
months, private media
owners have been using
their own newspapers and
digital platforms, and your
Parlinmentary Committee,
to argue for a weaker public
broadeaster. This is unfortu-
nate,” Lacroix wrote.

“As we have said before;
limiting what public broad-
casting does will only mean
fewer services for Canadians.
It won't help private com-
‘panies become more profit-
able. It.won't increase news
coverage or the diversity of
views, especially in smaller
communities.”

Fellow leadership candi-
date Brad Trost sent out a
fundraising email criticizing
Bernier for advoeating “CBC-
lite”

“Rank-and-file members
of our party don't want their
elected representatives run-
ning around pretending to
be media moguls. They don't
want us deciding what mod-
el works best for a national
broadcaster,” Trost says in
the fundraising email.

Rather, Conservative
members want the govern-
ment “to get out of the media
business altogether,” he says.

Ottawa Citizen
Hekete @ postmedia.com
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Bernier calls
for overhaul
of (BC mandate

Jason FEKETE

Conservative leadership can-
didate Maxime Bernier is
promising to overhaul CBC/
Radio-Canada — an institu-
tion he says “seems frozen
in time” — by cutting hun-
dreds of millions in funding,
streamlining its mandate
and getting it out of the ad-
vertising market.

Bernier says CBC/Radio-
Canada “should stop doing
three-quarters of what it still
does” that private broadcast-
ers are already doing. «.lud-
ing running game onows
and cooking programs,
sports programming, music
streaming and a website de-
voted to opinion journalism.

It also needs to stop “un-
fairly” competing with
struggling private media in
a shrinking advertising mar-
ket, he says.

With a media landscape
that now includes hundreds
of channels and millions of
sources of information and
culture, “CBC/Radio-Canada
seems frozen in time,” he
said.

“It tries to occupy every
niche, even though it doesn't
have and will never have
the means to do so, with the
result being lower-quality
programming,” Bernier told
reporters.

“With my proposal, CBC/
Radio-Canada will stop com-
peting unfairly with private
media, and will be more
respectful of the taxpayers
that help fund it. It will also
become a more relevant pub-
lic institution, helping to re-
inforce our culture and our
national identity”

Bernier said that CBC/
Radio-Canada, in an attempt
to stay relevant, reinterprets
its mandate every few years.

If elected Conservative
leader and prime minister,
Bernier is promising to:

1 Refocus the corporation’s
mandate toward niore pro-
gramming that co  ibutes
to Canadian conse -sness

and identity, reflects all of
Canada’s regions, and the
needs of various language
communities and the multi-
cultural nature of Canada. To
do so, he would make chan-
ges to the Broadcasting Act.
A more focused CBC/Radio-
Canada, he says, should of-
fer more quality public af-
fairs programs that are not
all based in Toronto, Ottawa
and Montreal; and

1§ Ensure CBC/Radio-Canada
gets out of the advertising
market, at a time it is draw-
ing critical advertising dol-
lars away from private media
outlets that have cut millions
in spending and laid off hun-
dreds of people.

To replace lost advertising
revenue — which amounted
to roughly $250 million last
year — the CBC would have
to rely on sponsorships from
corporations and founda-
tions, as well as donations
from viewers and listeners
(similar to PBS and National
Public Radio in the U.S.).

Bernier is promising to
cut CBC's taxpayer funding,
including rescinding the
additional $150 million an-
nounced by the Liberal gov-
ernment. As well, he is com-
mitting to reviewing overall
funding and lowering the
public subsidy below last
year’s $1 billion, although he
didn’t specify a final figure.

Shortly after Bernier’s an-
nouncement, fellow leader-
ship candidate Brad Trost
sent out a fundraising email
criticizing Bernier for advo-
cating “CBC-lite.”

“Rank-and-file members
of our party don’t want their
elected representatives run-
ning around pretending to
be media moguls. They don't
want us deciding what mod-
el works best for a national
broadcaster,” Trost says in
the fundraising email.

Rather, Conservative
members want the govern-
ment “to get out of the media
business altogether,” he says.

ifekete@ postmedia.com
Twitter.com/jasonfekete
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for overhaul
of (B( mandate

Jason FEKETE

OTTAWA + Conserva-
tive leadership candidate
Maxime Bernier is promising
to overhaul CBC/Radio-Can-
ada — an institution he says
“seems frozen in time” — by
cutting hundreds of millions
in funding, streamlining its
mandate and gettihg it out of
the advertising market.

Bernier says CBC/Radio-
Canada “should stop doing
three-quarters of what it still
does” that private broadcast-
ers are already doing, includ-
ing running game shows
and cooking programs,
sports programming, music
streaming and a website de-
voted to opinion journalism.

It also needs to stop “un-
fairly” competing with
struggling private media in
a shrinking advertising mar-
ket, he says.

With a media landscape
that now includes hundreds
of channels and millions of
sources of information and
culture, “CBC/Radio-Canada
seems frozen in time” he
said.

“It tries to occupy every
niche, even though it doesn't

. have and will never have

the means to do so, with the
result being lower-quality
programming,” Bernier told
reporters.

“With my proposal, CBC/
Radio-Canada will stop com-
peting unfairly with private
media, and will be more
respectful of the taxpayers
that help fund it. It will also
become a more relevant pub-
lic institution, helping to re-
inforce our culture and our
national identity”

Bernier said that CBC/
Radio-Canada, in an attempt
to stay relevant, reinterprets
its mandate every few vears.

If elected Conservative
leader and prime minister,
Bernier is promising to:

1 Refocus the corporation’s
mandate toward more pro-
gramming that contributes
to Canadian consciousness

and identity, reflects all of
Canada’s regions, and the
needs of various language
communities and the multi-
cultural nature of Canada. To
do so, he would make chan-
ges to the Broadeasting Act.
A more focused CBC/Radio-
Canada, he says, should of-
fer more quality public af-
fairs programs that are not
all based in Toronto, Ottawa
and Montreal; and

1 Ensure CBC/Radio-Canada
gets out of the advertising
market, at a time it is draw-
ing critical advertising dol-
lars away from private media
outlets that have cut millions
in spending and laid off hun-
dreds of people.

To replace lost advertising
revenue — which amounted
to roughly $250 million last
year — the CBC would have
to rely on sponsorships from
corporations and founda-
tions, as well as donations
from viewers and listeners
(similar to PBS and National
Public Radio in the U.8.).

Bernier is promising to
cut CBC's taxpayer funding,
including rescinding the
additional $150 million an-
nounced by the Liberal gov-
ernment. As well, he is com-
mitting to reviewing overall
funding and lowering the
public subsidy below last
year’s §1 billion, although he
didn’t specify a final figure,

Shortly after Bernier's an-
nouncement, fellow leader-
ship candidate Brad Trost
sent out a fundraising email
criticizing Bernier for advo-
cating “CBC-lite.”

“Rank-and-file members
of our party don't want their
elected representatives run-
ning around pretending to
be media moguls. They don't

want us deciding what mod-
el works best for a national
broadecaster,” Trost says in
the fundraising email.
Rather, Conservative
members want the govern-
ment “to get out of the media
business altogether,” he says.
ffekete@ postmedia.com
Twitter.com/jasonfekete
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CBC needs to slim down and refocus, Conservative leadership candidate says

Conservative MP Maxime Bernier says the CBC has stretched itself to0 thin.
(Eduardo Lima/THE CANADIAN PRESS)

POLITICS BRIEFING

One Conservative leadership candidate says he has a plan for the CBC if he is elected: a little
smaller, and more focused.

Maxime Bernier, a Quebec MP and former Harper minister, says the public broadcaster is trying to
do too many things at once and is stretching itself too thin. “It tries to occupy every niche, even
though it doesn’t have and will never have the means to do so, with the result being lower-quality
programming,” Mr. Bernier said in a statement, citing cooking shows, sports coverage and its
streaming music website.

Instead, he says, CBC should focus on its strength: its network of correspondents across the
country. “Over the past couple of years, when it had to adjust to a smaller budget, it cut back on its
regional stations and concentrated more resources in the big towers in Toronto and Montreal
instead. It should have done the opposite. Canadians don't want to see their world only through the
eyes of Toronto or Montreal,” Mr. Bernier said in the statement.

He also said the CBC should stop taking ads, and instead rely on sponsorship and donations, like
public broadcasters in the United States. He also said he would reverse the Liberal increases to
the broadcaster, and hinted at shrinking budgets in the future.

In a scrum Wednesday, Heritage Minister Mélanie Joly said Mr. Bernier was just trying to replicate
cuts the CBC budget went through under the previous Conservative government.

www.theglobeandmail.com/news/politics/cbc-needs-to-slim-down-and-refocus-conservative-leadership-candidate-says/article 33013040/7
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Maxime Bernier: CBC Needs 'Focused' Mandate,
Should Get Out Of Advertising Market

Ryan Maloney

A Conservative leadership candidate who has built his campaign on libertarian principles says he
wants to “refocus” the mandate of the Canadian Broadcasting Corporation (CBC), but isn't calling
for its privatization.

Quebec MP Maxime Bernier, who has already called for the privatization of Canada Post and the
country’'s major airports, unveiled his plans at a press conference in Ottawa on Wednesday.

Bernier said while the public broadcaster was created 80 years ago to unite Canadians, CBC-
Radio Canada seems “frozen in time" in a media landscape that now includes hundreds of
broadcasters and online outlets. The CBC should “stop doing three-quarters of what it still does,”
he said.

Canadians, he continued, don't need a public broadcaster that features game shows, sports, and
“bad Canadian copies of American, popular shows.”

“l do believe there is still a role in our media landscape for a public radio and television network,
but it has to be something other than what the private sector offers,” he said.

Bernier said he would change the Broadcasting Act and streamline CBC's mandate to focus
resources on its regional stations across the country and public affairs programming outside of
Montreal and Toronto.

[

"I do believe there is still a role in our media
landscape for a public radio and television
network, but it has to be something other than
what the private sector offers."

The former cabinet minister also wants the CBC to stop competing for advertising dollars with
private outlets that have had to make cuts and lay off journalists. Bernier called the practice unfair,
given CBC's “head start with more than a billion dollars in taxpayers’ money” each year.

Instead, Bernier proposes shifting the CBC to a model similar to that of the Public Broadcasting
Service (PBS) in the United States, where support comes from sponsors and donations from
viewers.

But Bernier also said that, if elected, his government would withdraw the $150 million in annual
funding the current Liberal government has promised to the CBC until 2020-2021. He would then
review funding going forward, in light of a revamped mandate, and expects taxpayers would end
up spending less than $1 billion on the institution each year.

Trost calls for privatization

Bernier's plan won't satisfy all Tories. Veteran Ontario MP Tony Clement, who dropped out of the

leadership race in October, had earlier pledged that annual CBC funding would “go the way of the
Daodo bird” if he became PM.

And Saskatchewan MP Brad Trost, who is also running for leader, took to Twitter just before
Bernier's press conference to call on all other candidates to support the privatization of the CBC.

www.huffingtonpost.ca/2016/11/23/maxime-bernier-cbc-mandate-advertising_n_13178492.html
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Bernier would streamline CBC’s mandate, remove ads as CPC leader

Charelle Evelyn, Anja Karadeglija

OTTAWA — Conservative MP Maxime Bernier said Wednesday that if he is selected as the next
leader of the federal Conservative Party and the next Canadian prime minister, he would move to
make changes to CBC/Radio-Canada that would keep it from competing with the private sector.

“Do we need a public broadcaster that runs bad Canadian copies of American popular shows?”
Bernier asked, during a press conference on Parliament Hill, also questioning the need for CBC to
air cooking and game shows, sports and be involved in music streaming.

Under a Bernier-led government, the CBC would refocus on its mandate to be “predominantly and
distinctively Canadian and contribute to our national consciousness and identity” as well as “reflect
Canada and its regions to national and regional audiences,” Bernier said.

“When was the last time you saw a panel of guests on national TV debating the issues of the day
in New Brunswick, Saskatchewan or the North?” he said.

Bernier would also claw back the additional $150 million the Liberals restored to the broadcaster,
bringing public funding back down to $1 billion, and, if more funds are required, have the CBC shift
to a model used by public broadcasters in the United States where they solicit sponsorship from
corporations and foundations as well as from their audiences.

“For me, the most important thing for the Canadian taxpayers is for the Canadian government, it
will cost less,” said Bernier, who earlier this summer said he would dismantle the CRTC.

Of the 12 confirmed leadership candidates, Bernier is the first to outline a campaign plank
regarding the CBC, though Brad Trost has long called for the privatization of the public
broadcaster. Trost currently has a private member’s bill in front of Parliament to incorporate the
CBC. The other candidates vying to win the May 2017 leadership race are Chris Alexander,
Steven Blaney, Michael Chong, Kellie Leitch, Daniel Lindsay, Deepak Obhrai, Erin O'Toole, Lisa
Raitt, Andrew Saxton, and Andrew Scheer.

Unlike Trost, Bernier said he wants to keep the CBC as a public broadcaster and that his plan
would be a worthy challenge “because | think we need a public broadcaster in Canada in line with
the new mandate to promote Canadian identity, to promote news from all across the country in
different regions, and | think there’s a role to play.”

He disagreed with CBC president Hubert Lacroix’s letter sent Monday to the House of Commons
standing committee on Canadian Heritage, addressing concerns raised by private companies that
CBC's participation in the digital space hurts local media.

Bernier said it's not CBC's role “to please everyone,” and that he wasn’t happy when the public
broadcaster made cuts to regional stations and coverage, which came after the previous
government cut its subsidy.

“That's their role and their mandate and they must do that,” Bernier said. “So | think it is not their
role to compete with other broadcasters and the way to do that is to be sure, first of all, they don't
do any advertising anymore and they will try to raise money from the public or from other solutions,
but not from the taxpayers.”

www.thewirereport.ca/news/2016/11/23/bernier-would-streamline-cbc%E2%80%99s-mandate-remove-ads-as-cpc-leader/31536
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Maxime Bernier veut que Radio-Canada se
repositionne

Maxime Bernier - PHOTO ARCHIVES LA PRESSE CANADIENNE

Melanie Marquis
La Presse Canadienne
Ottawa

Moins d'émissions de cuisine, moins de sport, moins de «mauvaises copies
canadiennes d'émissions populaires américaines»: le candidat a la direction du
Parti conservateur Maxime Bernier veut que Radio-Canada se recentre sur son
mandat.

En conférence de presse au parlement, mercredi, le depute de Beauce a dit souhaiter que la
sociéte d'Etat se colle a ce que stipule son mandat, notamment en revoyant a la hausse son offre
d'émissions d'affaires publiques, et pas seulement a partir des stations de Montréal, Toronto et
Ottawa.

Le candidat a la chefferie propose également de modifier la Loi sur la radiodiffusion pour faire
sortir le diffuseur public du marché de la publicité. |l voit Radio-Canada suivre le modéle de PBS
ou NPR, aux Etats-Unis, qui sont partiellement financés par des dons de téléspectateurs et de
fondations.

Cela mettrait fin a ce qu'il a qualifié de «concurrence déloyale avec les autres médias» et
assurerait une programmation de plus haute qualité, car la société d'Etat cesserait de chercher a
«obtenir constamment des cotes d'écoute plus élevées pour vendre de I'espace publicitairey»,
selon lui.

Sur le plan du financement, un gouvernement conservateur dirigé par Maxime Bernier annulerait
les 150 millions $ supplémentaires annuels annoncés par le gouvernement actuel, ce qui
ramenerait le financement public a environ 1 milliard $, a annoncé le candidat.

www.lapresse.ca/arts/television/201611/23/01-5044389-maxime-bernier-veut-que-radio-canada-se-repositionne.php
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veut plus
d'émissions
de cuisine
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OTTAWA | Le
député Maxime
Bernier veut met-
tre fin a la diffu-
sion d’émissions de

ine et grand
public sur les
ondes de Radio-Ca-
nada/CBC et pro-
pose de revoir a la
baisse le finance-
ment du diffaseur
public.

Le candidat dans
la course 4 la diree-
tion du Parti
conservateur quali-
fie de «concurrence
déloyale» envers
les médias privés
ce crénedu qu'oc-
cupe la societe
d’Ltat, ainsi que sa
formule de finance-
ment provenant de
recettes publici-
taires et du fédéral.

PAS PRIVATISEE

Sans aller jusqu’a
proposer la privati-
sation de Radio-Ca-
nada/CBC, comme
le souhaitent cer-
tains conserva-
teurs, M. Bernier
veut en revoir le
mandat et le mode
de financement.

Le député de
Beauce veut ainsi
que Radio-Ca-
nada/CBC cesse de
produire des émis-
sions de cuisine, de
jeux et de sports et
qu’elle resserre ses
activités en produi-
sant plus de docu-
mentaires et
d’émissions d'af-
faires publiques.

Il déplore aussi
une certaine
concentration des
ressources a Mont-
réal et & Toronto.

|
MAX
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PLUS D'AFFAIRES PUBLIQUES, SELON MAXIME BERNIER

Moins de sport et de
cuisine a la SRC

La Presse canadienne

Moins d’émissions de cuisine,

moins de sport, moins de «mau-
vaises copies canadiennes d'émis-
sions populaires américaines»: le
candidat a la direction du Parti
conservateur Maxime Bernier veut
que Radio-Canada se recentre sur

son mandat.

En conférence de presse au par-
lement, mercredi, il a dit souhaiter
que la société d'Etat se colle a ce
que stipule son mandat, notam-
ment en revoyant  la hausse son
offre d'émissions daffaires publi-
ques, et pas senlement & partir des
stations de Montréal, Toronto et
Ottawa.

Puisque «les Canadiens sont
reconnus pour étre ignorants de
leur propre histoire, le diffuseur
public devrait les «faire réfléchir
davantage en proposant «plus de
documentaires de qualité, plus
d'émissions sur la science, Ihistoi-
re ou la religion», a-t-il plaidé.

En somme, selon le député de
Beauce, Radio-Canada «devrait
cesser de faire les trois quarts de ce
qu'elle fait et que tout radiodiffu-
seur privé peut faire, et se concen-
trer sur ce qu'elle seule peut faire».

Le candidat a la cheflerie propose
également de modifier la Loisur la
radiodiffusion pour faire sortir le
diffuseur public du marché de la
publicité. 1l voit Radio-Canada sui-
vre le modéle de PBS ou NPR, aux
Etats-Unis, qui sont partiellernent
financés par des dons de téléspec-
tateurs et de fondations.

LE DEVOIR, JEUDI 24 NOVEMBRE 2016

«Ca se fait partout ailleurs dans
ie monde, et je pense que Radio-
Canada doit étre capable de com-
penser les revenus publicitaires
(environ 250 millions $ par année)
qu'ils vont perdre en utilisant un
autre modeles, a offert M. Bernier.

Cela mettrait fin & ce qu'il a qua-
lifié de «concurrence déloyale
avec les autres médias» et assure-
rait une programmation de plus
haute qualité, car la société d'Etat
cesserait de chercher a sobtenir
constamment des cotes d'écoute
plus élevées pour vendre de l'es-
pace publicitaire», selon lui.

Sur le plan du financement, un
gouvernement conservateur diri-
gé par Maxime Bernier annulerait
les 150 millions $ supplémentaires
annuels annoncés par le gouver-
nement actuel, ce qui ramenerait
le financement public & environ 1
milliard $, a annoncé le candidat

Peu avant que le Beauceron ne
fasse son annonce au parlement,
I'un de ses rivaux, Brad Trost,
a appelé 4 la privatisation de la
société d'Btat dans une vidéo dif-
fusée sur son compte Twitter..

p.A2

Bernier en a contre
la «concurrence déloyale »

de Radio-Canada

Ottawa — Maxime Bernier en a marre des
«shows de cuisine », des jeux télévisés et du
journalisme d’opinion & CBC/Radio-Canada.
Le candidat 4 la chefferie conservatrice sou-
haite modifier le mandat de la société d’Etat,
et du méme coup réduire son financement.
«Radio-Canada/CBC doit cesser de faire les
trois quarts de ce qu'elle fail et que tout radio-
diffuseur privé peut faire, et se concentrer sur

nant une SRC calquée sur le modele de PBS.
La société d’Etat ne pourrait plus solliciter de
publicités — en chute libre dans les médias
privés auxquels la SRC livre une «concur-
rence déloyale» selon lui — et Radio-Canada
devrait plutot récolter des commandites et

rieure», a-t-il prédit.

ce qu'elle seule peut faires, a-t-il plaidé gn pro-

des dons de téléspectateurs. Quant au bud-
get, M. Bernier le retrancherait des 150 mil-
lions supplémentaires octroyés par année par
les libéraux et il examinerait I'enveloppe res-
tante i la lumiére du mandat qu'il prévoit de
remodeler. Il n'a pas voulu prédire le mon-
tant qui serait retranché, «~mais je présume
que la contribution des contribuables sera infé-
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SRC: moins de sport et de cuisine,
plus d’affaires publiques, propose Bernier

Mélanie Marquis, La Presse canadienne

OTTAWA — Moins d'émissions de cuisine, moins de sport, moins de «mauvaises
copies canadiennes d’'émissions populaires américaines»: le candidat a la direction
du Parti conservateur Maxime Bernier veut que Radio-Canada se recentre sur son
mandat.

En conférence de presse au parlement, mercredi, le député de Beauce a dit
souhaiter que la société d’Etat se colle & ce que stipule son mandat, notamment en
revoyant a la hausse son offre d'émissions d’affaires publiques, et pas seulement a
partir des stations de Montréal, Toronto et Ottawa.

Le candidat a la chefferie propose également de modifier la Loi sur la radiodiffusion
pour faire sortir le diffuseur public du marché de la publicité. Il voit Radio-Canada
suivre le modéle de PBS ou NPR, aux Etats-Unis, qui sont partiellement financés par
des dons de téléspectateurs et de fondations.

Cela mettrait fin a ce qu'il a qualifié de «concurrence déloyale avec les autres
médias» et assurerait une programmation de plus haute qualité, car la société d'Etat
cesserait de chercher a «obtenir constamment des cotes d'écoute plus élevées pour
vendre de I'espace publicitaire», selon lui.

Sur le plan du financement, un gouvernement conservateur dirigé par Maxime
Bernier annulerait les 150 millions $ supplémentaires annuels annoncés par le
gouvernement actuel, ce qui rameénerait le financement public a environ 1 milliard $,
a annonce le candidat.

www.lactualite.com/actualites/src-moins-de-sport-et-de-cuisine-plus-daffaires-publiques-propose-bemier/
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SRC : moins de sport, plus d’affaires
publiques, propose Bernier

Mélanie Marquis, La Presse canadienne

Le candidat a la chefferie propose également de modifier la Loi sur la radiodiffusion pour'faire sortir le diffuseur public du marché de
la publicité. Photo: Jacques Nadeau Le Dev

Ottawa - Moins d’émissions de cuisine, moins de sport, moins de « mauvaises copies
canadiennes d'émissions populaires américaines » : le candidat a la direction du Parti
conservateur Maxime Bernier veut que Radio-Canada se recentre sur son mandat.

En conférence de presse au parlement, mercredi, le député de Beauce a dit souhaiter que la
société d’Etat se colle a ce que stipule son mandat, notamment en revoyant a la hausse son offre
d’émissions d’affaires publiques, et pas seulement a partir des stations de Montréal, Toronto et
Ottawa.

Le candidat a la chefferie propose également de modifier la Loi sur la radiodiffusion pour faire
sortir le diffuseur public du marché de la publicité. Il voit Radio-Canada suivre le modéle de PBS
ou NPR, aux Etats-Unis, qui sont partiellement financés par des dons de téléspectateurs et de
fondations.

Cela mettrait fin a ce qu'il a qualifié de « concurrence déloyale avec les autres médias » et
assurerait une programmation de plus haute qualité, car la société d’Etat cesserait de chercher
a « obtenir constamment des cotes d’écoute plus élevées pour vendre de I'espace publicitaire »,
selon lui.

Sur le plan du financement, un gouvernement conservateur dirigé par Maxime Bernier annulerait

les 150 millions supplémentaires annuels annoncés par le gouvernement actuel, ce qui rameénerait
le financement public a environ 1 milliard, a annoncé le candidat.

www.ledevoir.com/politique/canada/485402/src-moins-de-sport-et-de-cuisine-plus-d-affaires-publiques-propose-bernier
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Une critique des analystes du TJ de Radio-Canada
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La professeure Marie-Pierre Bousquet de I'Université de Montréal critique le travail des
analystes du Téléjournal de Radio-Canada en ce qui concerne la crise de Val-d'Or. Pour
elle, leur analyse « permet de ne pas remettre en question plus fondamentalement le
fonctionnement de la société, dont nous faisons tous partie » en ce qui concerne notre
relation avec les Autochtones.

Quelgu'un pourrait-il m'expliquer pourquoi, & Radio-Canada le jeudi 17 novembre 2016, Céline
Galipeau avait invité les mémes « experts » que d'habitude (Tasha, Michel David et Daniel
Lessard) pour parler des Autochtones alors que le méme Radio-Canada a ouvert en grande
pompe la veille « Espaces autochtones »?

Bien sdr, il y a des experts non autochtones sur les questions autochtones. Mais on peut penser
qu'il aurait été cohérent de faire appel a des commentateurs bien placés pour parler des
Ameérindiens puisqu'ils en sont eux-mémes. Et surtout, vu que ce qu'ont dit Tasha, Michel et
Daniel, cela aurait été encore plus souhaitable.

Le sujet de débat était « Femmes autochtones a Val-d'Or : le point de vue de nos collaborateurs ».
Ca débutait bien, jusqu’a la 3e minute.

Florilege :

Michel au sujet du fait que Mme Lafontaine constate un racisme systémique : « Est-ce qu'il y a un
racisme systémique au Québec? Oui. Est-ce qu'il y en a un au Canada? Oui. Est-ce qu'il est pire
au Canada? Oui ». Et de citer un article disant que Winnipeg a la palme du racisme. Cela devrait-il
nous réconforter, vu que c'est la-bas dans I'Ouest?

Il ajoute qu'on ne fait rien pour enrayer le probleme, blamant le manque de volonté politique. C'est
pratique, on met tout sur le dos de I'Etat, institution impersonnelle. Cela permet de ne pas remettre
en question plus fondamentalement le fonctionnement de la société, dont nous faisons tous partie.

Michel se rattrape en remarquant que la police reflete la société dans laquelle elle ceuvre. Ca ne
dure pas, surtout il ne faut pas culpabiliser les Québécois : « on n'est pas pire qu'ailleurs, on est
peut-étre méme mieux ». Nous sommes rassurés alors? Comme nous sommes moins pires, nous
nous pétons les bretelles en choeur?

Et ¢ca continue : « ¢a ne veut pas dire que comme on est mieux, on est parfaits ». C'est bien de
nous encourager a nous regarder en face. Mais il ajoute : « Et d'ailleurs les Autochtones ne sont
pas parfaits non plus ».

A0063698_28-000655



S'ouvre alors une nouvelle porte avec Tasha, qui pense que comme les problémes sont connus, il
faut plutdt mettre en place des changements. Lutter contre la drogue, I'abus d'alcool, la pauvreté.
Nous sommes d'accord. Mais vous dites quoi, 12, tous les deux? Que les problémes viennent
d'eux. S'ils ont affaire a la police, ce n'est pas a cause de racisme systémique donc. Ca vient du
fait qu'ils boivent trop, qu'ils prennent des drogues. Retour a la case départ : ¢a doit étre de leur
faute...

Entre dans la course une autre idée avec Daniel : quand on constate des problémes chez les
Autochtones, on verse de I'argent, qui ne produit rien. La piste de solution est une proposition du
gouvernement Harper : l'imputabilité.

Commence la diatribe sur I'air connu de « Les Autochtones coltent cher » (idée véhiculée par les
politiques fédérales depuis le 19e siécle, soit dit en passant). Il cite les Cris, modéle a suivre selon
lui, se contredisant immédiatement en expliquant qu’il y a aussi plein de problemes chez les Cris.
Du coup son argument manque de conviction.

La, Tasha propose de mettre fin au systéme des réserves. Comme si aucun ministre des Affaires
autochtones n'avait essayé. Pas si simple de faire tomber le dernier rempart des Autochtones
contre I'assimilation.

Pourtant, Tasha connait le Livre blanc de 1969 de Jean Chrétien, qu’elle cite, auguel Harold
Cardinal avait répondu par son percutant livre « The Unjust Society ». Tasha insinue qu'on force
les gens a rester sur les réserves pour garder leur statut indien.

Tasha, de sérieuses révisions de vos connaissances sur la Loi sur les Indiens s'imposent! En plus,
tout le monde ne réve pas de vivre en ville. Il y a des Amérindiens qui aiment vivre dans leurs
communautés. Une réserve n'est pas forcément un environnement malsain, arrétons les
généralisations.

La question de I'imputabilité revient alors sur le tapis. Il y a de la corruption, il faudrait suivre
comment les Autochtones dépensent. Parce qu'on ne les surveille pas assez, les Autochtones?
On leur dit tellement quoi faire avec l'argent des programmes qu'on continue a faire vivre un
systéme paternaliste et colonial!

Ce furent 11 minutes trés énervantes. SVP, Radio-Canada, appelez vos experts autochtones la
prochaine fois!

http:/fici.radio-canada.ca/nouvelle/1001766/une-critique-des-analystes-du-tj-de-radio-canada
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Suzanne (et Céline Bonnier) a fait ses adieux a Unité 9 mardi
--:E solr. En entrevue, 'actrice se dit extrémement reconnaissante
3 d'avoir pu tenir ce role au cours des cing derniéres années.
=5 «On ne m'offrait jamais des personnages comme ¢a avant. On
: préféralt me confier des roles de femmes fortes et tough.»
PHOTO COURTOISIE VERO BONCOMPAGNI

i« G ESE UN PERSUNNME
i UUI FAISAIT RESONNER
5 DES GHOSES PARTIGULIES

S CHEZMOD P

Lasérie Unité 9 perd
un gros morceau

Le personnage de Suzanne a aidé Céline Bonnier a traverser une période difficile

Contrairementa1575 000
Québécois, Céline Bonnier n’a pas
regardé Unité 9 mardi soir.
L'actrice, qui était prise au théatre,
devrait toutefois se rattraper au
cours des prochains jours, histoire
d’honorer Suzanne, un
personnage quil’aaccompagnée
durant une période plutét difficile.

MARC-ANDRE LEMIEUX
Le Journal de Montréal

En entrevue au Journal de Montréal,
la comédienne révele avoir perdu ses
deux parents depuis le début d’Unité9
en 2012. Incarner cette femme douce,
fragile et maternelle I'a aidée & surmon-
ter plusieurs obstacles.

«C'est un personnage qui faisait réson-
ner des choses particuliéres chez moi,
confie Céline Bonnier. Sa candeur, sa
propension 4 faire confiance aux au-
tres... Ce sont des traits de personnalité
qui m’ont rapprochée de I'enfance. Ca a
été trés bon pour moi. Ca m’a ouverte
sur plein de choses.»

A FLEUR DE PEAU

Le départ de Suzanne de Lietteville
s’est retrouvé au cceur d'un épisode &
fleur de peau d’Unité 9. Rares sont les té-
léspectateurs qui sont restés de marbre
devant les scénes réunissant Céline Bon-
nier, Guylaine Tremblay (Marie) et Eve
Landry (Jeanne), les frois actrices qui
forment le noyau dur du drame carcéral
de Radio-Canada. Ajoutez 4 cela les re-
tours en arriére montrant les adieux de

Michelle (Catherine Proulx-Lemay) et
Elise (Micheline Lanctot) et vous obte-
nez un flot continu de larmes.

Jointe au téléphone, 'auteure Danielle
Trottier dit avoir peiné 4 libérer Su-
zanne. «je veux toujours trouver un tour
de passe-passe pour garder mes person-
nages en prison le plus longtemps possi-
ble, mais en méme temps, ¢'est ce qui fait
Poriginalité de cette série: un jour, on
doit les laisser aller. Chaque fois, ¢'est
épeurant, parce qu'en télévision, quand
on obtient du sueceés avec une série, on
laisse habituellement les choses telles
qu'elles sont. Mais pas avec Unité 9.»

AU TOUR DE L'HEURE BLEUE

Céline Bonnier savait depuis prés d'un
an que Suzanne allait obtenir son congé.
L'actrice a ainsi pu accepter de jouer
dans L ’'heure bleue, une nouvelle série de
TVA dont elle vient de tourner les 12pre-
miers épisodes.

«(C'était trés étrange de jouer
quelqu'un d’autre. Parce que Suzanne, je
I'ai dans le corps depuis cing ans. Ca
marque.»

Le visage d'Unité 9 a beaucoup changé
depuis la rentrée. Combiné aux départs
surprises de Georges (Paul Doucet) et
Gwendoline, 'infirmiére transgenre
campée par Patricia Lariviere, celui de
Suzanne inflige un nouveau coup dur
aux fans fidéles du feuilleton. Sur Twit-
ter et Facebook mardi soir, ils étfaient
nombreux a partager leur peine de voir
une de leurs chouchoutes s'éclipser.

UN NOUVEAU
PERSONNAGE

L'arrivée d'une nouvelle détenue
prénommeée Mariposa marquera la fi-
nale automnale d'Unité 9 mardi pro-
chain. On parle d’'une toxicomane in-
terprétée par Sabrina Bégin Tejeda,
une jeune actrice de 20ans gu'on a pu
voir dans Subito lexto et Tactik a Télé-
Québec. «Elle est époustoufiante, dé-
clare Danielle Trottier. C'est une dé-
couverte. Elie a été extrémement bien
dirigée par Jean-Philippe Duval»

Fait 2 signaler, Sabrina Bégin Tejeda
jouera |a fille d'une femme actuelle-
ment incarcérée a Lietteville. Les paris
sont maintenant ouverts pour deviner
qui est sa mere...
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CHRONIQUE

Suzanne!

Leonard Cohen avait sa Suzanne, les rans d'Unite 5 aussi.
On se doutait depuats plusieurs semaines déja que

Suzanne Beauchemin {Céline Bonner), Ia priconsiire [a
phus présente dans Ja sére aprés Marie Lamontagne ; simplette, super
(Guyluine Tremblay), orchestran son dépan :

attachante.
Son ticket pour la liberté, Sue l'a finalement obtenu
mards dans un épisode fort Emonvant qui o fat verser des
farmies A plusteurs des 2 575 oo peraonnes rivées 3 leur
petit écran

Leonard Cohen avait sa Suzanne, les fans d'Unité 9 aussi. On se doutait depuis plusieurs
semaines déja que Suzanne Beauchemin (Céline Bonnier), la prisonniére la plus présente dans la
série aprés Marie Lamontagne (Guylaine Tremblay), orchestrait son départ.

Son ticket pour la liberté, Sue I'a finalement obtenu mardi dans un épisode fort émouvant qui a fait
verser des larmes a plusieurs des 1 575 000 personnes rivées a leur petit écran.

Le montage d’extraits de ses camarades disparues ou relachées, dont Elise, Laurence et Michele
(Micheline Lanctot, Sarah-Jeanne Labrosse, Catherine Proulx-Lemay), nous a rappelé a quel point
ce personnage féminin —mon préféré de toute la population carcérale — a été au cceur des
meilleures intrigues.

Céline Bonnier est une actrice formidable. Elle a rendu sa Suzanne, en apparence simplette, super
attachante. Suzanne aurait pu étre juste « nounoune » et ridicule avec ses tics nerveux et son
regard fuyant. Mais non. Céline Bonnier lui a insufflé une humanité et une intelligence
émotionnelle épatantes.

Quand les premiers accords de la chanson Je pars a lautre bout du monde, interprétée par
I'artiste montréalaise Beyries, ont résonné a Lietteville, j'ai eu les yeux dans 'eau. Déja que les
scénes d’adieu entre Suzanne et Jeanne (Eve Landry) avaient été chargées, la derniére sortie de
I'ancienne responsable de la bibliothéque, et sa réconciliation muette avec Jessica (Geneviéve
Schmidt), m'ont achevé. Ou sont les mouchoirs ?

Ecrite par Paul Daraiche — les paroles sont d'lsabelle Fiset—, cette trés belle piéce n'a pas été
enregistrée au complet par Beyries, qui n'a fait que le bout requis par le réalisateur Jean-Philippe
Duval. La chanson n'a donc pas été commercialisée en format électronique. C'est la version de
Laurence Jalbert qui a grimpé a la deuxiéme place du palmarés iTunes hier.

C’est un gros morceau d'Unité 9 qui part, un personnage qui vibrait fort auprés du public.

Céline Bonnier traverse a TVA, ou elle a décroché un des réles principaux dans L’heure bleue, la
nouvelle série d'’Anne Boyer et Michel d’Astous (Yamaska) qui jouera les mercredis a 21 h dés
janvier, directement contre Votre beau programmede Véronique Cloutier a Radio-Canada.

L'auteure d’Unité 9, Danielle Trottier, est arrivée a un carrefour dans son histoire. Suzanne a purgé
sa peine. Marie Lamontagne a confié son lourd secret au psychologue Steven Picard (Luc Guérin).
L'infirmiére transgenre et I'auméonier ont été virés. Et I'lPL Caroline Laplante (Salomeé Corbo) a été
pincée pour ses magouilles.
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Ca serait étonnant que Caroline Laplante soit incarcérée a Lietteville aprés son procés. La série
australienne Wentworth, offerte sur Netflix et I'Extra de Tou.TV, a joué cette carte dans sa
quatriéme saison, avec des résultats plus ou moins crédibles.

Dans Wentworth, I'ancienne directrice de la prison, Joan « The Freak » Ferguson, une dame
machiavélique a tendance psychopathe, a fini par étre emprisonnée dans I'établissement qu’elle a
dirigé d'une main de fer. Evidemment, Joan a tout de suite été prise en grippe par les détenues
gu'elle avait malmenées. Mettons que c'était difficile a avaler pour le téléspectateur. Cela
dit, Wentworth demeure une excellente production, avec des touches beaucoup plus sombres et
violentes qu'Unité 9.

LE CRESCENDO DU LUNDI

C'est lundi @ 20 h que décolle officiellement, aprés les auditions, la compétition de chant
choral Crescendode Gregory Charles a Radio-Canada. Honnétement, aprés La voix
Junior, Virtuose et La reléve, la perspective de rembarquer dans une compétition musicale
d'enfants et d'ados ne m'enchantait guére. Pourtant, c’est trés bien fait.

Six écoles secondaires de Montréal et sa grande couronne s'y affrontent toutes les semaines.
Sally Folk et Louis-Jean Cormier leur accordent des notes sur 100 et I'établissement qui aura
cumulé le plus de points, a la fin du tournoi, se sauvera avec le trophée, remis lors de la finale du
26 décembre.

La caméra de Crescendo suit les jeunes pendant les répétitions et recueillent leurs commentaires
a chaud, ce qui donne un résultat @ mi-chemin entre Degrassi et Glee, format téléréalité.

Les mash-up concoctés par Gregory Charles, qui entraine toutes les chorales, sans avoir de
chouchou, vous surprendront. Deux écoles sortent particulierement du lot pendant la premiére

heure. Beaucoup de talent a revendre dans ces ensembles vocaux. Beaucoup de diversité
egalement. Bravo.

http://plus.lapresse.ca/screens/7f00bf81-ca54-4ae1-9bde-95841499b66b%7C_0.html

A0063698_32-000659



LE JOURNAL DE MONTREAL, JEUDI 24 NOVEMBRE 2016
p.52

FOURNIER

S .

o g5

LR e

nne:le cheval
de Troie de Netflix

Le club lllico et tou.tv continuent d'étre des obsta-
cles de taille pour le fougueux cheval Netflix der-
riere lequel piaffent impatiemment Amazon et
Google. Uexcellent répertoire francais ces deux
=ervices semble satisfaire pour I'instant la majo-
rité des francophones, surtout que Netflix ne
montre pas beaucoup d’égards a leur endroit. Le
aéant américain juge méme sans intérét dedou-
bler ses séries avec des interprétes du Québec,
comme il I'a fait pour les deux premiéres saisons
de House of Cards.

Si les Québécois résistent tant bien que mal a Netflix, ce
n'est pas le cas des anglophones. Non seulement sont-ils de
plus en plus nombreux a 8’y abonner, ils sont aussi des di-
zaines de milliers 4 accéder «illégalement» au répertoire
ameéricain de Netflix en s’abonnant 4 un réseau privé vir-
fuel (VPN en anglais). Shomi, I'enfant tardif qu’avait mis au
monde le couple Rogers-Shaw pour ralentir la eroissance de
Netflix, rendra I'ame le 30 de ce mois.

LA CBCEST COMPLICE

La CBC est devenue la complice de Netflix. Elle lui a cédé
les droits de la prestigieuse série Les Tudors, de la série sur
le curling Men With Brooms, ainsi que les droits sur Republic
of Doyle. Eivangement, cette série pleine d’humour mettant
en vedette le pere et le fils, détectives privés 4 Terre-Neuve,
n'a pas encore trouve preneur dans le marché francophone.

Non contente d’alimenter le répertoire de Netflix, la CBC
coproduit avec I'américain une nouvelle version d'Anne of
Green Gables (Anne... la maison aux pignons verts).
Presque un crime de lése-majesté! Aucune ceuvre cana-
dienne pure laine n'a connu pareil succés. Le roman de
Lucy Maud Montgomery, enseignante 4 Cavendish dans
I'lle-du-Prince-Edouard, a ét¢ traduit en 40langues et tiré
50millions d'exemplaires. On en a fait sept longs métrages,
2ix radio-romans, neuf séries de télévision et au moins sept
comédies musicales, dont I'une qu'on présente chaque été a
Charlottetown depuis 1965.

-
EN CONCURRENCE AVEC TROIS FILMS

La série que produit la CBC avec Netflix sera diffusée en
septembre prochain. Elle entrera en concurrence directe
avec deux autres téléfilms qui mettent en vedette la jeune
Ella Ballentine et I'acteur américain Martin Sheen dans une
autre adaptation d'Anne... la maison aux pignons verts. Le
premier a été diffusé en février dernier sur YTV, chaine
jeunesse de Corus, et il est diffusé ce soir méme sur PBS.
Les deux autres seront diffusés en 2017 et 2018.

1l o'y avait donc pas d'urgence pour que la CBC enclenche
une autre adaptation du célébre roman. Par simple décence,
le diffuseur public aurait pu attendre que Netflix, qui ne
paie ni taxes ni impot chez nous, se trouve en situation plus
réguliére avant de s'acoquiner avec lui pour coproduire
Anne. (est comme si les Troyens eux-mémes avaient fourni
4 Ulysse et ses guerriers grees le bois qu'il fallait pour
construire leur cheval d’assaut!

MES EXCUSES A GREGORY ET MARC

Dans ma chronique de mardi, jai écrit qu'on n’avait pas
interprété de chansons en francais dans la premiére partie
du spectacle Noir et Blanc 2 de Gregory Charles et Mare
Hervieux. On m'a envoyé le «menu» et je dois confesser que
j’ai erré. On a interpréié un medley de Fugain ainsi qu’une
chanson de Stromae et Yannick. La premiére partie s'est dé-
-oulée 4 un rythme si vivant et si rapide que j’ai di en ou-
blier des bouts, restant sur 'enchantement que m'avaient
procuré les autres chansons.
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Maya Annik Bedward wins CBC broadcasting mentorship

Regan Reid

Maya Annik Bedward is the recipient of WIFT-T's 2016 CBC Business of Broadcasting
Mentorship.

The five-day mentorship will give Annik Bedward a look at the inner workings of the
pubcaster. Annik Bedward will receive one-on-one mentorship with CBC staff, and gain
insight into the CBC's production, branding, acquisition and programming strategies, as
well as research and scheduling.

“If we don't build our young creators and people of the industry, the industry will
crumble,” Michelle Daly, senior director, Comedy at CBC, told Playback Daily. “I's just
really important that we provide opportunities to help them learn and grow. | think it's a
responsibility to do that.”

Annik Bedward is a Toronto-based Jamaican-Québécoise filmmaker. Her short film The
Foreigner (2014) was released by Third Culture Media, a production company she
launched with the support of the Michaélle Jean Foundation. She recently completed
the short documentary A Hidden History: The Story of the New Orleans Tribune with co-
writer/director/editor and producer Sean Liliani.

The CBC mentorship is now in its 10th year. Past recipients include . ;
; , who joined Corner Gas prodco Verite Films in 2016 as a productlon and
busmess affairs executive, as well as Courtney Graham, who launched productron
company Glamazon Pictures in 2015 with Melanie Windle. The company

' ! L.E. Sterling’s literary trilogy True Born to adapt for TV.

http://playbackonline.ca/2016/11/23/maya-annik-bedward-receives-cbe-business-of-broadcasting-mentorship/
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The strangest tale of horror, forgiveness and love

JOHN DOYLE
TELEVISION
jdovle@giobeandmail com

L ook up the phrase “We live in
hope and die in despair,” and
you'll find it described as an old
adage. Well, like a lot of old adag-
es it isn't accurate or universally
true. Most of us hope to never
reach despair and we hope that
even from bitter failure and loss,
something positive emerges.

In certain circumstances, of
course, we react in terrible anger
and many people want retribu-
tion, and that is what our crimi-
nal justice system tries to weigh,
day in and day out, As a society
we tend to ebb and flow on the
issue of punishment and retribu-
tion. There are times when we
despair and times when we hope,
desperately, for the inherently
benign to emerge after horrific
crimes are committed.

John Kastner's extraordinary,

award-winning documentaries
have dealt emphatically with this
issue. His Life with Murder,
released in 2010, dealt with a

mother and father faced with the
reality that their son stood
accused of murdering his sister.

Not Criminally Responsible, made
three years ago, was a fine and
vividly illuminating documentary
- and something of a sensation at
Toronto’s Hot Docs festival -
about the rehabilitation of Sean
Clifton. The man, diagnosed asa
paranoid schizophrenic with an
obsessive-compulsive disorder,
had stabbed and almost killed a
woman, a stranger to him, in
Comwall, Ont. In the doc, the
woman’s family came to know
and forgive Clifton.

Not Criminally Responsible: Wed-
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1o Not Criminally
three years ago.

ding Secrets (Thursday, CBC, 9
p.m., on Firsthand) is an astonish-
ing, at times mind-boggling, se-
quel to the story. lf you are in
search of hope, of glimmers of be-
nevolence and enchantment in
the world, watch this. It is, as it
states at the start, about “a wed-
ding born of a terrible act of vio-
lence. Most of those involved will
be coming to the ceremony.”

First, some context, which is
duly delivered in the documen-
tary. Sean Clifton stabbed the
young woman, Julie Bouvier, six
times. She almost died. Clifton
was placed in a forensic psychiat-
ric facility and put on heavy

medication. He was paranoid and,

says a doctor, “had the worst case
of OCD 1 ever witnessed.”

Julie’s family wanted him kept
in hospital. That is the natural re-
sponse of a victim or a victim's
family. When Clifton showed
extraordinary improvement, after
many painful years for everyone,
eventually he was released and
supervised, but on his own for
part of every day, Julie's family
was devastated.

In the first Not Criminally Re-
sponsible doc, footage of Clifton’s
recovery was shown to the Bou-
vier family. They were transfixed
and astonished by his OCD rituals.
They came to terms with the fact
that the man who had injured
their daughter was very, veryill.
Julie went to the Hot Docs screen-
ing. On TV, she said of Sean Clif-
ton, “You can’t help but feel sorry
for him.” But she struggled with
the idea of meeting him.

Meanwhile, in the intervening
time, John Kastner continued to
document Clifton’s life and strug-
gles, Clifton had admitted that he
got his girlfriend pregnant when
he was 15. The child, Jonathan,
was put up for adoption. Clifton
hoped his son would contact him
and he waited, as the first docu-
mentary made his case famous,
But the adult Jon McMahon didn't
want to meet him, didn’t want to

watch the doc all the way through

and wrote to the filmmakers ask-
ing about the pros and cons of
possibly meeting his father. Even-
tually, Sean and Jon met. A bit
wary of each other, but Jon began
to help Sean with mental-health
issues. Then Jon met Julie Bouvier
and “an improbable friendship”
grew between them.

‘While this was being chronicled,
Jon met Nicole Rogers, a producer
on Not Criminally Responsible. As
Nicole says, “It was the closest
thing to love at first sight 1 have
ever experienced.”

And that is the “wedding secret”
that emerges eventually from this
tangled tale of anger, viclence,
grief, acrimony, fear and forgive-
ness. Jon and Nicole invited the
Bouvier family, including Julie, to
the wedding, which took place
this past summer. What ensues is
profoundly important asan
insight into what the heart can
deal with. There is no showdown,
no great drama. There is only evi-
dence that the heart is a compli-
cated thing, that the adage “Life is
full of surprises” is more apt than
“We live in hope and die in
despair”

The program is also a reminder,
as it is meant to be, that the crimi-
nal-justice system cannot
embrace all the complexities of
life and human nature.
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CRTC licence renewal hearings: day one

Regan Reid

Day one of the licence renewal hearings for French-
language television broadcasters wrapped yesterday, with
Quebecor Media, Groupe V Media and Bell Media all
telling the CRTC to lighten the regulatory load.

Quebecor was first up to bat, telling a panel of CRTC
officials headed by chairman Jean-Pierre Blais that
despite advertising revenue decreases and competition
from global players (and the CBC), between 2012 and
2015 its TVA Network devoted more than the require 80%
of programming expenditures on Canadian content.

Additional regulatory requirements, Quebecor stated,
would hamper its ability to compete in a hectic, unstable
market. Instead, it proposed the group devote 70% of
programming expenditures to Cancon. It also asked that
the $20 million per broadcast year that it spends on
programs acquired from independent producers be
maintained.

Next up was Groupe V Media, which compared itself to a Gallic village surrounded by Romans — an independent
player competing against media giants. In addition to changing television consumption habits, the company stated
competition from Radio-Canada, which recently received a $675 million funding commitment from the federal
government, is a significant concern.

V Media also stated that, despite efforts to obtain a larger performance envelope, the amount of funding it receives
from the Canada Media Fund is inadequate, stating its performance envelope was for little more than $1 million, while
Radio-Canada received $31.8 million, TVA received $22.3 million and Bell Media received $12.4 million. The media
co proposed it be made into designated groups composed of its five traditional TV stations and its optional services,
MusiquePlus and MAX, with 50% of its programming expenditure devoted to Cancon. While the company said it was
aware this would represent a decrease in programming expenditure, it said declining ad revenues necessitate the
reduction.

V Media also asked not to be subjected to mandatory program expenditures on programs of national interest, stating
that, unlike its competitors, it doesn't have the support to finance the programs.

Lastly, Bell Media also asked for greater flexibility. It proposed a standardized Canadian programming expenditure
requirement of 32%, based on industry revenues, as well as a national interest expenditure requirement of 5%. The
company stated its proposed programming expenditure would give programmers more flexibility to adapt to changing
market dynamics.

The French-language hearings continue today, with Corus Entertainment presenting to the commission, and will wrap
on Thursday. English-language hearings begin next week. Earlier this week, the CRTC announced it would renew
licences of most TV service providers for , as opposed to the usual seven-year term.

http://playbackonline.ca/2016/11/23/crtc-licence-renewal-hearings-day-one/

A0063698_36-000663



WWW.CARTT.CA, WEDNESDAY NOVEMBER 23, 2016

TV License Renewal: Producers forced to defend their demands

Steve Faguy

LAVAL — After a day of pushing major
French-language television

broadcasters to justify their demands for
fewer regulatory burdens, the CRTC pushed
the other way on Wednesday, for interest
groups to justify the need for regulatory
intervention as Canadians increasingly get
their audiovisual content from unlicensed
sources.

“| see a representation of a corporate interest,
but not necessarily from the person that the
CRTC must serve, the TV viewer,” chairman
Jean-Pierre Blais told the Association
québécoise de la production médiatique, one
of many production groups to present at the
licence renewal hearing in Laval, north of
Montreal.

The AQPM pushed for high levels of Canadian programming expenditures for TVA, Groupe V
Média and Bell Media (50, 48 and 34 per cent of gross revenues, respectively) and programs of
national interest (19, 15 and 17 per cent of gross revenues, respectively), as well as a requirement
for 75 per cent of PNI funding to go to independent producers.

Blais asked AQPM president Héléne Messier if the financial risk of producing television series is
being shared properly between broadcasters and producers.

“An independent producer doesn't have the risk,” Blais said.

“That's false,” Messier responded. “A producer that doesn't deliver successes won't be hired
again.”

“But they could still cash their cheque,” Blais retorted.

Later, a group representing TVA labour unions called for the CRTC to impose the same
requirements of local programming on TVA and V and opposed allowing independent production of
local news, as is being done currently by V. It said that case should be treated as an exception (V
got special treatment after the former TQS went bankrupt and was sold) and not the new rule.
Richard Labelle (pictured above), president of the SCFP union local representing TVA employees
in Saguenay, Trois-Riviéres, Sherbrooke and Rimouski, argued that independent producers have
no pride in their stations, and for them the network is just another client. The quality of production,
he argued, could only diminish with the lack of passion.

“It would be easier for a broadcaster to evade responsibility for its obligations if they're produced
by a subcontractor,” said Labelle.

(Blais noted that the broadcaster is responsible for what is aired regardless of the producer.)

The unions argued that regional TVA stations are counting repeats toward local programming
requirements, in violation of conditions of licence, and wanted high requirements for CPE funding,
of 80% for the TVA network, 70% for V and 50% for the two groups’ discretionary channels.

The union group called for three-year licence renewals in light of the federal government's wide-
ranging review of Canadian content. Blais challenged that call, noting that the implementation of
any changes from that review would take years to implement anyway, and the CRTC cannot
simply wait until it's finished to do its job.
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The union representing TVA’'s Quebec City station was more aggressive, accusing the company of
replacing local programming with programs from Vidéotron's MAtv community channel, saying that
only half the local newscast in Quebec City is local news, that “every day we receive orders from
Montreal” and that often there are as few as one or two journalists working on a given day.

“It's impossible to do a 30-minute newscast with one or two journalists,” said Martin Everett, the
union vice-president.

Blais noted the complaints about TVA's Quebec City station come up every time its licence is up
for renewal.

The day began with Corus Entertainment making its case for renewals of its licences for Séries+
and Historia, acquired in the Bell-Astral deal, the French version of the Disney Channel and the
bilingual service Teletoon. Corus called for more flexibility but also more predictability in
regulations. It noted that the French version of the Disney Channel is not yet at the point where it
can afford to commission original programming.

The Commission threw Corus for a loop when it inquired about splitting Teletoon’s bilingual licence
into separate ones for the English and French channels. Blais noted that it would make a
difference by, for example, counting as two services in the ratio of how many related channels are
carried by Shaw Cable.

Corus resisted strongly, arguing that a standalone francophone channel would have minimal
revenue and difficulty meeting obligations. “With one licence, we have a revenue base that allows
us to have quality programming,” said vice-president Sylvie Courtemanche. “Why add complexity
when we have a formula that works and is simple?”

As with many responses on unexpected questions, the full response will come in written form by
Dec. 2.

Other issues brought forward Wednesday included:

- Jeremy Torrie, calling for more representation from indigenous communities in conventional
television programming. He said it was inappropriate to “ghettoize” indigenous voices at the
Aboriginal Peoples Television Network, and in any case APTN does not have the financial
resources to support Canada’s many indigenous artists.

- ADISQ, Quebec’s music industry association, argued that YouTube can'’t replace specialty
channels as a source of music videos, and demanded that MusiquePlus be required to maintain
some music video programming, worried in part because of the funding its members would lose.

- The Union des Artistes and associations of Quebec directors and screenwriters, defending
requirements for PNI funding for all groups.

- The Documentary Organization of Canada demanding a minimum requirement for,
unsurprisingly, documentary programming.

After a very quiet day on Tuesday with only a single question asked, new commissioner Judith
LaRocque was much more active on Wednesday, leading the questioning of Corus and some
interveners.

The hearing concludes Thursday with replies from the four broadcasting groups. The hearing on
English-language TV licence renewals begins on Monday in Gatineau.

Photo by Steve Faguy

https://cartt.ca/article/tv-license-renewal-producers-forced-defend-their-demands
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Netflix growth undaunted by local competitors: study

Bree Rody-Mantha

When it comes to Canada’s media landscape, Netflix is no longer just a niche — nearly half of Canadian
anglophones (48%) subscribe to the service, and it's not just reserved for those in the millennial age range.

That's all according to the Media Technology Monitor (MTM)'s newest survey results, which looked not only
at the rate of subscription to Netflix in Canada but also into the various factors that lead to Canadians
subscribing to Nefflix.

The survey was deployed through phone interviews with 4,000 Anglophone Canadians over the fall.

Households identified as cell phone-only (no landline) are more likely to be subscribers, with 60% of those
households subscribing. On the other hand, 42% of households that had a landline (but weren't necessarily
exclusive to landlines) are subscribers.

Unsurprisingly, age was also a factor, with the 18 to 34 demographic making up the biggest group of Nefflix
subscribers.

Of respondents, 67% of that age group reported to subscribe to the SVOD. The next most-subscribing age
group was the 35 to 49 (Gen X) group, with 55% subscribing. Boomers (50 to 64) saw a subscription rate of
37% and 20% of those over 65 subscribed.

But despite the price point of Netflix ($8 to $12 in Canada) generally being cheaper than most cable
packages, price still appears to be a factor in who subscribes. The survey found a positive correlation
between household income and rate of subscribing to Netflix — 33% of households with under $35,000 in
annual income were members, with the percentage growing in every income bracket (73% of people with
incomes of over $200,000 subscribe).

Netflix in Canada doesn't face quite as much competition as it does in the U.S. — competitors such as Hulu
and Amazon Prime have not yet made their way north of the border, nor have smaller subscription services
such as Fullscreen and YouTube Red. However, the MTM found that Netflix's competition in Canada — Bell
Media-owned Crave and Rogers and Shaw's shomi, which closes at the end of the month — have barely
made a dent in Netflix.

A total of 51% of Canadians subscribe to one or more SVOD service. But of those subscribers, 80%
subscribe to only Netflix, whereas an additional 13% subscribe to Netflix along with another service (7%
also subscribe to Crave TV, while 6% also reported subscriptions to shomi). Only 4% subscribed to only
shomi while 3% subscribe to Crave.

From Media in Canada
Image via

http://playbackonline.ca/2016/11/23/netflix-growth-undaunted-by-local-competitors-study/
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Facebook Makes More Money With Ads Than Comcast, Disney (Report)

Janko Roettgers
Senior Silicon Valley Correspondent
@jank0

NOVEMBER 22, 2016 | 09:42AM PT VARIETY

Facebook’s North American ad revenue has overtaken the money traditional media companies like
CBS, Disney and Comcast make with ads in the U.S. for the first time this year, according to an
analysis from The Information. This could be another sign of trouble for traditional media, as
advertisers are increasingly shifting their budgets from TV networks to digital.

Facebook generated $9.1 billion in ad dollars in North America during the first nine months of this
year, according to SEC filings analyzed for the report. Comcast's North America ad revenue for the
same time frame was $7.6 billion; Disney followed closely with $6.7 billion, and CBS trailed with
$5.4 billion. A year ago, Facebook was still behind Comcast, with both companies generating ad
revenue of $5.5 billion and $6.6 billion respectively during the first three quarters of 2015.

It's worth noting that even with its explosive growth, Facebook isn't getting anywhere close to
Google, which generated $21.5 billion with advertising in North America during the first three
quarters of 2016.

Also, these numbers alone don't say much about the financial health of the companies involved.
Comcast has a highly profitable internet access business, and media companies like CBS
generate a growing percentage of their revenue with retransmission fees paid by TV operators to
carry their programming.

In fact, CBS saw its profits rise during the last quarter due to a 32 percent jump in retransmission
and affiliate fees. However, the flip side of this coin is that CBS’s broadcast ad revenue declined by
2 percent.

Facebook’s ad revenue on the other hand has been skyrocketing in recent months. The

company generated a total of $7 billion during its most recent quarter, up from $4.5 billion during
the same time a year ago.

http://variety.com/2016/digital/news/facebook-north-america-ad-revenue-1201924827/
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Postmedia executives receive $2.3-million in bonuses

JAMES BRADSHAW
MEDIA REPORTER

Amid another year of dramatic
restructuring at Postmedia
Network Canada Corp., the
company’s five most senior ex-
ecutives were awarded nearly
£2.3-million in retention bonus-
es.

The payouts, which are out-
lined in company disclosures
filed on Wednesday, are tied to a
recent debt restructuring that
wiped out more than $268-mil-
lion (U.S.) in debt, thereby re-
ducing the company's interest
payments by about $50-million
(Canadian) each year.

Canada’s largest newspaper
chain has endured a trying 2016
fiscal year that saw the company
merge competing newsrooms in
major cities, cut hundreds of
jobs, offer staff buyouts and
close a printing plant in London,
Ont The filings show that the
five executives were not award-
ed regular short-term incentives
because they missed a consoli-

Paul Godfrey

' dated operating-profit target of
$125-million, recording just
382 3-million for the fiscal year.

created “to ensure that key
employees remained with Post-
media both during and after the
| Recapitalization Transaction,”

| which was announced on July 7
| and closed on Oct. 5, according

| to the documents.

The retention bonuses were

“It's not uncommon in trans-
actions like this for a key
employee-retention program to
be put into place as it was here,
which was approved by the
board and benchmarked against
other similar transactions that
have happened,” said Phyllise
Gelfand, the company's spokes-
woman.

Rod Phillips, chair of the board
of directors, was not available to
comment.

Total amounts awarded under
the plan include $900,000 to
president and chief executive of-
ficer Paul Godfrey, $450,000 to
chief financial officer Doug
Lamb, $425,000 to chief operat-
ing officer Andrew Macleod,
$300,000 to executive vice-presi-
dent and legal counsel Jeffrey
Haar and $200,000 to Gordon
Fisher, president of the National
Post and the Pacific Newspaper
Group.

The bonuses are due in three
instalments, only one of which
has been paid so far, with the
remaining two due on Dec. 2

and on July 14, 2017, “subject to

the satisfaction of certain condi-
tions.” That means only about
$1.3-million of the fotal was
accrued in the 2016 fiscal year.

Despite the bonus, Mr. God-
frey's total compensation
declined slightly to $1.66-million
in 2016, from $1.76-million in
2015, when Postmedia paid less-
er bonuses to executives for
negotiating a $316-million deal
to purchase the Sun newspapers
and related digital properties
from Quebecor Inc.

Earlier this month, Postmedia
announced it had extended Mr.
Godfrey’s contract, which had
been due to expire at the end of
2018, for a further two years,

Compensation paid to Mr.
Lamb, Mr. MacLeod, Mr. Haar
and Mr. Fisher rose in the 2016
fiscal year, though base salaries
paid to all five executives re-
mained unchanged.

After announcing the debt re-
structuring in July, company ex-
ecutives struck a hopeful tone.
Mr. Godfrey proclaimed the

beginning of “a new chapter for

Postmedia,” which owns the
National Post, Calgary Herald,
Ottawa Citizen and numerous
other newspapers. “We're going
to have the ability to invest
more,” he said at the time.

But after Postmedia’s net loss
ballooned to $og.4-million in the
fourth quarter, the company
announced the latest in several
rounds of aggressive cost-cut-
ting, aiming to slash a further 20
per cent of salary costs as reve-
nue continues to decline.

In the meantime, Postmedia is
pursuing new digital ventures
and partnerships, as digital
advertising revenue has proven
too meagre to make up for print
ad sales that fell by more than
20 per cent in the latest quarter.

“We take a look at those com-
panies that are digitally oriented
and have real growth potential,
and we're working with them,”
Mr. Godfrey said in late October.

Postmedia (PNC.B)
Close: $1.20, up 18¢

ggd
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THE GLOBE AND MAIL, THURSDAY NOVEMBER 24, 2016
p.-A16 Editorial

JOURNALISTS' SOURCES

Not warranted

he discovery that the Montreal Police obtained a warrant to

monitor the phone of La Presse journalist Patrick Lagacé, for
several months, has rightly galvanized efforts to give substantially
stronger protection to journalists and their sources.

It wasn't that the police were investigating Mr. Lagacé; on the
contrary, they were piggybacking on the columnist’s work, and that
of his sources, to investigate one of their own. They also obtained a
warrant to tap the communications of another La Presse journalist,
Vincent Larouche. As a result, Montreal Chief Philippe Pichet has
been unrepentant, saying, “There were criminal allegations against
a police officer, and we have a job to do.”

This isn’t only about cops and robbers and reporters. Much of our
legal system, and our way of life, is based on the idea that a per-
son’s home and personal effects are his or her castle. They cannot
be violated without a warrant. A judge or justice of the peace has
to assess whether a violation of privacy is legally justified. Police
turning reporters into unwitting police sources stretches the limits
very far.

The newly arrived independent Senator André Pratte, formerly
also of La Presse, had already expressed hope that the Liberal
government would act to give better protection to reporters and
their sources, And Senator Claude Carignan, a Conservative, this
week introduced a private member’s bill, the Journalistic Sources
Protection Act. Bill 5-231 would amend both the Criminal Code and
the Canada Evidence Act.

Of course, private members' bills, especially those that begin in
the Senate, don't often become law. They tend to get lost in the
shuffle, unless the government smiles upon them. This is an issue,
and a bill, that the Trudeau government should make part of its
agenda.

What happened in Montreal raises question about when war-
rants are granted to police, under what circumstances and by what
judicial authority. Warrants are a fundamental guarantee that the
privacy rights of all citizens will only be infringed in exceptional
circumstances, and after a careful and legal test that balances pub-
lic safety against privacy. Yet it was clearly too easy for the Montre-
al police to obtain their warrants in this case. Fixing that should be
top of mind for the government.

A0063698_42-000669
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The effects of a less-than-diverse media workforce

»
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Photo courtesy of Marjory Colfins/Public Domain.

Amanda Ghazale Aziz

When Carleton University asked reporter Judy Trinh to give a talk on diversity in the journalism indusiry to
students in the journalism and communications program, she said yes.

She suspected why the university had asked her: She works full-time for the Canadian Broadcasting
Corporation (CBC), and she's not white. Even with some reservations, she took the speaking opportunity
with a plan in mind.

Up to this point, high schools had been her reqular venues to give lectures about journalism. When these
schools had asked her to present on diversity, it was always about women in journalism, not race.
Carleton’s request was a first.

Carleton’s invitation was an opportunity for Trinh to encourage racialized students to pursue a career in
journalism. She truly believed that diverse representation in newsrooms matters, and the first step would be
to start an honest discussion on race and the Canadian newsroom. If these students were going to build a
meaningful career in media, then they would have to know the full truth.

in a visual slideshow presentation, Trinh presented a comparison of statistics from a study in the Columbia
Journalisim Review: 49 per cent of minority journalism graduates find a job in journalism, compared to 66
per cent of white journalism graduates. This is the reality for Black, Indigenous and people of colour
(lumped into one vague group as “minorities”) who want to break in this industry in the U.S.

A now infamous Laval University study in 2000 had found that 97 per cent of journalists at that time were
white. For Trinh, the lack of in-depth reporting on non-white cultures was the sad consequence of the
statistic.

“In terms of access, in terms of building trust,” said Trinh. “If you have visible minorities in your newsroom,
those ties are stronger.

“When you don't have those ties, it's much more difficult to get into those communities and cover them,
because there is always a sense of distrust as an outsider.”
A0063698_43-000670



Gaining access to racialized communities and reporting on their cultures in more depth are two of many
reasons that Trinh thinks that newsroom should be trying to diversify more. A white journalist could conduct
thorough research for a piece on a racialized culture and community but there would still be missed
nuances.

Even despite these obvious advantages, the statistics suggest that employers still don’t get it. Recently,
the CBC came under fire from CANADALAND for not abiding by the Multiculturalism Act's guidelines on
equal opportunity employment for racialized folks. According to the report, a staggering 90-93 per cent

of CBC staff were white whereas according to Statistics Canada only around 75 percent of Canadians are
white. What's unsettling in this report is the possibility that employers aren't compelled to address their
discriminatory hiring practices.

Currently, the Multiculturalism Act, along with the Employment Equity Act, is the driving government
legislation when it comes to ensuring diverse representation in the newsroom — and the act only applies to
newsrooms that are publicly funded. Even then, the act isn't so heavily implemented as it should be, noris it
fit to match our racial climate today.

The act was written in an era that believed it had achieved a post-racial society. Pierre Trudeau introduced
the idea of a Multiculturalism Act in 1971, and Brian Mulroney ratified it a decade later.

Today, however, one in five Canadians identify as a visible minority and we aren't embracing
multiculturalism as much as we think we are. A recent poll by the CBC and Angus Reid shows that 68 per
cent of Canadians believe "minorities should do more to fit in with mainstream American/Canadian society,”
indicating access to diverse media representation is lacking.

And the Mutlticulturalism Act itself hasn't been as accessible as it should be. The language of the act itself is
dependent on a dated sense of what equality is, which gives the idea that the act is one size fits all for
everyone:

“3 (1) It is hereby declared to be the policy of the Government of Canada to (e) ensure that all individuals
receive equal treatment and equal protection under the law, while respecting and valuing their diversity;”

Yasmin Jiwani, a communications studies professor at Concordia University, has been researching the
relationship between policy and media over the last few years. In a project with other researchers, Jiwani
carefully looked at how Indigenous youth and Muslim youth were portrayed in a three-year time frame

at The Globe and Mail. They saw that stories on these groups typically fit narratives such as either “Youth in
Trouble” or “Youth as Trouble”, while non-Indigenous and non-Muslim youth were often portrayed as
overachievers and young entrepreneurs.

“What my research has shown,” said Jiwani, “is that when we do see people of colour in the media we only
see them as ‘problem people'—people who are criminals, people who are taking advantage of Canadian
benevolence, or people who are out in war zones.”

“If you are a policy-maker, who most likely doesn't always encounter folks who are marginalized, what does
the press tell you? It tells you that these are 'problem people’ and they don't belong in our nation.”

Canada likes to hail itself as a multicultural mosaic. And with Donald Trump's win in the U.S. election early
this November, many citizens have been taking the opportunity celebrate Canada's apparent superiority—
forgetting that the country is rampant with its own problems.

After Trump's victory, Kellie Leitch—who is currently running to be the leader of Canada's Conservative
Party—sent out a mass email calling Trump’s victory an “exciting message that needs to be delivered in
Canada as well."

Before the 2016 U.S. election, she'd already announced plans for tougher screening processes for
immigrants and refugees and was promoting the Conservative Party's idea of creating a "barbaric culiural
practices” tipline for the RCMP, which she later said she regretted.

You don't have to look far online or in print to notice that we've fallen short of our nation's ideal of equality
and multiculturalism. Is Canadian journalism today operating under an act that depicts not only an aged
view, but one that is unrealistic in its depiction of what multiculturalism is? It's unclear how employers are
required to fulfill their obligations under the Multiculturalism Act and the Employment Equity Act in their
workplaces.

Shree Paradkar said it best in her Toronto Star column: “Non-representation in journalism is a form of
oppression. It happens when we—Canadians—invite or accept newcomers to our mutual benefit, but then
allow only one dominant group—whites—to play gatekeeper to all the stories, generation after generation.
indigenous people, too, are not exempt from exclusion.”

Equally, there is anxiety about newsrooms using racialized writers as tokens instead of addressing
changing their overall hiring practices. Jiwani said she is concerned about the trend of news organizations
hiring racialized writers to report exclusively on diversity. She calls these token writers “race ambassadors.”

Denise Balkissoon, currently the editor of the life section at The Globe and Mail, recalls that early in her
career pitches concerning race and diversity were often shut down. Now she sees the opposite hap|a0063698_44-000671



Emerging journalists are being offered the chance to write on these topics. The dilemma, though, is that the
opportunity doesn’t extend beyond that assignment.

“Usually a young journalist of colour will get tapped to write a sensationalist story and that story will turn out
great,” Balkissoon said. “But then that journalist doesn'’t get hired as a staff writer or nurtured to be a well-
rounded writer."

“People have figured out,” added Balkissoon, “that diversity is relevant at a time when there's no money
dedicated to hiring anyone.”

Along with being an editor, and writing a column, Balkissoon is the co-host (with Hannah Sung) of
the Colour Code podcast. Colour Code was first conceived after The Globe and Mailgave workers the
opportunity to apply for a special projects fund.

The idea for the podcast was originally about Canadian identity but shifted to focusing on race and Canada.
“Our goal was not to prove that racism exists,” said Balkissoon, “but that it was already assumed.”

There were already plenty of American podcasts out there on race, and Balkissoon and Sung wanted to do
something just as “meaningful and hard-hitting."

While some white listeners reached out to Balkissoon and Sung to thank them for helping them learn and to
re-examine their privilege, others sent hate mail—especially when the show tackled difficult topics. A
particularly large amount of hate mail followed the episode “Eggshells,” in which Balkissoon revisits a
heated discussion she had on assimilation at CKNW, a radio show in Vancouver. That backlash inspired
her column piece, "We all profit from soldiers on the front lines of hate.”

Readers also have responsibility over what they want to get out of a newspaper since they choose what
content and publications they read. Balkissoon insists that people who are interested in good journalism
should also not hesitate to "tell the people who run it that diversity is important to them.”

She also sees that importance being reflected on their financial contribution, and how it's contingent on
progressing journalism. After starting the crowdfunded digital magazine The Ethnic Aisfe with a group of
friends, she was surprised over how many people responded with interest to an online publication solely
focused on race and ethnicity.

“[The Ethnic Aisle] was envisioned as a side-conversation,” said Balkissoon, “because when | had first
joined Twitter | found myself getting into conversations about race in a way | had never before. And then it
also became a way for younger journalists o get practice in pitching and to get practice in editing.”

Beyond small publications, spaces for young and racialized journalists to flourish can be hard to find.

Second-year journalism student Andrew (whose name has been changed to protect his identity) finds
himself completely alone in the concentration of his program as the only person who identifies as Black.

When he considered going into radio, he was cautioned by the program staff about how the medium was
“unbearably white.” His instructors had another recommendation. “They asked me, why would you want to
stay here? Toronto has a bigger market—which | kind of get,” he said.

“But it was as if they had wanted me to be the lone Black reporter for a while and then leave for a larger city.
The question is, are they really making an effort to attract people to the East coast to work here? Or are
they looking for what's good ‘locally?’ As in hiring what locals want, as they aren't interested in seeing
people of colour in the media.”

As he carries on with his studies, Andrew still plans to continue airing out concerns to his school’s faculty.
These are discussions that are frank, he adds, but necessary.

It's becoming more and more obvious to the public that, in attempts to address this issue, racialized folks
are finding a way to speak out. For the last issue of The Ryerson Review of Journalism, the masthead
chose diversity as its main focus. Every single article inside the print issue was dedicated to that theme.
“Because it's 2016" was plastered in bold text on the front cover.

And while the year is nearing its end, the discussion is far from over.

Amanda Ghazale Aziz is a student at the University of Toronto, and is a senior editor at the Intersections:
The Clapback Journal and associate editor at Acta Victoriana. In 2014-2015, she was one of the Editors-in-
Chiefs atThe Strand, and has also contributed to The Varsity, CWA's Media Works Guide as well as with
other publications. Sometimes, she writes on napkins before using them. You can find her as a part of
Badass Muslimah's upcoming podcast and as a member of Femifesto.ca.

This story was originally published on belaboured, and is publised under a Creative Commons Atftribution
4.0 International license.

www.j-source.ca/article/effects-less-diverse-media-workforce
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ASA bans Heinz Beanz's Can Song advert for safety concerns
Watchdog rules can-drumming commercial encourages potentially dangerous
behaviour in viewers copying it

Mark Sweney

A Heinz TV advert teaching viewers how to use cans of its baked beans to drum out a song has been
banned for being dangerous for children to copy.

The commercial, which used the strapline “Learn the #CanSong, featured children, teenagers and adults
using Heinz Beanz tins to drum out the rhythm of song.

Nine viewers lodged complaints with the Advertising Standards Authority that the advert encouraged
“unsafe practice”, with six believing that it could be dangerous for children to emulate.

Heinz, which said that it had posted video tutorials on how to safely perform the Can Song on social media
sites including Facebook, said the ad did not show anyone putting their hand or fingers inside an empty can.

The company said the advertisement only showed people tapping cans on the sealed top, bottom or sides,
which were all “safe” surfaces.

Consumers who had uploaded their own versions of the song on social media sites proved that copying the
ad was “not prejudicial to their health or safety”, the company added.

The ASA said that given the speed at which the Can Song is played in the ad it was not always clear that
the cans were always tapped on “safe” surfaces.

“We considered that consumers encouraged to learn the Can Song were unlikely to be as proficient as the
actors,” the watchdog said. “In any case, particularly given the manoeuvres required, it might still be
possible that mistakes could be made with an empty can, which might include a hand or fingers being
inserted into an open tin, with the associated risk of cuts.”

The ASA added that the onscreen text, which referenced Facebook, was not “sufficient to alert consumers”
to make sure the tin cans were safe before attempting to learn the song.

It said the advert itself did not include any instructions to consumers to ensure a tin can was made safe
before attempting to learn the song.

The ASA said that there was a "health and safety risk” in copying the Can Song, particularly if a child
attempted it with an empty tin without adult supervision.

"The ad condoned and encouraged behaviour that prejudiced health or safety,” the ASA ruled. “Because the
ad was likely to condone or encourage behaviour that could be dangerous for children to emulate, we
concluded it breached the [advertising] code. The ad must not be broadcast again in its current form.”

A Heinz spokesman said: “We believe this popular ad did not pose any safety risk and many fans were
inspired to create their own video versions. Of course safety is our number one priority and our online
tutorials also included tapping the can end as an extra precaution. Although we acknowledge the ASA
decision the TV campaign is over and we have no plans to run it again.”

www.theguardian.com/media/2016/nov/23/asa-bans-heinz-beanzs-cansong-ad-safety-concerns A0063698_46-000673
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Highlights Thursday November 17, 2016 / Jeudi 17 novembre 2016

Le Journal de Montréal, jeudi 17 novembre 2016
Le talon d’Achille de CBC/Radio-Canada

Dans un pays comme le nétre ol existe ce qu'on appelle un systéme «mixte» de radiodiffusion, le diffuseur public est
sans cesse la cible de tout un chacun. Non sans raison, puisque CBC/Radio-Canada commence chaque nouvelle année
avec un milliard de dollars en poche (et plus), tandis que ses concurrents commencent la leur les poches vides. C'est
un combat de boxe entre un poids lourd et des poids coq.
...Fait nouveau, les diffuseurs privés ne sont plus les seuls a s’en prendre a la concurrence de Radio-Canada.
...S’ils ne veulent pas que Radio-Canada en embrasse trop large sur internet, c’est qu'ils craignent comme la peste de
perdre leurs annonceurs les plus payants au profit du diffuseur public.
Guy Fournier

National Post / Ottawa Citizen / Montreal Gazette, Thursday November 17, 2016
A clash of mediocrity, cluelessness
(Lots of reasons to take away CBC'’s subsidy, but saving private newspapers isn’t one)
As a subsidized CBC opinion-maker, you ask, what do | think of the CBC's recent foray into subsidized opinion-
making? Well, naturally, I'm torn.
... the problems of the newspaper business run a lot deeper than one state-funded website, and while there are lots of
reasons to take away the CBC's subsidy, saving the private newspaper industry isn’t one of them.
Andrew Coyne

www.straight.com, Wednesday November 16, 2016
Why CBC's predatory behaviour riles some media executives

The Canadian Broadcasting Corporation has a looming public-relations problem.
...The controversy has arisen over CBC's insistence on competing with other media companies for digital advertising.
And it comes after the Trudeau government announced $675 million in new funding for CBC over the next five years.
...So far, the prime minister and the minister of Canadian heritage, Mélanie Joly, have not publicly expressed any
concerns about this.
It might not be such of a concemn if CBC programming was radically different from what's available from private media
outlets. But in the 21st century, those lines have become increasingly blurred.
Charlie Smith

The Globe and Mail, Thursday November 17, 2016
CBC'’s reach
Re Ottawa Pressed To Curb CBC's Growth (Nov. 16): The CBC is required by law to make its programming available
throughout Canada by the most appropriate and efficient means. It follows that digital distribution should be fully utilized
by the CBC to fulfill its role as the nation’s public broadcaster.
The real issue appears to be advertising revenue.
Tony Manera, former president of the CBC

National Post, Thursday November 17, 2016 (rpt)

CBC, the uncreative predator
(Maybe CBC could use its resources to do something other than steal other people’s ideas?)
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Imagine, for a second, that Via Rail started a pizza delivery service.
...Well, this parable provides a small window into why Canada'’s beleaguered private media is more-than-usually upset at
the CBC right now.
The CBC is a broadcaster with resources the likes of which most can only dream. It has bureaus in every province and
territory. It has correspondents in virtually every Canadian ethnic and linguistic community. It has $1 billion in stable
government funding and an extra $150 million per year to come.
Tristin Hopper

www.cbc.ca, Tuesday November 15, 2016
Community prepares for sale of CBC Calgary building, and what comes next
Departure of CBC opens nearly a hectare of land for redevelopment along Memorial Drive
The Hillhurst-Sunnyside Community Association is collecting feedback from residents about the future of the CBC
Calgary site after the building was put up for sale this fall, leaving almost a hectare open for redevelopment.
...No buyer, no plans
The current zoning of the site allows for office space as well as radio and television studio or single and semi-detached
houses, but the association wants to be prepared if there are applications to change the zoning for higher-density
development.
There is no buyer or redevelopment plans in place at this time.
Drew Anderson, CBC News

The Globe and Mail, Thursday November 17, 2016
What does it mean to give the gift of life?

Canada's organ-donation rate is among the lowest in the industrialized world. CBC's Vital Bonds opens up the
discussion
Vital Bonds (Thursday, CBC, 8 p.m. on The Nature of Things) brings viewers inside Canada’s busiest transplant centre,
at the University of Alberta in Edmonton. In this program, there is extraordinary access to surgeries and intensive-care
units, and viewers see the reality of what ensues when human organs are donated. There is a very powerful scene of a
family trying to cope with the imminent loss of their 28-year old son, and making the difficult decision to donate.
John Doyle

The Toronto Star, Thursday november 17, 2016
Murdoch Mysteries to become escape room

Fans of history, mystery and fictional Toronto crime solver Detective William Murdoch will soon have a new form of
escapism to enjoy.
...Secret City general manager Leonardo Dell’Anno said the concept for the escape game has the enthusiastic support of
Shaftesbury CEO Christina Jennings.
...Solving all six enters the winner in a draw for VIP passes to the Feb. 23 launch at which a member of the Murdoch
Mysteries cast will be present.
Bruce Demara

The Globe and Mail, Thursday November 17, 2016
Wise-cracking matriarch of Corner Gas

Janet Wright, the Gemini and Genie Award-winning actress best known to Canadians for her long-running role as Emma
Leroy on the hit sitcom Corner Gas, died Monday in Vancouver. She was 71.
Over a long career in film, television and theatre, Ms. Wright appeared on almost every major Canadian television
program from The Beachcombers to Street Legal to Due South — but the Saskatoon-raised actress shot to greater
prominence in 2004 when she started playing the mother of Brent Butt's character on Corner Gas, a television series set
in fictional town of Dog River, Sask. The show ran for five seasons and spawned a feature film in 2014.
J. Kelly Nestruck

plus.lapresse.ca, jeudi 17 novembre 2016
Appelez mon agent a ARTV et TVA

Vous vous ennuyez de la serie Entourage et du superagent mal engueule Ari Gold ? Vous retrouverez cet esprit «
d’'accés privilégié aux stars » dans la savoureuse comédie frangaise Appelez mon agent, qui démarre ce soir a 20 h sur
ARTV.
...SiI'envie de dévorer d'une seule bouchée Appelez mon agent vous prend, sachez que tout le matériel est offert sur
'Extra de Tou.TV.
...GROS MARDI !
Radio-Canada a connu un excellent mardi soir, plagant deux de ses émissions au top du palmarés des cotes d'écoute,
soit Unité 9 (1 714 000) et District 31(1 026 000). A 21 h, les téléromans O’ (838 000) et Mémoires vives (826 000) ont
pratiqguement fait match nul. Le hockey du Canadien a RDS a rallié 705 000 fans.
Hugo Dumas

Le Journal de Montreéal, jeudi 17 novembre 2016
Humilié par Eric Salvail
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Martin Levac dénonce les médias montréalais
Humilié par Eric Salvail durant son talk-show, 'auteur-compositeur-interpréte Martin Levac, qui s'est fait connaitre en
personnifiant Phil Collins, s'en est pris sur Facebook «au pouvoir des médias de Montréal».
Cédric Bélanger

www.cartt.ca, Wednesday November 16, 2016
Cartt.ca Interview: Ten minutes with Jean-Pierre Blais; does he want to stay? (pdf attached)
AFTER HIS SPEECH TO lIC Canada Wednesday afternoon in Ottawa, we sat down with CRTC chairman Jean-Pierre
Blais for a quick chat about his talk — and a few other things.
What follows is an edited transcript, lightly edited for clarity
That was an aggressive speech, from my point of view. Was that a goodbye?
Greg O'Brien

www.cartt.ca, Wednesday November 16, 2016
IIC Canada: Blais tells industry to accept his changes, embrace its future
CRTC chair looks back, and ahead, and finds industry is lagging
“We as a nation have to stop spinning our wheels on legacy issues and embrace where we're heading,” CRTC chairman
Jean-Pierre Blais said Wednesday in a strongly worded speech to delegates to the International Institute of
Communications Canadian chapter conference.
www.cartt.ca

The Wire Report, Wednesday November 16, 2016
CRTC chair OK with being ‘disruptive showman’

With more than six months left in his term as CRTC chairman, Jean-Pierre Blais isn't ready to start using the word
“legacy” in relation to his term as head of the Canadian regulator, but in a speech to a communications conference
Wednesday, he gave a glimpse into a self-awareness of his own CRTC epitaph.

Charelle Evelyn, Anja Karadeglija

www. huffingtonpost.ca, Wednesday November 16, 2016
CRTC's Jean-Pierre Blais Slams Rogers, Shaw Over Shomi Shutdown
The head of Canada's broadcast regulator criticized Rogers and Shaw for shutting down Shomi — a platform he called
the future of content.
CRTC chairman Jean-Pierre Blais said in prepared remarks for a speech in Ottawa today that he couldn't help but be
surprised to see major players throw in the towel on the platform so soon after it launched.
The Canadian Press

The Globe and Mail, Thursday November 17, 2016
Blais raps Rogers, Shaw over Shomi

Jean-Pierre Blais is defending his four-year record as chairman of the federal telecom and broadcast regulator with a
defiant speech that took on critics and industry players and emphasized Canadian consumers are central to everything
he does.
...His speech featured notably harsh words for Shaw Communications Inc. and Rogers Communications Inc. regarding
their September announcement that they plan to shut down their joint venture online-streaming service Shomi at the end
of November.
Christine Dobby

Financial Post, Thursday November 17, 2016
CRTC chief slams Shomi shutdown
(CRTC chairman knocks Rogers, Shaw for axing video streaming service Shomi)

Jean-Pierre Blais, the head of Canada’s telecom regulator, took a swipe at two telecommunications giants for killing
their nascent video streaming service in an age in which the Internet has disrupted traditional platforms and the “viewer
is emperor.”

Emily Jackson

plus.lapresse.ca, jeudi 17 novembre 2016
Le président du CRTC souhaite plus de risques au petit écran

A une semaine du renouvellement des licences des chaines de télé au pays, le président du CRTC Jean-Pierre Blais
aimerait que les conglomérats médiatiques prennent plus de risques — autant dans le choix de séries a I'écran qui
pourraient s'exporter que dans leur modéle d’affaires.
...« [La télé francophone] est extrémement populaire, mais il y a trés peu de place pour une deuxieme diffusion, c’est
parfois du contenu qui parle tellement au marché local. |l faut penser dés le départ [a I'exportation] », dit Jean-Pierre
Blais en entrevue a La Presse, donnant I'exemple du film québécois La grande séduction, « un theme universel,
international » qui s'exporte bien.
Vincent Brousseau-Pouliot
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ryersonjournalism.ca, Friday November 11, 2016
Suburban and rural communities underserved by local media, new election research suggests
The amount of news available about local contests for member of Parliament during the 2015 federal election depended
on where in Canada voters were living, a new study by Ryerson University’s Local News Research Project suggests.
The research, which compared local coverage of the race for MP in eight communities in Ontario, Manitoba and British
Columbia, was presented to the House of Commons Heritage Committee on Oct. 6.
Jasmine Bala

Montreal Gazette, Thursday November 17, 2016
TV viewing (discoverability)
...shows are too serious. Sorry, but there is not much drama.
Annie Lane

The Globe and Mail, Thursday November 17, 2016
Canadian journalists push for ‘shield law’ to protect sources
Journalists and parliamentarians are putting pressure on the Liberal government to enhance the protection of reporters
and confidential sources, calling for quick legislative changes instead of rhetorical support for the freedom of the press.
Daniel Leblanc

Le Droit, jeudi 17 novembre 2016
Protection des sources: des journalistes réclament une loi fédérale
Le premier ministre Justin Trudeau, qui s'est présenté comme un défenseur de la liberté de la presse, doit joindre la
parole aux actes et |égiférer afin de protéger les sources confidentielles des journalistes.
Mélanie Marquis, La Presse Canadienne

Le Devoir, jeudi 17 novembre 2016
Des journalistes demandent a Ottawa d’agir pour protéger la liberté de la presse
Le gouvernement fédéral est a son tour invité a agir pour endiguer les filatures policiéres visant des reporters. Quatre
journalistes ont convergé vers Ottawa mercredi pour exiger de I'administration Trudeau qu'elle adopte trois mesures pour
rendre plus difficile I'obtention de mandats visant un des leurs. lls demandent aussi la tenue d'une enquéte publique pour
faire la lumiére sur les potentiels cas passés de surveillance.
Héléne Buzzetti

Le Devoir, jeudi 17 novembre 2016
SOURCES JOURNALISTIQUES
La commission d’enquéte a 15 mois pour faire le travail
Trop long, et un mandat trop restreint, dit I’opposition
La Commission d'enquéte sur la protection de la confidentialité des sources journalistiques imaginée par le
gouvernement libéral présente de gros défauts de fabrication, signalent les partis d'opposition a I'’Assemblée nationale.
Marco Bélair-Cirino

Le Droit, jeudi 17 novembre 2016
Québec crée une commission d'enquéte
Le gouvernement Couillard a adopté mercredi le décret créant la commission d'enquéte sur la protection de la
confidentialité des sources journalistiques.
Elle sera présidée par le juge Jacques Chamberland, de la Cour d'appel, et devra formuler des recommandations au
gouvernement et remettre son rapport d'ici le 1er mars 2018.
Jocelyne Richer, La Presse canadienne

www.lapresse.ca, mercredi 16 novembre 2016
Québec crée la commission d'enquéte sur les sources journalistiques
La Commission d'enquéte sur la protection de la confidentialité des sources journalistiques devra remettre son rapport
en mars 2018, quelques mois avant les prochaines elections genérales au Quebec.
Les audiences seront publiques, sauf pour les témoignages qui, s'ils étaient tenus publiguement, pourraient court-
circuiter des enquétes policiéres en cours ou des processus judiciaires.
Jean-Marc Salvet

Montreal Gazette, Thursday November 17, 2016
Judge, lawyer, ex-police chief to probe spying on journalists
A judge, a media lawyer and a former police chief have been given a mission: scrutinize police surveillance of Quebec
journalists and possible political interference in investigations.
They will preside over a 14-month public inquiry into police practices over the past six years, including allegations that
calls from politicians led two police forces to spy on reporiers.
Andy Riga
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www.bloomberg.com, Wednesday November 16, 2016
Facebook Finds More Ad-Metric Errors, Vows Clarity About Fixes

Facebook Inc. said it discovered several mistakes in its reporting of metrics to partners and advertisers and vowed to
be more transparent about errors in the future as it fixes the issue.
...To avoid future errors, the company said it's establishing a measurement council made up of top advertisers and
partners. Facebook will also allow more third party measurement companies such as Nielsen to track and supplement its
metrics. Additionally, Facebook is revising the descriptions for its data to explain exactly what they measure, for
example reporting "3-second video views" instead of just "video views."
Sarah Frier

www.nytimes.com, Wednesday November 15, 2016
Mark Zuckerberg Is in Denial

Donald J. Trump’s supporters were probably heartened in September, when, according to an article shared nearly a
million times on Facebook, the candidate received an endorsement from Pope Francis.
...Mark Zuckerberg, Facebook's chief, believes that it is “a pretty crazy idea” that “fake news on Facebook, which is a
very small amount of content, influenced the election in any way.” In holding fast to the claim that his company has little
effect on how people make up their minds, Mr. Zuckerberg is doing real damage to American democracy — and to the
world.
Zeynep Tufekci

Le Devoir, jeudi 17 novembre 2016
Trudeau et Trump: deux gagnants, un méme combat médiatique
Une surprise politique de droite peut en cacher une autre de gauche. Le principal stratége numérique du Parti libéral du
Canada expliqgue que Donald Trump a gagné la présidence américaine en suivant I'exemple précédent de Justin
Trudeau. Aprés tout, lui aussi a remporté une surprenante victoire électorale.
Stéphane Baillargeon

www.journalism.co.uk, Wednesday November 16, 2016
NBC News is experimenting with live virtual reality to cover news events

With live VR, the news organisation aims to give audiences the chance to interact with its anchors in a more intimate
way
...While the Virtual Democracy Plaza cannot be easily repurposed for other projects, NBC News will be looking at how
virtual reality and similar spaces can be used for upcoming news events.
"We learned a lot quickly about what personalities we need in this space and about the challenges around livestreaming
and mirroring an environment to multiple people so that the pages were light enough to load quickly.
Madalina Ciobanu

www.theguardian.com, Tuesday November 15, 2016
Radio National to lose eight staff as ABC cuts several programs from 2017 schedule
The ABC is imposing a new round of cuts at Radio National with eight staff and several programs to be slashed from
the 2017 schedule.
Sources told Guardian Australia all but one of RN's music programs will be cancelled as the network becomes a talk-
only station.
Amanda Meade

Roger Bélanger

Corporate Communications
Communications institutionnelles
613-288-6240
roger.belanger@chc.ca
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Le talond’Achille de
CBC/Radio-Canada

Dans un pays comme le nétre oii existe ce qu'on
appelle un systéme «mixte» de radiodiffusion, le dif-
fuseur public est sans cesse la cible de tout un cha-
cun. Non sans raison, puisque CBC/Radio-Canada
commence chaque nouvelle année avec un milliard
de doliars en poche (et plus), tandis que ses concur-
rents commencent la leur les poches vides. C'est un
combat de boxe entre un polds lourd et des polds coq.

L’annonce du nouveau gouvernement Trudeau promettant
675 millions $ de plus sur cing ans a Radio-Canada n’a pas ar-
rangé les choses. Surtout qu'elle est survenue au moment oil
ia plupart des chaines de télévision en arrachent et ne voient
pas le moment ol le beau temps va revenir. En fait, les diffu-
seurs ne se font plus aucune illusion. Ils savent que I'époque
ou la télé était une machine a imprimer de I'argent est bel et
bien révolue.

Fait nouveau, les diffuseurs privés ne sont plus les seuls a
s'en prendre & la concurrence de Radio-Canada.

DES EDITEURS EN COLERE

Cette semaine, comparaissant devant le Comité permanent
du Patrimoine canadien de la Chambre des Communes, des édi-
teurs ont comparé Radio-Canada & leurs deux plus grands en-
nemis, Google et Facebook. James Baxter, fondateur d'iPolitics,
a méme traité Radio-Canada de «prédateur a la Ubers!

Vous me direz que la télévision n’a rien a voir avec les jour-
naux? Détro vous. Phillip Crawley, I'éditeur du Globe and
Mail, et John Honderich, I'éditeur du Toronto Star, s'en sont
pris au diffuseur public parce qu'il ne cesse de développer avec
«notre argent» son site internet au détriment des sites d’infor-
mation de leurs journaux.

(C’est une nouvelle initiative du site CBC News qui a mis le
feu aux poudres. Le site la CBC va désormais publier des
chroniques de pigistes (comme le fait avec succeés notre jour-
nal) et ¢a, on I'avale de travers. Pour ces éditeurs, blogues et
chroniques de pigistes doivent rester la chasse gardée des
journaux. §'ils ne veulent pas que Radio-Canada en embrasse
trop large sur internet, ¢’est qu'ils craignent comme la peste
de perdre leurs annonceurs les plus payants au profit du dif-
fuseur public.

UNE MAIN ATTACHEE DANS LE DOS

C'est difficile de donner tort & ces éditeurs, pas plus qu'on ne
peut blamer les diffuseurs privés de se plaindre d'aller au com-
bat, une main attachée dans le dos.

Méme g'il recoit plus d'un milliard $ du trésor public chague
année, le diffuseur public n'en a pas moins droit a tous les avan-
tages dont jouissent les diffuseurs privés. Il profite des mémes
fonds d’aide et les producteurs chez qui il s'approvisionne
d'émissions et de séries ont droit aux mémes crédits d'impot.

En France, la grogne des diffuseurs privés s’est bien atténuée
degujs qu'en temps de haute écoute, France 2 ne diffuse plus de
publicité. En Angleterre, 1a situation est sans équivoque: la BBC
n'a pas le droit de vendre de publicité ou de faire commanditer
ses services, quels qu'ils soient. Elle peut le faire uniqguement
dans les services qu'elle offre 4 I'extérieur de Grande-Bretagne.
Les revenus qu'elle peut en tirer sont affectés a la diminution
générale de ses cofits. .

La publicité, ¢’est le talon d’Achille de Radio-Canada. Pour-
quoi ne pas la remetire en question alors qu’'en matiére de ra-
diodiffusion et de culiure, la ministre Mélanie Joly a déclaré
que «tout est sur la table»?

TELEPENSEE DU JOUR

Par temps clair, le maire Labeaume espére qu'on verra de
Montréal le futur gratte-ciel de Québec!
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COMMENT

A clash of

mediocrity,
cluelessness

Anprew COYNE

5 a subsidized CBC

opinion-maker, you

ask, what do I think
of the CBC's recent foray into
subsidized opinion-making?
Well, naturally, I'm torn.

On the one hand, the case
for forcing the taxpayer to
foot the bill for my double
lattes seems to me airtight.
On the other hand, in my day
job as a paid propagandist
for the corporate media I am
bound to object to the state
broadcaster using the taxes
we pay to steal the audiences
and the advertising dollars
that are rightfully ours. You
see my dilemma. The CBC is
taking the food off my table
that the CBC put on it.

But why take it from
deeply compromised me?

My corporate masters have
grown increasingly vocal in
their own right over the sub-
sidized threat the CBC poses
to our beloved industry. The
latest skirmish is over the
CBC’s recent expansion into
the opinion business. Hang
on, I hear you saying: hasn't
the CBC always been in the
opinion business? Have you
listened to The Current? Yes,
only now it's labelled as such.

More important, the
opinions it is now publish-
ing online are delivered, not
in the oral tradition of, say,
At Issue, but in textual form
— just like, well, like this.
You will instantly grasp how
this changes everything. It's

‘one thing for the CBC to be

competing with the private
broadcasters, as it has since
time began, i.e. 1960. But
now, heaven preserve us, it's
competing with the news-
papers.

So the demands have
grown for the government
to rein in the CBC: cut its
funds, forbid it from selling
ads online, stop it from pub-
lishing opinion pieces, some-
thing. This week witnessed
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the spectacle of representa-
tives of the Globe and Mail
and Rebel Media — special
pleading makes strange bed-
fellows — appearing togeth-
er before a Commons com-
mittee to press their case.
But the argument has also
been made, with increasing
vehemence, by my fellow
pundits, It's one thing, they
say, for the CBC to make bad
documentaries and worse
sitcoms, but what’s it doing
monkeying around in our
business?

All 1 can say to these late-

CBC headquarters in downtown Toronto.

comers is: where have you
been? Some of us have been
making the case for defund-
ing the Corpse for, um, dec-
ades, at a time when most of
my media colleagues were
instructing the public in the
worship of the CBC as The
Only Thing that Keeps Us
Together. But then, as they
say, when the watering hole
starts to run dry, the animais
tend to look at each other
differently.

Only it’s just a wee bit
self-serving, isn’t it? I don't

| doubt the CBC’s presence in
the marketplace, propped up
by $1 billion-plus in public
funds, eats into our digital
ad sales, But the problems of
the newspaper business run
a lot deeper than one state-
funded website, and while
there are lots of reasons to
take away the CBC’s subsidy,
saving the private news-
paper industry isn't one of
them.

The main reason to cut
off the CBC’s parliament-
ary grant is that the circum-
stances that once justified it
have vanished. In the early
days of television (and radio)
it was technically impossible
to charge viewers directly for
the programs they watched,
or to exclude those who did
not. That left two possible
sources of funds: either ad-

vertising, or the state. Nei-
ther has proved satisfactory
— advertising, because of its
bias to the mass audience
over more specialized tastes;
public funding, because it
made it possible to neglect
the audience altogether. But
for a time there was a bona
fide market-failure case
for public broadcasting, as
a way to mimic the range
of offerings in a well-func-
tioning market.

With the advent of pay
television, that argument
began to dissolve. With the
proliferation of first hun-
dreds and now, thanks to the
Internet, tens of thousands
of video (and audio) sources,
it has disappeared entirely.
There are any number of
higher uses for a billion-plus
in scarce public funds than
to underwrite a television
network. At the same time,
for a public broadcaster —
er, platform-agnostic con-
tent provider — to be finan-
cing itself from advertising
defeats whatever lingering
purpose it might have. In its
own interests, as much as
those of the taxpayers, the
CBC needs to move the bulk
of its offerings (there can be
exceptions) to a subscription
model.

That won't be easy, as it
has not been for our indus-

AFP / GETTY IMAGES FILES

try. But our own failure to
cultivate a paying audience
is exactly that: our own. It iz
indeed a testament to the in-
dustry’s manifold shortcom-
ings that it keeps looking
around for others to blame.
It’s the CBC now, it was Goo-
gle a while ago and it will be
someone else before long.
But it wasn’t Google that
forced us to make unread-
able websites.and unusable
apps, and it wasn't the CBC
that induced us to give away
our content for free, any
more than either is to blame
begcause so much of what we
produce isn’t worth paying
for. We made this mess — we
didn’t need any help from
others.

1 have to imagine the
people running our indus-
try know this. Indeed, I sus-
pect the current campaign
to “level the playing field”
is driven less by any hope
the current government
will trim the CBC’s wings
than it is preparing the way
to argue for putting news-
papers on the public dole as
well. We might then com-
bine the private media’s his-
toric commitment to medi-
ocrity with the CBC’s entitled
cluelessness. Naturally I am
one hundred per cent in fa-
VOur.

National Post
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Industry vocal
about subsidized
menace of CBC

AxprEw COYNE

Comment

s a subsidized CBC

opinion-maker, you

ask, what do [ think
of the CBC’s recent foray into
subsidized opinion-making?
Well, naturally, I'm torn.

On the one hand, the case
for forcing the taxpayer to
foot the bill for my double
lattes seems to me airtight.
On the other hand, in my
day job as a paid propagand-
ist for the corporate media
1 am bound to object to the
state broadcaster using the
taxes we pay to steal the
audiences and the advertis-
ing dollars that are rightful-
1y ours. You see my dilemma.
The CBC is taking the food
off my table that the CBC put
on it.

But why take it from
deeply compromised me?
My corporate masters have
grown increasingly vocal in
their own right over the sub-
sidized threat the CBC poses
to our beloved industry. The
latest skirmish is over the
CBC’s recent expansion into
the opinion business. Hang
on, I hear you saying: hasn't
the CBC always been in the
opinion business? Have you
listened to The Current?
Yes, only now it’s labelled as
such.

More important, the
opinions it is now publish-
ing online are delivered, not
in the oral tradition of, say,
At Issue, but in textual form
— just like, well, like this.
You will instantly grasp how
this changes everything, It's
one thing for the CBC to be
competing with the private
broadcasters, as it has since
time began, i.e. 1960. But
now, heaven preserve us, it’s
competing with the news-
papers.

So the demands have
grown for the government
to rein in the CBC: cut its
funds, forbid it from sell-
ing ads online, stop it from
publishing opinion pieces,
something. This week wit-
nessed the spectacle of rep-
resentatives of the Globe
and Mail and Rebel Media
— special pleading makes
strange bedfellows — ap-
pearing together before a
Commons committee to
press their case. But the
argument has also been

p.NP3

A clash of
medziocrity,
cluelessness

made, with increasing vehe-
mence, by my fellow pun-
dits. It’s one thing, they say,
for the CBC to make bad
documentaries and worse
sitcoms, but what's it doing
monkeying around in our
business?

All I can say to these late-
comers is: where have you
been? Some of us have been
making the case for defund-
ing the Corpse for, um, dec-
ades, at a time when most of
my media colleagues were
instructing the public in the
worship of the CBC as The
Only Thing that Keeps Us
Together. But then, as they
say, when the watering hole
starts to run dry, the ani-
mals tend to look at each
other differently.

Only it’s just a wee bit
self-serving, isn't it? I don't
doubt the CBC’s presence in
the marketplace, propped up
by $1 billion-plus in public
funds, eats into our digital
ad sales. But the problems of
the newspaper business run
4 lot deeper than one state-
funded website, and while
there are lots of reasons to
take away the CBC’s subsidy,
saving the private news-
paper industry isn’t one of
them.

The main reason to cut,
off the CBC’s parliamentary
grant is that the circum-
stances that once justified
it have vanished. In the
early days of television (and
radio) it was technically im-
possible to charge viewers
directly for the programs
they watched, or to exclude
those who did not. That
left two possible sources of
funds: either advertising, or
the state. Neither has proved
satisfactory — advertising,
because of its bias to the
mass audience over more
specialized tastes; public
funding, because it made it
possible to neglect the audi-
ence altogether. But for a
time there was a bona fide
market-failure case for pub-
lic broadcasting, as a way to
mimic the range of offerings
in a well-functioning mar-
ket.

MONTREAL GAZETTE, THURSDAY NOVEMBER 17, 2016

With the advent of pay
television, that argument
began to dissolve. With the
proliferation of first hun-
dreds and now, thanks to the
Internet, tens of thousands
of video (and audio) sources,
it has disappeared entirely.
There are any number of
higher uses for a billion-plus
in scarce public funds than
to underwrite a television
network. At the same time,
for a public broadcaster — er,
platform-agnostic content
provider — to be financing
itself from advertising de-
feats whatever lingering
purpose it might have. In its
own interests, as much as
those of the taxpayers, the
CBC needs to move the bulk
of its offerings (there can be
exceptions) to a subscription
model.

That won’t be easy, as it
has not been for our indus-
try. But our own failure to
cultivate a paying audience
is exactly that: our own. It is
indeed a testament to the in-
dustry’s manifold shortcom-
ings that it keeps looking
around for others to blame.
It’s the CBC now, it was Goo-
gle a while ago and it will be
someone else before long.
But it wasn’t Google that
forced us to make unread-
able websites and unusable
apps, and it wasn’t the CBC
that induced us to give away
our content for free, any
more than either is to blame
because so much of what we
produce isn’t worth paying
for. We made this mess — we
didn’t need any help from
others

1 have to imagine the
people running our indus-
try know this. Indeed, I
suspect the current cam-

_paign to “level the playing

field” is driven less by any
hope the current govern-
ment will trim the CBC’s
wings than it is preparing
the way to argue for putting
newspapers on the public
dole as well. We might then
combine the private media's
historic commitment to
mediocrity with the CBC’s
entitled cluelessness. Natur-
ally I am one hundred per
cent in favour.
National Post
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Why CBC's predatory behaviour riles some media executives

Charlie Smith

The heavily subsidized public broadcaster is aiming for more digital revenues after the Trudeau government promised $675
million in new funding over five years. STEPHEN HUI

The Canadian Broadcasting Corporation has a looming public-relations problem.

That's because in the eyes of other media, the public broadcaster is seen as an uber predator in
an age of diminishing ad revenues.

In fact, iPolitics publisher James Baxter even used this term, "uber predator”, in a recent
presentation to the Commons Heritage committee.

The controversy has arisen over CBC's insistence on competing with other media companies for
digital advertising. And it comes after the Trudeau government announced $675 million in new
funding for CBC over the next five years.

Torstar chairman John Honderich pointed out that in the United Kingdom, the publicly owned
British Broadcasting Corporation is "not allowed to take advertising”. It generates money
through licensing fees.

Yet in Canada, the CBC is an aggressive digital-advertising competitor to Torstar and other
newspaper companies. And the Crown-owned broadcaster plans to launch an online opinion
section, which is designed to harvest more page views.

So far, the prime minister and the minister of Canadian heritage, Mélanie Joly, have not publicly
expressed any concerns about this.

It might not be such of a concern if CBC programming was radically different from what's

available from private media outlets. But in the 21st century, those lines have become
increasingly blurred.
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It started in earnest in the 1990s when local CBC Radio programs decided to broadcast
snappier, shorter interviews while ramping up traffic, weather, and stock-market coverage to
appeal to wider audiences. The local TV newscasts, some of which had terrible ratings, focused
more on crime to draw in the masses.

Local TV newscasts were increasingly targeted at suburban viewers, who watch more television
than people who live in the downtown cores. And radio became the junior partner to TV, losing
some of its distinct edge as cultural coverage was diminished to appeal to suburban concerns.

From 2004 to 2010 when Richard Stursberg headed English-language programming at CBC,
walls were broken down between radio, television, and digital divisions. It resulted in
harmonized radio and TV newscasts, with one often serving as a promotional tool for the other.
TV shows that would normally appear on private channels, like Battle of the Blades and
Republic of Doyle, became primetime fare on the public broadcaster.

Over the past two decades, CBC has also hired high-profile hosts from the entertainment world,
such as Jian Ghomeshi, George Stroumboulopoulos, and Sook-Yin Lee, further blurring the
lines between public and private broadcasting. And a popular radio program that was truly in the
public-broadcasting realm, the foreign-affairs show Dispatches, was killed in 2012.

Dispatches featured documentaries and analysis of what was happening far beyond Canada's
borders, presenting compelling tales from Africa, China, the Middle East, and South Asia. It was
an ideal antidote to the Trumpism and Farageism that's contaminating modern political
discourse.

Now that the federal Liberals are pumping up the CBC treasury with hundreds of millions of
dollars from the taxpayers, there's no good reason why a show like Dispatches can't be revived
to provide a public service. It was distinct, educational, and fell well within the CBC's traditional
mandate,
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George Stroumboulopoulos was one of several entertainment-oriented hosts who rose to prominence during the Sturs‘berg era at
CBC. JMACPHERSON

Consider this: local CBC Radio One morning and afternoon programs in Vancouver each have
critics who review Hollywood movies every week. But there's no critic invited on these local
programs on a regular basis to discuss local artists in dance, theatre, or classical music.

Similarly, the so-called national radio arts and culture program, ¢, seems far more interested in
talking to international celebrities and reviewing the recent U.S. presidential election than what's
happening in performing-arts venues in Vancouver or Calgary.

CBC still has some exceptional and distinct programming, such as The Sunday Edition, which is
hosted by Michael Enright. The Current, hosted by Anna Maria Tremonti, is another example.
But with hundreds of millions of new dollars coming into its treasury, the network as a

whole should be aiming higher than aping the private media in pursuit of more and more money.
For goodness sakes, the Harper era is over.

iPolitics publisher James Baxter made a good point: CBC has become an uber predator. And it's
starting to look like corporate platform owners, like Amazon, Facebook, and Apple, that have

demolished competitors in their industries. It's time for MPs and other Canadians to wake up to
this fact and start asking questions about what that means for everyone else.

www.straight.com/news/828321/why-cbcs-predatory-behaviour-riles-some-media-executives
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CBC’s reach

Re Ottawa Pressed To Curb CBC’s
Growth (Nov. 16): The CBC is
required by law to make its pro-
gramming available throughout
Canada by the most appropriate
and efficient means. It follows
that digital distribution should
be fully utilized by the CBC to
fulfill its role as the nation’s pub-
lic broadcaster.

The real issue appears to be
advertising revenue. As I have
noted on many occasions, the
CBC should be funded in such a
way that it does not have to rely
excessively on commercial adver-
tising for its core mandate. It
would be more helpful to their
cause if the commercial media
would work with the CBC and
the government to find practical
methods for reducing such reli-
ance. Successive governments
have paid lip service to this
notion, but no concrete action
has been taken.

— Tony Manera, former president of
the CBC, Ottawa
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CBC, the uncreative predator

Tristiny HOoPPER

magine, for a second,
that Via Rail started a
pizza delivery service,
Canada already has
plenty of pizza delivery busi-
nesses, of course. But those
pizza-makers don't have what
Via Rail does: a massive, re-
cession-proof chest of public
money. And Via Rail is tech-
nically in the transportation
business, so why not gussy up
the normally dour vear-end
report with an easy win? Can-
adians love pizza.

So, bolstered by a vast war
chest of public cash, Via Rail
proceeds to steamroll the
Canadian pizza business.
chisees look on helplessly as
a taxpayer-subsidized mono-
lith snaps up their best driv-
ers, bids up their suppliers
and uses its immense adver-
tising budget to dwarf them
in public exposure.

Sounds pretty frustrating,
right?

This parable provides a
small window into why Can-
ada’s beleaguered private
media are more-than-usually
upset at the CBC right now.
The CBC is a broadcaster
with resources the likes of
which most others can only
dream. It has bureaus in
every province and territory.
It has correspondents in ai-
most every Canadian ethnic
and linguistic community. It
has $1 billion in stable gov-
ernment funding and an
extra $150 million a year to
come. .

In the right hands, this
kind of wealth could be
wielded in awesome, hist-
ory-changing ways. Look at
National Public Radio. Even
with a budget only five per
cent supported by govern-
ment, it has rolled out revo-
lutionary projects like Planet
Money. NPR member station
WBEZ provided seed funding
for Serial. Both projects have
permanently changed the

face of the podcast medium.

Or look at NPR One, a lis-
tening app that uses state-of-
the-art metrics and A/B test-
ing to automatically generate
a personalized radio stream
for each user.

Across the Atlantic, the
Norwegian Broadcasting
Corp. has pioneered “slow
television," broadcasting
hours-long, commercial-free
specials featuring nothing
more than a camera mounted
on a ferry, train or bird feeder.
It was a huge risk, but it paid
off: the NBC's slow TV spe-
cials have seen up to 20 per
cent of the Norwegian popu-
lation tuning in.

It’s this kind of stuff that
CBC could be doing. Instead,
it has a bad habit of simply

cribbing from the private sec-

website. Somehow, a room
full of CBC executives con-
cluded that Canada is in need
of more people spouting their
opinions on the web.

1 need not remind you all
this comes during a time of
unprecedented constriction
and competition in the on-
line news business. Having
a Crown Corporation busily
developing new ways to crib
revenue streams isn’t help-

ing,
‘The point of giving taxpay-
ers’ money to a broadcaster
is so it can provide a service
that would not exist without
government support. This
was the reason the proto-CBC
Canadian Royal i
Commission was founded.
Private capital was not up
to the task of sending radio

CBC'S STRATEGY IS ATWO-PART
EQUATION: A, SEE WHAT
EVERYBODY ELSE IS DOING;
B, DO THE SAME THING,
BUT ‘FOR FREE!

tor.

First there was CBC Com-
edy. In an Internet over-
flowing with comedic videos
and satirical newssites, CBC
decided that Canada needed
one that was state-sponsored.
The site’s absence from your
Facebook feed should be a
clue to how well it's going.

Then there was the CBC
News smartphone app, which
primarily offers text content,
much of it reprinted from
Reuters, The Canadian Press
and other wire services. In
the words of iPolitics execu-
tive editor Stephen Maher,
the app (and CBC's various
websites) makes the CBC the
“biggest newspaper in Can-
ada”

Now there’s CBC Opin-
ion, a new section of the CBC

into all corners of the world’s
second-largest land mass, so
a government agency was set
up to do it instead.

CBC is supposed to fill the
gaps regular broadcasters
can't: getting news to remote
areas, backing years-long in-
vestigative projects, taking
risks that aren’t possible for
a programuming director who
has tb answer to investors
each quarter. Instead, it acts
as if it's just another fish in
the Canadian media pool —
albeit one that doesn’t need
to worry about ratings, debt
or subscriber numbers.

In fact, the CBC strategy
can be easily broken down
into a two-part equation: a,
see what everybody else is do-
ing; and b, do the same thing,
but “free”

This isn't just uncreative,
it’s predatory — and has the
predictable effect of kneecap-
ping CBC’s non-subsidized
€0

Take the Olympic Games.
For every Olympics between
2014 and 2024, CBC has suc-
cessfully outbid its private-
sector competitors for the
Canadian broadcast rights.
The price is not disclosed, but
it can hover close to $100 mil-
lion a games.

Why would CBC feel the
need do this? Canadians get
Olympic coverage in either
case; we don’t need a public
broadeaster to help us watch
speedskating. We don't even
need them to watch Hockey
Night in Canada. And yet, ap-
parently devoid of other ideas
for attracting viewers, when
Olympic bidding time comes
around, CBC turns to its strat-
egy of muscling out the com-
petitors that — conveniently
— help to fund its budget
every April 30.

It’s like the Roval Can-
adian Navy trying to stay rel-
evant by opening a container
shipping division. Or the Na-
tional Arts Centre outbidding
private promoters for the
next Justin Bieber tour. Or
the Royal Canadian Mint bid-
ding up the licensing rights
to manufacture Star Wars ac-
tion figures.

1 get it, CBC: nobody
watches you anymore, and
you're trying to get people to
come back. But here’s an idea.
Take a good long look at your
towering pile of resources
and potential, and think to
yourselves, “Maybe we could
start using all this for some-
ing tHat doesn’t otherwise
exist”

1 may not know much
about the Canadian charac-
ter, but I think a camera bolt-
ed to the front of a Marine
Atlantic ferry for nine hours
would utterly slay Murdoch
Mysteries in the ratings.

National Post
thopper@nationalpost.com

Twitter.com/tristinhopper
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Community prepares for sale of CBC Calgary
building, and what comes next

Departure of CBC opens nearly a hectare of land for redevelopment along
Memorial Drive

Drew Anderson, CBC News

nlﬁﬁeidum o

taller than six storeys on the old CBC Calgary site if it's |'cdeveiped,
{Justin Pennell/CBC)

Hans Verwiis said he'd like to see a building no

The Hillhurst-Sunnyside Community Association is collecting feedback from residents about the
future of the CBC Calgary site after the building was put up for sale this fall, leaving almost a
hectare open for redevelopment.

It hosted an open house on Tuesday night.

"We wanted to start the process early in getting feedback from the community and get engagement
as early as possible in the process with the city," said the association's executive director Quentin
Sinclair.

He said the association isn't taking a stance on what it wants to see on the site at this point as it
gathers resident feedback, but he did say they'll work to ensure it fits within the established area
redevelopment plan.

Concerns over density

Residents on hand on Tuesday expressed concern over potential high-density development,
pointing to the nearby Kensington Legion building that will be eight storeys.

Traffic, blocking of the sun and noise were all cited as major concerns if that were to take place.

Hans Verwijs lives just east of the building on Westmount Blvd. and said he hopes to see a mixed-
use development that's no more than six storeys.

"You know, I've studied architecture and one of the principles that seem to work in Europe very
well is that these shorter buildings of up to six floors, they work well in terms of integrating people
into the neighbourhood," he said.

"It's an effect you do not see in tall highrises. So the current building that you see going in the
Legion, to my view, is too tall and out of character."
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No buyer, no plans

The current zoning of the site allows for office space as well as radio and television studio or single
and semi-detached houses, but the association wants to be prepared if there are applications to
change the zoning for higher-density development.

There is no buyer or redevelopment plans in place at this time.

Roger Macleod, who lives on nearby Broadview Road, doesn't really want to see anything change.

"I'd like to see you guys stay there for another 20 years. Move back in. Just the way it is right now,'
he told a CBC reporter.

The community association plans to post the information it gathers to its online portals and will

share the information it gathers with stakeholders in the process.

www.cbc.ca/news/canadalcalgary/cbc-calgary-building-sale-community-concerns-1.3852835
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What does it mean to give the gi

t of life?

Canada’s organ-donation rate is among the lowest in the industrialized world. CBC’s Vital Bonds opens up the discussion

JOHN DOYLE
TELEVISION
jdoyle@globeandmail.com

In Denys Arcand's wonderful
movie Jesus of Montreal, an
actor, Daniel (Lothaire Bluteau),
increasingly comes to resemble
Jesus during a production of the
Passion Play. Much of Arcand’s
witty and sensitive film is a com-
mentary about the gulf between
the true message of Jesus and
how it is interpreted by the
church today.

In the end, Daniel is injured and
taken to a hospital. There are
attempts to revive him, but Dan-
iel is pronounced brain-dead. A
doctor asks for consent of his
friends to take Daniel's organs for
donation. And Daniel’s organs are
duly donated to other patients. In
allegorical terms, the act of dona-
tion is roughly equated with the
Resurrection of Jesus. In broader
terms, the final act is about the
beauty of giving life to others.

Here’s the thing: Canada’s or-
gan-donation rate is among the
fowest in the industrialized
world.

Vital Bonds (Thursday, CBC, 8
pam. on The Nature of Things)
brings viewers inside Canada’s
busiest transplant centre, at the
University of Alberta in Edmon-
ton. In this program, there is
extraordinary access to surgeries
and intensive-care units, and
viewers see the reality of what
ensues when human organs are
donated. There is a very powerful
scene of a family trying to cope

mm:mawm.ma

with the imminent loss of their
28-year old son, and making the
difficult decision to donate.

Although the program is about
medicine and science, it has some
very tender stories of children
being given life after an organ
transplant. In the main, it is a plea
for the importance of organ dona-
tion. It puts a human face on the
country’s organ-donation crisis
and tries to answer the question,
“What does it really mean to give
the gift of life?”

The program, directed by Niobe
Thompson, is unflinching in its
coverage of medical procedures.
We see a new heart go into a baby
and the doctor commments, “it’s a
good heart. It's just that it came

| from along way away. It was in

f

that bucket for about fiveand a

| half hours.” We see a family pray-

-

ing tearfully by the bedside of
Matthew, that 28-year-old man,
who has serious brain damage.

A doctor tests repeatedly for
signs of life in the young man’s
brain. The circumstance is terribly
fraught. Then the doctor has to
raise the issue of organ and tissue
donation. A surgeon explains to
us, the viewers, that many people
die while on the list for a trans-
plant. In fact, more than 4,500 Ca-
nadians are waiting for kidneys.
Every day, four of them die.

There is a side trip in the pro-
gram into the revolutionary area
of organs being developed from
stem cells, While an artificial or-
gan can't be built, technology is
allowing rapid advances in other
areas. That area of research hasn't
reached the clinical-trials stage
and the advance, when it comes,

o

Mmanfamonfbem&ff?sorgan-dmaﬂonabk.

will be too late for many patients.
Meanwhile, the organ and tis-
sue donation process is explained
to Matthew's family. His mother
takes it very hard, and she balks
at the tissue donation. Then a sur-
gical team must ready the young
man’s body to harvest his organs
immediately. As his body is
moved into surgery, his dis-

" traught mother says, “Go, Mat-

thew. Go save some lives.”

And here are some staggering
statistics: go per cent of Cana-
dians support organ donation in
Canada, but only 25 per cent have
registered to donate.

Arcand’s powerful movie had
deep and abiding resonance for
anyone who has seen it, for good
reason,

Clearly, as Vital Bonds illustrates,
how the movie ends needs to be

recalled with some force.

Also airing tonight - The Great In-
doors (CBS, Global, 8:30 p.m.) is
one of the first hits of this new TV
season ... to my surprise, actually.
In the sitcom, Joel McHale plays
Jack, a rugged fortysomething
type with a big reputation for
writing about his exotic travels
for a magazine called Outdoor
Limits. Somehow, the digital rev-
olution passed him by and now
he's brought in to work on the
web-only version of the maga-
zine. The staff are mostly tech-ge-
nius twentysomethings. Jack
laughs at their selfie and texting
preoccupations. They mock his
old-school, clueless attitude.
That's it. If you want to figure out
why it’s a hit, go ahead and check
it out. I really must do that, too.

z7d
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Murdoch Mysteries to

Online contest will give fans
the chanee to attend launch
at George Brown House

BRUCE DEMARA

ENTERTAINMENT REPORTER

Fans of history, mystery and fictional
Toronto crime-solver Det William
Murdoch will soon have a new form
of escapism to enjoy.

Shaftesbury, which produces the
popular series Murdoch Mysteries,
and Secret City Adventures, which
produces the escape rooms at Casa
Loma, are joining forces for “The Se-
cret of Station House No. 4,” set to
launch Feh. 23 at historic (v(x}rge
Brown House,

Secret City general manager lm-
nardo DellAnno said the concept for
the game has the enthusiastic sup-
port of Shaftesbury CEO Christina
Jennings.

“She (Jennings) is very excited
about the escape games we have at
Casa Loma,” DellAnno said. The es-
cape game series there remains pop-
ular.

“We talked about the fact that Mur-
doch has been on the air for now 10
SEASONS.

“It’s a very popular Canadian show
that has a very (large) audience
across the world, not just in Canada.
We thought, “What better way to
keep Murdoch alive than as an im-
metsive experience? ” he added.

Secret City game designers have

. met extensively with the production

team and toured the set of the TV
series “so we can make sure that the
Murdochian world is properly pro-
duced and brought to life,” DellAnno
said,

Murdoch characters will be part of

the game through audio content,
photos and articles in the “escape
room” where the game is played,
which will mateh the historical peri-
od, the dawn of the 20th century.
The company will also launch an
online contest over the next six
months featuring six puzzles Solv-

KALOHORIDIS/CBC

_Canst Crabtree (Jonny Harris, left) and Det. Murdoch, (Yannick Bisson) will be part of the escape game.

ing a puzzle will give the winner a
chance to win free tickets to the
game. Solving all six enters the win-
ner in a draw for VIP passes to the
Feh, 23 launch, at which a member of
the Murdoch Mysteries cast will be
present.

If the game is popular, DellAnno

ecome escape room

“The Secret of Station House No. 4"
is set to launch in February.

said it's hkdy the company will
launch a series of escape games
based on the series.

“We've definitely got a relationship
with George Brown House. It's diffi-
cult when you have a heritage space

..itsbeenalittle bumpy, but thev're
s0 excited and we have everything
lined up and secured.”

Tickets go on sale Monday at 10 a.m. at
secrelcityadventuréscom/murdoch
Murdoch Mysteries airs Mondaysat 8
omonCBC.

¢3d
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JANET WRIGHT ACTOR, 71

Wise-cracking matriarch of Corner Gas

Though best known for her turn on the TV series, she was also a veteran of Stratford who had won both Genie and Gemini awards

J. KELLY NESTRUCK

anet Wright, the Cemini and

Genie Award-winning actress
best known to Canadians for her
fong-running role as Emma
Leroy on the hit sitcom Comer
Gas, died Monday in Vancouver.
She was 7L

Over a long career in film,
television and theatre, Ms.
Wright appeared on almost
every major Canadian television
program from The Beachcombers
to Street Legal to Dus South - but
the Saskatoon-raised actress
shot fo greater prominence in
g:qa when she started playing

mother of Brent Butt’s char- |

acter on Corner Gas, a television
series set in the fictional town
of Dog River, Sask, The show
ran for five seasons and
spawned a feature film in 2014

“Janet was like no other per-
son Tve ever met,” Mr. Butt said
in a statement “She had a giant
wit, a giant heart, and was one
afﬁ}:msesthmanbemg
to ever siride

planet” ; A
The wise-cracking, ggcheﬁng
Emuma Leroy wasn't the only
small-town Canadian character
Mr. Wright received notice for

playing. In 1692, Ms. Wright won |

a Genie Award for best actress
for her leading role in Border-
wown Café - Norma film
based on Relly Rebar's play of
the same name about a rural
Alberta café on the border with
the United States. And, in 2003,
she won a Gemini for her sup-
porting performance in the TV
movie Betrayed ~ playing a
small-town Prairie doctor trying
to find the source of an E. coll
authreak,

Born in Famborough, England,
on March 8, 1945, Janet Wright
immigrated to Canada with her
famﬂywhmshewas]ustayesr
old, evenrually settling In Saska-
toon, She was the eldest of four
siblings who all became actors.
Starting in the mid-1960s, Ma,
Wright began working with Van- |
mwet’sh.ﬁrtssgl:&ﬁmndy?m&m-
pany, where ;
appeared in or directed more
than 40 productions over the
years, In recent seasons, Ms.
wngh:stageﬁamnsoimjaf
contemporary American pla

AmMéuadeamb:?tnmhhrdta

Corner Gas. She was also a

“«

Janet was an artist on an

| uncompromising search for
| the truthin all its
Imﬂﬂﬂledbeauty.

;mm
| Artistic Director, Stratford Festival

for the company, such asiatotz

Hall's The Mountaintop and Ayad
Akhtar's Disgraced.

She also had an important
impact on theatre in her home-

her then-husband Brian Rich-
mond and simg Susan. m‘f‘h]ae,:;:{
atre company is now

in Saskatchewan.

In addition to her career in
film and television, Ms. Wright
was in demand as an actor and
director at theatres across the
country - and appeared on stag-
es from Neptune Theatre in

Leroy, Bren? Butt's long-suffering mother on
THE CANADIAN FRESS

| Halifax to Theatre Calgary. In

the summer of 1001, she made
her debut at the Stratford Festi-
val = acting alongside her sisters
Anne and Susan in director
Marti Maraden’s hit production
of Michel Tremblay's Les Belles
Soeurs. The Globe and Mail's Ray
Conlogue praised its fine ensem-

ble work and declared it: “A su-
perlative show”

Just months later, Ms Wright's
sister Susan and was killed in a
house fire In Stratford, along

with her parents. John and Ruth
Wright, who were visiting from
Saskatoon for the holidays.

Ms. Wright refurned to the
Stratford Festival for six more
seasans, the last one in 20m,
plaving Ma Joad in The Grapes of
Wrath and Mistress Quickly in
The Merry Wives of Windsor.

“Janet was an artist seam‘;:l f:;z -
uncompromising 3
truth in all its unvamished
beauty,” said Stratford Festival
ardstic director Antoni Cimoli-
no, who directed Ms. Wright in
The Grapes of Wrath.

“She was a profoundly talent-
ed actress, director and champi-
on for the importance of the

| arts, I will never forget her pas-
| sion and forever be inspired by
| her commitment o our work”

in 2005, Ms. Wright gave a per-

. formance, now legendary, as

King Lear in Richard Rose's gen-

| der-bending production of

Shakespeare’s tragedy at Cana-
dian Stage, in Toronto - becom-
ing the woman in Canada
to take on the iconic role in a

| professional production.

“Wright captures

:Iear'sducemﬁammrea&m

able irascibility into outright
madness, from poor judgment
and abuse of power to poverty
and powerlessness,” wrote critic
H.J. Kirchhoff, reviewing her per-
formance in The Globe and

“She looks the part, from regal
to angry to confused, and gives
exceptionally clear and emotive
readings 10 the powerful text”

She was predeceased by her
daughter Rachel Davis, who was

| fatally shot in Vancouver in
| 2004, after helping a stranger

gal:o was being beaten outside a
Ms. Wright leaves her hus-

band, Bruce Davis; daughter,

Cyilene Richmaond: son, Jacob
Richmond; granddaughter,
Renee Burford: grandson, Spen

| cer Burford: sister, Anne
| and brother, John Wright.

With files from Canadian Press
and Globe staff

To submit an I Remember:
obit@globeandmail.com

Send us a memory of someone
we have recently profiled on

the Obituaries page. Please include
I Rememnber in the subject field

A0063698_66-000693



PLUS.LAPRESSE.CA, JEUDI 17 NOVEMBRE 2016

CHRONIGUE

HUGO
DUMAS

LA PRESSE

4 mon agent
brouill fronti

entre la réalité et

Appelezmon agent |
aARTVet TVA
d'une heure,

Vouts vous ennuves de la séne Entourage et du superagem une vraie vedette v
mal engueulé Ars Gold 7 Vous retrouverez cet esprit joue son role, avec
w acces privilégid am stars » dans 3 savonreuse une bonne rasade
comédic frangaise Appelez mon agent, cul démarre ce soir
i 20 Bsur ARTV

d'autodérizion

Vous vous ennuyez de la série Enfourage et du superagent mal engueulé Ari Gold ? Vous
retrouverez cet esprit « d'accés privilégié aux stars» dans la savoureuse comédie
frangaise Appelez mon agent, qui démarre ce soir a 20 h sur ARTV.

C'est franchement divertissant, pour autant qu'on s'intéresse un brin a ce qui grouille dans les
coulisses du showbiz hexagonal. En France, cette télésérie, dont le titre original est Dix pour cent,
a généré un immense buzz, notamment parce qu'elle a été imaginée par le célébre agent
Dominique Besnehard, qui a déja représenté Isabelle Adjani, Sophie Marceau et Emmanuelle
Béart, et qui a puisé dans son propre sac a anecdotes pour batir les intrigues.

Dix pour cent référe a la commission que s'octroient automatiquement les agents d’acteurs connus
du cinéma et de la télévision. La série nous dépose entre les quatre murs d'une prestigieuse
agence artistique parisienne, qui représente les plus grosses pointures du pays, il va sans dire.

On vy suit quatre agents, Andréa, Mathias, Arlette et Gabriel, qui forment une famille hautement
dysfonctionnelle. Tous les jours, ils gérent de gros ego ou des crises sur des plateauy, ils se volent
des clients, s'espionnent, mais se serrent tout de méme les coudes aprés |'événement tragique qui
clot le premier épisode.

Appelez mon agent brouille aussi les frontieres entre la réalité et la fiction grace a une
sympathique astuce : dans chacun des six épisodes d'une heure, une vraie vedette y joue son
role, avec une bonne rasade d’autodérision.

Cécile de France, vue dans L'auberge espagnole, est la premiére a se préter a I'exercice. Dans
I'histaire, elle essaie désespérément de décrocher un premier role dans le prochain film de
Quentin Tarantino. Le hic ? La productrice la trouve trop vieille — elle n'a pas encore 40 ans — et lui
suggere une panoplie d'injections pour la rajeunir. Comme le remarquera le patron de I'agence :
« 40 ans, pour une actrice, c'est comme 60 ans pour les autres femmes ou 80 ans pour un
homme ».

Julie Gayet et Joey Starr apparaitront dans les épisodes a venir, dont deux ont été réalisés par le
cinéaste Ceédric Klapisch. Si I'envie de dévorer d'une seule bouchée Appelez mon agent vous
prend, sachez que tout le matériel est offert sur I'Extra de Tou.TV.

Cette série aurait pu étre hermétique, avec ses gags d'initiés et son regard corrosif sur un

monde privilégié, inaccessible pour le commun des mortels. Mais non. C’est humain, rigolo,
intelligent, avec un aspect caustique non négligeable.
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Pas étonnant qu'une adaptation québecoise, destinée a TVA, se concocte depuis presque un an.
C'est le réalisateur Alexis Durand-Brault (Au secours de Béatrice) et sa conjointe, I'actrice et
productrice Sophie Lorain, qui pilotent ce dossier, avec Catherine Léger (La petite reine) comme
auteure principale.

« TVA est tres intéressé. lls nous poussent a étre plus crunchy que la version frangaise », explique
Alexis Durand-Brault, gue j'ai joint hier.

Evidemment, le star-systéme francais différe de celui du Québec, moins flamboyant et hiérarchisé.
L'adaptation québécoise de Dix pour centen tiendra compte. Et le titre original restera, car il
évoque tout le cété business du métier de comédien que ne transmet pas Appelez mon agent.

« Les quatre agents, je les trouve trés intéressants. Plus, méme, que les caméos de vedettes. En
fait, Dix pour cent, c'est un peu comme La galére dans une agence artistique », détaille Alexis
Durand-Brault.

La deuxieme saison de Dix pour cent passera sur France 2 au printemps, avec la participation
confirmée de Fabrice Luchini, Juliette Binoche, Isabelle Adjani, Julien Doré et Christophe Lambert.

Au Québec, Alexis Durand-Brault croit qu'il recrutera facilement de gros noms du showbiz pour
meubler chacune des heures de Dix pour cent. Pour I'épisode d'actrices mére-fille (le troisiéme,
qui met en scéne Nathalie Baye et Laura Smet), il voit trés bien Sophie Lorain et Denise Filiatrault.
Excellent choix. Et ¢a serait étonnant qu’elles refusent.

GROS MARDI !

Radio-Canada a connu un excellent mardi soir, plagant deux de ses émissions au top du palmarés
des cotes d'écoute, soit Unité 9 (1714 000) et District 31(1026000). A 21 h, les
téleromans O’ (838 000) et Mémoires vives (826 000) ont pratiquement fait match nul. Le hockey
du Canadien a RDS a rallié 705 000 fans.

http://plus.lapresse.cal/screens/2089a479-8dbb-4daf-ae2a-9b8063b76d41%7C_0.html

A0063698_68-000695



LE JOURNAL DE MONTREAL, JEUDI 17 NOVEMBRE 2016
p.45

: - PHOTO COURTOISIE Y
1l y a un an, Eric Salvail s'est moqué en direct de I'album de Martin Levac.

Humilié par Eric Salvail

Martin Levac dénonce les médias montréalais

Humilié par Eric Salvail durant son
talk-show, Pauteur-compositeur-
interpréte Martin Levac, qui s’est
fait connaitre en personnifiant
Phil Collins, s’en est pris sur
Facebook «au pouvoir des médias
de Montréaln».

CEDRICBELANGER
Le Journal de Québec

Depuis mardi soir, le eri du ceceur de Le-
vac a fait tache d’huile sur les ré-
seaux sociaux et, ironique-
ment, lui a valu de nom-
breuses demandes
d'entrevues. Dans son
message, il dénongait le
fait qu'il ne passait ja-
mais a la iélé ou a la ra-
dio.

L'origine de cette mon-
tée de lait? Un incident
survenu en octobre 2015,
durant 1'émission En mode
Salvail.

«Quand on invite des artistes a
venir promouvoir leurs albums, il faut
qu'ils soient un minimum connus la,
¢'est qui ¢a Martin Levac?», avait lancé
I'animateur en exhibant I'album 1985
que venait de sortir Levac et qu’i] avait
remis en personne aux recherchistes,
croyamt qu’'on l'inviterait & I'émission.
uJAVAIS HONTE...»

Joint chez lui hier matin, Martin Levac

a confié qu’il lui a fallu un an avant d'étre
capable de parler publiquement de cette
affaire. «J’avais honte ce soir-1a. Ma rela-
tionniste de presse m’avait appelé pour
me dire que Salvail cherchait des invités
et que ca vaudrait la peine d’y aller.
J'avais laissé ma famille en plan, dont
ma fille qui partait en voyage pour six
mois le lendemain, pour me rendre a
I’Astral. Aprés ¢a, tu te demandes sl
faut ramper par terre et leur lécher le
cul pour qu'ils me laissent une
craque pour parler de mon
nouveau disque», s'insurge
Levac.

Par le truchement de

V, Panimateur Eric Sal-
vail a décliné une de-

. mande d’entrevue du

. Journal hier.
MONTREAL DECIDE

Martin Levac déplore
aussi que 'influence des
médias montréalais se fasse

sentir dans les stations de radio
régionales.

«Dans le reste du Québee, ils peuvent
recevoir des invités en entrevue, mais ils
ne peuvent pas passer les tounes. Pla-
néte Montréal decide de la playlist du
Québee.»

Martin Levac affirme qu’on lui a méme
déja dit, dans une radio de Québec, qu'on
jouerait sa chanson «quand ¢a va étre un
hits.
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Cartt.ca Interview: Ten minutes with Jean-Pierre Blais; does he want to stay?

Greg O'Brien

AFTER HIS SPEECH TO IlIC Canada Wednesday afternoon in Ottawa, we sat down with CRTC
chairman Jean-Pierre Blais for a quick chat about his talk — and a few other things.

What follows is an edited transcript, lightly edited for clarity
Greg O’Brien: That was an aggressive speech, from my point of view. Was that a goodbye?

Jean-Pierre Blais: No, | don't think it's a goodbye. | said what we would be doing and | was taking
stock of where we were at, four years later.

GOB: Are you looking to be renewed (as CRTC chairman)?

JPB: That's not my decision, you know that. | started in the public service later than most... | still
want to work. I'm on leave without pay from an ADM (assistant deputy minister) position, am happy
to go back to that, happy to serve in another way. | like the public service. | think we can do great
things and | think | have skills to contribute.

GOB: OK, so, maybe?

JPB: | don't know. Nobody's asked... Look, | think whether it's me or anyone else, there are some
important things left to be done which — even with the best of intentions, you can’t speed up. I'm
concerned that the disaggregated wholesale framework needs to be implemented, and that's like
pulling teeth and yet it's important to competition.

| think out of our basic telecom service proceeding, there may be some follow-ups there, too — and
so whether it's me or someone else, there's work to be done and there are people lining up to
undo things, obviously — and so it will be important to the CRTC to be cognizant of that.”

GOB: Well, it's an open conversation among people | deal with where they're saying, once you're
gone, they're going to go after the next chair and try to undo a bunch of these things.

JPB: Of course. That's exactly how the Commission has fallen for many decades in regulatory
capture. People came from the industry, came to the Commission and went back to the industry.
I’'m not sure that's a good governance model.

Hopefully, we've broken that model to some degree and I'm hopeful that the future bodes well.

GOB: | moderated a panel at the Canadian Telecom Summit in June where the guys from Bell and
Rogers and the others complained there are no more back-channel communications with the
Commission any more, (their) staff can’t meet (CRTC) staff and they complained about that as
well.
A0063698_70-000697



JPB: I'm not sure that's the case, but we, the Commissioners, are members of an administrative
tribunal with a duty to act fairly. We will do that.

There's too much money at stake for decisions to be voided because we've had inappropriate ex
parte contacts. That's all... They may have liked that they could have back-door, behind closed
doors conversations in the past, I'm not saying they were appropriate or inappropriate. We, legal
staff and policy staff will, in appropriate circumstances, meet — even | meet with people as long as
we aren't talking about files that are before us, or about to be filed.

That's how it should operate and I'll make no apologies for that.

GOB: Are you pleased with the way the last number of months have gone on the TV file with
skinny basic and with pick and pay approaching?

JPB: Well, we'll be ruling soon on that September hearing... People, some reporters, are focusing
a lot on skinny, when it was just an element of a much more rich choice agenda. You could decide
to get rid of television providers entirely and go entirely streaming. You have a choice of going with
over-the-air, you can go with skinny, you can go with skinny-plus and as of December your plus
can be either pick and pay or small bundles.

The Commission wasn't trying to say: “thou shalt take this.” We were saying “you shall offer these
choices” and Canadians will make the proper choice based on the realities of their households, the
reality of what they like to see, what their viewing habits are — and their wallets. A two-person
household with large income is very different than a larger household with lesser income. What we
were trying to do is provide choice and those are all the choices there.

And, on top of that, you have choices of service providers. Yes, it creates more burden on
consumers to shop around, but that’s what a competitive market is about.

But, we'll see. | was pleased that the mere fact we decided to hold the hearing in September,
resulted in some companies changing their behaviour.

GOB: Everyone talks about innovation so | was kind of disappointed when skinny basic came out
everyone, essentially, said “well, here it is at $24.99/month”. No one did anything different.

JPB: We always focus on the large players.
GOB: You're right, VMedia came out cheaper as did some others.

JPB: So where's the voice that says “look folks, you do have a choice over here. There are
innovators. There they are.”

GOB: Sure. We've written about VMedia and others...
JPB: Yeah, but to be fair, you're not a national...
GOB: | know, | am what | am.

JPB: You're good and powerful and all that, but where are the national papers on this issue
helping Canadians? | saw some articles this weekend on helping Canadians bargaining for
wireless service providers... They need to do more of that to help Canadians make important
choices. They're part of the ecosystem and that's what we're offering.

It is a largely deregulated market but it's about making sure it continues to be dynamic and it will
only work if people feel it. We got rid of the 30-day rule, we've licensed or authorized new
providers... there are new players arising. There's no longer that territorial protection on the
terrestrial side of cable distribution.”

We've removed many barriers but the reality is that the companies don't want churn. They want
their ARPU...

GOB: They've got to his their quarterlies.

A0063698_71-000698



JPB: Absolutely. But that doesn't mean we're not going to try to do what we can to make sure that
there is churn and that companies are actually competing on the price of communications services.

GOB: And you have to expect churn. Other retailers fight that all the time with sales or switching
up the end caps in grocery stores to bring more in, there are all sorts of loss-leaders and | really
thought skinny basic would be a perfect loss leader where you could say, “if you buy broadband,
we'll give you the skinny basic package” and then sell more TV on top of that.

Minister Joly's (Canadian content) review. | wonder what you're thoughts are on that and how it's
been rolling out across the country.

JPB: | don't have any particular views. It's important for Minister Joly to hear what Canadians have
to say and it's all good. | think the minister is aware of the new digital realities, the new
international realities, and she'll say a little bit more tomorrow (Thursday), we'll see. But as | said in
the speech today, we have to continue to do our job, regardless of any change that will come.
GOB: No worry that she might undo some of the things that have changed under your waich?
JPB: They're the duly elected government of Canada so they're entitled to undo it as long as they
do it appropriately through legislation or by cabinet appeals... | guess she could review some
licensing decisions on the broadcasting side... but | saw no signals of that.

GOB: Well, there’s been no real nitty-gritty just yet, just a lot of, as they say in the corporate
executive world, “views from 30,000 feet".

JPB: So, we just have to keep doing our work then and even if there are some sort of legislative
amendments, it takes time to do those.

GOB: It was a strong speech today which | think will piss off some of my readers.

JPB: My point is not to piss off people. My point is to say what | think. I've always told people |
listen as if I'm wrong but | speak as if I'm right and | do a lot of reflection in between, so when |
speak, it's because | have come to that conclusion.

It's not a diplomatic posting, let's just say. And that’s the brief | carry.

GOB: And no one can really say you didn’t do what you said you would do when you spoke here
back in 2012.

JPB: Exactly... As long as people say they want predictability, I'm fastidiously predictable.

Photo is a screen cap of a CRTC hearing as shown on CPAC.ca

https://cartt.ca/article/carttca-interview-ten-minutes-jean-pierre-blais-does-he-want-stay
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lIC Canada: Blais tells industry to accept his changes, embrace its future

CRTC chair looks back, and ahead, and finds industry is lagging

OTTAWA — “We as a nation have to stop spinning our wheels on legacy issues and embrace
where we're heading,” CRTC chairman Jean-Pierre Blais said Wednesday in a strongly worded
speech to delegates to the International Institute of Communications Canadian chapter
conference.

“We have to get ahead of the curve. | repeat, we have to get ahead of the curve,” he said in a 30-
minute address that was, more or less, a self-assessment on his nearly four-and-a-half years at the
helm of the Commission. Blais said at this same conference four years ago he was going to
change the CRTC so that it would be about, by and for Canadian consumers — and he has
followed through, much to the chagrin of many inside the Canadian cable, radio, television and
telecom game.

For example, Blais noted that conversations in and about the Canadian cultural and telecom
industry — and complaints about his Commission — seem always to languish in the old days and
the old ways of doing things inside Canada, all while the digital world sprints off in multiple
directions, globally. “Ten years ago, the CRTC talked in terms of sustaining a broadcasting regime
that protected Canadian content,” he explained, “No longer. Broadband has forced us to re-visit
that discussion—to think in terms of outcomes, rather than rules.

“Those in the cultural sector who believe that we will be able to build a great protective wall around
Canada, so we only tell narratives by Canadians to 36 million Canadians divided into two linguistic
markets, are bound to be sorely disappointed. The future, as | have said before, lies in promotion,
not protection.”

He told Canadian creatives, who spent much of the summer lamenting a change in the rules on
what's Canadian content and what is not, that they must alter their thinking and change how they
do business. “They must shift their resources to productions that tell fabulous stories to the world
about Canada, rather than to programs that just tell Canadian stories to Canadians.”

The chairman said he also doesn'’t care for some of the media coverage given to the changes
made by the Regulator. “The news media aren’t always helping. They are replete with spilled ink
and exhaled air on the subject of lead actors and certification-system points. Our critics argue that
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the CRTC’s shift from protection to promotion will send shockwaves through Canada’s production
business; that a difference of two points on a scale will cause entire industries to crumble,” he said.

On the telecom side, Blais issued what some at the conference took as a warning — that he is
thinking about structural separation. As we have reported extensively, the incumbent wireline
operators are very unhappy with the Commission’s decision on disaggregated wholesale access
for third party broadband providers (while independent operators are rather pleased) and so he
pointed out that networks can be run differently — and are — elsewhere.

“Some incumbents grumble about having to provide wholesale access to their competitors. | invite
them to lock abroad. In Australia and the U.K., for example, consumer pressure and government
policy has resulted in, or is seriously contemplating, the structural separation of broadband
providers between wholesale and retail,” he noted.

“If the winds of change blow too hard and they refuse to bend in the wind, the tree may break at
the trunk rather than lose a few leaves,” he added -something some in the audience took as a
warning the CRTC may take further steps if it is further stymied on this file by incumbents.

(Ed note: Not all believe Australia’s multi-billion-dollar National Broadband Network has
been a success.)

Blais also addressed the recent differential pricing practices hearing, calling it the most important
one of the fall, and noted while the CRTC wants innovation from all comers, if that innovation
“steps on the toes of the principle of free and open access to content, we will intervene. Abuses of
power in the system will not go unchecked,” he said.

On the subject of innovation, Blais said he was disappointed to see Rogers and Shaw over-the-top
video portal shomi killed off so quickly. “Far be it for me to criticize the decisions taken by
seasoned business people, but | can't help but be surprised when major players throw in the towel
on a platform that is surely the future of content—just two years after it launched. | have to wonder
if they are too used to receiving rents from subscribers every month in a protected ecosystem,
rather than rolling up their sleeves in order to build a business without regulatory intervention and
protection.”

Blais added he is convinced he has boosted the trust Canadians hold for the CRTC during his four
years as chair and CEO, noting it hosted comments forums on Facebook and Reddit, held
hearings with American Sign Language and Langue des signes québécoise and tried other things
like flash conferences and offering up “choicebooks” to bring more of us into the CRTC
conversations.

“We did all of these with the goal of transforming our hearing room in the National Capital Region
into a national forum for open debate,” he said.

“If this is being a disruptive showman then so be it. Amen. It was the right thing to do.”

https://cartt.ca/article/iic-canada-blais-tells-industry-accept-his-changes-embrace-its-future
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CRTC chair OK with being ‘disruptive showman’
Charelle Evelyn, Anja Karadeglija

OTTAWA — With more than six months left in his term as CRTC chairman, Jean-Pierre Blais isn't
ready to start using the word “legacy” in relation to his term as head of the Canadian regulator, but
in a speech to a communications conference Wednesday, he gave a glimpse into a self-awareness
of his own CRTC epitaph.

During a keynote at the Canadian branch of the International Institute of Communications’ (IIC)
annual conference in Ottawa, Blais outlined what he called creative and innovative ways the CRTC
has tried to reach out to Canadians on issues, including having hearings with sign language,
staging events using Facebook Inc.’s live-video platform and opening discussion threads on
Reddit Inc.’s forum.

“We did all of these with the goal of transforming our hearing room in the National Capital Region
into a national forum for open debate,” Blais said during his lunch-hour remarks that opened the
two-day event. “If this is being a disruptive showman, so be it. I'm in. It was the thing to do.”

Making changes to help shift Canadians towards a focus on exportation, rather than protectionism,
was also the thing to do, according to Blais, referring to this summer’s decision to make changes to
the certified independent production fund (CIPF) framework.

“There’s talent here. It's abundant. Canadian producers and creators just need to change their
tacks to exploit it,” Blais said, citing criticism that “a difference of two points on a scale will cause
entire industries to crumble.”

Blais also used his speech to address the closure of Rogers Communications Inc. and Shaw
Communications Inc.'s joint over-the-top service (OTT) Shomi, which will stream its last video at
the end of the month after two years in operation.

“Far be it for me to criticize the decision taken by seasoned business people, but | can't help but be
surprised when major players throw in the towel on a platform that is the future of content—just two
years after it launched,” he said during his remarks.

In an interview following his speech Blais elaborated, saying he was “disappointed” in the decision.

When asked about the prospect of Amazon.com Inc. bringing its OTT service into Canada, Blais
said the company, like him, recognizes that the “future is in streaming.”

“I was disappointed that [Rogers and Shaw] didn’t stay the course a little longer to fight like
entrepreneurs normally do for market share,” Blais added. “Even if it means a lot of investment up
front.”

Wednesday's speech was “speech was intended to be taking stock of where we are,” Blais said. “It
seemed like a nice four-year bookend,” to his previous address to the lIC audience in 2012 that
served as a forecast for where the CRTC was heading.

Blais said there is still a great deal of work ahead of him and the commission over the next few
months—too much to start thinking about how he'll be remembered.

“It's not a word | use,” he said, adding “I'm not in legacy thinking at all.”
But the word did crop up during his remarks—as a symbol of thinking that's stuck in the past.

“We as a nation have to stop spinning our wheels on legacy issues and embrace where we're
heading,” he said during his speech. “We have to get ahead of the curve.”

Part of that forward motion was the CRTC’s decision to mandate wholesale access to incumbents’
fibre-to-the-home (FTTH) networks for competitors.
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Blais said those incumbents who “grumble” about the decision are invited to look at examples
overseas, such as Australia or the United Kingdom, where policy changes are leading to structural
separation.

“If the winds of change blow too hard and they refuse to bend in the wind, the tree may break at
the trunk rather than lose a few leaves,” he said.

Looking to others is part of the job for the Canadian regulator, with Blais meeting with counterparts
from about 40 other countries last month.

“We compare notes,” he said, acknowledging that “the Canadian regulatory framework has had a
significant impact.”

"We were the first to adopt French-language quotas for music on radio. The French then adopted
them,” Blais said. “Our regulatory framework for supporting indigenous made-in-Canada content
inspired a lot of the work of the South African regulator.”

Canada'’s proximity to the United States has helped in that respect, he said. "Perhaps because
geography put us so close to the largest exporter of cultural product, we've been an innovator on
some of the broadcasting issues and people look to us.”

During his remarks, Blais called the differential pricing practices hearing held at the beginning of
the month the “most crucial” on the CRTC's fall schedule.

While appearing in front of the panel on the final day of the week-long hearing, Barbara van
Schewick, director of Stanford Law School's Centre for Internet and Society, agreed with Blais that
the outcome of the proceeding could be precedent setting.

“On the telecom side, we had net neutrality rules, the [Internet traffic management policy]
framework was adopted even before the [Federal Communications Commission] did anything on
net neutrality,” Blais said. “I'm happy and everybody at the commission is proud of the fact we are
seen as leaders in the regulatory sphere.”

Blais also said he wasn't expecting any changes to the relationship with the American regulator
following last week’s federal election.

In an interview with Scientific American published last week, Robert Atkinson, president of
American think tank Information Technology and Innovation Foundation (ITIF), speculated that
Jeffrey Eisenach, who has consulted with Canadian telecom companies, would be a likely
candidate to lead the FCC under president-elect Donald Trump.

“I've exchanged on a number of occasions with [FCC chairman] Tom Wheeler. He'’s a nice guy. |
like him,” Blais said, noting that the CRTC and FCC have memorandums of understanding and
much in common. “And whoever is down there, we will work with. That's the nature of our
relationship.”

www.thewirereport.ca/news/2016/11/16/crtc-chair-ok-with-being-%E2%80%98disruptive-showman%E2%80%99/31503
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CRTC's Jean-Pierre Blais Slams Rogers, Shaw Over Shomi Shutdown

The Canadian Press
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CRTC's Jean-Pierre Blais On The Future OT TV

OTTAWA — The head of Canada's broadcast regulator criticized Rogers and Shaw for shutting
down Shomi — a platform he called the future of content.

CRTC chairman Jean-Pierre Blais said in prepared remarks for a speech in Ottawa today that he
couldn't help but be surprised to see major players throw in the towel on the platform so soon after
it launched.

Rogers and Shaw announced in late September that its video-on-demand service Shomi would
shut down at the end of this month. They launched the service in November 2014.

Jean-Fierre Blais, chair of the Canadian Radio-television and Telecommunications Commission, addresses the Canadian Chapter
of the International Institute of Communications, Wednesday, Nov. 16, 2016 in Ottawa. (Photo: The Canadian Press/Justin Tang)

n his prepared remarks Blais said he wondered if the companies were too used to receiving rents
from subscribers every month in a protected ecosystem, rather than rolling up their sleeves in
order to build a business without regulatory intervention and protection.

Neither Rogers nor Shaw immediately responded to a request for comment.

Blais gave the speech in Ottawa at the annual conference of the Canadian chapter of the
International Institute of Communications.

www. huffingtonpost.ca/2016/11/16/crtc-chairman-criticizes-rogers-shaw-for-decision-to-shut-down-shomi_n_13017666.htm!
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REGULATION

Blais raps
Rogers, Shaw
over Shomi

CHRISTINE DOBBY
TELECOM REPORTER

Jean-Pierre Blais defended his
four-year record as chairman of
the federal telecom and broadcast
regulator with a defiant speech
that took on critics and industry
players and emphasized Cana-
dian consumers are central to
everything he does.

In a keynote address Wednes-
day, Mr. Blais, who has led the
Canadian Radio-television and
Telecommunications Commis-
sion since 2012, said that after
making efforts to engage the pub-
licin hearings and other work by
the regulator, he hopes Canadians
?}omi; ';t’;*ustdlilé. g: least a little more

ey ur years ago.”

His speech featured notably
harsh words for Shaw Communi-
cations Inc. and Rogers Commu-
nications Inc. regarding their
September announcement that
they plan to shut down their joint
venture online-streaming service
Shomi at the end of November.

Mr. Blais said the move came as
a shock to him and while he
didn’t want to “criticize the deci-
sions taken by seasoned business
people ... I can't help but be sur-
prised when major players throw
in the towel on a platform that is
the future of content - just two
years after it launched.

CRTC, Page 10

p.B1

FROM PAGE 1

CRTC: Shomi owners questioned
for not ‘rolling up their sleeves’

» “T have to wonder if they are
too used to receiving rents
from subscribers every month in
a protected ecosystem, rather
than rolling up their sleeves in
order to build a business without
regulatory intervention and pro-
tection,” Mr, Blais said.

Shomi's owners have said the
service failed to attract enough
subscribers in a rapidly changing
and fragmented marketplace for
online video that includes domes-
tic competition from Bell Media's
CraveTV as well as global giant
Netflix Inc.

“We created a beautiful service
that customers loved. The prob-
lem is not enough of them loved
it to pay the bill,” said then-Rog-
ers CEQ Guy Laurence in early Oc-
tober.

Both Shaw and Rogers have lost
money on the service, with Rog-
ers recording a loss of $140-mil-
lion in the third quarter related to
Shomi, and Shaw stating it
expects to incur an investment
loss of up to $120-million when it
next reports its quarterly earn-
ings. (That follows a writedown of
$s1-million on Shomi's value the
company already recorded earlier
this year).

In an interview after his speech,
M. Blais said “there are a lot of
failures in business,” and if every
company that faced losseg shut
down, “you would never starta
new business in Canada.”

“Unfortunately, that’s the world
we live in in the communications
sector. It's borderless, it is subject
to a lot of international competi-
tion and losing money is part of
it,” he said,

Mr. Blais, whose term as chair
expires next June, sought to

frame his legacy during a period
of incredible change for the com-
munications industry - owing to
the disruption of the Internet - as
aregulator that intervenes when
necessary but otherwise stays out
of the way.

“The CRTC's role now is to focus
on outcomes rather i
rules,” he said during his lunch-
time speech in Ottawa to an
annual conference of the Cana-
dian chapter of the International
Institute of Communications.

Many of the CRTC’s decisions
under his tenure have, in fact,
involved rules and regulations -
such as the commission's move to
regulate the wholesale rates that
wireless carriers charge small
competitors, its ruling that large
Internet providers must provide
resellers with access to their high-
est-speed fibre-optic broadband
services, and the requirement
that cable and satellite providers
offer slimmed-down basic pack-
ages and offer a choice of individ-
ual channels on top of that.

“I've always said regulation isa
poor substitute for a properly op-
erating marketplace,” Mr. Blais
said in the interview. “I think the
rules we've put in place have been
rules thatmT;i to supporta

C ce”

Mr. Blais’s wide-ranging speech
also took aim at critics of CRTC
decisions, who he said “take to TV
and radio broadcasts and their
own private blogs to spread fear
and worry, and I dare say make
false and misleading statements.”

He later said he has little
patience for those who fail to
show up and present evidence
before the commission but later
complain about the results.
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(RTCchief

slams
Shomi
shutdown

Rogers, Shaw
bailed on ‘future
of content’

EMILY JACKSON

OTTAWA « Jean-Pierre Blais,
the head of Canada’s tele-
com regulator, took a swipe
at two telecommunications
giants for killing their nas-
cent video streaming service
in an age in which the Inter-
net has disrupted traditional
platforms and the “viewer is
emperor.”

In a speech in Ottawa
Wednesday, Blais revealed
he was shocked at the Sep-
tember news that Rogers
Communications Inc.
and Shaw Communica-
tions Ine. planned to shut-
ter Shomi, a joint venture in
which the cable companies
had sunk hundreds of mil-
lions of dollars.

“Far be it for me to criti-
cize the decisions taken by
seasoned business people,
but I can't help but be sur-
prised when major players
throw in the towel on a plat-
form that is the future of con-
tent — just two years after it
launched,” Blais said, accord-
ing to an advance copy of a
keynote speech he was set to
deliver at the International
Institute of Communications
conference.

“I have to wonder if they
are too used to receiving
rents from subscribers every
month in a protected eco-
system, rather than rolling
up their sleeves in order to
build a business without
regulatory intervention and
protection.”

Blais’ speech comes as his
time as CRTC chairman —a
five-year period largely char-
acterized by a focus on con-
sumers and smaller competi-
tors rather than incumbent
provide¥s — winds down,
with his term set to expire
in June. Speculation is ram-
pant over whether his term
will be extended.

But he’s not holding back
critiques of industry play-
ers in his final months, if
Wednesday’s speech is any
indication. A0063698_79-000706
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The tree
may break
at the trunk’

CRTC
Continued from FPI

He had words for incum-
bents, content creators and
the news media as he de-
fended and applauded the
CRTC's direction under his
watch.

He noted that incum-
bents have grumbled about
new regulations, namely
the CRTC’s decision to open
up wholesale access to
their fibre networks and to
regulate wholesale roam-
ing rates. He invited them
to look to Australia and the
United Kingdom where gov-
erniments have or are consid-
ering structural separation
between wholesale and retail
broadband providers.

“If the winds of change
blow too hard and they re-
fuse to bend in the wind,
the tree may break at the
trunk rather than lose a few
leaves,” he said.

Blais disagreed with criti-
cism that the CRTC's involve-
ment in issues such as Inter-
net data pricing curbs pro-
viders' abilities to innovate,

citing the cases of Bell Media
and Vidéotron exempting
their own content from data
charges. (The CRTC quashed
the practice.)

“We're all for innovation
... but when the drive to in-
novate steps on the toes of
the principle of free and
open access to content, we
will intervene. Abuses of
power in the system will not
go unchecked,” he said.

Blais also called out con-
tent producers and creators
for their uproar over a CRTC
decision that relaxed the
rules over what makes a pro-
duction Canadian. The new
standard is the same as the
one used by the Canadian
Audio-Visual Certification
Office since 1995, he said,
adding the CRTC cannot af-
ford to wait to take action
until the Minister of Can-
adian Heritage completes
her review of Canada's cul-
tural policy.

“Those in the cultural sec-
tor who believe that we will
be able to build a great pro-
tective wall around Canada,
so we only tell narratives by
Canadians to 36 million Can-

adians divided into two lin-
guistic markets, are bound to
be sorely disappointed,” he
said.

Blais pointed to Drake,
Ryan Gosling, Xavier Dolan
and Lilly Singh as proof that
Canada has talent.

“Canada’s hot,” Blais said,
citing ousted Rogers CEO
Guy Laurence's assertion
that the country is a global
cultural powerhouse, Produ-
cers must shift their focus to
promote stories about Can-

ada to the world, not just to
Canadians, he said.

“I will not foolishly at-
tempt to stop the tide of con-
nectivity through ineffective
and nostalgic regulatory ac-
tion,” he said.

Blais also criticized the
news media for ink spilled
over the cultural policy and
hand-wringing over regula-
tions on incumbents.

Still, the CRTC did man-
date that broadcasters keep
local television news despite

continued cord-cutting.
Canadians asked for it dur-
ing the Let’s Talk TV pro-
ceedings, a major hearing of
Blais’ term that resulted in
smaller basic TV packages
and 4 1a carte channels.

It was this focus on con-
sumers that drove Blais for
the past four years, he said,
adding he hopes the regula-
tor earned the public’s trust
over his term with decisions
to boost accessibility for
people with disabilities and

DAVE CHAN FOR NATIONAL POST
CRTC chairman Jean-Pierre Blais says a focus on consumers has driven him for the past four years.

introduce a wireless code.

Ultimately, he believes the
commission has responded
to both consumers and the
disruptive nature of broad-
band.

“Content may be king,
but the viewer is emperor.
Choice is the imperative that
drives communications to-
day. Woe betide anyone who
ignores that imperative.”

Financial Post
efacksen@ postmedia.com
Twitter.com/theemilyjackson
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CRTC chairman Jean-Pierre Blais is not holding back critiques of industry players in the final months of his mandate. pave cEaN FOR NATIONAL POST

CRTC boss knocks Rogers,
Shaw for shuttering Shomi

EMILY JACKSON

OTTAWA Jean-Pierre Blais, the
head of Canada’s telecom regula-
tor, took a swipe at two telecom-
munications giants for killing their
nascent video-streamingservice in
an age in which the Internet has
disrupted traditional platforms
and the “viewer is emperor.”

In a speech in Ottawa Wednes-
day, Blais revealed he was shocked
atthe September news that Rogers
Communications Inc. and Shaw
Communications Inc. planned to
shutter Shomi, a joint venture in
which the cable companies had
sunk hundreds of millions of dol-
lars.

“Far be it for me to criticize the
decisions taken by seasoned busi-
nesspeople, but I can't help but
be surprised when major players
throw in the towel on a platform
that is the future of content — just
two years after it launched,” Blais
said, according to an advance copy
of akeynote speech he wassettode-
liver at the International Institute

of Communications conference.

“I have to wonder if they are too
used to receiving rents from sub-
scribers every monthin a protect-
ed ecosystem, rather than rolling
up their sleeves in order to build a
business without regulatory inter-
vention and protection.”

Blais’s speech comes as his time
as CRTC chairman — a five-year
period largely characterized by a
focus on consumers and smaller
competitors rather than incum-
bent providers — winds down, with
his term set to expirein June. Spec-
ulation is rampant over whether
his term will be extended.

But he’s not holding back cri-
tiques of industry players in his fi-
nal months, if Wednesday’s speech
isany indication. He had words for
incumbents, content creators and
the news media as he defended and
applauded the CRTC’s direction
under his watch.

He noted that incumbents have
grumbled about new regulations,
namelythe CRTC'sdecisiontoopen
1up wholesale access to their fibre

networks and to regulate wholesale
roaming rates. He invited them to
look to Australia and the United
Kingdomwhere governments have
or are considering structural sepa-
ration between wholesale and retail
broadband providers.

“If the winds of change blow
too hard and they refuse to bend
in the wind, the tree may break at
the trunk rather than lose a few
leaves,” he said.

Blais disagreed with criticism
that the CRTC’s involvement in
issues such as Internet data pric-
ing curbs providers’ abilities to in-
novate, citing the cases of Bell Me-
diaand Videotron exempting their
own content from data charges.
(The CRTC quashed the practice.)

“We're all for innovation ... but
when the drive to innovate steps
on the toes of the principle of free
and open access to content, we will
intervene. Abuses of power in the
system will not go unchecked,” he
said.

Blais also called out content
producers and creators for their

uproar over a CRTC decision that
relaxed the rules over what makes
a production Canadian. The new
standard is the same as the one
used by the Canadian Audio-Visual
Certification Office since 1995, he
said, adding the CRTC cannot af-
ford to wait to take action until
the Minister of Canadian Heritage
completes her review of Canada’s
cultural policy.

“Those in the cultural sectorwho
believe that we will be able to build
agreat protective wallaround Can-
ada, so we only tell narratives by
Canadians to 36 million Canadians
divided into twolinguistic markets,
are bound to be sorely disappoint-
ed,” he said.

Ultimately, he believes the CRTC
has responded to both consumers
and the disruptive nature of broad-
band.

“Content may be king, but the
viewer is emperor. Choice is the
imperative that drives communi-
cations today. Woe betide anyone
who ignores that imperative.”
Financial Post

A0063698_81-000708



PLUS.LAPRESSE.CA, JEUDI 17 NOVEMBRE 2016

Le président du CRTC
souhaite plus de risques
au petit écran

™ VINCENT BROUSSEAU-POULIOT
L AmoEsst
OTTAWA — A une semaine du
renouvellement des licences des chaines
de télé au pays, le président du CRTC
Jean-Tierre Blais aimerait que les
conglomérats médiatiques prennent plus
de risques - autant dans {c choix de séries « [La télé francophone] est

# Ficyan qui polaist sexparter que extrémement populaire, mais

dans leur modéle d'affaires. ; g
il y a trés peu de place pour une

« Les entreprencurs dovent prendre des ve b 3 . x
nigques. .. La difficultd dans nimporte deuxieme diffusion, c'est P”{m'

quelle industrie oft on 2 des jousurs dune du contenu qui parle tellement
certaine maturité | ls tendance Jourde est
de continuer a faire ce gu'on faisait avant,
Vancien modéle duit adéguat. done on va
continuer. Surtout pour les sociétés Logn. Simer
3 capitalization ouverte [Tes soCietés inscrites
en Bourse] », dit Jean-Pierre Blais en
entrevie i La Presse,

au marché local. |l faut penser
dés le départ [a 'exportation]. »

sedrrnet Ao CHTC demneyt faemple

P S EREE |

OTTAWA — A une semaine du renouvellement des licences des
chaines de télé au pays, le président du CRTC Jean-Pierre Blais
aimerait que les conglomérats mediatiques prennent plus de
risques — autant dans le choix de séries a I'écran qui pourraient
s’exporter que dans leur modele d’affaires.

« Les entrepreneurs doivent prendre des risques. [...] La difficulté dans n'importe quelle industrie
ou on a des joueurs d'une certaine maturité : la tendance lourde est de continuer a faire ce qu'on
faisait avant. L’ancien modéle etait adéquat, donc on va continuer. Surtout pour les sociétés
a capitalisation ouverte [les sociétés inscrites en Bourse] », dit Jean-Pierre Blais en entrevue a La
Presse.

Le président du Conseil de la radiodiffusion et des télécommunications canadiennes (CRTC) s'est
dit « dégu » et a eu « un choc » d’apprendre que Shomi, le service de visionnement en ligne de
Rogers et Shaw, a éteé fermé en septembre dernier aprés seulement deux ans.

« Loin de moi l'idée de vouloir critiquer les décisions de gens d’affaires aguerris, mais je ne
peux m'empécher d’étre surpris lorsque des joueurs importants jettent 'éponge par rapport
a une plateforme qui représente Pavenir du contenu, seulement deux ans aprés son
lancement. »

— Jean-Pierre Blais, président du CRTC

« Je me demande s'ils ne sont pas trop habitués a recevoir un loyer mensuel de leurs abonnés
dans un écosystéme protégé », a dit M. Blais hier lors d'un discours a Ottawa.

Au Québec, le président du CRTC note toutefois les « succés » de Tou.tv et Club illico, « trés
présents dans le marché ».

LA FIN DES « AMBITIONS DE CLOCHER » ?

Jean-Pierre Blais aimerait aussi des chaines et des producteurs télé plus ambitieux
a l'international. Dans son discours hier a Ottawa, le président du CRTC a critiqué les « ambitions
de clocher » de certains producteurs canadiens, qui doivent « modifier leur approche afin de
favoriser I'exploitation » des séries télé et des films canadiens. « lls ont des ambitions de clocher
alors qu'ils devraient avoir des visées planétaires », a-t-il dit.

« [La télé francophone] est extrémement populaire, mais il y a trés peu de place pour une

deuxieme diffusion, c’est parfois du contenu qui parle tellement au marché local. Il faut penser dés
A0063698_82-000709



le départ [a I'exportation] », dit Jean-Pierre Blais en entrevue a La Presse, donnant I'exemple du
film québécois La grande séduction, « un théme universel, intermational » qui s’exporte bien.

La semaine prochaine, le CRTC tiendra des audiences sur le rencuvellement des licences des
chaines télé francophone (les chaines anglophones auront leurs audiences la semaine suivante).
En changeant les régles du contenu canadien en 2015 — on misera maintenant sur les dépenses
en contenu canadien plutét que les heures de diffusion —, le CRTC espere avoir créé un
environnement propice au développement de séries télé de plus grande envergure qui pourront
mieux s'exporter.

« Nous ne voulons pas leur dire quoi faire [comme séries]. Nous connaissons
I'environnement, tout le monde est d’accord que ca s’en va vers 'écoute en continu, que le
marché international devient important, que les revenus publicitaires sont en décroissance,
que les consommateurs de télé agissent difféeremment. Alors quelle est votre stratégie ? »

— Jean-Pierre Blais, président du CRTC

En 2015, le CRTC s’est doté d'une nouvelle politique misant sur un plancher de dépenses en
contenu canadien plutét qu'un nombre d'heures de diffusion. Les chaines généralistes devront
continuer a diffuser 50 % de contenu canadien aux heures de grande écoute (18 h-23 h), mais le
quota pour I'ensemble de la journée (auparavant : 55 %) a été aboli. Cette nouvelle politique sera
appliquée pour la premiére fois cet automne lors du renouvellement des licences télé.

Le CRTC a déja indiqué aux chaines de télé qu'il portera aussi une attention particuliéere a la
diversité de leur programmation ainsi qu'a leurs nouvelles locales. La diffusion de nouvelles

locales « est la premiére obligation du privilege » d'opérer une chaine de télé généraliste, rappelle
Jean-Pierre Blais. Méme si « c’est la partie la plus dispendieuse » de ses activités, convient-il.

http://plus.lapresse.ca/screens/33223587-c12a-437e-8982-937c9a66¢c6ec%7CCkP_NxgCo6LN.html
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Suburban and rural communities underserved by local media,
new election research suggests

Jasmine Bala
Staff Reporter
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The amount of news available about local contests for member of Parliament during the 2015
federal election depended on where in Canada voters were living, a new study by Ryerson
University's Local News Research Project suggests.

The research, which compared local coverage of the race for MP in eight communities in Ontario,
Manitoba and British Columbia, was presented to the House of Commons Heritage Committee on
Oct. 6.

“People who lived in a place like Kamioops enjoyed relative news affluence compared to, say,
people who lived in a city like Brampton or a rural area like the City of Kawartha Lakes,” Ryerson
School of Journalism associate professor April Lindgren told MPs on the committee.

Lindgren said that in the month prior to the election voters in the suburban community of
Brampton, Ont., and the rural municipality of City of Kawartha Lakes, Ont. were among the least
well-served in terms of access to news about candidates vying to represent them in Parliament.

The study examined local media coverage of the contest for MP in three of Brampton’s five ridings
and identified a total of only 43 election-related stories, or two for every 10,000 registered voters.
In the City of Kawartha Lakes, local news producers generated only 29 stories, or 4.7 per 10,000
registered voters.

Voters in Kamioops, B.C. and Thunder Bay, Ont., by comparison, were much better served. Local
media in Kamloops produced 151 stories, or 20 per 10,000 registered voters, during the month
leading up to the election. In Thunder Bay, there were 226 stories, or 25 per 10,000 registered
voters.
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The federal heritage committee has been conducting hearings since January as part of a

special study examining media and local communities. MPs are investigating the access local
communities have to Canadian news and content on all platforms, including digital, and the impact
of media consalidation on how Canadians are informed. Witnesses have ranged from academics
and newspaper publishers to broadcast executives and officials from unions representing media
workers.

“People observe or consume media in a different way now...because of the Internet. And there's
also an assumption — and this isn't specific to any demographic — but we like it for free,” committee
member and former journalist Seamus O'Regan said in an interview. “"So we need money in order
to pay for resources and in order to pay for strong journatlistic talent. How do we square that circle?
And within that environment, what's the role of government? What [is] at cur disposal to make sure
that people do get the news that they rely on and that they care about?”

O'Regan, the Liberal MP for St. John's South-Mount Pearl, said local news coverage plays an
important role in communities.

“If you don't have strong local news, you [can't get] right down to the real nitty gritty of matters in
municipal councils,” he said.

During the committee meeting, O'Regan said the Ryerson presentation was "key" as it included
“very recent and empirical data,” and will be added into the committee’s final report, which is due to
be completed by Christmas.

in her presentation, Lindgren said that election coverage of local races for MP is a strong indicator
of the robustness of local news coverage.

“{For the purposes of the study) we were interested in election coverage because the race to
represent a community in the House of Commons is a major news event that would warrant news
media attention ... it's an important part of how peaple find out about their choices and potentially
view their choices. As such, we think that in some ways it can be thought of as a proxy for the
overall performance of local news media in general,” said Lindgren, who conducted the study with
assistant professor Jaigris Hodson from Royal Roads University.

Lindgren told the committee that the research results also pointed to significant differences in the
number of news sources serving different communities: The researchers identified just three news
outlets — or 0.14 news organizations per 10,000 registered voters — in the Brampton ridings they
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examined. In Kamloops, by comparison, there were nine news outlets operating at the time of the
election, or 1.25 news outlets per 10,000 registered voters.
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Overall, Lindgren said, the results suggest suburban and rural municipalities are relatively
underserved in terms of access to local news. The data also point to significant differences among
small and medium-sized cities.

While media coverage during federal elections tends to focus on the leaders, Lindgren said
reporting by local news outlets could have an impact on individual races for MP. Research
suggests, she says, that the local candidate matters to up to three per cent of voters.

“That might not sound like much, but the margin of victory in 44 ridings during the last election was
three percentage points or less,” she said.

Lindgren told MPs that the local news situation in two of the communities examined during the
study has actually deteriorated since the federal election. The Nanaimo Daily News, which
published more election-related stories than any other media outlet in that B.C. community, closed
earlier this year. And on Sept. 30 newskamloops.ca, a local online site that provided some of that
city's most extensive election coverage, also ceased publication.

Lindgren said the next step in the research will be to create a local news poverty index that can be

used to rank communities in terms of the relative health of their local news situation. This index will
be used as the starting point to investigate why some communities are more poorly served in terms
of access to local news than others, and to identify possible solutions.

In addition to the election research, the brief Lindgren presented to the MPs outlined data from the
crowd-sourced Local News Map. The interactive digital map, launched on J-Source.ca in June,
allows users to add information markers that record changes to local news organizations including,
for instance, the launch or closure of a news source and service increases and reductions.

Three months after its launch, the markers on the map show that newsroom closures are
significantly outpacing the launch of new local news sources.

About 53 per cent, or 164 of the 307 markers, on the map as of Sept. 25 documented newsroom
closures, while only about 21 per cent (63) highlighted the launch of new local news outlets. The
map, which is also a Local News Research Project initiative, tracks changes going back to 2008.
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“The map tells a pretty powerful and disturbing ... visual story of newsroom closures that far
exceed the number of new ventures being launched,” Lindgren said.

Lindgren, who created The Local News Map with associate professor Jon Corbett from the
University of British Columbia Okanagan, said their goal is to generate up-to-date data and spark
debate about the state of local journalism in Canada.

“There's been a major disruption in the news industry and people who live in smaller cities, towns,
suburban communities and rural areas have fewer options to begin with and in recent years their
choice has become even more limited,” she said.

The map, Lindgren cautioned, is only as good as the information contributors add to it. She noted,
however, that it is moderated to ensure the information on it is reliable and argued that the overall
trends reflect reality. She is also asking users to complete a survey on local news in their
community.

Lindgren said her interest in what she calls "local news poverty” originated from an observation
about the unequal access to local news in the Greater Toronto Area. Toronto residents, she noted,
have access to four daily newspapers and many online television and broadcast outlets.

‘[Meanwhile] a nearby city like Brampton, which is Canada’s ninth-largest city and has more than
500,000 people in it, relies pretty much exclusively on the Brampton Guardian, a Metroland Media-
owned community newspaper,” she said. “There's no local radio, no local television and no local
daily newspaper that focuses exclusively on news from that community.”
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ANNIELANE

TV viewing a turnoff

Dear Annie: Both my wife and
1 work all day, she as a police
officer and I as an accountant.
When we get home, we eat
dinner together and then sit
in front of the TV for a little
down time. The problem is
that what she wants to watch
to unwind is very different |
from what I want to watch to
unwind. :

She loves short funny shows,
such as Two and a Half Men
and How I Met Your Mother.
1, on the other hand, love dra-
mas. My favourites are Home-
land and Game of Thrones,

Every night, Isiton the
couch looking forward to
one of my favourite shows,
and she insists that we watch
one of hers. She says that my
shows are too serious and
that being a police officer, she
sees serious stuff every day
and she just wants to laugh. I
have been giving her her way
lately, but I am starting to feel
resentful.

Missing the Drama

Dear Missing: Sorry, but
there's not much drama in my
response, as this has an easy
solution. Just compromise.
Alternate nights. You pick
one night's programming; she
picks the next. If you both re-
ally can’t stand watching each
other’s shows, you could invest
inasecond TV,

Dear Annie: I met “Meghan”
at our children's school five
years ago, and we've been
close friends ever since. When
we met, she had just finished
treatment for stage 1 breast
cancer, and since then, she has
been cancer-free.

The other day, she told me
she was unable to work with
me on our kids’ school project
because she had a doctor’s

appointment. She said it was
a routine checkup but I could
tell she didn’t want to talk
about it, I began to worry that
something was wrong, and

I felt hurt that if something
was wrong, she should have
wanted to share it with me.
Worried for My Friend

Dear Worried: Have patience.
For all you know right now,

it really is just a routine
checkup. But in the event that
it’s not, don’t be offended that
Meghan didn’t reach out to
you immediately. Health is
an incredibly personal thing,
Part of being a good friend
means allowing her the time
and space she needs to process
things. In the meantime, be
understanding, empathetic
and the world’s best listener,
That’s how you can let her
know you'll be there when
she’s ready to talk. :

Dear Annie: I want to write
in response to “A Wyoming
Teacher,” who does not feel
teachers should be expected
to write thank-you notes to
students for gifts.

1 feel that part of my job as
ateacher is to teach students
social norms and conven-
tions. I believe in writing and
mailing thank-you notes for
students’ gifts, even the half-
used bottle of nail polish one
of my second-graders gave me.
Children love getting mail,
and they learn from example.

Send your questions for Annie
Lane to dearannie@creators.com.
To find gut more about Annie
Lane and read features by other
Creators Syndicate columnists
and cartoonists, visit the Cre-
ators Syndicate website at
www,creators.com.
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Canadian journalists push for ‘shield law’ to protect sources

DANIEL LEBLANC OTTAWA

Journalists and parliamentarians
are putting pressure on the Liber-
al government to enhance the
protection of reporters and confi-
dential sources, calling for guick
legislative changes instead of rhe-
torical support for the freedom of
the press.

The calls flow from recent cases
in which police spied on journal-
ists to obtain information on
their sources, raising questions
across Canada about the quality
of the judicial process for obtain-
ing warrants.

At a news conference in Ottawa
on Wednesday, two journalists
who are in legal battles with po-
lice authorities backed a proposal
for a “shield law” that allows
reporters to protect the identity
of their sources and confidential

information.

“Mine is just one of many cases
of the growing erosion of press
freedom in Canada,” said Ben
Makuch, a journalist for Vice
News who is refusing to provide
information from a confidential
source to the RCMP.

Mr. Makuch faces a possible jail
sentence for refusing to comply
with a court order. He said the
RCMP's actions have created
“reparable damage” to journal-
ists” ability to win the trust of
sources.

Patrick Lagacé, a journalist at
La Presse, recently learned that
the Montreal police service had
obtained judicial approval to
consult his phone records, tap his
phone and trigger the GPS on his
mobile device to track his meet-
ings with sources. He said the
Liberal government is saying all

the right words in the defence of
journalistic freedom, but that po-
lice officers need to face tougher
requirements to go after a jour-
nalist’s sources.

“The mentality of police offi-
cers is not different whether you
are in Saskatchewan or British
Columbia or Quebec,” Mr. Lagacé
said. “I am convinced that other
police agencies, if they can have
access to this type of informa-
tion, will try to do so without ask-
ing themselves any questions”

Also present at the news con-
ference were journalist and au-
thor Mohamed Fahmy, who was
imprisoned for more than a year
in Egypt because of his reporting,
and Tom Henheffer, the execu-
tive-director of Canadian Journal-
ists for Free Expression. Mr.
Henheffer said he distrusts agen-
cies such as the RCMP and CSIS

that have increased means to
monitor electronic communica-
tions, and that new laws are
needed to curtail their powers.

“The fact is the state apparatus
and the surveillance capabilities
of the state are absolutely enor-
mous, and we cannot fully pro-
tect ourselves against them,” he
said. “That is why there needs to
be a change at the legislative lev-
el in order for us to really enjoy a
free press in Canada. [ don't fully
trust government agencies
because there is a lack of ac-
countability, but all of that can be
fixed with simple legislative
changes.”

Prime Minister Justin Trudeau
has expressed his concerns over
the recent revelations involving
Mr. Lagacé, and Public Safety
Minister Ralph Goodale has said
his government is open to tough-

ening the rules that govern how
and when the federal govern-
ment can investigate members of
the media. “All of the safeguards
in place at the federal level are
being reassessed to make sure
they are strong enough,” he said
in the House of Commons. “We
are welcoming any input from
journalists, lawvers or others if
they have suggestions to make
about how the law needs to be
improved.”

e NDP is arguing the govern-
ment needs to go further and
launch a publi¢c inguiry into the
protection of sources at the fed-
eral level.

“The government certainly
talks a better game than the pre-
vious [Conservative govern-
ment], but at the end of the day,
it's the legislation that matters,”
NDP MP Matthew Dubé said.
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CONFIDENTIALITE DES SOURCES

Des journalistes réeclament une loi fédérale

MELANIE MARGUIS
La Presse canadienne

Le premier ministre Justin Tru-
deau, qui sest présenté comme un
défenseur de la liberté de la presse,
doit joindre la parole aux actes et
légiférer afin de protéger les sour-
ces confidentielles des journalistes.

C'est ce qu'ont réclamé mercredi
trois journalistes qui ont vu cette
liberté entravée, Patrick Lagacé,
Ben Makuch et Mohammed Fah-
my, ainsi que le directeur exécutif
de Journalistes canadiens pour la
liberté d'expression (CJFE), Tem
Henheffer.

En conférence de presse au parle-
ment, ils ont formulé trois recom-
mandations «simples» & lendroit
du fédéral. La premiére consiste
en ladoption d'une loi «bouclier»
pour faire en sorte que les journalis-
tes naient pas lobligation de révéler
leurs sources confidentielles.

«Presque toutes les démocraties
occidentales se sont dotées de tel-
les lois, des Frats-1nis au Royaume-
Uni en passant par l'Allemagne et
l'Australie. Le Canada doit faire son
entrée dans le 21° siecle et mettre
ces protections sur pied », a tranché

M. Henhefler

Les libéraux ne semblent pas avoir
beaucoup dappétit pour lavenue
législative, En mélée de presse, le
secrétaire parlementaire du minis-
tre de la Sécurité publique, Michel
Picard, a laché que « pour l'instant il
n'y a pas lieu dadresser ce proble-
me-fa qui n'existe pas chez nous».

Par ailleurs, selon lui, le gouverne-
ment «agit» déja «dans la mesure ot1
premierement d'un coté il est clair
que le travail des journalistes et la
liberté dexpression et le travail den-
quéte des journalistes est une valeur
qu'on na pas envie de toucher»,

Au Nouveau Parti démocratique
{NPD), on appuie l'idée de légi-
férer pour assurer une protection
des sources confidentielles des
journalistes, a indiqué mercredi le
porte-parole du parti en matiére de
sécurité publique, Matthew Dubé.

ENQUETE PUBLIQUE
En plus de légiférer, le gouver-

" nement doit revoir la fagon dont

les mandats de surveillance sont
accordés et dabroger des éléments
d'une loi fédérale sur la cyberinti-
midation qui abaissent le seuil de
la preuve requise pour lobtention

de mandats, ont plaidé les quatre
hommes.

lls estiment aussi qu'une enqué-
te publique fédérale s'impose afin
de déterminer si la Gendarmerie
royale du Canada (GRC) et le Ser-
vice canadien du renseignement
de sécurité (SCRS) ont épié des
journalistes au cours des demiéres
années.

Carily a fort a parier que les orga-
nisations fédérales ont eu recours
aux mémes tactiques, croit le
chroniqueur Patrick Lagacé, qui a
régcemment appris avoir été espion-
né pendant des mois par le Service
de police de la Ville de Monuréal
[SPVM), en 2014 et en 2016,

«Je juge ¢a improbable, parce que
si on se met du point du vue du
policier, c’est un outil absolument
formidable. (...) Pensez-y : vous étes
un policier, ce que vous voulez, cest
fermer votre enquéte. La liberté de
la presse, vous vous en foutez un
peun, a-t-il suggéré.

Il y a environ deux semaines,
le premier ministre Trudeau et
le ministre Goodale ont affirmé
qu'aucun journaliste ne faisait
actuellement l'objet d'une sur-
veillance policiére.
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Le chronigueur Patrick Lagacé a récemment appris avoir été espionné pendant
des mois par le SPVM, en 2014 et en 2016. — annuan wWrLD, LA PRESSE CANADIENNE
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Des journalistes demandent a Ottawa
d’agir pour protéger la liberté de la presse

HELENE BUZZETTI
Correspondante parlementaire
d Ottawa

e gouvernement fédéral est a son tour in-

vité a agir pour endiguer les filatures poli-
cieres visant des reporters. Quatre journalistes
ont convergé vers Ottawa mercredi pour exiger
de l'administration Trudeau qu'elle adopte trois
mesures pour rendre plus difficile Vobtention
de mandats visant un des leurs. Ils demandent
aussi la tenue d'une enquéte publique pour
faire la lumiére sur les potentiels cas passés de
surveillance,

Le guatuor était composé de Mohamed
Fahmy, le journaliste emprisonné pendant
presque deux ans en Egypte; Ben Makuch, un
journaliste de Vice Media qui fait face a la pri-
son parce qu'il refuse de fournir a la police les
textos échangés avec un Canadien parti se bat-

tre aux cbtés du groupe Etat islamique; le chro-
nigqueur de La Presse Patrick Lagacé; et Tom
Henheffer, le directeur général de Canadian
Journalists for Free Expression.

M. Henheffer demande a Ottawa dans un
premier temps d'adopter une «loi boucliers qui
empécherait les autorités d'exiger d'un journa-
liste qu'il divulgue ses sources. Ensuite, il veut
que soit rehaussé le niveau de preuve néces-
saire pour qu'un mandat d'interception de com-
munications — visant un journaliste ou qui que
ce soit d'autre — soit délivré. Enfin, il propose
que les demandes de mandats (d’écoute ou au-
tre} visant des journalistes soient désormais
entendues par des juges et non des juges de
paix et que ces demandes soient présentées par
un procureur de la Couronne plutét qu'un
agent des forces de l'ordre.

Selon M. Henheffer, les procureurs de la
Couronne sont plus susceptibles de prendre en

compte les intéréts d'une presse libre. «Cela ne
prolonge pas vraiment le processus, mais crée un
garde-fou de plus», a expliqué M. Henheffer en
conférence de presse.

Les quatre journalistes ont demandé la tenue
d'une commission d'enquéte pour savoir si les
autorités fédérales ont déja dans le passé mis
sous surveillance des journalistes. Le gouver-
nement libéral se contente de dire qu'aucune
surveillance de ce type n'est effectuée en ce
moment, mais refuse de dire si cela s'est pro-
duit dans le passé.

Interrogé a la Chambre des communes, le
ministre de la Sécurité publique, Ralph Goo-
dale, s'est borné a répéter que son gouverne-
ment «est en train de revoir tous les garde-
fous fédéraux en place, incluant les directives
ministérielles ».

Le Devoir
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Des journalistes
veulentune loi fédérale

OTTAWA | (Agence QMI) Une coali-
tion de journalistes québécois et cana-
diens demande au gouvernement Tru-
deau d'enchasser dans une loi la pro-
tection des sources journalistiques.

«il est temps de protéger la relation
spéciale entre les journalistes et leurs
sources a l'intérieur d'une loi gui serait
la méme pour tous les journalistes au [
travers le pays», a déclaré hier lechro- ¢n
niqueur de La Presse, Patrick Lagacé,
de passage dans la capitale fédérale.

M. Lagacé était accompagné de Ben
Makuch, de Vice, Mohamed Fahmy, un
journaliste canadien emprisonné du-
rant plus d'un an en Egypte, et Tom
Henheffer, directeur de l'organisme Ca-
nadian Journalists for Free Expression.

Leur demande a été recue froidement
par les libéraux. Le député Michel Pi-
card a, pour le moment du moins,
fermé la porte a Favenue législative.
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Queébec crée une commission d'enquéte

JOCELYNERICHER
La Presse canadienne

QueBEC — Le gouvernement
Couillard a adopté mercredi le
décret créant la commission
d’enquéte sur la protection de
la confidentialité des sources
journalistiques.

Elle sera présidée par le juge Jac-
ques Chamberland, de la Cour
d'appel, et devra formuler des
recommandations au gouverne-
ment et remettre son rapport d'icile
ler mars 2018. Les audiences de la
comumission seront publiques. Les
commissaires pourraient cepen-
dant choisir d'entendre certains
témoignages a huis clos, pour ng
pas nuire a des enquétes en cours.
Mais l'enquéte sera publique, «<au
méme titre que la Commission
Charbonneau », a assuré la minis-
tre de la Justice, Stéphanie Vallée.

La commission sera formée de
trois personnes, une provenant
du milieu judiciaire, le juge Cham-
berland, une autre du milieu poli-
cier, Alexandre Matte, ex-directeur
du Service de police de la ville de
Québec, et une troisiéme repré-
sentant les médias, Me Guylaine
Bachand, avocate spécialisée en
droit des médias. Le mandat de la
commission consistera notamment
a identifier les meilleures pratiques

4 mettre en ceuvre pour proté-
ger la confidentialité des sources
journalistiques.

La période couverte sétendra du
7 mai 2010 a aujourd'hui. La Cour
supréme a statué ce jour-la sur la
protection des sources journalisti-
ques en matiére criminelle, ce qui

explique le choix de la date.
Lannonce a été faite en conféren-
ce de presse, en marge de la séance
hebdomadaire du conseil des minis-
tres, par trois ministres, la ministre
de la Justice, Stéphanie Vallée, le
ministre de la Sécurité publique,
Martin Coiteux, et le ministre de la

Culture et des Communications,
Luc Fortin. Le mandat inclura le
fait denquéter sur «les allégations
d'intervention politique aupres des
corps de police » ayant pu mener &
déclencher des enquétes policitres,
a commenté la ministre Vallée,

La commission Chamberland

devra aussi enquéter sur les pra-
tigues policieres menant a obte-
nir aupres d'un juge de paix des
mandats d'écoute électronique des
journalistes, des pratiques suscep-
tibles de porter atteinte au princi-
pe de la confidentialité des sources
journalistiques.
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L.a commission
d’'enquéte

a 15 mois pour
faire le travail

Trop long, et un mandat trop
restreint, dit I'opposition

MARCO BELAIR-CIRINO

Correspondant parlementaire
a Québec

La Commission d'enquéte sur la protection de
a confidentialité des sources journalistiques
imaginée par le gouvernement libéral présente
de gros défauts de fabrication, signalent les par-

Chamberland, a l'ex-chef de

«Clest s police Alexandre Matte et a
£at une l'avocate spécialisée en droit
commission des médias Guylaine Ba-

s chand la tiche d'«enguéters,
qui n'a pas de de «aire rapports et de «for-
muler des recommanda-
dents, pas de fio::s»' sur les pratiques poli-
- ciéres «susceptibles de porter
mordant, pas atteinte au privilége proté-
de dentier!»  geant l'identité des sources
journalistiques» d’ici au
Simon 1 mars 2018,
Jolin-Barrette Les commissaires pour-
ront analyser les pratiques
— y compris celles relatives
a «l'obtention et l'exécution d'autorisations judi-
cigires» pour épier des journalistes — ayant
cours depuis le 7 mai 2010 (dévoilement de l'ar-
rét R. ¢. National Post). Toutefois, «la commis-
sion d'enquéte deyra user de prudence pour s'as-
surer de ne pas venir porter atfeinte au processus
judiciaire em cours», a averti la ministre de la
Justice, Stéphanie Vallée, deux semaines aprés
la mise au jour de quelques cas de journalistes
épiés par le Service de police de 1a Ville de
Montréal (SPYM) et 1a Stireté du Québec (SQ).
D’ailleurs, M. Chamberland, M. Matte et
M™ Bachand ne pourront ni se prononcer sur
la légalité de la vingtaine de mandats de sur-
veillance accordés par la juge de paix Josée de

tis d'opposition a 'Assemblée nationale. _
Le Conseil des ministres a adopté¢ mercredi
le décret dans lequel il confie au juge Jacques

SOURCES

SUITE DE LA PAGE 1

Carufel visant l'iPhone du chronigueur Pa-
trick Lagacé réclamés par le SPVM ni forcer
la Conférence des juges du Québec a témoi-
gner des contraintes imposées aux juges de
paix. «De facto, la magistrature n’est pas
contraignable. De facto», a insisté M™ Vallée
lors d'une conférence de presse sur la colline
parlementaire.

Or, «il n'y a rien qui empéche la magistrature
dans ses fonctions d'administration de venir ex-
pliquer comment lelle] procéde», a mentionné la
députée péquiste Véronique Hivon. « Quels sont
les critéres qui guident les juges? Quelle est la
formation qui est donnée aux juges? Quel est
lenr travail au quotidien ?»

Interventions politiques

Le gouvernement libéral a aussi demandé 4
la commission Chamberland de déméler «les
allégations d'interventions politiques auprés des
corps de police de nature d compromettre le pri-
vilege qui protége l'identité des sources journa-
listiques.

Il y a fort a parier que les trois commissaires
décortiqueront 'entretien téléphonique du
10 septembre 2013 durant lequel le ministre pé-
quiste Stéphane Bergeron avait questionné le di-
recteur général de la SQ, Mario Laprise, sur le
«coulage d'information confidentielle» a I'égard selon les partis d'opposition. «Les dirigeants de
de la «surveillance électronique» dont le prési- la Sareté du Québec et du Service de police de
dent de la FTQ, Michel Arsenault, avait fait I'ob- la Ville de Montréal] pourront encore s'asseoir
jet. Déterminé a trouver la source de ces fuites, sur le fait qu'en attendant les recommandations,
I'état-major de la SQ avait alors demandé et ob- ¢’est “business as usual”, et ga, c'est inaccepta-
tenu des piles de relevés d'appels téléphoniques dle », a dit le député solidaire Amir Khadir.
de six reporters, dont les journalistes d'enquéte  D’autre part, le gouvernement a précisé mer-
Alain Gravel, Marie-Maude Denis et Isabelle Ri- credi qu'«aucun bldme» ou ~aucune conclusion
cher. Le Parti québécois souhaite connaitre la ou recommandation é U'égard de la responsabi-
«vérité» sur ce cas, mais également sur «le cas lité civile, pénale ou criminelle de personnes ou
de M. Dutil». En 2012, le ministre libéral Robert d'organisations~ ne devront apparaitre dans le
Dutil avait demandé a la SQ d'enquéter sur une rapport de la commission Chamberland. «Cest
fuite d'informations confidentielles concernant use clause standard », a fait valoir M™ Vallée,
l'affaire Ian Davidson. pointant le mandat de la Commission d'enquéte

La ministre Stéphanie Vallée a invité la Com- nationale sur les femmes et les filles autoch-
mission d'enquéte 4 dévoiler son rapport final tones disparues et assassinées. Ce ne fut toute-
et ses recommandations dans les «meilleurs fois pas le cas pour la commission Charbon-
délais et au plus tard» dans 15 mois et demi, neau ou encore la commission Johnson.
c’est-d-dire le 1°" mars 2018. «C'est quand  «C'est une commission qui n’a pas de dents,
méme un échéancier qui est raisonnable », a-t- pas de mordant, pas de dentier!s a lancé le dé-
elle soutenu 4 la presse. puté caquiste Simon Jolin-Barrette, déplorant

Le gouvernement a fixé un délai trop long, que le pouvoir de blame ait été retiré, que la pé-

VOIR PAGE A 8: SOURCES

JACQUES BOISSINGT LA PRESSE CANAITENNE

riode faisant I'objet de I'enquéte soit trop
courte, et que la «relation privilégiée» entre le
politique et le policier ne soit pas eétudiée en dé-
tail. «Les libéraux, ce qu'ils ont décidé de faire,
c'est d'anesthésier le probléme et de ne pas aller
au fond des choses complétement, en limitant le
mandat de la commission », a-t-il déclaré,

Les commissaires Bachand et Matte touche-
ront des honoraires de 800 dollars par jour, des-
quels sera déduit, dans le cas de I'ex-directeur
de police, I'équivalent de la moitié d’une rente.
Les coiits en valent la chandelle, a soutenu le
ministre de la Sécurité publique, Martin Coi-
teux, mercredi. «Le role d'un Etat, c'est de dé-
fendre les libertés fondamentaies puis de s'assu-
rer qu'elles soient défendues par tous les acteurs
qui sont concernés, Alors ce n'est pas un enfeu
budgétaire, ici, c'est un enjen de principes fonda-
mentaux», a affirmé I'ex-président du Conseil
du trésor.
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uNotre gouvernement n'a pas tardé a agir», a fait valoir la ministre de la Justice, S5té
phanie Vallée, lorsque questionnée par l'opposition hier a 'Assembiée nationale.

Les juges impliques

LESTROIS
COMMISSAIRES

Juge a la Cour d'appel
depuis 1993

45 ans d'expérience en droit

Coordonnateur et ensei-
gnant au programme

de Techniques policiéres
du Campus Notre-Dame-
de-Foy depuis 2003
Ex-policier et ex-directeur
du Service de police

de la Ville de Québec
(1971242001

Avocate spécialisée en droit
des médias depuis plus
d'une vingtaine d'années

Ex-avocate de TVA
et Radio-Canada

PROTO LE JOURNAL DE QUEBEC, SIMON C

|
_f

n'auront pas a Iemmgneﬁ

Composition de la Commission sur la protection des sources,

QUEBEC | Les juges qul ont émis
des mandats pour permetire aux
policiers de surveiller les
communications de plusieurs
journalistes ne seront pas obligés
detémoignerdevantia
Commission d’enquéte sur la
protection des sources
journalistiques, dontla
composition a été confirmée hier
par Québec.

MARC-ANDRE GAGNON
Bureau parlementaire

«De facto, la magistrature
n’est pas contraignable», a
rappelé la ministre de la Jus-
tice, Stéphanie Vallée, en
conférence de presse.

La commission d'enquéte
aura jusqu’au ler mars 2018
pour mener ses travaux ef re-
mettre son rapport final et
émettre des recommanda-
tions au gouvernement, un
délai jugé trop long par les
partis d'opposition.

Tel qu'annoncé a la création
de la commission, le milieu ju-
diciaire, le milieu policier et le milieu
journalistique seront chacun représenté
par un commissaire.

Celui provenant du domaine judiciaire
sera bel et hien Jacques Chamberland,
un juge de la Cour d'appel a qui revien-
dra la tache de présider les travaux de Ia
commission.

1l sera appuyé par Alexandre Matie,
coordonnateur du programme de Tech-
niques policieres du Campus Notre-
Dame-de-Foy, un collége privé de Qué-
bec.

Christian Leblane s'étant désisté, le

JACOUES
CHAMBERLAND

Juge

gouvernement a finalement arrété sof
choix, en tant que commissaire prov
nant de la sphére médiatique, sur 1'avi
cate spécialisée en droit des médi
Guylaine Bachand. §
800 % PAR JOUR PAR COMMISSAIRE :

Chacun des commissaires recevra des
honbraires de 800 $ par jour. Il est encore
trof tot pour savoir combien devraient
co I'ensemble des travaux.

Pour éviter de nuire aux procédures
judiciaires en cours, certains témoi-
gnages pourraient avoir lieu a huis clos,
a expliqué la ministre Vallée. |

La commission s'intéressers
aux interventions qui ont en
lieu depuis le 7 mai 2010, ce quii
correspond au jour ot la Cour
supréme a statué sur la prote¢-
tion des sources journalig-
tiques en matiére criminelle.
Cette période de six ans est
«non négligeabler, a fait valoir
Mme Vallée. :

L'OPPOSITION INSATISFAITE

B

Comme les commissaires dé
mandent souvent des prolon-
gations de mandat, le Parti québécois
craint que le rapport ne soit pas rendu
public avant les prochaines élections gé
nérales.

«On aurait aimé apporter des modifi-
cations législatives [...] avant les pro-
chaines élections», a indiqué la députée
péquiste Véronique Hivon.

«('est une commission qui n'a pas L!B
dent, pas de mordant, pas de dentier», a
réagi a son tour le député caquiste Si-
mon Jolin-Barrette, qui accuse le gou-
vernement libéral de mener un simple
«exercice de relations publiquesy.
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Québec crée la commission d'enquéte sur les sources journalistiques

La commission d'enquéte sur la protection et la confidentialite des sources journalistiques devra remettre son rapport
d'ici le 1er mars 2018, LA PRESSE

Jean-Marc Salvet
Le Soleil

(Québec) La Commission d'enquéte sur la protection de la confidentialité des
sources journalistiques devra remettre son rapport en mars 2018, quelques mois
avant les prochaines élections générales au Québec.

Les audiences seront publiques, sauf pour les témoignages qui, s'ils étaient tenus publiquement,
pourraient court-circuiter des enquétes policiéres en cours ou des processus judiciaires.

«L'objectif, c'est que cette commission d'enquéte soit publique», a affirmé la ministre de la
Justice du Québec, Stéphanie Vallée. «Ce sera aux commissaires de déterminer l'opportunité de
tenir des audiences a huis clos s'il s'agissait d'enjeux qui pourraient avoir un impact sur des
enquétes en cours. Mais l'objectif et le principe, c'est qu'il s'agit bel et bien d'une enquéte
publiqgue, au méme titre que la commission Charbonneau I'était.»

Les juges, les juges de paix, ceux qui lancent des mandats de surveillance, ne pourront étre
contraints de témoigner du fait de |'«indépendance de la magistrature».

La Commission pourra remonter son regard jusqu'au 7 mai 2010. Les commissaires s'arréteront
donc évidemment sur le coup de fil passé par Stéphane Bergeron, alors qu'il était ministre de la
Sécurité publique au sein du gouvernement Marois, au grand patron de la Streté du Québec -
coup de fil qui a déclenché une série de surveillances de journalistes.

M. Bergeron a déclaré ne jamais avoir suggére une telle action de surveillance a I'endroit de
journalistes et affirmé que jamais il n'avait méme pu imaginer qu'une telle chose se produirait. Le
president de la FTQ de lI'époque, Michel Arsenault, s'était plaint auprés de lui de fuites
d'informations policieres a son sujet dans les médias.
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Balises de la Cour supréme

La ministre Stéphanie Vallée a indiqué que la date du 7 mai 2010 avait été choisie parce que
c'est ce jour-la que la Cour supréme du Canada a établi une série de critéres devant étre
soupesés lorsqu'un mandat visant ou pouvant affecter une source journalistique est en jeu.

Conformément a la pratique, deux des trois commissaires recevront des honoraires de 800 $ par
jour. Le président continuera de toucher son salaire de membre de la Cour d'appel.

Ensemble, ils devront trés rapidement déterminer leurs besoins en personnel.

Leur rapport ne portera pas de blames et ne tirera aucune conclusion a I'égard de la
responsabilité civile, pénale ou criminelle de personnes ou d'organisations. Il vise a faire des
recommandations au gouvernement.

Trop long

Le Parti québécois et Québec solidaire estiment que le mandat de la Commission est trop long.
La péquiste Veronique Hivon craint qu'en raison d'une éventuelle demande de prolongation, les
conclusions du groupe ne soient connues gu'apreés les prochaines élections générales, prévues
en octobre 2018.

La Coalition avenir Québec estime pour sa part que le mandat manque de mordant et ne
remonte pas suffisamment loin dans le temps.

Tous déplorent ne pas avoir été «mis dans le coup», pour reprendre les mots de Mme Hivon,
quant au choix des commissaires et a I'énoncé du mandat. Stéphanie Vallée rétorque que les
candidatures suggérées par les partis d'opposition ont été «considérées».

Les trois commissaires
La commission sera présidée par Jacques Chamberland, juge a la Cour d'appel depuis 1993.

Le commissaire provenant du milieu policier est Alexandre Matte, qui a déja dirigé le Service de
police de la Ville de Québec. Il occupe la fonction d'enseignant et de responsable coordonnateur
au programme collégial de Techniques policieres au Collége Notre-Dame-de-Foy.

La commissaire agréée par les directeurs de presse est Me Guylaine Bachand. Elle possede une
longue expérience en droit des médias.

Le mandat

Le conseil des ministres du gouvernement du Québec a statué que le mandat de la Commission
serait le suivant:

<«Enquéter, faire rapport et formuler des recommandations sur les pratiques policiéres en
matiere d'enquéte, susceptibles de porter atteinte au privilege protégeant l'identité des sources
journalistiques, y compris sur les allégations d'interventions politiques auprés des corps de police
de nature a compromettire ce privilége et qui ont pu mener au déclenchement d'enquétes
policiéres»,

««Enquéter, faire rapport et formuler des recommandations sur les pratiques relatives a
I'obtention et a I'exécution d'autorisations judiciaires susceptibles de porter atteinte au privilege
protégeant l'identité des sources journalistiquesy;

««Formuler des recommandations au gouvernement quant aux meilleures pratiques et aux
actions concrétes a mettre en oeuvre.»

www.lapresse.calle-soleil/actualites/societe/201611/16/01-504 2004-guebec-cree-la-commission-denquete-sur-les-sources-journalistigues.php?
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Judge, lawyer, ex-police chief
to probe spying on journalists

Commissioners to hold hearings
and publish report by March 1,2018

ANDY RIGA

A judge, a media lawyer and a for-
mer police chief have beengivena
mission: scrutinize police surveil-
lance of Quebec journalists and
possible political interference in
investigations.

Theywillpresideoveral4-month
publicinguiry into police practices
over the past six years, including
allegations that calls from politi-
cians led two police forces to spy
on reporters.

“We have appointed them to
shed light on a situation and to
make recommendations in order
to make sure that freedom of the
pressand the protection of sources
is really taken into account,” Jus-
tice Minister Stéphanie Vallée said
Wednesday,

The opposition Parti Québécois
and Québec solidaire complained
that the inguiry will take too long,

noting thatifan extensionissought
its report might only be published
after the next Quebecelection, due
in October 2018.

“It’s a public-relations exercise
for the Liberal government,” said
Coalition Avenir Québec justice
eritic Simon Jolin-Barrette.

Justice Jacques Chamberland,
of the Quebec Court of Appeal, will
head the inquiry. A judge since 1993,
heisaformer Quebec deputy justice
minister and deputy attorney gen-
eral. The two other commissioners
are medialawyer Guylaine Bachand
and Alexandre Matte, aformer Que-
bec City police chief.

The commissioners will hold
both closed-door and public hear-
ings and are to publish areport by
March 1, 2018. Their mandate will
cover police activities beginningin
May 2010, when the Supreme Court
of Canada spelled out what judges
should consider when asked by po-

lice to issue awarrant involving the
identity of journalists’ sources.

Quebec Premier Philippe Couil-
lard announced the inquiry two
weeks ago after a public uproar
when several surveillance cases
came {o light.

In one case, the SQ obtained six
reporters’ phonerecordsafter then-
Parti Québécois public security
minister Stéphane Bergeron asked
then-SQdirector-general Mario La-
prise to look into leaks to the news
media about an investigation into
union boss Michel Arsenault.

Inanother case, Montreal police
obtained a warrant to examine a
LaPresse reporter’s phonerecords
after Mayor Denis Coderre asked
police brass to look into how the
reporter had learned Coderre had
been given a $444 traffic ticket.

Vallée said she does not know
how much the inquiry will cost. But
she said Chamberland will not get
any extra remuneration for his in-
quiry work. The other two commis-
sioners are to be paid $800 perday.
ariga@postmedia.com
twitter.com/andyriga

Montreal police
had tracked La
Presse journalist
Patrick Lagacé's
cellphone calls
and text mes-
sages during an
internal police
investigation.
The force also
monitored his
whereabouts
using his
phone’s GPS.
PIERRE
OBENDRAUF/
FILES
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POLICE PROBE SCANDAL
QUEBEC TO HOLD

INQUIRY INTO ISSUE
OF NEWS SOURCES

Quebec is announcing a public inquiry into
the protection of journalists’ sources. The
government said today the inquiry will be
chaired by Jacques Chamberland, a judge
with the province’s court of appeal, and its
commissioners must report back with rec-
ommendations by March 1, 2018. Premier
Philippe Couillard, pictured, had announced
an inguiry would be held after Montreal and

provincial police admitted they collected
data from the cellphones of several journal-
ists. The inquiry is public but commissioners
will be able to hear certain witnesses behind
closed doors in the event they are linked to
ongoing investigations. The inguiry’s man-
date will include identifying best practices
to protect the confidentiality of journalistic
sources. The Canadian Press

gy'd
9L0Z ‘2L ¥IFWIAON AVASHUNHL ‘1SOd TYNOILYN

A0063698_99-000726



WWW.BLOOMBERG.COM, WEDNESDAY NOVEMBER 16, 2016
8:51 AM EST

Facebook Finds More Ad-Metric Errors,
Vows Clarity About Fixes

Sarah Frier

Facebook Inc. said it discovered several mistakes in its reporting of metrics to partners and
advertisers and vowed to be more transparent about errors in the future as it fixes the issue.

The social-networking company conducted a broad review after discovering three months ago that
it had overstated how long people watched videos on its site. The miscalculation wasn't broadly
disclosed, sparking some criticism of the social network. Now, Facebook says it has found four
other instances where it miscalculated reach on its site, including overstating how long people
spent reading Instant Articles and how many people interacted with businesses' Facebook Pages.

Companies and marketers rely on Facebook to tell them how well the content they post is
performing, so that they can make strategic decisions about what to do next and how much to
invest through advertising or otherwise. To avoid future errors, the company said it's establishing a
measurement council made up of top advertisers and partners. Facebook will also allow more third
party measurement companies such as Nielsen to track and supplement its metrics. Additionally,
Facebook is revising the descriptions for its data to explain exactly what they measure, for example
reporting "3-second video views" instead of just "video views."

"We are very much striving to be known as a listening organization,” Carolyn Everson, Facebook's
vice president of global marketing solutions, said in an interview. "We hope to learn every single
day about how we can improve the way we service our clients."

Facebook makes more than 220 metrics available to clients, according to Everson. Among the
troublesome numbers was one called "referrals" that was meant to show app makers how many of
their posts directed traffic back to their website or app. Instead, Facebook's metric counted all the
traffic that came out of the posts, even those that kept the viewer within Facebook. As a result,
referrals were overstated by 6 percent on average, Facebook said.

Facebook shares slipped 1.6 percent to $115.29 at 9:52 a.m. in New York. They are up 12 percent
this year through Tuesday, compared with a 6.7 percent increase in the Standard & Poor's 500
Index.

Sometimes Facebook's math formula was simply wrong. For Instant Articles, which publishers use
to help their stories load faster, Facebook said it had accidentally overstated time spent on stories
by 7 percent to 8 percent. It had been showing clients a number that was an average over time,
instead of just dividing time spent on stories by their number of views.

For Facebook Pages, the company gave a number of how many people were reached, but double-
counted repeat visitors. After Facebook fixes the problem, pages may see their 28-day reach drop
by 55 percent, the company said.

Not all mistakes overstated Facebook's influence. After resolving one complication with video
views, clients may see the metric for people who watched their whole video rise by 35 percent on
average.

Facebook will disclose further updates on a new blog that's specifically dedicated to metrics news.
Facebook said none of the issues would affect client billing.

"We strive to be as accurate as possible," Everson said. "l can't sit here and tell you it's going to be
perfect every day, because frankly, consumer behavior changes too quickly."

www.bloomberg.com/news/articles/2016-11-16/facebook-vows-transparency-after-miscalculating-some-metrics
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Mark Zuckerberg Is in Denial

Zeynep Tufekci

CHAPEL HILL, N.C. — Donald J. Trump's supporters were probably heartened in September,
when, according to an article shared nearly a million times on Facebook, the candidate received an
endorsement from Pope Francis. Their opinions on Hillary Clinton may have soured even further
after reading a Denver Guardian article that also spread widely on Facebook, which reported days
before the election that an F.B.l. agent suspected of involvement in leaking Mrs. Clinton’s emails
was found dead in an apparent murder-suicide.

There is just one problem with these articles: They were completely fake.

The pope, a vociferous advocate for refugees, never endorsed anyone. The Denver Guardian
doesn't exist. Yet thanks to Facebook, both of these articles were seen by potentially millions of
people. Although corrections also circulated on the social network, they barely registered
compared with the reach of the original fabrications.

This is not an anomaly: | encountered thousands of such fake stories last year on social media —
and so did American voters, 44 percent of whom use Facebook to get news.

Mark Zuckerberg, Facebook's chief, believes that it is “a pretty crazy idea” that “fake news on
Facebook, which is a very small amount of content, influenced the election in any way.” In holding
fast to the claim that his company has little effect on how people make up their minds, Mr.
Zuckerberg is doing real damage to American democracy — and to the world.

He is also contradicting Facebook’s own research.

In 2010, researchers working with Facebook conducted an experiment on 61 million users in the
United States right before the midterm elections. One group was shown a “go vote” message as a
plain box, while another group saw the same message with a tiny addition: thumbnail pictures of
their Facebook friends who had clicked on “| voted.” Using public voter rolls to compare the groups
after the election, the researchers concluded that the second post had turned out hundreds of
thousands of voters.

In 2012, Facebook researchers again secrelly tweaked the newsfeed for an experiment: Some
people were shown slightly more positive posts, while others were shown slightly more negative
posts. Those shown more upbeat posts in turn posted significantly more of their own upbeat posts;
those shown more downbeat posts responded in kind. Decades of other research concurs that
people are influenced by their peers and social networks.

All of this renders preposterous Mr. Zuckerberg's claim that Facebook, a major conduit for
information in our society, has “no influence.”

The problem with Facebook's influence on political discourse is not limited to the dissemination of
fake news. It's also about echo chambers. The company’s algorithm chooses which updates
appear higher up in users' newsfeeds and which are buried. Humans already tend to cluster
among like-minded people and seek news that confirms their biases. Facebook’s research shows
that the company's algorithm encourages this by somewhat prioritizing updates that users find
comforting.

I've seen this firsthand. While many of my Facebook friends in the United States lean Democratic, |
do have friends who voted for Mr. Trump. But | had to go hunting for their posts because
Facebook's algorithm almost never showed them to me; for whatever reason the algorithm wrongly
assumed that | wasn't interested in their views.

Content geared toward these algorithmically fueled bubbles is financially rewarding. That's why
YouTube has a similar feature in which it recommends videos based on what a visitor has already
watched.

It's also why, according to a report in BuzzFeed News, a bunch of young people in a town in

Macedonia ran more than a hundred pro-Trump websites full of fake news. Their fabricated article
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citing anonymous F.B.l. sources claiming Hillary Clinton would be indicted, for example, got more
than 140,000 shares on Facebook and may well have been viewed by millions of people since
each share is potentially seen by hundreds of users. Even if each view generates only a fraction of
a penny, that adds up to serious money.

““““““

Mark Zuckerberg, chairman and chief executive of Facebook

Of course, fake news alone doesn'’t explain the outcome of this election. People vote the way they
do for a variety of reasons, but their information diet is a crucial part of the picture.

After the election, Mr. Zuckerberg claimed that the fake news was a problem on “both sides” of the
race. There are, of course, viral fake anti-Trump memes, but reporters have found that the spread
of false news is far more common on the right than it is on the left.

The Macedonian teenagers found this, too. They had experimented with left-leaning or pro-Bernie
Sanders content, but gave up when they found it wasn't as reliable a source of income as pro-
Trump content. But even if Mr. Zuckerberg were right and fake news were equally popular on both
sides, it would still be a profound problem.

Only Facebook has the data that can exactly reveal how fake news, hoaxes and misinformation
spread, how much there is of it, who creates and who reads it, and how much influence it may
have. Unfortunately, Facebook exercises complete control over access to this data by independent
researchers. It's as if tobacco companies controlled access to all medical and hospital records.

These are not easy problems to solve, but there is a lot Facebook could do. When the company
decided it wanted to reduce spam, it established a policy that limited its spread. If Facebook had
the same kind of zeal about fake news, it could minimize its spread, too.

If anything, Facebook has been moving in the wrong direction. It recently fired its (already too few)
editors responsible for weeding out fake news from its trending topics section. Unsurprisingly, the
section was then flooded with even more spurious articles.

This June, just as the election season was gearing up, Facebook tweaked its algorithm to play
down posts from news outlets and to increase updates shared by friends and family. The
reasonable explanation is that that's what people want to see. Did this mean less reputable stories
spread quickly through social networks while real journalism got depressed? Only Facebook
knows. Warse, Facebook doesn’t flag or mark credible news websites: The article from The
Denver Guardian, a paper that doesn't even exist, has the same format on the platform as an
article from The Denver Post, a real newspaper.
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In addition to doing more to weed out lies and false propaganda, Facebook could tweak its
algorithm so that it does less to reinforce users’ existing beliefs, and more to present factual
information. This may seem difficult, but perhaps the Silicon Valley billionaires who helped create
this problem should take it on before setting out to colonize Mars.

Facebook should also allow truly independent researchers to collaborate with its data team to
understand and mitigate these problems. A more balanced newsfeed might lead to less
“engagement,” but Facebook, with a market capitalization of more than $300 billion and no
competitor in sight, can afford this.

This should not be seen as a partisan issue. The spread of false information online is corrosive for
society at large. In a 2012 opinion essay in The Times, | cited the Obama campaign’s successful
social media and data strategy to warn about the potential dangers of polarization and distasteful
political methods, like misinformation on social media.

And the dangers of Facebook’s current setup are not limited to the United States. The effects can
be even more calamitous in countries with fewer checks and balances, and weaker institutions and
independent media. In Myanmar, for example, misinformation on Facebook has reportedly helped
fuel ethnic cleansing, creating an enormous refugee crisis.

Facebook may want to claim that it is remaining neutral, but that is a false and dangerous stance.
The company's business model, algorithms and policies entrench echo chambers and fuel the
spread of misinformation.

Letting this stand is not neutrality; it amplifies the dangerous currents roiling the world. When
Facebook is discussed in tomorrow's history books, it will probably not be about its quarterly
earnings reports and stock options.

Zeynep Tufekci is an associate professor at the University of North Carolina School of Information
and Library Science and a contributing opinion writer.

www.nytimes.com/2016/11/15/opinion/mark-zuckerberg-is-in-denial.html?
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Trudeau et Trump: deux gagnants,
un méme combat médiatique

STEPHANE
BAILLARGEON

U ne surprise politique de
droite peut en cacher
une autre de gauche. Le prin-
cipal stratége numérique du
Parti libéral du Canada ex-
plique que Donald Trump a
gagné la présidence améri-
caine en suivant I'exemple
précédent de Justin Trudeau.
Apres tout, lui aussi a rem-
porté une surprenante vic-
toire électorale.

«Mon impression générale,
c'est que le président désigné
Trump a mené une campagne
trés similaire @ celle que nous
avons menée avec Trudeau, a
expliqué Tom Pitfield, mer-
credi, dans un débat public or-
ganisé a Ottawa. Probablement
pour les mémes raisons d’ail-
leurs. Nous n'avions pas les
sondages et les données déte-
nues par les autres partis. Nous
sommes donc allés en ligne
pour en trouver. Ce faisant,
HOUS QYONS engagé une conver-
sation honnéte avec les gens el
nous avons interagi avec eus.
Nos données sont devenues de
plus en plus figbles. »

Bref, pour lui, ces élections
font prendre conscience de la
nouvelle puissance impériale
des données. «/e dirais qu’Hil-
lary Clinton a gagné la cam-
pagne hors-ligne, mais que Do-
nald Trump a gagné la cam-
pagne en ligne. Elle répétait la
méme chose tout le temps. Tru-
deau et Trump, qui étaient assez
couragenx pour dire ce qu'ils
pensent et pour brasser la cage,
créaieni des moments ot on pou-
vait contempler le changement et
connecter avec la base. »

Tom Pitfield est le stratége
numériqgue en chef du Parti Ii-
béral du Canada. Sa femme,
Anna Gainey, fille du hockeyeur
Bob, a été ¢lue présidente du
Parti libéral du Canada en fé-
vrier 2014. La victoire majori-
taire de Justin Trudeau aux

derniéres élections luj doit
beaucoup.

Vie et mort des médias

Une impression sinon de ré-
volution, au moins de grand
bouleversement nimbait les
échanges sur le theme « Mé-
dias et campagnes électo-
rales » organisés dans le cadre
de la conférence annuelle de la
section canadienne de |'Insti-
tut international des communi-
cations (IIC Canada).

Le panel 4 quatre réunissait
aussi Catherine Cano, prési-
dente de CPAC, la chaine parle-
mentaire. Elle a livré un plai-
doyer pour le journalisme, cette
vieille discipline de vérification
des faits. Il en faut en démocra-
tie, a-t-elle rappelé, tout en se
désolant du manque de moyens
des salles de presse. Elle n'a
pas non plus éludé la critique
de la presse pour son réle dans
la présidentielle ameéricaine.

«De bonnes quesiions ont été
pasées aux médias, a dit la prési-
dente Cano. Qu'oni-ils raté et

pourquoi ? Ont-ils été en faveur
de Clinton ? Oni-ils mal compris
le phénomene Trump? Le New
York Times a dit qu il lui fallait
mainienant revenir aux bases du
métier. Les médias saccusent en-
tre eux maintenant. Mais il v a
eu du bon journalisme pendant
cette campagne, beaucoup de vé-
rification de faits par exemple, »

La faute & qui?

A quoi bon? Un sondage
mené par le Media Research
Centre établit que plus de deux
électeurs américains sur frois
{69%) ne croient pas que les
médias d'information sont hon-
nétes et veridiques. Quatre sur
cing (78%) pensent que la cou-
verture de la derniére cam-
pagne ¢lectorale était biaisée,
avec une nette faveur pour la
candidate. Presque tous (97%)
ont affirmé que de toute ma-
niére, cette présumée partialité
n'a pas influencé leur vote,

Plus de 60% des Américains
se tournent maintenant vers Fa-
cebook pour s'informer. Le mé-

JEWEL SAMAD AGENCE FRANCE-PRESSE
Selon le principal stratége numérique du PLC, «Hillary Clinton a gagné la campagne hors-ligne, mais
Donald Trump a gagné la campagne en ligne ».

garéseau est un média sans en
endosser pleinement la respon-
sabilité éthique et politique.

«Donald Trump a gagné d
cause de Facebook, a résumé
Max Read du New York Maga-
zine. Au risque de passer pour
hyperbolique, je pense que peu
d'événements ont autant compté
au cours de la derniére décen-
nie que'l'acquisition en gros des
Jonctions traditionnelles des mé-
dias d'information par ce ré-
seau social (sans parler de l'ap-
paresl du parti politique). »

Le dictionnaire Oxford vient
de désigner post-truth (post-vé-
rité) comme mot de I'année en
langue anglaise. Le terme fait
référence a «des circonstances
dans lesquelles les faits objectifs
ont moins d'influence pour mo-
deler Uopinion publique que les
appels a l'émotion et aux opi-
nions personnelles», selon la
définition proposée. 1l n'est
pas fait mention du mensonge,
et c'est bien dommage.

Le Devoir
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NBC News is experimenting with live virtual reality to
cover news events

With live VR, the news organisation aims to give audiences the chance to interact with
its anchors in a more intimate way

Madalina Ciobanu

For each presidential election cycle in
the US, NBC News takes over the
space outside Rockefeller Center in
New York City to create an interactive
experience that celebrates
democracy.

People can visit the Democracy Plaza
in the run up to election day to have
their picture taken in a replica of the
Oval Office or to record a mock report
as if they were NBC News anchors,
for example. They can also watch the
results as they come in on the day
the vote takes place, when the ice
rink in the plaza is turned into a map Credit: Image courtesy of NBC News
of the US and the states are coloured blue or red depending on which candidate is leading.

For the 2016 election, NBC News wanted to do something different using the space, so the
organisation worked with software company AltspaceVR to recreate the Democracy Plaza in
virtual reality.

"We wanted to do something different and new, with the idea that we had some restrictions on the
Democracy Plaza in real life, which we only had for about two days [around the elections],"
said Steve Veres, director of strategic content for NBC News.

"But in the virtual world, we had it for about 48 days before the election and we scheduled a slate
of programming to inform, educate and connect people to our talent and the election in new ways.'

Since the Virtual Democracy Plaza went live
in late September, NBC News hosted more
than 11 events in this format running up to
election day. The experiment included a
virtual reality Q&A session with Today Show
anchor Al Roker, an analysis of the polls and
the state of the race conducted by MSNBC
political correspondent Steve Kornacki, and
a conversation about cybersecurity and
democracy with Kor Adana, writer and
technology producer on TV series Mr Robot.

The presidential and vice-presidential AltspaceVR
debates were also livestreamed in the virtual - cpace E
reality space, and for all these events, people
were able to join in by creating a free profile
on AltspaceVR, which they could customise Democracy Plazal We're bringing you live news in
to resemble them as closely as possible. OM/NbLnews

AltspaceVR & @NBCNews present Virtual

Viewers were able to move around in the
Virtual Democracy Plaza and interact with each other by talking, sending emojis, selfies and
images, and they could also ask the anchors questions.

Veres explained that when one of the virtual events featured speakers, the software would mute
the rest of the audience so the focus was on the conversation taking place on stage. For the Q&A
portion of the programming, if a member of the audience wanted to ask something, they would
"raise their hand" via an emoji and their question would then be broadcast and amplified to

everyone in attendance.
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Viewers could access the Virtual Democracy Plaza through the AltspaceVR app on devices such
as Oculus Rift, HTC Vive and Samsung Gear VR, but a 2D version was available for those without
headsets and the events were also livestreamed on YouTube.

Image courtesy of NBC News

Most of the sessions lasted between 45 minutes and an hour, with the exception of election night,
where people could tune in and out of the virtual reality plaza for about eight hours. Overall, the VR
output of NBC News amounted to some 30 hours of coverage, with "thousands of people joining"
throughout the events, and Veres said viewers were spending 50 minutes on average in the
immersive environment.

NBC News had experimented with 360-degree video before, he added, producing short form
videos for its online VR hub, but it was the first time the organisation attempted live events in
virtual reality.

"What intrigued us about this experience was that it was really about one-to-one communication,”
Veres said.

"Our anchors are great and we try to give our audience access to them them via Facebook Live
and Twitter, but that always feels one step removed because of the platform limitations.

"With the custom avatars we created for Al Roker and Meet the Press moderator Chuck Todd,
people were able to interact with the anchors as if they were right next to them, answering their
questions, even though they were in a virtual world."

While the Virtual Democracy Plaza cannot be easily repurposed for other projects, NBC News will
be looking at how virtual reality and similar spaces can be used for upcoming news events.

"We learned a lot quickly about what personalities we need in this space and about the challenges
around livestreaming and mirroring an environment to multiple people so that the pages were light
enough to load quickly.

"I think we were the first news organisation to program multiple events in AltspaceVR, so we were
pioneering with them what it means to have these live events with people in a sustained
programming manner," said Veres.

www.journalism.co.uk/news/nbc-news-is-experimenting-with-live-virtual-reality-to-cover-news-events/s2/a692353/
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20.44 GMT

Radio National to lose eight staff as ABC cuts
several programs from 2017 schedule

Exclusive: All but one of RN's music programs expected to be cancelled, along with
Afternoons and the religious affairs program Sunday Nights
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Amanda Meade

The ABC is imposing a new round of cuts at Radio National with eight staff and several programs
to be slashed from the 2017 schedule.

Sources told Guardian Australia all but one of RN's music programs will be cancelled as the
network becomes a talk-only station.

RN Afternoons, The Body Sphere, Soundproof, Daily Planet and The Live Set are expected to be
cancelled along with the religious affairs program Sunday Nights with John Cleary.

Conservative commentator Tom Switzer, an adjunct fellow of the Institute of Public Affairs, has
been given another show in addition to Between the Lines.

Switzer will replace Jonathan Green as the host on Sunday Extra, which is RN's live Sunday
morning broadcast of Ockham’s Razor, Background Briefing and First Dog on the Moon.

First Dog’s Sunday morning slot Guide to Modern Living has also been dropped, the cartoonist for
Guardian Australia has revealed. He said in a post on Facebook he didn't mind being axed but he
was unhappy Switzer was taking over the program.

“To be honest | don't mind too much — we were talking about needing to refresh the format anyway
(getting canned is very refreshing!) however | am annoyed that the IPA are taking over the whole
Sunday morning.

“Anyway, thanks to everyone who has listened to the worst 4 minutes of radio in Australia over the
journey it has been extremely fun and you are all very nice.”

The changes are expected to save at least $3m which will be spent on ABC Radio’s digital

strategy.
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The ABC's decision to end the 15-year-old Sunday Nights has raised the ire of religious
leaders who met with Guthrie last week to protest.

The redundancies come just weeks after the managing director, Michelle Guthrie, told a Senate
estimates committee there would be no redundancies at RN.

Asked last month by Greens senator Richard di Natale if there were planned cuts or redundancies
at Radio National, Guthrie said: “| can tell you that we are not planning any redundancies on any
particular programs at the moment but | will try to reiterate to you that the programming strategy is
not static, nor has it ever been, and we will regularly review our program schedules across radio,
across television and across our news output.”

A spokeswoman confirmed ABC Radio would announce the 2017 schedule this week.

“As with every annual commissioning process, there are some changes planned across all
networks,” the spokeswoman said. “These changes are aimed at serving our audiences better and
attracting broader audiences with engaging, appealing content. No final decisions about positions
have been made at this stage, just as they had not been made at the last session of the Senate
estimates committee.”

Guardian Australia understands staff will be told of the changes this week and some will be moving
to new shows, while others will be leaving the network.

The upheaval will be a bruising start for Judith Whelan, a former editor of the Sydney Morning
Herald, who took up her new role as the head of spoken content at ABC Radio only last week.

The changes won't be the last. By 2020 RN is likely to be transformed from a broadcast network
into a digital platform.

“In 2017, RN will embody digital content creation from the beginning, through to the end, with all
our content,” a confidential briefing document said.

“This will coexist with a high regard for our linear audience. An increased investment in digital will
help us reach younger and more diverse Australian audiences.”

Staff were angered by an earlier warning from the ABC Radio director, Michael Mason, who told

them they had to accept change because “a defensive mindset and a belief that the ABC will
flourish regardless of the industry and competition will not work”.

www.theguardian.com/media/2016/nov/16/radio-national-to-lose-eight-staff-as-abc-cuts-several-programs-from-2017-schedule
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Highlights Thursday February 25, 2016 / Jeudi 25 février 2016

Le Devoir
L'avenir de Radio-Canada: des promesses libérales, un plan conservateur

Au cours des deux derniéres années, j'ai eu le privilege de parcourir le Québec et une partie de I'’Acadie en tant que
porte-parole de Tous amis de Radio-Canada. Dans les villes de Montréal, Sherbrooke, Saguenay, Rimouski, Rouyn-
Noranda, Ottawa-Gatineau, Matane, Paspébiac et Moncton, nous avons partageé l'inquiétude des gens quant au
demantelement de Radio-Canada. Pendant la demiére campagne électorale féderale, une marche a éte entreprise de
Montréal a Ottawa pour sensibiliser les candidates et candidats politiques a I'avenir de Radio-Canada.
Pierre Maisonneuve - Porte-parole de Tous amis de Radio-Canada et ancien journaliste de Radio-Canada

Le Droit
Des promesses libérales, un plan conservateur

...Que s'est-il passé pour Radio-Canada depuis?
Rien, si ce n'est que les champions de la démolition sont toujours aux commandes de CBC/Radio-Canada.
...Mais ces sommes additionnelles ne changeront rien a la volonté exprimée par la direction actuelle de Radio-Canada et
par les membres de son conseil d'administration, nommés par le gouvernement conservateur de Stephen Harper, de
rapetisser encore davantage notre important service public.
Pierre Maisonneuve, est porte-parole de Tous amis de Radio-Canada et ancien journaliste de la Radio-Canada

journalmetro.com, mercredi 24 février 2016

Radio-Canada ne peut renier son passé

Convertir la tour hexagonale en petit hotel, batir des centaines de logements, créer des places publiques animées...

Voila a quoi pourrait ressembler le redéveloppement du site de Radio-Canada.
...«Abandonner ce site [et déménager], ¢ca serait condamner ce secteur est de la ville & un déclin certain pour au moins
deux décennies, affirmait I'architecte Claude Provencher, membre du consortium, dans une lettre ouverte publiée mardi
dernier. Radio-Canada doit prendre la mesure de ses décisions du passé et assumer un leadership dans la revitalisation
de ce quartier. Ce qu'elle n'a jamais fait.»
Marc-André Carignan

ici.radio-canada.ca, mercredi 24 février 2016
Charles Tisseyre raconte ses souvenirs de la Maison de Radio-Canada
« Le premier livre que j'ai emprunté a la bibliothéque de Radio-Canada pour mon premier reportage est I'un des dermiers
que ma mere, Michelle Tisseyre, a consultés. J'ai eu limpression qu'elle me passait le flambeau », raconte Charles
Tisseyre a Hugo Lavoie. Ensemble, ils arpentent les couloirs et les étages de la tour de Radio-Canada alors que celle-ci
a officiellement été mise en vente la semaine demiére.
ici.radio-canada.ca

ici.radio-canada.ca, mercredi 24 février 2016
Quel avenir pour la Maison de Radio-Canada a Montréal?
Dans sa chronique, Frangois Cardinal, chroniqueur a La Presse, estime qu'en plus de la Société Radio-Canada (SRC),
le fédéral et la Ville de Montréal ont une responsabilité par rapport a la tour de Radio-Canada qui a été officiellement
mise en vente la semaine derniére. « On l'a construite en rasant le Faubourg @ m'lasse et en expropriant des milliers de
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personnes dans les années 1960, rappelle-t-il. C'est trop facile de jeter aprés usage et de déguerpir. [...] C'est un
morceau immense de Montréal qui pourrait changer de vocation. »
ici.radio-canada.ca

www.ledevoir.com, mercredi 24 février 2016
ICl PREMIERE PLUS
Tout le contenu de la nouvelle radio numérique
Le contenant et le contenu de la nouvelle radio numérique de Radio-Canada se précisent. On y retrouvera notamment
une série originale de Pénélope McQuade sur le harcélement des femmes par I'entremise des réseaux sociaux.
La plateforme qui sera lancée officiellement jeudi s'appellera Premiére Plus. Il s'agit d'une référence a ICl Radio-Canada
Premiére, la chaine radiophonique historique du diffuseur public.
Stéphane Baillargeon

Le Devoir

Radio-Canada accentue son virage numeérique

Le diffuseur crée la chaine Véro.tv et la radio Premiére Plus

Signe des temps numériques, Radio-Canada annonce coup sur coup la création de deux nouvelles plateformes en

ligne.
Ce jeudi matin, le diffuseur lance officiellement Premiére Plus, radio Web exploitant ses riches archives tout en
proposant du contenu original.
Quelgues heures plus tét, mercredi aprés-midi, le service public annongait la création d'une chaine numérique avec
I'animatrice et productrice Véronique Cloutier. Véro.tv sera offerte en exclusivite sur la plateforme Ici Tou.tv Extra (la
branche payante) a compter de 2017.
Stéphane Baillargeon

www.lapresse.ca, mercredi 24 février 2016
Véro revient a la maison

On s'attendait a ce que Véronique Cloutier nous annonce son grand retour a la télé. Mais c'est plutét par le Web qu'elle
revient chez elle, a Radio-Canada. Véro.tv, une nouvelle plateforme a son image, sera disponible en 2017 auprés des
abonnés de |'Extra d'ICl Tou.tv.
Pensez a une chaine comme Oprah, mais sur une plateforme Web.
...Les séries, offertes en différents formats et durées, y seront disponibles en entier d'un seul coup, comme sur Netflix,
et certaines pourront voyager ensuite sur les autres écrans de la famille Radio-Canada.
Richard Therrien

plus.lapresse.ca
Le retour 2.0 de la reine Véro

La guerre en télé se dispute actuellement sur le terrain des services en ligne « haut de gamme » a la Netflix, Club illico
et I'Extra de Tou.TV, qui hébergent des primeurs comme Orange Is the New Black, Blue Moonou Série noire 2, trois
émissions valant le colt d'un abonnement mensuel.
Radio-Canada a tire du canon, hier, en dévoilant que I'animatrice la plus populaire du petit ecran quebecois, Veronique
Cloutier, exploitera sa propre chaine sur la portion payante de Tou.TV en 2017.
...Combien a colté a Radio-Canada la signature de cette joueuse étoile ? SGrement beaucoup de sous.
Hugo Dumas

www.infopresse.com, mercredi 24 février 2016
Véro aura sa chaine sur Tou.tv

Véro.tv sera offerte en exclusivité dans I'Extra d’lci Tou.tv dés 2017.
Véro.tv sera a I'image des valeurs de Véronique Cloutier, mettant de I'avant la famille, la mode, I'alimentation et
I'humour. Véro.tv comportera aussi bien des émissions originales que des acquisitions.
Louis Lalande, vice-président principal de Radio-Canada, souligne I'intérét de cette initiative pour Radio-Canada:
«L'arrivée de Véro.tv représente une addition substantielle a I'offre du volet Extra d'lcil Tou.tv, lui permettant de toucher
les golts et les interéts d'un public encore plus vaste avec des contenus de qualité.»
Julie Buchinger

The Globe and Mail
Girls’ Night Out is unwise, unsubtle about women and drinking
‘It's Friday night, I'm gonna get trashed.” It's a young woman who says that. Women and binge drinking is the topic.
...Girls’ Night Out (CBC, 9 p.m. on Firsthand) is about women and binge drinking. It's a “deeply personal point of view
documentary directed by Phyllis Ellis,” as advertised.
John Doyle

Financial Post

Canadian playoff drought could be costly to Rogers
For the first time in more than 40 years, the Stanley Cup playoffs may lack a Canadian team this season.
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That's not only a major disappointment to Canada's devoted hockey fans — Rogers Media coffers could also suffer at the
hands of the teams’ lacklustre performances three years after the company made a big investment in Canadian hockey
talent.

Aleksandra Sagan, The Canadian Press

Le Journal de Montréal
Dormez en paix, votre télé ne changera guére

La télévision est un énorme paquebot qui ne tourne pas sur un dix cents, surtout au Canada ou son parcours est balisé
comme une route maritime.
Notre télévision est téléguidée d’Ottawa par le CRTC dont Jean-Pierre Blais est le pilote en chef. Désireux de laisser sa
marque et conscient que le paquebot va affronter des mers de plus en plus houleuses, le pilote Blais a lancé un appel a
tous. Il voulait qu'avec «Parlons télé» nous lui indiquions la route que le paquebot devrait emprunter.
Guy Fournier

www.therebel.media, Wednesday February 24, 2016
MP Hedy “burning crosses” Fry worried “anyone can publish anything” on the internet.
Are Liberals planning free speech crackdown?
The Conservatives took a well-deserved shot at Liberal MP Hedy Fry during Question Period on Wednesday.
On Tuesday during a Heritage Committee hearing into the future of local news, Fry wondered who would regulate what is
reported in the Internet, “Anyone can publish anything,” she reportedly said.
...The outburst at committee prompted Conservative House Leader and MP for Regina, Andrew Scheer to rise and ask if
the government was planning a crack down on free speech.
Brian Lilley

www.cartt.ca, Wednesday February 24, 2016
There are challenges in local TV, but CRTC tells Heritage there remains plenty of money in the system
MP fumes his local anchors are now in Toronto
The ongoing local television struggles were the topic of the day at the Heritage Committee this week as it kicked off its
study on the media and local communities (just three short weeks after the CRTC did the exact same thing).
...Waugh pointed out that it's not just Saskatoon that has lost its local Global anchors. The same has happened in
Kelowna, Regina and Winnipeg.
The former sportscaster tumed MP picked up on his issues with local news during the Commission's appearance when
he asked who regulates the quality and quantity of news programming.
Perry Hoffman

The Wire Report, Wednesday February 24, 2016
CRTC says Videotron can't add extra channels to skinny basic

The CRTC turned down a request by Quebecor Inc.’s Videotron for an exception to the regulator’s rules around skinny
basic TV packages.
Videotron had asked to add Canal Savoir to its basic offering in Granby and Sherbrooke, to include BCE Inc.'s CTV
Ottawa in its basic service in Terrebonne, Montreal and Montreal West, and to add Intemational Channel/Canal
Intermational (ICl), TVA Montréal, CBC/Radio-Canada’s French-language Montreal station, CTV Montréal and Canal
Savoir in Gatineau, Que.
The Wire Report

The Wire Report, Wednesday February 24, 2016
Ethics commish says MP broke rules writing letters to CRTC

Mary Dawson, the conflict of interest and ethics commissioner, said Wednesday that former conservative MP Parm
Gill breached the Conflict of Interest Act by sending letters of support to the CRTC.
...Dawson's office said in a press release that it found Gill contravened section nine of the act, which “prohibits public
office holders from using their position to seek to influence a decision of another person so as to improperly further
another person's private interests.”
The Wire Report

www.cartt.ca, Wednesday February 24, 2016
ACTRA to ask feds for Netflix tax
The Alliance of Canadian Cinema, Television and Radio Artists (ACTRA) wants the federal government to force Interet
broadcasters like Netflix to pay “their fair share when it comes to supporting Canadian culture”.
www.cartt.ca

Playback, Wednesday February 24, 2016
Loonie tunes: How the dollar’s dip is affecting studios, crews
The Canadian dollar has flirted with the 70-cent-to-the-U.S.-dollar mark several times in 2016, with the loonie sitting at
73 cents to the U.S. dollar as of Tuesday afternoon. While the exchange rate means a trip south of the border hits
Canadian consumers’ wallets harder than usual, American filmmakers have the opportunity to bank some major savings.
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Playback, Wednesday February 24, 2016
Corus slams Catalyst Capital claims regarding Shaw deal
Corus Entertainment has called claims from minority shareholder Catalyst Capital Group outlined in a recent media
report as “deeply misleading,” including refuting allegations that the Shaw Family stands to gain between $50 million to
$62 million from the transaction.
Julianna Cummins

realscreen.com, Tuesday February 23, 2016
APTN firming up plans for All Nations Network U.S. launch

Canadian specialty net Aboriginal Peoples Television Network (APTN) is moving forward with plans for a 24-hour U.S.
channel featuring lifestyle content, scripted programming and news, and has named the venture the All Nations Network
(ANN).
...The New Mexico-headquartered operation is said to be the first of its kind to cater to both Native and non-Native
audiences in the U.S. and will also feature sports, feature films and children’s programming. All content will be written,
produced and directed by Native Americans, among others, according to the net.
Manori Ravindran

www.marketingmag.ca, Wednesday February 24, 2016

BELL MEASURES BRAINWAVES WITH SUPER BOWL AD STUDY

Research says ads from Royale and auto makers resonated with viewers

In what appears to be a broadside aimed at the CRTC and its decision to remove simultaneous substitution from

Canadian Super Bowl telecasts beginning next year, Bell Media has released a new study that claims to demonstrate
the efficacy of Canadian ads during the year's most watched TV broadcast.
The partnership with Toronto-based Brainsights measured the brainwave activity of 54 adults during the Super Bowl 50
telecast. It found 14 of the top 20 most-engaging ads during the telecast belonged to advertisers exclusive to the
broadcast.
Chris Powell

mediashift.org, Wednesday February 24, 2016
Audience Awareness and Comprehension: The Seldom-Measured Metrics
At two workshops hosted by the Engaging News Project, an organization that researches online audience engagement,
digital strategists discussed what audience metrics mattered most in their newsrooms.
Elia Powers

Financial Post
Verizon, ESPN make progress on TV package dispute

Walt Disney Co's ESPN sports network and Verizon Communications Inc have made progress in their talks to settle a
legal dispute over a TV package that lets customers choose bundles of channels, according to a court filing on
Wednesday.
...In April 2015, Verizon created a stir with Custom TV, a smaller pay-TV bundle that moved some traditional base-tier
channels into optional add-on packages. The channels it moved included ESPN, which sued Verizon, alleging breach of
contract.
Reuters

www.hollywoodreporter.com, Wednesday February 24, 2016
Embezzlement Scandal at Japan's NHK Leads to Public Apology, Voluntary Exec Pay Cuts
The $1.8 million fraud is the latest in a string of scandals to hit the public broadcaster and follows the firing of news
anchor Kenichi Tsukamoto last week for making the drug "poppers" in his apartment.
The entire 12-member executive board, including its president, of Japan's public broadcaster NHK will give up a portion
of their salary for two months over a $1.8 million (¥ 200 million) embezzlement at a group company of the organization.
Gavin J. Blair

Le Devoir
Chaises musicales a la Culture
Tout s’est joué a la fine épouvante, dans le malheur, la commotion. Et comment ne pas se désoler devant |la maladie
du ministre Pierre Moreau, qui le force a prendre congé de ses fonctions ministérielles, en plus d'ébranler ses propres
assises ? D'oll ce jeu de chaises musicales au sein du Conseil des ministres, lundi demnier. A la Culture et aux
Communications, exit Héléne David. Arrive Luc Fortin.
Odile Tremblay

www.j-source.ca, Tuesday February 23, 2016
Liberals release details of budget cuts made in 2012, including several made at CBC
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Information released by the Liberal government on Feb. 19 details $115 million in cuts to the CBC along with several
other services.
H.G. Watson

ipolitics.ca, Wednesday February 24, 2016
QP Wednesday: More deficit, Jason Kenney speaks and Joly checks her watch
Janice Dickson

www.theguardian.com, Wednesday February 24, 2016
BBC Radio 5 Live could go online-only in radical cost cuts
The BBC is considering making BBC Radio 5 Live online-only in radical cost-cutting measures as it seeks to fill a
funding black hole.
The news and sport channel is the latest service to have come under review as the corporation tries to find savings to
cover the £700m annual cost of free licence fees for the over-75s by 2020.
Tara Conlan, Mark Sweney

www.theguardian.com
Savile BBC abuse report to be published over three years after inquiry launch
A report into the BBC culture that allowed Jimmy Savile to abuse children as young as nine while working there is
finally to be published on Thursday, nearly three-and-a-half years after an inquiry was launched.
The review, led by Dame Janet Smith, a former court of appeal judge, is expected to offer a searing indictment of the
BBC and its culture, which did nothing to stop the abuse "in virtually every corner” of the corporation.
Jane Martinson

www.theguardian.com
'Serious failings' at BBC let Jimmy Savile and Stuart Hall go unchecked
Serious failings at the BBC allowed Jimmy Savile and Stuart Hall to sexually abuse nearly 100 people without detection
for decades, according to two damning reports published on Thursday, which insisted that the corporation still had
lessons to learn from the affair.
Jane Martinson, Jamie Grierson
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LIBRE OPINION

Liavenir de Radio-Canada: des promesses libérales, un plan conservateur

PIERRE MAISONNEUVE

Porte-parole de Tous amis de Radio-Canada
et ancien journaliste de Radio-Canada

u cours des deux dernjéres annees, 'ai eu le

privilége de parcourir le Québec et une par-
tie de 'Acadie en tant que porte-parole de Tous
amis de Radio-Canada. Dans les villes de Mont-
réal, Sherbrooke, Saguenay, Rimouski, Rouyn-
Noranda, Ottawa-Gatineau, Matane, Paspébiac et
Moncton, nous avons partagé l'inquiétude des
gens quant au démantélement de Radio-Canada.
Pendant la derniére campagne électorale fédé-
rale, une marche a été entreprise de Montréal &
Ottawa pour sensibiliser les candidates et candi-
dats politiques a I'avenir de Radio-Canada.

Des représentants politiques de tous les partis,
alors dans 'opposition, avaient rejoint les rangs
de ceux qui manifestaient pour e maintien de
lintégrité de Radio-Canada. Parmi eux, des élues
et élus, qui occupent aujourdhui de hautes fone-
tions: Stéphane Dion, aux Affaires étrangéres,
Dominic LeBlanc, leader parlementaire des libé-
raux aux Communes, et Mélanie Joly, ministre
du Patrimoine et responsabie de Radio-Canada.

Larrivée au pouvoir des libéraux, qui ont pro-
mis plus d’appui 4 Radio-Canada, a créeé espoir
de «nouveaux jours ensoleillés », pour reprendre
Pexpression du nouveau premier ministre, Jus-
tin Trudeau, le soir de sa victoire.

Que s'est-il pazsé pour Radio-Canada dypuis

la formation du nouveau gouvernement libéral?

Rien, si ce n'est que les champions de la dé-
molition sont toujours aux commandes de
CBC/Radio-Canada.

Bien siir, il faut donner du temps a un nou-
veau gouvernement et a la nouvelle ministre du
Patrimoine.

Jusqu’a maintenant, elle maintient la pro-
messe électorale de 75 millions de dollars de
plus en 2016-2017 et de 150 millions par année
pour les trois années suivantes pour Radio-Ca-
?:}:‘ll%a] Ce sera a vérifier lors du prochain budget

éral.

Rapetissement

Mais ces sommes additionnelles ne change»
ront rien & la volonté exprimée par la direction
actuelle de Radio-Canada et par les membres
de son conseil d’adminisiration, nommés par le
gouvernement conservateur de Stephen Har-
per, de rapetisser encore davantage notre im-
portant service public.

Le président de Radio-Canada, Hubert T. La-
croix, maintient son plan 20/20 pour couper en-
core plus les emplois et diminuer 4 zéro la pro-
duction interne d'ici 2020, sauf pour l'informa-
tion. Quoique de ce c4té, on nous habitue a des
changements importants dans 'orientation de
la production. C'est ainsi qu'on a pu voir Radio-
Canada et son service de l'information laisser
5t producteur de I'émission de divertissement

Tout le monde en parle 1a direction d'une émis-
sion d'information spéciale sur les attentats de
Paris en novembre dernier. Je ne me souviens
pas d’'un tel précédent pendant toutes mes an-
nées a Radio-Canada. La régle étant, les jours
de grandes crises, de remplacer une émission
de la télévision générale par une émission spé-
ciale produite par le service de 'information et
non par un producteur privé. Belle confusion
des genres.

Aujourd’hui, aprés avoir réduit la production
interne des emissions de Radio-Canada, apres
avoir bradé sans véritables appels d'offres pu-
blics connus des milliers de piéces d’équipe-
ments jugés désuétes pour la SRC, mais encore
utiles pour le privé, 6n nous annonce officielle-
ment que le plus important centre de produc-
tion de la francophonie canadienne, la Maison
de Radio-Canada a Montréal, est officiellement
a vendre. On passe a l'offensive pour régler ce
dossier rapidement.

Joly s’en lave les mains

Que répond celle qui s'est engagée a défendre
Radio-Canada? La munistre Mélanie Joly nous dit
qu'elle ne peut pas s'immiscer dans les affaires
internes de la SRC, qu'elle doit garder une dis-
tance qui respecte I'indépendance de ses diri-
geants. Tout au plus demande-t-elle que « Radio-
Canada consulte et discute avec les différentes par-
ties prenantes+ avani d'arréter sa décision. «On

veut s'assurer qu'on a un bon processus pour, d
terme, s'assurer que les points de vue, les intéréls et
les présccupations de la communauté sont pris en
compte», poursuit-elle,

Pas question, jusqu’a maintenant, de suspen-
dre le plan «conservateur» du président de Ra-
dio-Canada. Pas question, non plus, de procé-
der au remplacement immédiat de la direction
et des membres du conseil d'administration ot
les nominations partisanes se sont multiplides
soys Pancien gouvernement Harper.

ce compte-1a, avait-on besoin d'un change-
ment de gouvernement a Ottawa, si tous ceux
qui ont été choisis par Stephen Harper restent
en place et poursuivent la démolition de Radio-
Canada? Leur donnera-t-on les quatre pro-
chaines années pour atteindre U'objectif de
20/20, c'est-a-dire réduire encore les emplois,
vendre le centre de production de la Maison de
Radio-Canada, le remplacer par un centre beau-
coup moins important n'abritant qu'un seul stu-
dio, éliminer la capacité de production interne
et laisser le champ libre aux producteurs privés
gavés de fonds publics en subventions et en
crédits d'imp6t pour nourrir les différentes pla-
teformes de CBC/RadloCanada?

Une grande question s'impose actuellement:
le plan du président de Radio-Canada et de son
conseil d'administration est-il compatible avec
les promesses libérales de la dermerc cam-
pagne électorale?
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Des promesses libérales, un plan conservateur

Lauteur est
porte-parole de
Tous amis de

Pierre Maisonneuve

endant la derniére
campagne électorale
fédérale, des représen-
tants politiques de tous
les partis, alors dans
l'opposition, avalent rejoint
ceux qui manifestaient pour le
maintien de lintégrité de Radio-
Canada. Parmi eux : Stéphane
Dion, ministre des Affaires
étrangeres, Dominic Leblanc,
leader parlementaire des libé-
raux aux Communes et Mélanie
Joly, ministre du Patrimoine et
responsable de Radio-Canada.
Larrivée au pouvoir des

libéraux, qui ont promis plus
d'appui & Radio-Canada, a créé
l'espoir de « nouveaux jours
ensoleillés » pour reprendre l'ex-
pression méme du nouveau pre-
mier ministre, Justin Trudeaun.

Que s'est-il passé pour Radio-
Canada depuis 7

Rien, si ce n'est que les cham-
pions de la démolition sont tou-
jours aux commandes de CBC/
Radio-Canada.

Bien siir, il faut donner du
temps 4 un nouveau gouverne-
ment et & la nouvelle ministre,
Jusqu'a maintenant, elle main-
tient la promesse électorale de
75 millions $ de plus en 2016-
2017 et de 150 millions $ par
année pour les trois années sui-
vantes pour Radio-Canada. Ce
sera a vérifier lors du prochain
budget.

Mais ces sommes additionnel-

- les ne changeront rien a la vo-

lonté exprimée par la direction
actuelle de Radio-Canada et

par les membres de son conseil
d'administration, nommés par le
gouvernement conservateur de
Stephen Harper, de rapetisser
encore davantage notre impor-
tant service public.

LEPLAN20/20

Le président de Radio-Canada,
Hubert T. Lacroix, maintient son
plan 20/20 pour couper encore
plus les emplois et diminuer 2
zéro la production interne d'ici
2020, sauf pour l'information.
Quoique de ce cHté, on nous
habitue a des changements im-
portants dans I'orientation de la
production.

Clest ainsi qu'on a pu voir
Radio-Canada et son service de
I'information laisser au produc-
teur de I'émission de divertisse-
ment « Tout le monde en parle »
Ia direction d'une émission
d'information spéciale sur les
attentats de Paris en novembre
dernier. Je ne me souviens pas

d'un tel précédent. Belle confu-
sion des genres.

Aujourd’hui, on annonce que
le plus important centre de
production de la francopho-
nie canadienne, la Maison de
Radio-Canada & Montréal, est
officiellement & vendre. Que
répond celle qui s'est engagée a
défendre Radio-Canada?

La ministre Mélanie Joly nous
dit qu'elle ne peut pas s'immis-
cer dans les affaires internes de
la SRC, qu'elle doit garder une
distance qui respecte 'indépen-
dance de ses dirigeants. Tout au
plus demande-t-elle que « Ra-
dio-Canada consulte et discu-
te » avant d'arréter sa décision.

Pas question de suspendre le
plan « conservateur » du pré-
sident de Radio-Canada. Ni
de remplacer la direction et le
conseil d'administration.

A ce compte-1a, avait-on
besoin d'un changement de
gouvernement a Ottawa, si tous

ceux qui ont été choisis par Ste-
phen Harper restent en place

et poursuivent la démolition de
Radio-Canada?

Leur donnera-t-on les quatre
prochaines années pour attein-
dre l'objectif de 20/20, c'est-a-
dire, réduire encore les emplois,
vendre le centre de production
de la Maison de Radio-Canada,
le remplacer par un centre
beaucoup moins important
n'abritant qu'un seul studio, éli-
miner la capacité de production
interne et laisser le champ libre
aux producteurs privés gavés de
fonds publics en subventions et
en crédits d'impdt pour nourrir
les différentes plateformes de
CBC/Radio-Canada?

Une grande question s'impose
actuellement : le plan du prési-
dent de Radio-Canada et de son
conseil dadministration est-il
compatible avec les promesses
libérales de la derniére campa-
gne électorale ?
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Radio-Canada ne peut renier son passé

Marc-André Carignan
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'oiseau, des installations e Radio-Canada et du quartie. Biné Maps

Convertir la tour hexagonale en petit hotel, batir des centaines de logements, créer des places publiques
animees... Voila a quoi pourrait ressembler le redéveloppement du site de Radio-Canada.

Ce scénario, surnommeé le Quartier des médias, n'est pas une lubie ni un projet universitaire. Au contraire :
c'est une proposition étoffée issue d'un consortium d'architectes, d'architectes paysagistes, d'entrepreneurs
et de financiers, élaborée a la demande de la Société Radio-Canada (SRC) pour combler différents
besoins.

Le premier : rationaliser ses installations dans un nouvel édifice vitré, au coin de René-Lévesque et de
Wolfe, avec des espaces de bureaux et des locaux de production de plus petite envergure. Le second :
faire disparaitre d'immenses stationnements a ciel ouvert afin de donner de la valeur au site et de créer un
véritable milieu de vie.

Mais apres deux années de travail avec le consortium, la SRC a décidé, I'automne dernier, de mettre ce
projet sur la glace, du moins pour l'instant, préférant envisager d'autres options, dont le déménagement de
ses activités ailleurs au centre-ville. Les images de ce «Quartier des médias» n'ont donc pas encore été
dévoilées publiquement, ce qui aurait pourtant d étre le cas afin de susciter un débat public sur I'avenir de
cette portion du centre-ville.

«Abandonner ce site [et déménager], ¢a serait condamner ce secteur est de la ville & un déclin certain pour
au moins deux décennies, affirmait I'architecte Claude Provencher, membre du consortium, dans une lettre
ouverte publiée mardi dernier. Radio-Canada doit prendre la mesure de ses décisions du passé et assumer
un leadership dans la revitalisation de ce quartier. Ce gu'elle n'a jamais fait.»

Entre vous et moi, difficile de ne pas partager ce constat. Radio-Canada n’a effectivement plus le choix
d’assumer son role afin d'assurer un avenir décent a son quartier, aprés avoir expulsé plus de 1 200
résidants sous I'ére Drapeau au nom de la modernité. Quarante ans plus tard, la tour est toujours tristement
isolée de son voisinage et n'aura apporté gque trés peu de valeur au boulevard René-Lévesque sur le plan
commercial, malgré ses milliers d’employés. En levant le nez sur son quartier, la SRC ne ferait que
transférer le fardeau d’une série de mauvaises décisions urbanistiques aux futures générations.

Il faut donner espoir que dans un horizon de 15 ans, on puisse réaliser ce qu'on a reussi a faire avec le
Quartier international, soit un quartier vivant et attrayant. Si on crée un plan d'ensemble intelligent pour le
site de Radio-Canada, ¢a donnera immeédiatement une plus-value au quartier. Ca aura des impacts sur la
gare Viger, sur le square Viger, sur le CHUM. C'est utopique de penser qu'une vocation monofonctionnelle,
comme celle qu’'on connait actuellement, puisse relancer adequatement le site.

Reste a voir maintenant si I'appel sera entendu par les dirigeants de Radio-Canada. Ira-t-on jusqu'a jeter a

la poubelle les milliers de dollars investis jusqu’a maintenant pour élaborer ce «Quartier des médias»?

Chose certaine, le terrain de la SRC pourra difficlement prendre de la valeur [et de l'intérét] aux yeux des

Montréalais si on n'y ajoute pas une touche d’amour et une vision. A0063698_117-000744

http:/fjournalmetro.com/opinions/paysages-fabriques/922252/radio-canada-ne-peut-renier-son-passe/
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Sociélé

Charles Tisseyre raconte ses souvenirs de la Maison de Radio-Canada

« Le premier livre que j'ai emprunté a la bibliothéque de Radio-Canada pour mon premier
reportage est I'un des derniers que ma meére, Michelle Tisseyre, a consultés. J'ai eu
I'impression qu'elle me passait le flambeau », raconte Charles Tisseyre a Hugo Lavoie.
Ensemble, ils arpentent les couloirs et les étages de la tour de Radio-Canada alors que
celle-ci a officiellement été mise en vente la semaine derniére.

« Cela fait plus de 40 ans que je suis a Radio-Canada. J'ai évolué a différents étages selon les
différents mandats qu'on m'a confiés. [...] Partout ot je vais dans cette boite, j'ai des souvenirs,
c'est plus gu'un lieu de travail. » Charles Tisseyre raconte & Hugo Lavoie son premier reportage,
I'ambiance joyeuse dans la salle de nouvelles, les joggings dans les grands couloirs et il insiste sur
l'importance de la transmission aux jeunes générations.

Ecoutez ci-dessous I'intégralité de la visite d'Hugo Lavoie avec Charles Tisseyre.

http://ici.radio-canada.ca/emissions/gravel_le_matin/2015-2016/
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Quel avenir pour la Maison de Radio-Canada a Montréal?

La Maison de Radio-Canada a Montréal

Dans sa chronique, Frangois Cardinal, chroniqueur & La Presse, estime qu'en plus de la Société
Radio-Canada (SRC), le fédéral et la Ville de Montréal ont une responsabilité par rapport a la tour de
Radio-Canada qui a été officiellement mise en vente la semaine derniére. « On I'a construite en
rasant le Faubourg a m'lasse et en expropriant des milliers de personnes dans les années 1960,
rappelle-t-il. C'est trop facile de jeter aprés usage et de déguerpir. [...] C'est un morceau immense de
Montréal qui pourrait changer de vocation. »

Cependant, Frangois Cardinal reconnait que le fait de vouloir densifier le site autour de la Maison de Radio-
Canada peut étre une bonne nouvelle. Selon lui, le probleme n'est pas tant la tour que la mer de
stationnements tout autour. |l explique que selon les courtiers, « I'acheteur pourra ameénager jusqu'a 9,5
millions de pieds carrés d'immeubles résidentiels, de commerces et de bureaux sur les terrains de la SRC.
C'est I'équivalent de six fois Place Ville Marie. »

Ci-dessous, la Maison de Radio-Canada en 1973.

. Gravel le matin
AVENIR: @F _I
Radio-Canada

ALDEIO FIL

», Le monds municipal aves Franceis Cardinal - L'avenir de la Maison de Radie-Canada

http:/fici.radio-canada.ca/emissions/gravel_le_matin/2015-2016/
- = A0063698_119-000746
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ICI PREMIERE PLUS
Tout le contenu de la nouvelle radio numérique

Stéphane Baillargeon

Ici Premiére Plus propose une enquéte menée par Penelope McQuade sur le harcélement des femmes parl entrem|se des réseaux
sociaux. Sur notre photo, Penélope McQuade en compagnie de Philippe Fehmiu o: Pedro R i

Le contenant et le contenu de la nouvelle radio numérique de Radio-Canada se précisent. On y
retrouvera notamment une série originale de Pénélope McQuade sur le harcelement des femmes
par I'entremise des réseaux sociaux.

La plateforme qui sera lancée officiellement jeudi s’appellera Premiére Plus. |l s’agit d'une
référence a ICl Radio-Canada Premiére, la chaine radiophonique historique du diffuseur public.

Le Devoir a obtenu la liste des thémes et des premiéres émissions diffusées sur cette plateforme.
La programmation exploite les trés riches archives du diffuseur remontant aux années 1930 pour
mettre I'accent sur les formats longs et les productions de fond.

La premiére fournée reprend des reportages et des séries sur onze thémes : arts, économie,
environnement, famille, hiloire, politique, réflexion, santé, science, société et sports.

Ce n'est pas tout. La plateforme de départ contient déja deux séries originales. Une premiére
s'intitule Parce qu'on est en 2016. |l s’agit de I'enquéte menée par Pénélope McQuade sur les
insultes qui pullulent sur les réseaux sociaux notamment vis-a-vis les femmes qui font les frais
d’'innombrables grossiéretés.

L'animatrice recoit la journaliste Pascale Lévesque et la sociologue Léa Clermont-Dion qui ont fait
les frais de ces tactiques assassines. Elle discute ensuite avec Elisabeth Mercier et Roxanne
Arseneault de la « réappropriation des injures par les femmes ». Des conseils sont alors prodigués
pour faire face a I'amére musique.

L'autre série originale a pour titre La route des 20 : sur les traces d’'une génération. Cette fois c'est
Patrick Masbourian qui méne I'enquéte pour découvrir les réves, les valeurs et les habitudes de
vie des jeunes dans la vingtaine en 2016. Avec ses invités, il discute amour, sexe, argent, école ou

A0063698_120-000747



engagement politique. Le premier épisode de 8 minutes donne la parole a Zak, 23 ans,
transgenre.

Pour le reste, la plongée dans les archives a ramené et lié de passionnantes productions. Prenons
le théme de la politiqgue. On y retrouve plus de vingt sous-thémes, dont un reportage sur la
premiére trudeaumanie (en 1968), cing éléments qui questionnent I'dge du vote et sept sur les
pires scandales de I'histoire canadienne.

Les séries enfilées abordent aussi le rapatriement de la constitution, les luttes des Autochtones
pour la reconnaissance de leurs droits, les frasques du Parti rhinocéros, les incontournables
promesses électorales (en sept épisodes svp) et la vie comme I'oeuvre de Thérese Casgrain.

Le théme de I'histoire enchaine déja une trentaine de longues réalisations. Une série
documentaire de dix épisodes s’intéresse aux femmes et a la guerre, une autre reprend les vingt
épisodes de la série J'avais 20 ans, une autre encore diffuse douze numéros de I'émission De
remarquables oubliés consacrés aux athlétes.

Une autre coupe thématique sur l'histoire lie des reportages sur quatre restaurants mythiques,
mene cinq visites de villes et des villages fantdmes, rappelle six métiers disparus et reprend sept
reportages pour raconter la fin de la Deuxiéme Guerre mondiale en Europe.

Et quoi encore ? La plateforme va aussi permettre de découvrir en exclusivité le nouveau talk-
show de Pierre Brassard. Cette nouvelle série originale intitulée (pour l'instant ?) Bientét
Brassard sera disponible en mars.

Le florilege diffuse déja seize des conférences dont celles de Serge Bouchard sur « la nécessaire
amitié avec les Autochtones » et le collegue du Devoir Jacques Nadeau intitulée « Les images
qu'il nous reste ». Il y a des livres audio aussi, treize pour commencer, dont Arvida de Samuel
Archibald, Pommes d’Eric Plamondon, L’homme Blanc de Perrine Leblanc et Amos Daragon :
porteur de masques de Bryan Perro.

Pour consulter la programmation qui sera lancée demain: hitp./ici.radio-
canada.ca/premiere/premiereplus

www.ledevoir.com/societe/medias/463846/ici-premiere-plus-tout-le-contenu-de-la-nouvelle-radio-numerique
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Radio-Canada a annoncé la création d’une chaine numérique avec I'animatrice et productrice Véronique Cloutier,
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RC accentue son virage numérique

Le diffuseur crée la chaine Véro.tv et la radio Premiére Plus

STEPHANE BAILLARGEON

igne des temps numériques, Radio-Canada
annonce coup sur coup la création de deux
nouvelles plateformes en ligne.

Ce jeudi matin, le diffuseur lance officielle-
ment Premiére Plus, radio Web exploitant ses
riches archives tout en proposant du contenu
original,

Quelques heures plus t6f, mercredi apres-
midi, le service public annongait la création
d'une chaine numérique avec 'animatrice et
productrice Véronique Cloutier. Véro.iv sera of
ferte en exclusivité sur la plateforme Ici Tou.tv
Extra (la branche payante) a compter de 2017,

Le nouveau média sera «a I'tmage des va-
leurs» de la star québécoise. On y retrouvera
des contenus originaux et des acquisitions liés
a différents themes, la famille, la mode, I'ali-
mentation et 'humour notamment.

La création médiatique s'inscrit dans une en-
tente plus large qui assure un partenariat sur
plusieurs années entre la vedette des ondes et
le réseau public. M™ Cloutier pilotera la pro-
grammation de «sa» chaine sans s'y retrouver
elle-méme nécessairement ni méme principale-
ment a 'écran

«Ce ne sera pas juste une chaine sur moi ou @
propos de moi, explique M™* Cloutier en ap-
puyant sur I'audace de la proposition. C'est un
pas en avant, On avance vers les plateformes nu-
mériques en ébullition. Dans ma carriére, j'aime
aller la on on ne m’attend pas. »

L'animatrice avoue préparer son retour sur
ICI RC Télé pour V'an prochain sans fournir
plus de details. De méme, la grille de Véro.tv
ne sera dévoilée qu'a 'approche de sa mise en

ligne. On a seulement su qu'elle approuverait
les contenus, comme elle se méle des numéros
de son magazine Véro, autoédité. Elle a par
contre refusé de présenter la chaine comme
une nouvelle déclinaison d'elle-méme comme
margue.

+fe ne suis pas une margue, a-t-elle dit. La der-
niére fois que je me suis présentée comme ¢a, je
me le suis fait reprocher. ['ai bati quelque chose.
L'axe est clair et la création de Véro.tv s'inscrit
dans ce parcoursld. »

Premiére Plus
La plateforme radiophonique Premiére Plus
fait référence a ICI Radio-Canada Premiére,

_chaine historique du diffuseur public. La pro-

grammation de départ dévoilée mercredi matin

exploite les trés riches archives du diffuseur re-

montant aux années 1930 pour mettre l'accent

?:rdies formats longs et les productions de
nd.

La premiére fournée reprend des reportages
et des séries sur 11 thémes: arts, économie, en-
vironnement, famille, histoire, politique, ré-
flexion, santé, science, société et sports,

Ce n'est pas tout. La plateforme contient
aussi des productions originales. Uanimatrice
Pénélope McQuade inaugure un premier volet
intitulé Parce gu’on est en 2016. 1l s'agit d'une
enquéte sur les insultes en ligne envers les
femmes, La journaliste Pascale Lévesque et la
sociologue Léa Clermont-Dion, qui ont fait les
frais de ces tactiques assassines, témoignent.
Elisabeth Mercier et Roxanne Arseneault dis-
cutent ensuite de la «réappropriation des in-
jures par les femmes». Des conseils sont alors
prodigués pour faire face a 'amére musique.

D'autres sujets seront abordés dans cette série.
L'autre production originale a pour titre La
route des 20 sur les traces d'une génération.
Cette fois, c'est Patrick Masbourian qui méne
Penquéte pour découvrir les réves, les valeurs
et les habitudes de vie des jeunes dans la ving-
taine en 2016. Avec ses invités, il discute
amour, sexe, argent, école ou engagement poli-
tigue. Le premier épisode de huit minutes
donne la parole a Zak, 23 ans, transgenre.

Pour le reste, la plongée dans les archives a
ramené et lié d’alléchantes productions. Sur
le seul theme de la politique, on retrouve déja
plus de 20 sous-thémes, dont un reportage
sur la premiere trudeaumanie {(en 1968), cing
¢léments qui remettent en question 'dge du
vote et sept sur les pires scandales de ['his-
toire canadienne.

Le théme de I'histoire enchaiue une pre-
miére filée d'une trentaine de longues réalisa-
tions. Une série documentaire de 10 épisodes
s'intéresse aux femmes et a la guerre, une au-
tre reprend les 20 épisodes de la série [avais
20 ans, une autre encore diffuse 12 numéros de
I'émission De remarguables oubliés consacrés
aux athlétes.

Le florilége diffuse déja 16 conférences, dont
celles de Serge Bouchard sur «lg nécessaire
amitié avec les autochtones» et du collégue du
Devoir Jacques Nadeau, intitulée Les images
gu'il nous reste. 1 y a des audiolivres aussi, 13
pour commencer, dont Arvida de Samuel Ar-
chibald, Pommes d'Eric Plamondon, Lhomme
blanc de Perrine Leblanc et Amos Daragon:
porteur de masques de Bryan Perro.

Le Devoir
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Véro revient a la maison

EXTRA §

' TOUTY | exTrA

ItV

¢ TOUTV

Sur Véro.tv, on pourra consommer quand on veut ds émisin sur la mode, I'alimentation, mais aussi de la fiction, de
I'humour et du diverlissement. FOURNIE PAR ICI RADIO-CANADA TELE

Richard Therrien
Le Soleil

(Montréal) CHRONIQUE / On s'attendait a ce que Véronique Cloutier nous annonce son grand retour a la
telé. Mais c'est plutét par le Web qu'elle revient chez elle, a Radio-Canada. Véro.tv, une nouvelle
plateforme a son image, sera disponible en 2017 auprés des abonnés de I'Extra d'ICl Tou.tv.

Pensez a une chaine comme Oprah, mais sur une plateforme Web. Sur Véro.tv, on pourra consommer quand
on veut et a notre rythme des émissions sur la mode, I'alimentation, mais aussi de la fiction, de I'numour et du
divertissement, autant des productions originales québécoises que des acquisitions étrangéres. Du contenu qui
devrait plaire davantage aux femmes, méme si I'on souhaite rallier un large public.

L'idée n'est pas nouvelle. A I'automne 2014, Louis Morissette avait confié au Soleil qu'il révait d'une chaine
spécialisée au nom de Véro, comme pour Oprah. Mais notre fagon de consommer la télé a beaucoup changé
depuis, et le sort des chaines spécialisées ne risque pas de s'améliorer avec la nouvelle réglementation du
CRTC. Pour Radio-Canada, Véro.tv est une bonne fagon d'augmenter la fréquentation de I'Extra d'IC! Tou.tv et
d'alimenter toutes ses plateformes.

Véro pourrait y animer une ou deux émissions, mais donnera son sceau d'approbation a I'ensemble de la
programmation, comme elle le fait pour son magazine. «Le Web va nous permettre de faire des choses qu'on
ne pourrait pas faire sur une chaine généraliste. C'est exploratoire, on peut se permettre d'étre un peu plus
marginal et différent», confie I'animatrice, qui n'en est qu'a la genése du projet. Les séries, offertes en différents
formats et durées, y seront disponibles en entier d'un seul coup, comme sur Netflix, et certaines pourront
voyager ensuite sur les autres écrans de la famille Radio-Canada.

Véronique précise que KOTV, la boite de production de son conjoint Louis Morissette, n'est pas impliquée
directement. Mais KOTV risque fort de produire des séries pour Véro.tv. Verra-t-on toute la famille & I'antenne?
«ll n'y aura pas de téléréalité du genre des "Osbourne" sur les Morissette», assure l'animatrice.

Au fait, gu'en est-il du retour de Véro a la «vraie» télé? Elle y travaille, mais n'a encore rien a annoncer. Radio-
Canada parle d'une entente d'exclusivité a long terme avec I'animatrice, qui souhaite revenir dans une
émission de divertissement ou de variétés. «Je n'annoncerai pas que je reviens avec un role dans Les pays
d'en haut», a-t-elle blagué.

Marie-Mai a La voix junior

Marie-Mai sera I'un des trois coachs de La voix junior, cet automne a TVA, Récompensée a quelques reprises
a KARV, I'anti.gala de VRAK.TV, la chanteuse compte de nombreux enfants et ados parmi ses fans. Aussi
animée par Charles Lafortune, I'adaptation québécoise de The Voice Kids impliquera des candidats de 7 a

14 ans et durera huit semaines. Les préauditions commencent en fin de semaine a la porte 02 du centre
commercial Laurier Québec, samedi et dimanche de 8h & 20h.

wanw fe-soleiliants-et. desftelevision-et-radialrichard-therri I01-4954214 fent-a-a-maison php?_branch_match_id=2266087a2008651454  A0063698_124-000751
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LE RETOUR 2.0 DE LA
REINE VERO

Hugo Dumas
La Presse

La guerre en télé se dispute actuellement sur le
terrain des services en ligne « haut de gamme »
a la Netflix, Club illico et I'Extra de Tou.TV, qui
hébergent des primeurs comme Orange Is the
New Black, Blue Moonou Série noire 2, trois
émissions valant le co(it d'un abonnement Le retour 2.0

mensuel. de lareine Véro

La guerre ew bl s doygrate sctusflement sy b berrain dny
servaces et Bgne o haoy de gamneme » 5 ls Nafl, Cloh s

Radio-Canada a tiré du canon, hier, en dévoilant que I'animatrice la plus populaire du petit écran
québécois, Véronique Cloutier, exploitera sa propre chaine sur la portion payante de Tou.TV en
2017. Aucune date de mise en orbite n'a cependant été divulguée pour Véro.tv, qui offrira du
contenu mode, beauté, style de vie, humour, divertissement, bouffe et famille testé et endossé a
100 % par son égérie blonde.

En fait, pensez a la chaine OWN d'Oprah Winfrey et déménagez-la a I'étage supérieur de la
plateforme Tou.TV. Pensez aussi a une déclinaison télévisuelle du magazine papier Véro et vous
dessinez bien les contours de Véro.tv.

Evidemment, Véronique Cloutier n'animera pas toutes les émissions de sa chaine, qui dispose de
son propre budget de programmation comme ARTV ou Explora. Chose certaine, si vous
souscrivez a I'Extra de Tou.TV, vous visionnerez des productions exclusives sur Veéro.tv, pas des
trucs recyclés.

S'il y en a une qui posséde la notoriété et le pouvoir de stimuler les abonnements a I'Extra de
Tou.TV, c'est bien Véronique Cloutier.

Tout ce que touche Véro (revue, collection de vétements a L'Aubainerie, spectacle Les
Morissette ou micro a Rythme FM) se transforme en or.

Vaila pourquoi Radio-Canada lui a fait parapher un « contrat d'exclusivité a long terme ». « On est
mariés », a annonce la directrice générale de la télé de Radio-Canada, Dominique Chaloult, sans
préciser les modalités de I'entente. « Et on espére que le mariage durera plus longtemps que celui
de certaines vedettes », a blagué Véronique Cloutier, super élégante dans son chemisier blanc et
sa longue jupe fleurie de TopShop.

Combien a co(té a Radio-Canada la signature de cette joueuse étoile ? Srement beaucoup de
sous. Pour Véronigue Cloutier, une habituée des plateaux prestigieux en heure de grande écoute,
c'est un risque que de se cantonner dans un créneau numérique plus pointu, qui demande a ses
fans de piger (encore) dans leur portefeuille. « J'aime aller Ia ot on ne m’'attend pas. J'espére
qu'on va pouvoir se péter les bretelles, un jour, sur le nombre de nouvelles personnes que nous
avons amenées sur la plateforme », glisse Véronique Cloutier, qui attaquera ce nouveau marché
avec « beaucoup d’humilité ».,

En paralléle de Véro.tv, Véronique Cloutier planche sur sa future émission de variétés, qui verra
aussi le jour en 2017. « Je veux revenir dans quelque chose qui va me rendre heureuse a
200 % », insiste Véronigue Cloutier.

Bonne stratégie, ici. Véro restera donc accessible « gratuitement » &8 Radio-Canada, tout en
proposant du matériel unique sur Véro.tv. Elle garde un pied dans les deux univers, le traditionnel,
encore trés fréquenté, et celui, trés imprévisible, de I'avenir. Parenthése : Véro.tv ne deviendra pas
une extension de KOTV, I'entreprise de son mari Louis Morissette. Tous les producteurs en ville
(Attraction, Zone 3, Fair-Play) pourront soumettre des projets a Véro.tv, comme s'il s’agissait d'une
chaine spécialisée indépendante.
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Al'interne, les employés de la tour parlaient de Véro.tv comme du projet « Vanessa Paradis » pour
éviter d'éventuelles fuites dans les journaux. Mission accomplie : le secret n'a pas été évente
avant la conférence de presse bondée d'hier.

Radio-Canada vous facture 7 $ par mois pour un acces a I'Extra de Tou.TV. Les clients de la
téléphonie maobile de Rogers et Telus s'y connectent gratuitement. La SRC ne révéle pas le
nombre de gens qui se branchent a I'Extra de Tou.TV. Selon les chiffres les plus récents, 260 000
foyers puisent dans le Club illico de Vidéotron.

CHIFFRIER DU MARDI

Unité 9 demeure indétrénable au top du palmarés des séries de fiction les plus regardées de la
telé québécoise. Mardi soir, 1 603 000 téléspectateurs ont assisté au retour de sceur Marie-Giséle
(Angele Coutu) a Lietteville. Cet épisode nous a aussi rappelé I'existence de la jeune détenue
Cameron Marquis (Karelle Tremblay), absente depuis quelque temps des intrigues. Ah oui, vous
avez sans doute remarque que le secret de l'infirmiére Gwendoline Bachand (Patricia Lariviére)
est sur le point d'étre exposé. Kim Vanier (Elise Guilbault) le sait, ¢a, c’est certain.

A TVA, le téléroman O’ a franchi la barre du million (1 035 000), se faufilant devant Mémoires
vives de Radio-Canada (851 000). La double vie de Bobby Lambert-Prescott (Yan Rompré)
continue de nous mystifier. Quel personnage détestable, félé du chaudron.

http://plus.lapresse.ca/screens/69f0d869-3255-4a68-bd4e-1067549494bb%7C_0.html
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Véro aura sa chaine sur Tou.tv

Julie Buchinger

lCl ‘!g'" TOU.TV FORFAIT EXTRA

Veéro.tv sera offerte en exclusivité dans I'Extra d'lci Tou.tv dés 2017.

Veéro.tv sera a I'image des valeurs de Véronique Cloutier, mettant de I'avant la famille, la mode,
I'alimentation et I'numour. Véro.tv comportera aussi bien des émissions originales que des
acquisitions.

Louis Lalande, vice-président principal de Radio-Canada, souligne I'intérét de cette initiative pour
Radio-Canada: «L'arrivée de Véro.tv représente une addition substantielle a I'offre du volet Extra
d'lcil Tou.tv, lui permettant de toucher les golits et les intéréts d'un public encore plus vaste avec
des contenus de gualité.»

Véronique Cloutier se réjouit d'associer son projet a Radio-Canada: «Le lancement de Véro.tv est
I'aboutissement d'un réve qui me tient a coeur depuis longtemps. En la distribuant dans I'Extra
nous lui permettons de profiter de I'expertise et du rayonnement d’lci Tou.tv qui, depuis son
lancement, se signale comme un moteur dans I'évolution de la diffusion et la consommation des
contenus télévisés dans le marché francophone.»

Pour sa part, Dominique Chaloult, directrice générale de ia Télévision de Radio-Canada, souligne
la relation privilégiée que Véronique Cloutier entretient avec le diffuseur public et son auditoire:
«Radio-Canada est fiére d’étre au coeur de la carriere de Véronique Cloutier depuis de
nombreuses années. Son professionnalisme reconnu, mais aussi la relation chaleureuse qu'elle
entretient avec le public dans les contextes les plus divers en font 'une des personnalités les plus
appréciées de notre univers médiatique. C'est donc avec grand plaisir que nous accueillons
Véro.tv dans I'Extra d'lci Tou.tv.»

Tous les déetails concernant Véro.tv et sa programmation seront dévoilés dans le cadre d'un
lancement officiel a 'approche de sa mise en ligne.

www.infopresse.com/article/2016/2/24/vero-aura-sa-chaine-sur-tou-tv
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MONTREAL - Véronique Cloutier
aura sa chaine spécialisée, qui
sera offerte des 2017 sur le site
d'écoute &n ligne de Radio-Cana-
da, 1CI Tou.tv.

Les admirateurs de la vedette
guébécoise pourront visionner
les émissions par le volet payant
Extra de Tou.tv, a annoncé mer-
credi le diffuseur public par voie
de communique.

La programmation inclura des
émissions originales ainsi que
des acquisitions qui aborderont
plusieurs sujets chers a l'anima-
trice, dont la famille, la mode et
l'alimentation.

Véronique Cloutier a dit que ce
projet lui permettait de «réaliser

p.42

Véronique Cloutier et la direc-
tion de Radio-Canada ont an-
nonceé hier la création de
Véro.tv, une plateforme exclu-
sive dans I'Extra d'lC! Tou.tv, qui
sera offerte en 2017.

Au menu de ce regroupement

d'émissions originales et d'ac-
quisitions: la famille, la mode, le

LE JOURNAL DE MONTREAL, JEUDI 25 FEVRIER 2016

divertissement, 'alimentation
et 'humour comptent parmi les
sujets abordés.

Véronique Cloutier ne sera pas
dans toutes les émissions pro-
posees aux consommateurs.
Son travail ressemblera beau-
coup a ce qu'elie fait pour le
magazine Véro.

LE DROIT, JEUDI 25 FEVRIER 2016
p.22

VVéro aura sa chaine spécialisee

un réve qui (lui) tient a coeur
depuis longtempss.

Les détails sur la nouvelle chai-
ne seront annoncés plus tard, peu
avant sa mise en ligne,

L'animatrice poursuit donc sa
longue association avec la société
d'Etat, ou elle a travaillé de nom-
breuses années. En plus d’avoir
participé 4 quelques éditions du
Bye Bye, elle a animé plusieurs
émissions de variétés, dont la
célebre émission La Fureur.

Plus récemment, elle était a la
barre de 'émission Les Enfants de
la tél¢ avec son complice Antoine
Bertrand, avant qu'elle ne quitte
brievement la scene télévisuelle
en 2014 pour se consacrer a son
spectacle d’humour avec son
epoux, Louis Morissette.
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L'animatrice Véronigue Cloutier a présenté sa chaine spécialisée, Véro.tv, mer-
credi. — LAPRESSE
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Girls’ Night Out: Unsubtle, unwise about women, drink

JOHN DOYLE
TELEVISION
jdoyle@globeandmail.com

€Y t's Friday night, 'm gonna get

trashed.” It's a young woman
who says that. Women and binge
drinking is the topic.

I've seen it, though not in
Toronto. Perhaps I'm not in the
relevant 'hood at all hours of the
night. But I've seen it in Dublin
and London. The roving gangs of
young women in tiny dresses and
heels, swaying, staggering. Some
collapsed on the street. Others
careening into the road looking
for a taxi. All of them wasted.

0dd how some cultures feature
the phenom. I was in Rio for more
than a month and in areas chock-
a-blgck with bars and nightclubs.
Safe areas, too. Never saw the
equivalent of London or Dublin.
Maybe it’s because there is an
emphasis on going out to drink
and eat. Food is important, not
just the consumption of booze
until falling-down drunk.

Girls’ Night Out (CBC, o pm. on

Firsthand) is about women and
binge drinking. It's a “deeply per-
sonal point of view documentary
directed by Phyllis Ellis,” as adver-
tised. In fact it's so focused on the
damage of binge drinking it’s like
a blow to the head. An intense, in-
your-face public-service announ-
cement. Subtle, it ain’t.

The astonishing segments fea-
ture young women at university
somewhere in Canada. They're 20
or 21 years old. And the doc
chronicles their relentless drink-
ing. The preparation for it, the
accumulation of booze. The gath-
ering of friends who drink and
drink and then do shots of liquor.

And then, after that, they
actually go to the party where
they drink more.

At one point the young women
talk about the injuries they've
received - the visits to a hospital
emergency room with cuts and
bruises. Not that they've been
attacked. They fell down, did
something dumb.

The stats - about the situation
in the United States from the Cen-
ters for Disease Control and Pre-
vention - are alarming. Alcohol is
the leading cause of death for
women between the ages of 18
and 24 in the Americas. Alcohol is
involved in nine out of 10 campus
rapes, Nearly 14 million U.S. wom-

en binge drink three times a
month. In Girls' Night Out, we see,
literally firsthand, the casually
outrageous consumption of alco-
hol at a campus party.

It's when Girls’ Night Out begins
the task of figuring out why the
binge drinking happens that it
seems less authentic and is more
of a clumsy reach to assign blame.

The claim, in CBC's advance no-
tice, is this: “In Girls’ Night Out
young women reveal not only
how they binge, but why. The film
explores the glamorization of
drinking through celebrity pop
culture, target marketing by alco-
hol companies and how excessive
drinking has become the go-to
solution in this self- medicating,
low self-esteem, anxiety-driven
culture.”

What we get, and what I don’t
buy, is the assertion that Sex and
the City inspired some women to
overindulge, to go from one bar to
the next on a wild ride of cock-
tails, men, more cocktails and
eventually passing out. Nordo I
buy the assertion that coverage of
Rihanna in a nightclub, quaffing
champagne and surrounded by
good-looking guys, drives some
women to overindulge.

Sarah Hepola, author of Black-
out: Remembering the Things I
Drank To Forget, talks about the

archetype of “single, empowered
ladies” and says, “Suddenly you
were Carrie Bradshaw - you
drank a lot, you had marauding
sexual adventures, You're living
the life.”

‘Women aren’t imbeciles and the
suggestion that they are supervul-
nerable to the fictions of TV, mov-
ies and marketing is unhelpful.

The doc has harrowing accounts
of women sexually assaulted
while drunk. That’s a more pow-
erful warning than the limp sug-
gestions about “the
glamorization of drinking
through celebrity pop culture.”
And there are good segments
about women who are, through
their work, obliged to spend time
in bars and at parties,

Several women who work in PR
talk about the ceaseless party-
going that can be part of the %;):J
and the pressure to keep up,
funny and tipsy all the time. I buy
that. The party circuit in any big
city is huge and never-ending and
drink-fuelled. Some women see
the damage they're doing to
themselves. Others realize it too
late.

The truly informative and in-
structive portion of Girls’ Night
Out is the unfiltered footage of
the young women in university
talking casually about the parties

they arrange, they stock with
booze and, as some assert, they
enjoy a lot. In those segments are
hard-to-ignore assertions about
women supporting and goading
each other into drinking more
and more,

Girls' Night Out is tough to
watch. Unsubtle, as I said. And
alarmist, with good reason. Some
of the stories are heartbreaking.
And yet its narrative requires
more than easily made accusa-
tions about the popular culture’s
influence.

Also airing tonight

Wolverine: Ghost of the Northern
Forest (CBC, 8 p.m. on The Nature
of Things) is a gorgeous doc with
breathtaking footage. The Wolver-'
ine is mythical to some and, we'ré
told, much misunderstood. It
does have the “strongest bite
force relative to its size of any car-
nivore on land.” Few people ever
see it, of course. Here cinematog-
rapher Andrew Manske takesus
on his five-year quest to find and *
film the wolverine. We end up in
the remote corners of the boreal
forest of northwestern Alberta,
and, yes, the wolverine is seen.

Follow me on Twitter:
@MisterjohnDoyle
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ENTERTAINMENT

Canadian playoff drought
could be costly to Rogers

Media giant paid
$5.2B for NHL
broadcast rights

ALEKSANDRA SAGAN

TORONTO = For the first
time in more than 40 years,
the Stanley Cup playoffs may
lack a Canadian team this
Season.

That's not only a major
disappointment to Can-
ada’s devoted hockey fans —
Rogers Media coffers could
also suffer at the hands of
the teams’ lacklustre per-
formances three years after
the company made a big in-
vestment in Canadian hock-
ey talent.

In 2013, Rogers Media
purchased the exclusive na-
tional rights to broadcast
all NHL games for a dozen
years in Canada for $5.2 bil-
lion.

This playoff season, the
odds of even one Canadian
team making the playoffs
are slim. None of the seven
teams currently holds a
playoff spot in the stand-
ings and Winnipeg, Toronto
and Edmonton are at the
very bottom of the 30-team

league. The season ends
April 10.

“The bottom line is: no
Canadian team in these
playoffs is not at all good
news for Rogers,” Marvin
Ryder, assistant professor at
MecMaster University’s De-
Groote School of Business,
said in an interview.

Last year, when five Can-
adian teams competed in
the first round of playoffs,

THE PRODUCT
(THEY SELLTO
ADVERTISERS)
ISJUSTNOT
WORTH
ASMUCH.

the company’s gamble on
hockey paid off. Ratings
jumped 36 per cént over the
2014 post-season’s initial
matchups, when only Mont-
real advanced into the play-
offs, according to Numeris.
But after the second
round, no Canadian teams
remained in the quest for
the Stanley Cup and ratings

slipped, said Ryder.

So a looming Canadian
playoff drought could spell
trouble for Rogers, he said.
The company depends on
high viewership to be able
to sell playoff advertising
spots for hundreds of thou-
sands of dollars or more.
That revenue then helps
pay for the yearly cost of its
NHL broadcast rights.

Rogers declined to com-
ment on the prospect of a
Canada-free playoff season.

But Ryder predicts play-
off viewership could fall by
25 to 35 per cent this year.

“They're going to take
a massive hit,” said Detlev
Zwick, an associate profes-
sor of marketing at York
University’s Schulich School
of Business. He projects a
viewership drop between
30 and 40 per cent — if not
more — compared to last
year,

“Simply, the product they
sold to or they’re going to
sell to advertisers is just not
worth as much.”

If significantly fewer
fans tune in, he said, it’s
likely Rogers will offer dis-
counted ad space, while
companies that have al-
ready purchased slots may
try to re-negotiate the
terms of their contracts.
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CHRIS YOUNG / THE CANADIAN PRESS

The Stanley Cup playoffs could be without a Canadian team for the first time in
40 years, something that could affect viewership — and advertising revenue — for
Rogers Media, two university business professors believe.

It's quite possible, of
course, that Canadian hock-
ey fans will still watch the
playoffs in significant num-
bers despite the absence of
a Canadian team.

Rogers could help spur
further interest in Canadian
fans by highlighting home-
grown talent playing for U.S.
teams, said Ryder. Canada’s
golden boy Sidney Crosby,
for example, may duke it out
in the playoffs with the Pitts-
burgh Penguins.

But regardless of how
the company positions the
post-season, it's unlikely to
replicate the ratings when

Canadian teams compete
for the cup, Ryder said.

Others point out that the
rights acquisition was hard-
ly a bad investment for Rog-
ers, The company is only a
few seasons into a 12-vear
deal that's likely to have
good performance over the
long-term.

Zwick compares Rogers's
investment to a portfolio
that’s likely to have some
bumps over the years, but
should lead to a strong prof-
it overall.

Rogers can also hope that
the poor performance of
Canadian teams this season

will position them favourably
to make early picks at June's
NHL draft. The teams could
beef up their rosters and be-
come more fierce competi-
tors next season, said Ryder.

But if the low Canadian
dollar weakens the ability of
Canadian franchises to at-
tract top talent, Ryder add-
ed, Rogers could be facing
the same problem next year.

“If it became a new trend
that suddenly this once-
in-40-vears is now the new
standard ... then I'd be very
worried about the rights
I've acquired.”

The Canadian Press
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Dormez en paix, votre
télé ne changeraguére

La télévision est un énorme paquebot qui ne tourne pas
sur un dix cents, surtout au Canada oil son parcours est
balisé comme une route maritime. Notre télévision est
téléguidée d’Ottawa par le CRTC dont Jean-Pierre Blais
est le pilote en chef. Désireux de laisser sa marque et
conscient que le paquebot va affronter des mers de
plus en plus houleuses, le pilote Blais a lancé un appel &
tous. ll voulait qu'avec «Parlons télé» nous Jui indi-
quions la route que le paquebot devrait emprunter.

Si le CRTC n'est pas composé uniquement d'experts, tous les té-
léspectateurs le sont! Quand on les consulte, ils répondent sans
hésiter qu'ils veulent une télé de qualité! Il y a belle unanimité
aussi dans I'industrie, Si on les interroge, diffuseurs, producteurs,
artistes el artisans répondent toujours: «1 faut plus d'argent!»

Malgré I'evidente bonne volonté du CRTC et de ceux qu'il a
écoutés, les mesures qu'il a annonceées ne sauveront pas notre pa-
quebot des tempétes qui s"annoncent. Il en faudra bien plus.

DES CHANGEMENTS DECAP?

Comme les changements de cap seront trés difficiles 4 aperce-
voir, les téléspectateurs quelque peu distraits risquent de les
mangquer. Je leur en signale done quelques-uns:

- A compter de mardi prochain, on pourra s'abonner au service
de base pour 25§ par mois et, si on le désire, soit 4 des canaux 4 la
carte ou soit a des bouquets d'au plus 10 chaines. C'est I'un ou
F'autre. Le 1** décembre, petits bouquets ET canaux 4 la carte se-
ront possibles. Conséquences: des chaines marginales - surtout
anglophones - ne survivront pas et le cofit des chaines les plus
populaires (comme TVA Sports et RDS) risquent d'augmenter
beaucoup. On épargnera des «pinottes» et encore.

- Les nouveaux décodeurs seront «intelligents». Conséquence:
on connaitra nos gofts et sans doute beaucoup d'autres choses
aussi. Netflix et d'autres utilisent déja des algorithmes qui dévoi-
lent aussi nos habitudes d'écoute.

PAUVRE CONTENU CANADIEN

- Le jour, le CRTC réduira a rien les heures de contenu canadien
auquel devraient s'astreindre les chaines. Conséquence: le CRTC
espere ainsi qu'elles auront plus d'argent pour des émissions
«captivantes» et qu'il y aura moins de «recyclage» des vieilles
émissions, ce qui est loin d'étre str.

- Le CRTC abandonne P'exclusivité de certains genres d’émis-
sions qu'il accordait aux chaines pour protéger leur programma-
tion d'une concurrence indue. Conséquence: il espére ainsi encou-
rager l'innovation et augmenter la diversité de la programmation,
mais cela pourrait avoir 'effel contraire, surtout dans le petit
marché francophone.

- Les chaines d'information en continu devront consacrer 95%
de leurs émissions aux nouvelles, analyses, actualités, documen-
taires et reportages. Conséquence: RDI et les autres cesseront de
ressembler de plus en plus A des chaines généralistes.

LE SUPER BOWL

- Finie la substitution des messages du Super Bowl. Consé-
quence: les anglos verront les messages américains, méme s'ils .
ne sont pas «rapport». RDS continuera d'y substituer des mes-
sages canadiens. Conséquence: nos agences de pub sont privées
de revenus ef Bell Média, qui détient les droits du Super Bowl
jusqu’en 2020, perd sa chemise. Avec la National Football League,
Bell veut en appeler de la décision en Cour fédérale. Ma prédic-
tion: le CRTC reviendra sur sa décision, d’autant plus inutile que
les messages du Super Bowl sont tous disponibles sur YouTube
pour gui tient a les voir.

TELEPENSEE DU JOUR

Ceux qui disent que la té1é d’anjourd’hui est plate doivent se ré-
férer a leur téléviseur plutdt qu'a son contenu.
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MP Hedy “burning crosses” Fry worried “anyone can publish anything” on the internet.
Are Liberals planning free speech crackdown?

Brian Lilley
REBEL CO-FOUNDER

The Conservatives took a well-deserved shot at Liberal MP Hedy Fry during Question Period on
Wednesday.

On Tuesday during a Heritage Committee hearing into the future of local news, Fry wondered who
would regulate what is reported in the Internet, "Anyone can publish anything,” she reportediy said.

Ta David Akin

Last question from =CHPC chair @HedyFry: Who will regulate
accuracy of online news? “Anyvone can publish anything!” she

exclaims

Of course those with political memories stretching back more than a year or two were quick to
point out Fry's folly on Twitter pointing to her “crosses are burning as we speak” comments. In
2001, Fry famously stood in the House of Commons and exclaimed, "Mr. Speaker, we can just go
to British Columbia, in Prince George, where crosses are being burned on lawns as we speak."”

The outburst at committee prompted Conservative House Leader and MP for Regina, Andrew
Scheer to rise and ask if the government was planning a crack down on free speech.

“Mr. Speaker,” Scheer said, “yesterday the Liberal chair of the heritage committee was awfully
concerned that nobody was regulating the content of the Internet. As we speak, there is just a
whole lot of Internet going on out there—what with the emails and the Google and the kids
twittering. She is worried that "anyone can publish anything”. When Al Gore invented the
internet, he did it in a way that protected free speech.

We know that the Prime Minister has great admiration for dictatorships like China. Is the
current government going to take a page from the original red book and start stifling free
speech?”

Scheer's comment about Al Gore inventing the internet was yet another shot at progressive
pomposity, mocking Gore for claiming during an interview that he had a hand in inventing the
internet. As for the Trudeau comment on China, that is something the Liberal leader actually said
during a “ladies night” fundraiser in 2013.
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Trudeau's admiration for the “basic dictatorship” of China was heard and recorded by several
media outlets but was only made public thanks to the now defunct Sun News Network being brave
enough to point out Trudeau's ludicrous comments.

In response to Scheer’s question, Heritage Minister Melanie Joly gave a long and rambling reply.
In some fairness to Joly, her reply was interrupted several times by Conservative MPs laughing
and heckling but I'm still not sure it makes much sense. See for yourself.

Partial Transcript:

Hon. Mélanie Joly (Minister of Canadian Heritage, Lib.}: Mr. Speaker, we understand the
importance of technological changes and the culture that is in line with these technological
changes, and that is why our government is committed to really looking into the opportunity of—

Some hon. members: Oh, oh!

The Speaker: Order, please. Let us settle down, folks. We want to hear the answer to that
question. | know members are anxious o hear the answer. The hon. Minister of Canadian Heritage
has the fioor. We will have order.

Hon. Mélanie Joly: Clearly, Mr. Speaker, there is no issue with free speech in this House. We will
launch public consultation on the digital shift in order to really see the opportunity, but not only that,
to really understand the impact the internet may have on users and creators in general.

www.therebel.media/mp_hedy_crosses_are_burning_as_we_speak_fry
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There are challenges in local TV,
but CRTC tells Heritage there remains plenty of money in the system

Perry Hoffman

MP fumes his local anchors are now in Toronto

OTTAWA — The ongoing local television struggles were the topic of the day at the Heritage
Committee this week as it kicked off its study on the media and local communities (just three short
weeks after the CRTC did the exact same thing).

Officials from the Department of Canadian Heritage, the Competition Bureau and the CRTC were
at the inaugural meeting to provide MPs with background on the challenges facing the industry.

The nearly two-hour long session was mainly about giving and receiving information on the
struggles of local TV, including news. Department officials explained that advertising revenue is
shifting from traditional linear TV to digital platforms and that is having a negative impact on the
profitability of TV stations. Yet, the spend on Canadian productions has increased from $2.5 billion
to $2.9 billion.

And while committee members wondered what could be done to help the fledgling local TV
business, a presentation from the Competition Bureau sparked some criticism from one
Conservative MP. Kevin Waugh, who represents the riding of Saskatoon-Grasswood and is a
former sportscaster for CTV Saskatoon, expressed his dissatisfaction with the bureau’s approval of
the Bell acquisition of Astral and the decision by Shaw to centralize its anchors in Toronto.

In response, Jeanne Pratt, senior deputy commissioner of the mergers and monopolistic practices
branch, noted that the bureau only looked at the economic part of the Bell-Astral deal and whether
the transaction would be detrimental to the industry. Bell was forced to divest of 10 TV stations its

had originally proposed to buy.

This didn't satisfy Waugh, who then ranted that having Global anchors in Toronto report on local
Saskatoon happenings is “ridiculous.”

“I have the full team out of Global Toronto telling me on Second Avenue in Saskatoon, how was it
today? That to me is ridiculous. I'll never accept that,” he said, noting that while viewers may
accept it, “the ratings have plummeted.”

He went on. “I don't care how many guys they got on television on the street, if you don’t present in
front of the television set from the city you're from, your ratings are going to zip.”
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Waugh pointed out that it's not just Saskatoon that has lost its local Global anchors. The same has
happened in Kelowna, Regina and Winnipeg.

The former sportscaster turned MP picked up on his issues with local news during the
Commission’s appearance when he asked who regulates the quality and quantity of news
programming.

Scott Hutton, the CRTC's executive director of broadcasting, noted that the Commission has
traditionally regulated local programming based on the numbers of hours. He added though that
when it comes to the quality that's much more difficult to measure.

He did provide Waugh with some tangible answers on what the Commission is doing to address
the concerns he raised. Hutton said the CRTC asked during the eight-day local and community TV
hearing whether local news requires a physical local presence, should there be reporters on the
ground and what qualifies at local news.

“So those are questions that we're certainly asking and inquiring as to whether or not we should
intervene in those areas,” he said.

In his opening remarks, Hutton acknowledged that the industry finds itself in a difficult situation, but
added the Commission believes there is enough money in the system to support local news.
Broadcasters spent $470 million spent on local programming in 2014 and broadcast distributors
spent $150 million on community TV channels.

“So, the Commission is convinced there's sufficient money in the system to support the creation of
news and local information programming,” he said.

The CRTC also won't hesitate to ensure broadcasters meet public interest obligations when it
comes to news. "“We've sent an equally clear signal to the TV industry that we'll hold major
broadcasters to account when their licences come up for renewal in 2017. If they fail to live up to
their end of their bargain with Canadians, the CRTC will not hesitate to take action,” said Hutton.

https://cartt.ca/article/there-are-challenges-local-tv-crtc-tells-heritage-there-remains-plenty-money-system
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CRTC says Videotron can't add extra channels to skinny basic

The Wire Report

The CRTC turned down a request by Quebecor Inc.’s Videotron for an exception to the
regulator’s rules around skinny basic TV packages.

Videotron had asked to add Canal Savoir to its basic offering in Granby and
Sherbrooke, to include BCE Inc.'s CTV Ottawa in its basic service in Terrebonne,
Montreal and Montreal West, and to add International Channel/Canal International (ICI),
TVA Montréal, CBC/Radio-Canada’s French-language Montreal station, CTV Montréal
and Canal Savoir in Gatineau, Que.

The CRTC said adding these channels would amount to “an exception to section 17(6)
of the [regulations,] which requires a BDU to offer to its subscribers a small basic
service comprised of a maximum of 10 over-the-air Canadian stations per licensed
area. Specifically, the number of stations distributed on the basic service of these BDUs
would exceed the regulatory 10-station maximum.”

The CRTC said in the decision Wednesday that Videotron's arguments weren't
compelling enough to justify an exception to the regulations. It said that in its view, “a
basic service comprising more than 10 stations could blur the distinction between” the
basic service and a company’s larger, first-tier offering.

“Moreover, the Commission agrees with the [Public Interest Advocacy Centre] that
approval of the applications could encourage other BDUs to submit other similar
applications, which would be contrary to the Commission’s objective of establishing a
small basic service for Canadians who may only want to choose a limited number of
services,” it said.

www.thewirereport.ca/briefs/2016/02/24/crtc-says-videotron-cant-add-extra-channels-to-skinny-basic/30631
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ACTRA to ask feds for Netflix tax

S

ACTRA

OTTAWA — The Alliance of Canadian Cinema, Television and Radio Artists (ACTRA) wants the
federal government to force Internet broadcasters like Netflix to pay “their fair share when it comes
to supporting Canadian culture”.

ACTRA national president Ferne Downey, accompanied by Canadian performers including Sarah
Gadon, Benz Antoine, Nigel Bennett, Ellen David, Art Hindle, Shannon Kook, Tristan D. Lalla,
Huse Madhavji, Michelle Nolden and Rick Roberts, will attend a reception on Parliament Hill
Wednesday evening to ask the new government to support Canada's creative economy.

The organization said that its other strategic priorities for this lobby trip are to ensure that the
government delivers on its pre-election commitment to increase funding for the CBC, National Film
Board and Telefilm Canada, plus to ask that audiovisual artists be granted the same protections as
audio artists when the Copyright Act goes under review in 2017.

“Our first step is to form a strong and positive relationship with our new government,” said Downey,
in the news release. “Itis crucial in this time of unprecedented change to set policies to assure the
survival and ongoing growth of our industry.”

ACTRA represents the interests of 22,000 professional performers working in the English-
language recorded media in Canada.

www.aclra.ca

https://cartt.ca/article/actra-ask-feds-netflix-tax
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Ethics commish says MP broke rules writing letters to CRTC

Mary Dawson, the conflict of interest and ethics commissioner,
said Wednesday that former conservative MP Parm Gill breached the Conflict of
Interest Act by sending letters of support to the CRTC.

Gill sent two letters regarding radio licence applications to the CRTC while serving as a
parliamentary secretary.

Dawson'’s office said in a press release that it found Gill contravened section nine of the
act, which “prohibits public office holders from using their position to seek to influence a
decision of another person so as to improperly further another person's private
interests.”

The press release added: "Considering the special influence that parliamentary
secretaries may have given their governmental roles, the Commissioner determined

that it would be improper for parliamentary secretaries, as for ministers, to seek to
influence an administrative tribunal with respect to its decision-making.”

www.thewirereport.ca/briefs/2016/02/24/ethics-commish-says-mp-broke-rules-writing-lefters-to-crtc/30628
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Loonie tunes: How the dollar’s dip is affecting studios, crews

Jordan Pinto and Julianna Cummins

The Canadian dollar has flirted with the 70-cent-to-the-
U.S.-dollar mark several times in 2016, with the loonie
sitting at 73 cents to the U.S. dollar as of Tuesday
afternoon. While the exchange rate means a trip south of
the border hits Canadian consumers’ wallets harder than
usual, American filmmakers have the opportunity to bank
some major savings.

The weak Canadian dollar has meant both studios and
crews are reporting higher-than-average calls about
shooting north of the border and a rising concern that
demand is starting to outstrip supply. This is prompting
some unions, such as Vancouver's IATSE local 891 and
Toronto’'s NABET 700 UNIFOR, to get creative with recruiting strategies, and studio operators exploring
alternative ways to expand while also acknowledging the influence of factors outside a low loonie, like changing
tax incentives.

Speaking recently with Playback, Peter Leitch, president of Vancouver's North Shore Studio, said that compared
to this time =21 —when the Canadian dollar almost equally as weak — the number of inquiries to North Shore
is up 25%. But while the studio is fully booked now and for the next six months, Leitch says his long years in the
business have shown business can dry up quickly due to rogue factors such as show cancellations or

nges, For now, he said, “we have optimism, but not certainty.”

One effect, Leitch noted, is that the lack of space is prompting new, smaller players to get into the market, with
parties sussing out “warehouses and other options” outside of Vancouver's main studios.

In Ontario, VP of Cinespace Film Studios Jim Mirkopoulos said the demand is high, but thanks to several boom
years in a row, Ontario is well equipped to handle it. What is impacting confidence in Ontario’s production
industry, he argues, is perceived instability in Ontario’s tax credit, which was reduced in 2015 from 25% to 21.5%.

“Our clients are very clear with that — they will tolerate fluctuating currencies because that’s just part of the
economy, however they will not tolerate unstable tax credits,” said Mirkopoulos of Cinespace’s roster of multi-
season episodic TV producers.

David-Alexandre Coiteux of Montreal-based Fullum Films and Studios said studios in Montreal are at capacity, to
the point where it's "almost impossible" to handle the current demand. Foreign companies are also transferring
money into Canada to lock a favourable exchange rate while the Canadian dollar remains weak, he added. In the
case of Coiteux, he said his studio is fully booked and he is now looking for additional space to invest in so he can
accommodate the increased volume of requests.

Some of the country’'s crews, meanwhile, are looking for ways to increase their capacity. On the west coast,
IATSE local 891 is actively recruiting new members, said business representative Phil Klapwyk. For example, the
local is exploring how skilled workers, such as iron workers, could use their trades for film- and television-related
jobs. A total of 93 members have joined the union since Jan. 1, with 433 joining throughout 2015.

More so than the low Canadian dollar, Klapwyk attributed the increase in production in British Columbia to the
evolution of TV production itself, as new players enter the market and the era of “peak TV" roars on. The nascent
trend of straight-to-series orders and reduced one-off pilots is also contributing to overall volume, he notes.

Reps from Toronto-based union NABET 700 UNIFOR also said they have seen an increase in calls and interest
from those looking to shoot in Ontario, although noted it's too early to say if that is linked to the low dollar.

“There is definitely interest, but it hasn't translated into definite work related to the low dollar as of yet,” said
Jonathan Ahee, president of NABET 700 UNIFOR. In fact, he said the union has been more or less been
operating at capacity for the past two years, and has been holding orientation sessions every month for those
interested in joining the union.

In the past two years, the union has also doubled its training budget, with membership increasing by 25% over the

past three years. With their own human resources somewhat strained, Ahee did admit the union has had to work
closely with producers to manage expectations when it comes to crew availability.

“We have been able to meet the demand, but not without significant struggle and communication between the
producers and ourselves to make sure we are meeting their needs,” Ahee said.

hitp://playbackonline.ca/2016/02/24/loonie-tunes-how-the-dollars-dip-is-affecting-studios-crews/
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Corus slams Catalyst Capital claims regarding Shaw deal

Julianna Cummins

Corus Entertainment has called claims from minority shareholder
Catalyst Capital Group outlined in a recent media report as
“deeply misleading,” including refuting allegations that the Shaw
Family stands to gain between $50 million to $62 million from the
transaction.

An article published by the /i «#iav indicated
Toronto-based private equity firm Catalyst Capital Group had
filed letters with the Ontario Securities Commission and the
Toronto Stock Exchange Friday, asking the regulators to review
whether enough information has been disclosed publicly to allow
minority stakeholders to make an informed decision about the
$2.65 billion deal.

“Based on Corus’ own prior disclosure, the deal is dilutive, not accretive, unless one assumes away facts such as
having to pay for debt. Catalyst is also concerned that the special committee was not formed ahead of the deal, and
that the income and EBITDA were inflated to support a misleading transaction multiple [7.7x]," said Catalyst Capital
managing director Gabriel de Alba in a statement sent to Playback Wednesday morning.

In a statement released Tuesday afternoon, Corus said it was looking to “correct a number of misstatements and
inaccuracies” relating to Catalyst' allegations that were outlined in the Financial Post report. Significantly, Catalyst
alleged the Shaw family stands to gain between $50 to $62 million from the transaction, a claim Corus characterized
as “unfounded.”

Catalyst has also alleged the Shaw family has gained $40 million from fluctuations in trading prices of Corus and Shaw
shares on the TSX following the announcement of the deal. Corus noted in its statement that the family “obviously...
cannot predict, nor is responsible for, market fluctuations in the share prices of the two companies.”

The statement also refuted claims by Catalyst that Corus was overpaying for Shaw Media. In its statement, Corus
indicated Catalyst had said in a Feb. 16 meeting that it had calculated that Corus was overpaying for Shaw Media by
$150 to $200 million. The Financial Post story released Tuesday indicated Catalyst had since calculated Corus is
overpaying for Shaw by an estimated $400 million to $600 million.

“Corus is confident in the independent formal valuation and fairness opinion provided by Barclays Capital Canada Inc.,
which determined the fair market value for Shaw Media to be in the range of $2.45-$2.85 billion, based on extensive
analysis including discounted cash flow analysis and comparable precedent fransactions in the broadcasting sector in
Canada and the United States,” Corus said in its statement.

Corus also said it "stands behind both the robust process and the extensive disclosure provided to shareholders in
related to the acquisition.” The statement points to a special committee of independent directors that was established
to assess and oversee the merits of the deal. On Monday, Corus also issued a separate report from an independent
firm Independent Shareholder Services, which recommended shareholders vote for the deal, as “on balance...the
benefits of the transaction appear to reasonably outweigh the costs.”

The sparring between Catalyst and Corus Entertainment comes about two weeks before a March 9 shareholders
meeting where a vote will take place on the Shaw Media acquisition. In order for the deal to go forward, it must be
supported by a majority of the minority shareholders. It is also subjected to regulatory appeal.

Neither the Ontario Security Commission nor the Toronto Stock Exchange would confirm the receipt of a letter from
Catalyst Capital regarding the Shaw/Corus deal.

http://playbackonline.ca/2016/02/24/corus-slams-catalyst-capital-claims-regarding-shaw-deal/
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APTN firming up plans for All Nations Network U.S. launch

Manori Ravindran

Canadian specialty net Aboriginal Peoples Television Network (APTN) is moving forward with
plans for a 24-hour U.S. channel featuring lifestyle content, scripted programming and news, and
has named the venture the All Nations Network (ANN).

The endeavor was first announced in May of last year, when APTN revealed it was partnering
with U.S.-based Castalia Communications to develop a channel targeting Aboriginal peoples in
America.

A spokesperson for the net tells realscreen that a launch date has not yet been set, but is expected
for the second half of 2016. ANN execs are presently in distributor meetings.

The New Mexico-headquartered operation is said to be the first of its kind to cater to both Native
and non-Native audiences in the U.S. and will also feature sports, feature films and children’s
programming. All content will be written, produced and directed by Native Americans, among
others, according to the net.

A recent release issued by APTN notes that network distribution in the U.S. is being represented
by Castalia Communications. Native American filmmaker Chris Eyre will also be working closely
with ANN ahead of the American launch.

“We think the time is right for Native Americans to have their own channel and are happy to see
the positive discussions Castalia has had with major U.S. pay-TV operators,” said Jean
LaRose (pictured), APTN CEO, in a statement.

“Certainly, our experience in Canada has been one of creating and providing opportunities for our
producers, for our storytellers, to tell our stories, in our words, to our peoples and to the world,” he
continued. “Native American producers are poised and eager to have the same opportunities and
we believe that we can work together to provide a unique window into the lives — past, present and
future — of this community.”

Among those voicing support for the endeavor is filmmaker Jim Jarmusch, who said via a
statement: “There is demand for a national Native network across the country. A vibrant new
generation, a golden era of Native film-makers and artists will be born and have a dedicated
channel through which to express their voices.”

Canada’s APTN has been operating for more than 16 years, and reaches about 92% of Canadian
households and commercial establishments.

http://realscreen.com/2016/02/23/aptn-plans-all-nations-network-launch-in-u-s/
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BELL MEASURES BRAINWAVES WITH SUPER BOWL AD STUDY
Research says ads from Royale and auto makers resonated with viewers

Chris Powell

in what appears {0 be a broadside aimed at the CRTC and its decision to remove simuitaneous
substitution from Canadian Super Bowl telecasts beginning next year, Bell Media has released a new
study that claims to demonstrate the efficacy of Canadian ads during the year's most watched TV
broadcast.

The partnership with Toronto-based Brainsights measured the brainwave activity of 54 adults during
the Super Bowl 50 telecast. It found 14 of the top 20 most-engaging ads during the telecast belonged
to advertisers exclusive to the broadcast.

Brainsights used portable brainwave readers — or electroencephalograms — capable of measuring
brainwave activity every two milliseconds to record the brain activity of Canadians as they watched the
Super Bowl.

The company then mined that daia to determine an ACE score that tracked levels of atiention and
aleriness (A}, emotional connection {C) and encoding to memory (E).

According to the research, the top five spots in the telecast included Royale ("Tiger Towel Food
Truck”), which boasted an ACE score 37% greater than the average for all advertising in the telecast.

Three of the top five ads belonged to the automotive category, including Honda’s “Civic Nation
Membership,” Mazda's “The Proposal” and Ford's “Undisputed” ad. The fourth highest-scoring ad
promoted Beyonce's “The Foundation Tour.”

While the highest-scoring ads lacked the viral appeal and celebrity cache of their splashy U.S.
counterparts, Brainsights founder and CEO Kevin Keane said that placement was the most important
factor in viewer reaction. The Royale ad, for example, was the first ad to run after the end of the first
quarter.

Jeff Hersh, vice-president of strategy, revenue management and research for Bell Media, said that the
company plans to conduct additional neuro-research in an attempt to deliver "new opportunities and
advertising solutions” related to its content.

The research aiso found that the top moments in the telecast beionged to reigning NBA MVP Steph
Curry welcoming the Panthers to the field, the replay of Jonathan Stewart’s over-the-top
touchdown and Jordan Norwood's 61-yard punt return, the longest in Super Bowl history.

Winning quarterback Peyton Manning's promise that he was going to “drink a lot of Budweiser"—a
mention that has valued at US$1.6 million in media exposure for the beer brand — also scored high
with participants in the study.

Bell Media is currently fighting a CRTC decision {o eliminate simsub from the Super Bowl beginning
next year, a decision that opens up the Canadian telecast to U.8. commercials.

www.marketingmag.ca/media/bell-measures-brainwaves-with-super-bowl-ad-study-168517
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Audience Awareness and Comprehension: The
Seldom-Measured Metrics

Elia Powers

At two workshops hosted by the Engaging News Project, an
organization that researches online audience engagement, digital
strategists discussed what audience metrics mattered most in
metrics ' their newsrooms.

that

matter

Representatives from legacy outlets (The Washington Post, The
Walll Street Journal, CNN), newer digital ventures (The Daily
Beast, Politico, Vox) and nonprofit/public media organizations
(The Texas Tribune, NPR) had wide-ranging conversations about
the merits and drawbacks of the top data metric platforms, and
how to capture both devoted and fly-by users.

Click on the image for the full series.

During each workshop, the discussion briefly turned to seldom-referenced metrics: audience awareness and
knowledge. A newspaper editor argued that journalists have an obligation to measure reader comprehension. A social
media editor asked whether newsrooms could solicit feedback from readers about which posts were most useful for
understanding news topics.

“Both times we heard someone say, ‘| wish we knew whether people comprehended our work,” said Talia Stroud,
director of the Engaging News Project and an associate professor of communication studies at the University of Texas
at Austin. “Everyone around the table nodded.”

But few had answers.

That largely remains the case more than one year following the final workshop. There are many reasons why news
organizations do not commonly measure whether following their coverage is associated with increased awareness or
knowledge of specific issues. They are metrics that don't neatly fit into a spreadsheet. Measuring them can be costly
and time-intensive. Results can be hard to swallow. And there are many other ways to measure impact, including how
widely news coverage is referenced and shared, and whether it helps spur changes in public policy or public opinion.

Yet the dearth of newsrooms measuring reader awareness and comprehension doesn't mean that there's a lack of
interest among journalists in such data, according to Stroud and other engagement experts interviewed.

As more news organizations seek to explain complex topics in engaging ways online, there's a growing need for data
on the effectiveness of their efforts. In a white paper on measuring the impact of nonprofit

journalism, ProPublica president Richard Tofel wrote that "Explanatory journalism seeks primarily to elucidate.... The
impact of explanatory journalism will be determined by measuring how much readers' awareness or understanding has
increased.”

Foundations interested in investigating the impact of journalism have partnered with news organizations on projects to
test ways of measuring audience awareness and comprehension. Funding is available — but only if there’s the right
match.

DETERMINING OUTCOMES, ALIGNING INCENTIVES

The Bill & Melinda Gates Foundation, which last year spent roughly $30 million in media-related grants, places a heavy
emphasis on measuring impact.

“Our goal with the media funding that we do is about raising awareness and deepening knowledge and understanding
of the issues that the foundation works on,” said Manami Kano, deputy director for global media partnerships at the
Gates Foundation.

Kano previously managed the foundation's education media grants, including funding for news organizations such as
Education Week, Chalkbeat and The Hechinger Report. Kano's team helped determine the framework for how the
foundation thinks about the impact of its media grants.

(Full disclosure: The Gates Foundation is funding MediaShift's new MetricShift section via its fiscal sponsor, BAVC.)
“In terms of having the outcome we want, it's really about how has the audience changed? Have they really
understood these issues? Do they follow these issues more? Are they more knowledgeable about that? Are they

talking to others about it?" Kano said.

The Gates Foundation provides support to media organizations that share some of these priorities — even if they are
not the top priority.

“In theory, [the grantees] want the information, but in practice is it the highest priority? It's probably more of a priority
for us,” Kano said.

A0063698_143-000770



Questions about which audience impact metrics to measure should start with a news outlet examining its mission,
according to many of the engagement experts interviewed.

“If your goal is to generate more awareness or knowledge, it's absolutely worth figuring out how to invest in that kind of
measurement,” said Lindsay Green-Barber, director of strategic research at the Center for Investigative Reporting.

Micro

Changes that happen at the level of an individual as a result of his or her
consumption of media.

Awareness

Attitude change

Action

Civic engagement

Screenshot from CIR's Impact Tracker glossary. Click here fo view the full glossary

But measuring awareness and comprehension is rarely part of a news organization's culture, said Jessica Clark,
director of research and strategy at Vedia impact Funders, a network of grantmakers interested in impact. Clark, who
authored a report on impact assessment, said commercial journalism is typically oriented around the audience traffic
metrics that matter most to advertisers.

While there is typically no financial incentive for commercial news outlets to measure awareness and knowledge, the
incentives may line up for nonprofit news sites that find foundations interested in that mission, Green-Barber said.

An ideal scenario, according to Jim Schachter, vice president for news at WHYC, is “when the thing the funder
supports lines up with what you already want to do." That was the case for the New York NPR affiliate, which launched
a cross-platform initiative to increase awareness of health issues and improve health outcomes with the help of several
funders, including the Robert Wood Johnson Foundation.

The Rita Allen Foundation, which invests in civic literacy and engagement projects, helps fund efforts by the Engaging
News Project, Media Impact Funders and Solutions Journalism Network to measure impact. Elizabeth Good
Christopherson, president and CEO of the Rita Allen Foundation, said efforts to measure awareness and knowledge
align with its mission of “creating an engaged and informed citizenry.”

Much of the foundation funding to measure impact goes to public broadcasting and nonprofit news sites. Clark said the
heavy commercial investment in the for-profit, online news site Vox is a sign of interest in explanatory journalism.
Whether or how outlets such as Vox and FiveThirtyEight measure their effectiveness in explaining the news is an open
question (attempts to reach editors at both news organizations were unsuccessful).

Dana Chinn, director of the USC Annenberg Norman Lear Center iedia Impact Project, said the most important factor
in determining whether a news outlet measures impact metrics such as awareness and comprehension isn't its tax
status but instead its leadership team. “Questions about whether and how to measure impact are personal,” she said.

And sometimes, journalists can take the results personally. “It's not difficult to do any of this,” said Chinn, who teaches
and researches audience analytics. “What's difficult is to see the information and act on it and admit that something
isn't going right.”

Green-Barber said the idea of measuring these metrics is more palatable if news outlets stop thinking about it as an
evaluation that may lead to punishment from funders if reader awareness or comprehension is lower than anticipated.

“It's not about whether you are successful, but instead what worked and what didn't and how that can inform our next
project,” Green-Barber said.

Added Kano: "Once the results come in, people are very interested in what that says and for the most part I've seen

the news organizations then apply it to their strategies around audience development and content. They realize it's not
just for us to do evaluations but really for them to improve their product and their business to a large degree.”
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DIFFERENT METHODS OF MEASUREMENT

Awareness, which Chinn considers a “first-level” outcome, typically refers to whether audiences can recall news
content. Kano said she considers metrics such as active time on a page and scroll depth to be proxies for awareness
(though she said the data are imperfect). Chinn said news organizations commonly measure awareness by what
articles a user visited online.

Self-reported information (pre-tests and post-tests about awareness of a news topic) is another option. Green-Barber
said one of the difficulties with this method of measuring awareness is waiting several months to determine if
audiences can still recall the information. Another challenge: asking questions on the pre-survey that don't make
participants feel inadequate.

Green-Barber wrote in a recent report that while changes in laws and policies are “real, discrete events we can
measure,” changing awareness of an issue “proves to be much more difficult to know." In an attempt to measure
awareness, she designed a survey completed by residents of Oxnard, Calif., before and after reading a Center for
Investigative Reporting investigation into pesticide use in the community. Results showed that residents were
significantly more aware of the use of pesticides and concerned about the adverse health effects after reading news
coverage in CIR, its distribution partner, The Guardian, and other news outlets that reported on the findings.

WNYC has adopted a different approach to measuring awareness. Over the past several years, the station focused its
programming on health issues such as sieep deprivation, sticking to exercise regimens and hearing loss. Most
recently, the WNYC podcast Noie to Self launched the series “Infomagical” about nianaging information

overload. Partnering with researchers, WNYC asked its audience to follow its news coverage, take part in challenges
such as a day without multitasking and report back results.

Manoush Zomorodi, host of WNYC's Note to Self podcast, discusses the “Infomagical” engagement
project before a live audience on January 20, 2016.
(Photos by Matthew Septimus / Courtesy WNYC Studios)

Paula Szuchman, vice president of on-demand content for WNYC, said one measure of awareness for these projects
is whether monthly podcast downloads and newsletter subscriptions increase. Another is the number of people who
report their health data back to the station. While Szuchman acknowledges that this self-reported data isn't scientific,
she was heartened that thousands of listeners became increasingly aware of these health issues and reported positive
health changes.

Added Schachter, WNYC's vice president for news: “l go to a lot of meetings with funders, and to be able to tell an
accurate, honest story about the depth of our audience’s engagement — that people will stick with us, do this amount
of work on our behalf and on our community's behalf — that's a terrific story to be able to tell.”

Increasing audience knowledge or comprehension of news content can be more difficult — and more challenging to
measure. Chinn considers this a "second-level” outcome and Green-Barber calls it a “micro,” individual-level outcome
similar to changes in attitude or behaviors.

Comprehension is often measured through self-reported surveys (what did a person know about a news topic before
and after reading a story?) The Engaging News Project helps news outlets develop online polls that test reader
knowledge and, study results show, increase their time on page.

Solutions Journalism Network conducted an A/ test in 2014 in which randomized participants read articles about
social issues that were either conventionally written or included information about solutions to the problem. Results
showed that people who read the solutions-based stories were more likely to report feeling more knowledgeable and
better informed about the issues than those who read the conventional articles.

Increasing awareness and knowledge is the ultimate goal of solutions journalism, said Rikha Sharma Rani, intelligence
director for the Solutions Journalism Network.
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“When writing about solutions you are also writing about the problem and how people have addressed that,” Rani said.
“You are giving readers a new perspective on issues that are well covered but not from that angle.”

Chinn said inferences about knowledge can also come from behavioral data about how a user interacts with a news
site. Kano said the Gates Foundation often tries to triangulate self-reported survey data about what audiences have
learned with knowledge questions posted on news sites.

News outlets can claim that reading their content is associated with higher levels of knowledge about a topic, but
proving causation is difficult. And in order to measure changes in knowledge, news outlets have to reach a certain
threshold of coverage, according to Chinn.

“If you say you want to have a change in people’s knowledge about the Common Core State Standards Initiative in
education policy but in analyzing the content you only have one article a month on that topic, even the best data in the
world won't be able to tell you that much,” Chinn said.

With the right mix of coverage and the will to measure its impact on audiences, news organizations can measure
awareness and knowledge, Chinn said.

“All of these actions are measurable,” Chinn said. "It just takes a recipe or cocktail of different methodologies.”

AN INVESTMENT OF RESOURCES

Whether a newsroom conducts its own audience research or uses outside researchers depends on what level of
sophistication is needed and what decisions are riding on the data, Chinn said. Soliciting readers to take online polls or
track their news habits can provide useful information to newsrooms, but it isn't the most scientific sampling method
because of self-selection bias, Stroud said.

The vast majority of news organization don't have a dedicated researcher on staff to work on such projects.
“Newsrooms are busy places and are concerned about costs,” Stroud said. “They don't have time to test every article.”

That's true for ProPublica, which charts impact through measures such as prominent reprints or references to a story
and public policy changes, but has yet to systematically measure whether reading its coverage is associated with
increased reader awareness or knowledge.

“In a perfect world where it didn't cost money and time, I'd love to know that,” Tofel said. "l just don't know of any news
organization that has the money and the time to spend a lot of both researching these things.”

Kano acknowledges that measuring and reporting impact metrics is time-consuming. “What we are requiring is a shift,"
she said.

At the Engaging News Project workshop, participants agreed that it's a necessary shift. Among the group's
recommendations: new metrics should be created based on the content of an article to determine if readers are
benefiting from a story.

Tom Negrete, who was the Sacramento Bee's director of innovation and news operations at the time of the workshop,
made the suggestion about measuring comprehension that helped spark the conversation about what metrics should
matter most. Now the associate editor of CALmatiers, a nonprofit that covers politics and policies in California, Negrete
is working with researchers on ways to measure audience comprehension of news coverage.

“It's a whole different conversation if an editor can say, 'if you write your story this way people will understand it
better,” Negrete said. “For journalists, that's a more motivating principle than just getting clicks.”

Elia Powers, Ph.D., is an assistant professor of journalism and new media at Towson University. He writes regularly
about news literacy, audience engagement and non-profit journalism.

http://mediashift.org/2016/02/audience-awareness-and-comprehension-the-seldom-measured-metrics/
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VERIZON, ESPN MAKE
PROGRESS ON TV
PACKAGE DISPUTE

Walt Disney Co's ESPN sports network and Verizon Communi-
cations Inc have made progress in their talks to settle a legal
dispute over a TV package that lets customers ¢hoose bundles
of channels, according to a court filing on Wednesday. The
companies asked New York State Supreme Court in Manhat-
tan to put the legal proceedings over Verizon's Fios Custom
TV package on hold until March 28, according to the filing. In
April 2015, Verizon created a stir with Custom TV, a smaller
pay-TV bundle that moved some traditional base-tier chan-

nels into optional add-on packages. The channels it moved i
cluded ESPN, which sued Verizon, alleging breach of contract.
Last week, Verizon said it revamped Custom TV and now of
fers a choice of one of two packages with more than 100 chan-
nels and three optional genre-specific packs, instead of thg
slimmer offering of 36 channels plus numerous add-ons. Onk
of the packages, called “Sports & more,” features 160 channels
including ESPN. A spokeswoman for ESPN said last week that
the network was “encouraged” by the new offering.  Reuters *
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Embezzlement Scandal at Japan's NHK Leads to Public Apology, Voluntary Exec Pay Cuts

Gavin J. Blair

The $1.8 million fraud is the latest in a string of scandals to hit the public broadcaster and follows the firing
of news anchor Kenichi Tsukamoto last week for making the drug "poppers" in his apartment.

The entire 12-member executive board, including its president, of Japan's public broadcaster NHK will give
up a portion of their salary for two months over a $1.8 million (% 200 million) embezzlement at a group
company of the organization.

The latest in a string of scandals to hit the broadcaster will see president Katsuto Momii take a 50 percent
cut for two months, five executives, including its compliance officer, give up 30 percent, and a further six
return 10 percent of their compensation.

"There was a problem with our internal controls and we will take responsibility,” said Momii said in a public
statement of apology.

An NHK spokesperson told The Hollywood Reporter that senior executives' salary figures aren't disclosed.
Pay cuts are a traditional way for executives at Japanese company to atone for mistakes or poor
performance. Presidents and senior executives at Sony and Nintendo have previously given up portions of
their salary and bonuses after poor financial results.

NHK is funded by the public paying viewing fees, of approximately $120 annually for its terrestrial channel
and more for satellite offerings. The public broadcaster had faced growing non-payment rates in the past
following scandals but has outsourced collection in recent years and raised the percentage of the population
paying the monthly fees.

The embezzlement involved at least two employees at NHK Integrated Technology Inc. claiming at least
$1.8 million for fictitious orders and business trips. The employees have been fired but no criminal charges
have been announced.

News of the scandal broke earlier this year and was followed by an investigation into a reporter at the public
broadcaster from the Saitama station, north of Tokyo, for misusing $9,000 (*¥ 1million) in taxi expenses for
personal use.

Last week, NHK fired news anchor Kenichi Tsukamoto for producing illegal drugs in his apartment.
Tsukamoto was arrested in January and charged with production of "dangerous drugs" — a catch-all term
used in Japan for substances including synthetic cannabis. Tsukamoto was reportedly making amyl nitrate,
a drug known as "poppers" and associated with male gay sex.

Next month the popular presenter of the "Close-up Gendai" current affairs show Hiroko Kuniya will be
replaced, with media and political analysts pointing to behind the scenes pressure from the government.
Kuniya reportedly upset a senior government figure live on the show late last year with unusually tough — by
sedate Japanese media standards — unscripted questions.

www. hollywoodreporter.com/news/embezzlement-scandal-at-japans-nhk-869048 A0063698_148-000775
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Chaises musicales
a la Culture

le malheur, la commotion. Et comment

ne pas se désoler devant la maladie du
ministre Pierre Moreau, qui le force a prendre
congé de ses fonctions ministérielles, en plus
d'ébranler ses propres assises? D'oll ce jeu de
chaises musicales au sein du Conseil des mi-
nistres, lundi dernier. A la Culture et aux Com-
munications, exit Héléne David. Arrive Luc
Fortin.

Méme si le premier ministre Couillard
conserve a Pierre Moreau son siége en Cl_lam-
bre, il a bien précisé que les nominations
n'étaient pas temporaires. Dont acte!

Des ministres débutants héritent de porte-
feuilles épineux. Ainsi, Sébastien Proulx, déja a
la Famille, sera désormais attelé aussi a I'Edu-
cation, ol ¢a brasse. Et Luc Fortin, récemment
nommé aux Loisirs et aux sports, prend la balle
au bond en Culture et Communications.

Premiére réaction éberluée:

— Ils ont nommé un homme!!!

Tiens donc! Au Québec, le Parti libéral a
pourtant I'habitude d'accorder ce portefeuille
au féminin. A mon avis d’ailleurs, si les femmes
sont surreprésentées a la Culture des divers pa-
liers de gouvernement, c’est parce que les
chefs d'Etal déprécient, souvent sans se 'ad-
mettre, 4 1a fois les femmes et la culture.

Ca n'empéche pas plusieurs d'entre elles
d’exceller dans leurs fonctions. Pareille tradl
tion en dit quand méme long sur les préjugeés
ancrés dans l'inconscient collectif, associant la
culture aux ouvrages de dames, facon tricots et
vieilles dentelles. _

Voici I'exception qui confirme la régle quant
au sexe du capitaine, mais remet en lumiére la
fragilité du secteur. En situation d’urgence,
comme lors du remaniement éclair de la se-
maine, les priorités semblaient ailleurs, les feux
4 éteindre aussi. i

Le premier ministre Couillard a souligné la
pertinence d'offrir & Héléne David les clés du
ministére de I'Enseignement supérieur (ol
plusieurs la pressentaient au départ) ; plus
avare de commentaires sur Paccés de Luc For-
tin & la Culture, qui coulait moins de source.
Ainsi va la vie.

Il s’en tirera peut-&tre trés bien, remarquez,
Ses expériences d’adjoint parlementaire d'Hé-
léne David et de membre de la Commission de
la culture et de I'éducation de 2014 a 2016 P'ai-
deront a éclairer sa lanterne. A vue de nez, la
fréquentation des arts et des lettres semble
moins ancrée dans son ADN que chez sa de-
vanciére. Mais on verra. On verra.

T out s'est joué a la fine épouvante, dans

p.B10

Etat d'urgence

Des esprits cyniques avanceront qu'a I'heure
olt la culture se confond de plus en plus avec le
loisir et peut-étre méme le sport, ce mariage
des deux ministéres sous le chapeau d’un
méme ministre devrait s'effectuer en belle har-
monie, Allez! On fait taire leurs voix un mo-
ment, car I'heure est grave.

La culture en mutation fait face 4 des défis
vraiment énormes. Le nouveau ministre devra
veiller de concert & I'application de la Charte de
la langue francaise, autre vaste programme..,
Ot donc Luc Fortin trouvera-t-il le femps de
s'adonner aux loisirs dont il a de surcroit la

arge?

Nos veeux de succés 'accompagnent. Mais
pour le milieu des arts et des lettres, ce cham-
bardement n'apparait pas idéal du tout, avec un
nouveau ministre en jonglerie de portefeuilles
disparates, bientét débordé.

Des liens ont été créés entre les tétes des
institutions culturelles et Héléne David. De
gros chantiers sont en branle, qui réclamaient
continuité,

La nouvelle politique de la Culture, prévue
pour 2017, dans un Québec transformé par la
révolution technologique, ot nos artistes sont
mal implantés, demeure a définir. Ajoutez une
mondialisation galopante et rugissante, un
fossé accru entre une culture de souche clas-
sique et un divertissement en cocotte minute.
Lhumour croque 4 belles dents le champ des
arts au Québec, au point d'exiger la pose de
garde-fous. Oui, mais lesquels?

La lecture, les arts de la scéne et d’écran
d'auteur s'érodent ou changent de couleurs et
de publics a la vitesse de la Jumiére. Les frac-
tures générationnelles s'amplifient, les savoirs
et édifices patrimoniaux menacent ruine, De
nouveaux outils sont a s'approprier presto (il
est bien tard), sous peine de voir les ceuvres
nationales balayées des espaces virtuels, oi la
partie se joue sans états d’ame. Du boulot,
vous dites ?

Alalangue, 4 la mémoire collective, 4 Ia créa-
tion, a leurs échos sonores se superposent des
facteurs identitaires, qui dépassent au Québec
le champ des lois, pour rebondir vers des pro-
fessions de foi politiques 4 marteler en faveur
de l'art et des héritages collectifs. Quels minis-
tres crient dans ces déserts-Ia, au juste?

Jamais les défis de la culture et de I'éduca-
tion, sa sceur jumelle, n'ont été aussi grands
quaujourd’hui. Jamais n'avons-nous eu plus be-
soin de dirigeants aptes 4 se concentrer sur ces
travaux d'Hercule, sans devoir s'éparpiller.

Ce sentiment d'urgence, on voudrait I'enten-
dre se répercuter au sommet de I'Etat, Mais on
doit parler tout bas dans ces cénacles-1a. A
moins que l'acoustique ne soit bien déficiente
parici.,.
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Liberals release details of budget cuts made in 2012, including several made at CBC

Canadian Broadcasting Corporation Total 27,800 69,550 115,000 115,000 115000 115,000 115,000
Transformation of Radio-Canada International G 10.00C 10,000 10.000 10,000 10.060C 16,000
Shut down analog transmitters 5833 10,000 10.00C 10,000 10,000 10.000 1C,000
Production and other efficiencies G 3,000 8.005 8.005 8,005 8.005 8,005
Optimize regional real estate assets G 400 400 400 400 400 400
Revenue generation — television advertising 8,167 12.250 19.00C 19,000 19,000 18.000 19.000
Advertising on Radio 2 and Espace Musique 0 11,900 20.400 20,400 20,400 20.4C0 20400
Scale back budgets for sports programming G o 2.200 2.200 2.20C 2.200 2.200
Scale back Canadian content in prime time 6] 4.200 4.200 4,200 4,200 4,200 4,200
Scale back children's programming on the web 3,800 5.800 5.800 5800 5,800 5.800 5,800
Scale back planned investment in French dramas 2,000 2000 2,400 2400 2,400 2.400 2400
Specialty and main news services G o 3,000 3.00C 3,00C 3,000 3.000
Reduce signature events 6,000 6.00C 6.00C 6,000 6.000 6.00C 6,000
Reduce cross-cultural programming 0 2,000 2.00C 2,000 2,000 2.00C 2,000
Curtall Drummondville and Abitibi extension 2000 2,000 2.000 2.00C 2,000 2,000 2000
Reduce the number of concerts on radio G o 2,400 2400 2,400 2,400 2.400
Proposition to be submitted at a later date G o 17.185 17,195 17.195 17.195 17,195

In this chart, you can see the cuts that were made to the CBC in 2012. Screenshot by J-Source.
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H.G. Watson, Associate Editor

Information released by the Liberal govemment on Feb. 19 details $115 million in cuts to the CBC along with several other services. Budgets for sports programming were
scaled back by $2.2 million, and specialty and main news services were reduced by $3 million. The $115 million in cuts over three years were announced in March 2012, as part
of budget cuts made by the Conservative government. According to the CBC, the broadcaster said at the time that the cuts would be done in a way that wouldn’t compromise
local coverage.

Related Articles:

CBC announces 244 national cuts: A timeline

What CBC employees are saying about the latest layoffs
CBC to lose another 400 jobs by March

The company has cut over 1,000 jobs since the 2012 cuts were announced.

Also among the reductions under the purview of the Department of Canadian Heritage were $200 million to the National Translation Fund. A total of $186 million was cut from
the department, as part of budget cuts first announced in 2012.

Parliamentary Budget Officer Kevin Page, who ended his term in 2013, fought a public fight with the Conservative government to have this information released,
eventually going to court over the matter.

H.G. Watson can be reached at hgwatson@)j-source.ca or on Twitter.

www.j-source.ca/article/liberals-release-details-budget-cuts-were-made-2012-including-several-made-cbc
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QP Wednesday: More deficit, Jason Kenney speaks
and Joly checks her watch

Janice Dickson

Minister of Canadian Heritage Melanie Joly responds to a question during Question Period in the House of
Commons Wednesday February 24, 2016 in Ottawa. THE CANADIAN PRESS/Adrian Wyld

Lead question and answer
Prime Minister Justin Trudeau defended his government's projected $18.4 billion deficit in question
period today amid criticism from the Conservative Party.

Interim Conservative Leader Rona Ambrose said that first Trudeau promised he would only borrow
ten billion dollars — now he's saying he's going to borrow $18 billion — “but that is not counting the
first ten billion.”

“Maybe it's $28 billion, but definitely not $30 billion. The Liberals have thrown around so many
numbers over there that no body knows what is going on with them,” said Ambrose.

“Can the prime minister admit he and the finance minister are just making it up as they go along?”

Trudeau pointed to the previous government’s inability to create opportunities and said Canadians
knew we had to build “a better future for ourselves, for our families, for our communities and for our
children,” and reiterated his government's commitment to invest in communities and help the
middle class.

Dominant topic

For the second day in a row, the looming budget dominated QP. For the first time in a long time
however, Conservative member of Parliament Jason Kenney asked a question.

“The problem here is that the prime minister made a commitment, a clear specific promise, of no
more than a $10 billion deficit and this week they said there would be a deficit of maybe $30 billion.

That's tripled in three months. It's a clear question for the prime minister, how are they going to
A0063698_152-000779



reduce these huge deficits that are going up everyday without increasing taxes — and what taxes
will they increase?” Asked Kenney.

Once again, said Trudeau, “We see the Conservatives do not understand how to create growth in
the Canadian economy.”

Most shamelessly politicized question

Conservative member of Parliament Andrew Scheer question-trolled Heritage Minister Melanie
Joly. Sarcastically, Scheer said, “Yesterday the Liberal chair of the heritage committee was awfully
concerned that nobody was regulating the content of the Internet. As we speak, there is just a
whole lot of Internet going on out there—what with the emails and the Google and the kids
twittering. She is worried that 'anyone can publish anything’. When Al Gore invented the Internet,
he did it in a way that protected free speech.”

Scheer made a crack about Trudeau having a fondness for China, and asked, “will the Liberals
take a page from the red book and start stifling free speech?” Scheer was referring to controversial
comments Trudeau made in 2013 when he said, “There’s a level of admiration | actually have for
China. Their basic dictatorship is actually allowing them to turn their economy around on a dime.”

Joly, who was heckled for so long that she looked down at her watch to signal that she wondered if
she was out of time, said the government understands the importance of technological changes
and it will launch public consultations on the impact the internet may have on “users and creators
in general.”

Most shamelessly evasive answer

When Conservative member of Parliament Pierre Paul-Hus said that the U.S. and France have
declared a war on ISIS and asked Defence Minister Harjit Sajjan if Canada is at war with ISIS,
Sajjan said he did not fully understand the member’s question — and that it's very simple “if we're
defining fighting against ISIS and defeating them, we're committed to it.”

Line of the day

Amid heckles from Conservative MPs following Scheer's mocking question to Joly on limiting free
speech, Joly said, “Clearly Mr. Speaker, there’'s no issue with free speech in this House.”

http://ipolitics.ca/2016/02/24/qp-wednesday-more-deficit-jason-kenney-speaks-and-joly-checks-her-watch/
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BBC Radio 5 Live could go online-only in radical
cost cuts

News and sport station could follow BBC3 in going off air, or even face closure to save

its £66m budget — but any such move is likely to be controversial

Tara Conlan and Mark Sweney

The BBC is considering making BBC Radio 5 Live online-only in radical cost-cutting measures as it
seeks to fill a funding black hole.

The news and sport channel is the latest service to have come under review as the corporation
tries to find savings to cover the £700m annual cost of free licence fees for the aver-75s by 2020.

Insiders suggest that the station could even be axed, saving the BBC its £66.1m budget. However,
given its reach outside affluent, urban listeners and in the north, such a move could prove
unpopular.

The spotlight has turned on Radio 5 Live because of the high cost of sports rights and more people
looking online for coverage of fixtures and news.

The latest BBC annual report said 5 Live's audience fell below 6 million listeners last year and time
spent with the station also “dropped to its lowest level, with listeners tuning in for just over six hours
a week”.

The report said 5 Live has already been looking at “developing its own online presence, offering a
growing range of short-form clips” so it may be well placed to move online-only, in the same way
that youth channel BBC3 did last week.

Radio 5 Live has a content budget of £45.3m, down from £49.1m last year, but also spends around
£17m on distribution and “general support”.

While that is a drop in the ocean compared with the additional costs the BBC is facing over the
next few years, every little will help as the corporation faces an uncertain future in the wake of last
year's licence fee settlement. Any scaling back of 5 Live will be welcomed by commercial rivals

such as TalkSport.
A0063698_154-000781



As revealed by the Guardian, the BBC has already been looking at the idea of shutting its 24-hour
news channel. In November it emerged that it was having a rethink over the channel, which costs
in excess of £110m a year to run, after assessing that the savings may only amount to £15m or
£16m annually.

Closing Radio 5 Live, which was set up in 1994 as a national service to air breaking news, phone-
ins and commentary of sporting events, would be controversial in some quarters.

However, crunch time is coming for the BBC as it tries to balance its books with the prospect of
substantial cuts looming large.

In a pre-internet era Radio 5 Live firmly established itself as essential listening, especially for rolling
news stories.

But since then 5 Live has gone through changes. Part of the station was moved up to the BBC's
new northern headquarters in Salford and in 2014 it had a huge shake-up with well-known
presenters Victoria Derbyshire, Shelagh Fogarty and Richard Bacon departing.

A BBC spokesman denied there were plans to make Radio 5 Live online-only, saying: “There is no
plan along those lines.”

www.theguardian.com/media/2016/feb/24/bbc-radio-5-live-online-only-bbc3
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Savile BBC abuse report to be published over
three years after inquiry launch

Jane Martinson

A report into the BBC culture that allowed Jimmy Savile to abuse children as young as nine while
working there is finally to be published on Thursday, nearly three-and-a-half years after an inquiry
was launched.

The review, led by Dame Janet Smith, a former court of appeal judge, is expected to offer a
searing indictment of the BBC and its culture, which did nothing to stop the abuse “in virtually every
corner” of the corporation.

A draft of the report, leaked in January, criticised the corporation’s “deferential culture”, with
“untouchable stars” and “above the law” managers.

The report also found that while new safeguards had made sexism and abuse far less frequent
than they were in the 1970s, the culture of fear which stopped employees speaking out had
actually got worse. Short-term and freelance contracts meant a workforce “with little or no job
security”, which was even less likely to speak out about the behaviour of colleagues.

But the BBC cannot be criticised for failing to uncover Savile's “sexual deviancy”, it said, given the
failure of law enforcement agencies to do the same thing.

The inquiry took evidence from more than 475 witnesses into whether BBC bosses were, or ought
to have been, aware of inappropriate sexual conduct on its premises, and will look to identify any
lessons to be learned and consider whether the BBC’s current child protection and whistleblowing
policies are fit for purpose.

Launched by the BBC at the height of the Jimmy Savile scandal in October 2012, the inquiry was
linked to a separate inquiry by Dame Linda Dobbs into the activities of Stuart Hall, the former It's a
Knockout presenter who was jailed in 2013 after he admitted indecently assaulting 13 girls, one as
young as nine, between 1967 and 1985. Now 85, he was released in December 2015 after serving
half his sentence.
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Savile died in October 2011 aged 84 without having faced trial for any of his crimes. Indeed, he
was awarded the OBE in 1971 and was knighted in 1990.

Following the leak, published by the Exaro website, Smith released a statement describing the
version of the report as “out of date” and said significant changes had been made to the final
report.

The report had already been delayed several times, most recently in May 2015 after the police said
it could prejudice ongoing investigations. At the time, the inquiry said the report had already been
completed after contacting more than 775 people and interviewing 375 witnesses in the Jimmy
Savile investigation and more than 100 in the inquiry into Stuart Hall.

In the draft conclusion to her report, Smith suggested that there was no evidence that any report of
abuse "reached the ears or the desk” of senior staff — despite so many individuals, including BBC
workers, coming forward with tales of Savile’s abuse.

Liz Dux, a lawyer at Slater and Gordon who represents 168 of Savile's victims, slammed this
conclusion as “not credible”, telling the Guardian: “With so many witnesses giving evidence to her
of their suspicions and knowledge — 107 in total — that for her to conclude a lack of knowledge on
the part of management and an acceptance of their inability to stop him | don't find is credible. |
can't accept that on behalf of my clients.”

But Smith said senior management were not made aware of Savile's abuse. “In the testosterone-
laden atmosphere, where everyone was, in theory at least, over the age of 16, child protection was

simply not a live issue,” she wrote in the draft report. “No one noticed what Savile was doing — he
was able to hide in plain sight.”

Following on from this, it was Smith’s view that it is possible that a “predatory child abuser could be
lurking undiscovered in the BBC even today”.

Tony Hall, director general of the BBC, who was appointed after the scandal led to the departure of
his predecessor, has already promised to learn the lessons of the scandal.

www.theguardian.com/media/2016/feb/25/report-savile-abuse-bbc-published-inquiry-launch
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'Serious failings' at BBC let Jimmy Savile and
Stuart Hall go unchecked

Damning report by Dame Janet Smith finds ‘macho culture’ of sexism at corporation led

employees to keep quiet about concerns

° 0:00 f 0:46

BBC put celebrities above its own values, says Dame Janet Smith

Jane Martinson and Jamie Grierson

Serious failings at the BBC allowed Jimmy Savile and Stuart Hall to sexually abuse nearly 100
people without detection for decades, according to two damning reports published on Thursday,
which insisted that the corporation still had lessons to learn from the affair.

Dame Janet Smith, who started the independent inquiry in October 2012, found that despite what
had happened with Savile and Hall in previous years, those worked at the BBC were still worried
about reporting potential abuse and taking on the broadcaster’s stars.

She concluded that "an atmosphere of fear still exists today in the BBC possibly because obtaining
work in the BBC is highly competitive and many people no longer have the security on an
employment contract”.

It was incumbent on the BBC to examine its culture today, Smith added, particularly when it came
to the continued fear of speaking out and its attitudes towards “the talent”, or on-air stars.

In total, Savile sexually assaulted 57 females and 15 boys from the late 1950s to the middle of the
last decade. Three incidents of rape and attempted rape took place on BBC premises, Smith said,
and the youngest victim to whom Smith spoke was eight yearsold at the time of the offence.

Age range of Savile's victims
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Number of Savile victims by programme
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The report, which runs to 372,400 words, made for “sorry reading” for the BBC said Smith, a
former court of appeal judge. It examines sexual abuse perperated by Savile and Hall, who was
released in December after serving half of a five-year jail term for historical indecent assaults
against girls aged between nine and 17.

A "macho culture” of sexism and sexual harassment and an “atmosphere of fear” led many
employees to keep quiet about concerns, she wrote. She found BBC staff “more worried about
reputation than the safety of children”.

Jimmy Savile sexuaily assaulied 57 females and 15 boys, the report found. Photograph: BBC

Regarding abuse by stars and others at the BBC, Smith concluded that the criminal behaviour was
largely the fault of the perpetrators, the broadcaster could have stopped it but failed to do so.

However, the report ultimately concludes that there is no evidence that the BBC as a corporate
body was aware of Savile’s conduct and therefore cannot be convicted of any offence.

After speaking to more than 800 people, Smith concluded:

« Cultural factors at the corporation prevented staff from reporting sexual complaints to senior
staff — especially when concerning what she calls “the talent”, a problem which she
suggests still exists today.

A0063698_159-000786



« Some members of BBC staff — junior and middle-ranking — were aware of Savile’'s
inappropriate sexual conduct in connection with his work for the BBC but there is no
evidence that any senior member of staff was aware of Savile's conduct.

« Several “wake up calls” should have alerted BBC management to Savile's behaviour as
early as 1969 but did not.

« No complaints were made about Savile to the BBC's duty office, as would be the
appropriate procedure, although there were eight occasions on which complaints were
made in other ways.

« The first complaint was made in the late 1960s and concerned Savile inappropriately kissing
a member of staff in Manchester, while subsequent complaints related to sexual assault.

s There were occasions when senior BBC staff did not find out about things which they ought
to have found out about.

« There was during the period covered by the investigation a culture within the BBC which
made it difficult to complain or to “rock the boat”.

Smith told a press conference that the report made “sorry reading” for the BBC, adding that “It
certainly isn't a whitewash.”

BBC director general Tony Hall apologised to the survivors of abuse and accepted Smith’s findings
in full. He also confirmed that the BBC had “parted company” with the DJ Tony Blackburn, saying
his evidence to the inquiry had fallen below the standards expected of him. Smith rejected his
evidence to her inquiry, in which he denied being questioned over allegations made by a 15-year-
old girl.

Announcing a review of whistleblowing and child protection procedures, he said: “l accept
conclusions and recommendations in full and equally important we have read, we have heard we
are listening and we understand.

“The importance of getting the culture right in our organisation is key.”

Tony Hall apologies to abuse victims on behalf of the BBC

The BBC is to launch a campaign explaining its whistleblowing procedures to staff, will work with
the NSPCC on child protection and will commission another independent audit.

BBC Trust chairman Rona Fairhead said the BBC “failed” victims of Savile and Hall, adding: “It
turned a blind eye, where it should have shone a light. And it did not protect those who put their
trust in it.”

The report into Hall, also published on Thursday, concludes that BBC staff failed to report the
presenter indulging in “inappropriate sexual conduct” partly because he was seen as an
“untouchable” celebrity.

Staff at BBC Manchester knew the former It's a Knockout host was taking women into his dressing
room for sex, although not that some of them were under age, former high court judge Dame Linda
Dobbs found.

The report said he had abused 21 female victims at the BBC, with the youngest aged 10, between
1967 and 1991, but no complaints were passed on to senior management.
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In conclusion, Smith wrote: “The delivery of these reports presents an opportunity for the BBC to
take steps to ensure that history cannot repeat itself.”

In a final verdict which may disappoint campaigners for victims, her “overarching recommendation”

was that the BBC should carry out a further review and subsequent audit of its current
management.

Nature of Savile's offences

Number of Savile victims by decade

Blackburn dispute
Blackburn is now understood to be the celebrity accused of “seducing” 15-year-old Claire McAlpine
after taking her back to his flat after a recording of Top of the Pops. McAlpine took her own life a

few weeks after the alleged incident.

Smith was told that Blackburn, who is named in the repaort only as A7, was interviewed at the time
and denied the allegation. However, Blackburn says he was never interviewed by the BBC.
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Asked if she believes Blackburn is lying, Smith refused to say. Smith said although she rejected
AT7's version of events, such a view was not part of her terms of reference.

“I was looking at how the BBC handle these complaints and the answer is very badly,” she said.

Asked about Blackburn, Hall said: “This is one of the most important inquiries in the BBC's history.
There’s a great responsibility on everyone who took part to cooperate fully.”

Hall said Blackburn’s engagement with the review fell below standards expected of him. “l am
making no judgements or accusations about events or behaviours in the past.”

‘The talent’

Although largely completed a year ago, the report was delayed by the police investigations and
sent to the BBC itself a week ago.

In the report, Smith says: “The BBC should examine its attitude towards ‘the talent'. | have reported
that the BBC appeared at least in the past to be tolerant of inappropriate conduct by the stars
because they were more valuable to the BBC than the BBC'’s own values.

“The BBC should leave members of the talent in no doubt as to the standards of the behaviour
expected of them.”

“The first reason for this is because of a deference or even adulation which was, and still can be,
accorded to celebrity in our society,” she says.

The report found that one complainant was told to "keep your mouth shut; he is a VIP" while talent
were “treated with kid gloves and rarely challenged”.

The review found that Savile would “gratify himself whenever the opportunity arose” and in
“virtually every one of the BBC premises at which he worked", which included BBC Television
Theatre, Television Centre, Broadcasting House, Egton House, Lime Grove studios and studios in
Leeds, Manchester and Glasgow.

“Savile had a voracious sexual appetite,” Smith writes. “He was obsessively interested in sex.”

Smith said Savile’s tactic with young girls was to invite them to watch him perform either on radio
or television as a “form of grooming”.

“He used his celebrity status, his entree to the BBC and his connections with other stars as bait
with which to draw young girls into his sphere.”
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In addition to unnamed supervisors and technical staff who worked on shows like Top of the Pops,
Smith lists other examples of people who knew or suspected Savile was behaving inappropriately
or illegally.

s Canon Colin Semper, a producer of Speakeasy, worked with Savile and “clearly did think
Savile had sex with a lot of girls, some of whom might have been underage.

s Louis Theroux became aware of a credible allegation that in the late 1960s or early 1970s
Savile had sex with a 15-year-old. Theroux spoke to David Mortimer, an executive producer
at the BBC.

« Mark Lawson saw Savile assault a female member of Front Row staff. He told Front Row
editor John Goudie.

« Douglas Muggeridge, the controller of Radio 1 and Radio 2 heard rumours about Savile. He
held a meeting with Savile, Derek Chinnery, head of programmes for Radio 1 and Doreen
Davies, an executive producer.

« Rodney Collins, a BBC Radio publicity officer, heard rumours too but had no hard evidence.

‘Awareness’ of Hall

The Hall investigation was set up by the BBC on 4 June 2013 when Hall had pleaded guilty to 14
charges of indecent assault involving girls as young as nine.

The report said:

« The Hall investigation received a body of evidence from which a
“powerful inference” may be drawn that there was a "high degree of
awareness” that Hall was using his dressing room for sexual activity.
« Some witnesses thought that between 1959 and 1981 management “must
have known" something of Hall's sexual activities.
« Fears of reprisal, reputational loss and the power and “untouchability” of Hall were among
impediments to any action being taken.

www.theguardian.com/media/2016/feb/25/serious-failings-bbc-jimmy-savile-abuse-72-woman-children-report
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Forwarded message
From: Roger Belanger <roger.belanger@chc.ca>

Date: Thu, Feb 18, 2016 at 9:45 AM

Subject: Highlights Thursday February 18, 2016 / Jeudi 18 février 2016
To: Roger Belanger <roger.belanger@cbc.ca>

Highlights Thursday February 18, 2016 / Jeudi 18 février 2016

The Wire Report, Wednesday February 17, 2016
CBC board to be gender-balanced: Joly

Heritage Minister Mélanie Joly told a Senate committee Wednesday evening that the government aims to have a
gender-balanced board of directors for CBC/Radio-Canada, as part of review of the governance structure of the public
broadcaster.
...Conservative senator Don Plett - “Our study did not, in any of its recommendations, suggest that an increase in
funding was necessary for CBC to fulfill its mandate,” he said. “On what grounds can the government justify an
automatic increase in funding to the CBC before even doing any meaningful consultation?”
Joly responded that “the ultimate public [consultations] were the last elections, and in the last elections, we presented a
clear program to reinvest in the arts and culture and to support our public broadcaster.”
The Wire Report

National Post
Keeping government amd media at arm's length
(Why the government and media need to be kept at arm’s length)

It was heartening and not a little ironic to see members of the Media Party, as he delights in calling us, rising as one to
defend Ezra Levant and his fellow agitators on The Rebel website against the Alberta government's ill-fated attempt to
ban them from press briefings.

The issue here is not whether Levant is a journalist

...We already have evidence of the problems caused by selective subsidization, in the form of the CBC.

...The CBC is in the publishing business now, via its website, as much as any newspaper — only, unlike the others, with
the help of a billion-dollar annual subsidy, courtesy of the taxpayer.

Andrew Coyne

www.journaldequebec.com, mercredi 17 février 2016
Deux jours sans bulletin a R-C

Pour une deuxiéme journée consécutive, le bulletin régional de Radio-Canada n'a pas pu étre diffusé mercredi, en
raison d'un probléme technique majeur. Le diffuseur public attend toujours la réception d’'une piéce d'équipement
défectueuse essentielle a la mise en ondes du téléjournal. La présentation du bulletin de ce soir n'est toujours pas
assurée, ce matin. Notons que la chaine régionale n'a jamais été confrontée a une interruption technique de cette
ampleur dans le passé.
Le Journal

www.rcinet.ca
Télévision a la carte et nouvelles locales : le CRTC attaque et menace les médias

Le président du Conseil de la radiodiffusion et des téléecommunications canadiennes (CRTC), Jean-Pierre Blais, se
déclare fatigue des cadres d'entreprises de diffusion qui invoquent des coffres vides pour justifier le fait de ne plus
financer les nouvelles locales.
...« J'ai écouté les Canadiens qui ont parlé avec intelligence et passion ( au CRTC a propos des nouvelles locales),
alors que les dirigeants d'entreprises qui possédent des yachts de luxe et des hélicoptéres privés sont venus chercher
des subventions au gouvernement », a déclaré Blais.
Stéphane Parent

A0063698_164-000791



www.journaldemontreal.com, mercredi 17 février 2016
Le président du CRTC insiste sur I'importance des nouvelles télévisées

L'information est un bien collectif et les radiodiffuseurs doivent respecter le contrat social gu'ils ont conclu avec les
Canadiens, a affirmé le président du CRTC, Jean-Pierre Blais, dans une allocution livrée mercredi devant le Cercle
canadien de Toronto.
...... «En échange de I'utilisation des ondes publiques en vue de livrer leurs productions dans les foyers et sur les
appareils des Canadiens partout au pays, ces entreprises ont également le devoir de servir 'intérét public», a formulé M.
Blais.
Lise Millette

affaires.lapresse.ca
Crise des médias: le président du CRTC lance un avertissement

Inquiet des coupes en information dans les grands conglomérats médiatiques, le président du CRTC Jean-Pierre Blais
leur lance un avertissement : s'ils ne « respectent pas leur contrat avec les Canadiens, nous n'hesiterons pas a poser
des gestes ».
...Jean-Pierre Blais dit « craindre » que l'avenir des médias comme « pilier de la démocratie » soit « en danger », mais a
indiqué hier que l'organisme réglementaire qu'il dirige serait sévére s'il jugeait que les grands conglomérats comme Bell,
Rogers, Québecor et Corus ne respectaient plus leur « contrat social ».
Vincent Brousseau-Pouliot

www.cartt.ca, Wednesday February 17, 2016
Despite complaints from broadcaster yachtsmen and pilots, Blais pledges to “stay the course”

CRTC chairman Jean-Pierre Blais brushed aside certain complaints and complainants Wednesday (saying they come
from entitled establishment groups unwilling to change) in a speech to the Canadian Club of Toronto where he addressed
the Commission's recent policy decisions and public proceedings.

...Blais painted the work he and his colleagues are doing as nothing short of reclaiming the Canadian communications
system from big companies for Canadian consumers.

..."If we allow each station to be plucked away in the name of profits and losses, what are we left with when the last is
removed? What will emerge to replace them?” he asked, placing the blame, rightly or wrongly, as those doing the
cutting.

..."When broadcasters appear before the CRTC looking for new licences or approvals of mega-transactions, they make
all sorts of promises about how they will invest in programming. But the minute we initiate a policy hearing, we are told
the cupboards are bare.”

Greg O'Brien

The Globe and Mail

CRTC to keep tabs on TV executives: chair

Blais takes aim at unspecified 'entitlements’ and 'private interests’ within television industry

On the heels of a hearing about support for struggling local television stations, the head of Canada's federal broadcast

regulator is warning TV executives not to let the pursuit of profits erode the public trust placed in them.
...As he has before, Mr. Blais took aim at unspecified "entitlements" and "private interests" that he sees underpinning
much of the criticism of the CRTC's policies, which could reshape the television industry in the years to come.
..."If our society does not tolerate interference by the corporate boardroom in what is reported in television newscasts -
or indeed what is not reported - why would it be any wiser to open the gate down the garden path of undue government
interference?" he asked.
James Bradshaw

www.thestar.com, Wednesday February 17, 2016

CRTC reminding providers of basic TV bundle deadline

Cable and satellite service providers must promote low cost TV channel bundles by March 1.

The federal broadcast regulator is reminding cable and satellite service providers of their obligation to promote the low

cost, “skinny basic” TV channel bundles they must offer subscribers by March 1.
An information bulletin posted on the Canadian Radio-television and Telecommunications Commission website
Wednesday notes the requirement to notify customers about the service that must be capped at $25 per month
Michael Lewis

www.metronews.ca, Wednesday February 17, 2016
Telecoms must promote basic TV packages to Canadians as of March 1

In less than two weeks, Canada's TV-service providers must all start offering so-called pick and pay cable service.
But, so far, most have been mum on what those new packages will look like, much to the disappointment of the
country's broadcast regulator.
The Canadian Radio-television and Telecommunications Commission issued an information bulletin Wednesday to
remind the telecoms that they must promote this service in some way to consumers by March 1, said CRTC chairman
Jean-Pierre Blais.
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"(It) was a shot across the bow," he said in an interview.
Aleksandra Sagan The Canadian Press

Ottawa Citizen
Sutcliffe ‘'shocked’ by layoff at CFRA
Ottawa radio hosts Mark Sutcliffe was laid off Wednesday moring, immediately following the broadcast of his popular
CFRA Today show. The termination of his position is effective immediately.
Sutcliffe was called into a meeting at 10 a.m., where he was told that the station was taking the moming show in “a
different direction.”
Bruce Deachman

The Globe and Mail
Spotify looks to gain edge with Canadian ads

As it battles to monetize and differentiate itself in the growing world of streaming music, Spotify is using Canada as a
testing ground for local advertising, positioning itself as a complement to terrestrial radio.
On the heels of a similar European survey, on Wednesday the Swedish streaming service released results from a survey
of 1,011 Internet users from the Toronto area from ages 15 to 65. It found Spotify had a broader reach on a weekly basis
than all but four of the Greater Toronto Area’s major terrestrial radio stations.
Josh O'Kane

Financial Post
Netflix's new alogorithms up the ante
Drawing on the power of Netflix Inc.’s global programming database could give the company’s new recommendation
algorithms an advantage over Canadian competitors shomi and CraveTV when it comes to keeping viewers paying the
monthly subscription fee.
Claire Brownell

www. huffingtonpost.ca, Tuesday February 16, 2016
State Of Canada's News Media To Be Studied By MPs Again

Davey, Kent, Lincoln, Bacon.
Now Liberal MP and heritage committee chair Hedy Fry is about to add her name to the list of Canadians who have led
federal studies into the state of the country's news media.
...The Commons committee will embark on an expansive study of "how Canadians, and especially local communities,
are informed about local and regional experiences through news, broadcasting, digital and print media," according to a
motion passed Tuesday.
...Role of CBC to be examined
The role of the public broadcasters will be examined — already the CBC has prioritized its digital offerings over its radio
and television platforms. The government had said it will increase the CBC's budget, but has not specified when or by
how much.
Jennifer Ditchburn, The Canadian Press

ipolitics.ca, Wednesday February 17, 2016
Wise up, Alberta — even Ezra Levant is entitled to freedom of the press

Even the most unhinged commentators can stumble on a nugget of truth now and then. For that reason alone, the
Alberta government should step back from barring media outlets it considers illegitimate.
...But an organization that devotes itself to holding any public individual or institution accountable does society a basic
good. Nobody should wield power without public debate and analysis. The Rebel holds an entire body of groups and
people to account (how well is another question entirely), and in that sense, it performs a kind of journalism.
Editorial

www.thestar.com, Wednesday February 17, 2016
Why federal politicians leave the definition of journalist to journalists
Alberta is embroiled in controversy after barring Ezra Levant's The Rebel website from media events — but Ottawa
instead has left the job of media access to reporters since the 1800s.
Jennifer Ditchburn, The Canadian Press

Le Devoir
_Jutra, nun nom toxique
Editorial Brian Myles

Le Devoir

A la défense de Claude Jutra
Philippe Dubé
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Le Devoir
Jutra rayé de la mémoire collective
Florence Sara G. Ferraris

Le Devoir
De héros a proscrit
Odile Tremblay

Le Journal de Montréal

Fini les Jutra

Le gala du cinéma rebaptisé
Maxime Demers

Le Journal de Montréal
Le myth déboulonné
Maxime Demers

Le Journal de Montréal
Plus rien au nom de Claude Jutra
Marie-Eve Dumont

Le Journal de Montréal
Claude Jutra: I'oeuvre et I'homme
Mathieu Bock-Coté

Le Journal de Montréal
Je n'aurais pas voulu écrire cette chronique
Guy Fournier

Le Droit
Les Jutra changent de nom
La Presse Canadienne

The Globe and Mail
Jutra legacy now a descent into disgrace
Les Perreaux

Montreal Gazette
Jutra sex abuse allegations transform hero into villain
Graeme Hamilton

www.theguardian.com, Monday February 15, 2016
BBC considering scrapping channel-based structure in radical shakeup
The BBC is considering scrapping its decades-old channel and radio station-based structure in a radical shakeup which
would see a cull of executive posts.
...Senior executives are understood to want a “content-first approach” more similar to output from BBC children’s and
sport divisions, rather than one based on how and where people watch or listen.
Jasper Jackson

www.theguardian.com, Monday February 15, 2016
BBC's Jimmy Savile abuse report to be published next week
The long-awaited report into sexual abuse at the BBC, prompted by the Jimmy Savile scandal, has been delivered to
the corporation and will be published by the broadcaster next week.
..."The report is expected to be published by the BBC Trust on 25 February 2016. The arrangements for publication will
be announced by the BBC.”
Paul Revoir

www.theguardian.com, Wednesday February 17, 2016
S4C: Welsh broadcaster £74.5m grant ringfenced by BBC Trust
The Welsh language broadcaster S4C has been saved from BBC budget cuts after the BBC Trust chairman Rona
Fairhead agreed to protect its licence fee funding until 2018.
In a letter to the channel's boss, Fairhead said she was pledging to continue providing the £74.5m per year from the
BBC for the 2017-18 financial year in order to provide stability while the government reviews the broadcaster’s wider
future.
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Ministers have also promised to protect the £6.8m grant they give the channel until the end of the 2016-17 financial year,

at which point it will be reviewed.
Kevin Rawlinson

Roger Bélanger

Corporate Communications
Communications institutionnelles
613-288-6240
roger.belanger@chc.ca

'ﬂ 18-02-2016-am.pdf
— 3808K
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THE WIRE REPORT, WEDNESDAY FEBRUARY 17, 2016
9:43 pm EST

CBC board to be gender-balanced: Joly

The Wire Report

OTTAWA — Heritage Minister Mélanie Joly told a Senate committee Wednesday
evening that the government aims to have a gender-balanced board of directors for
CBC/Radio-Canada, as part of review of the governance structure of the public
broadcaster.

“We want to make sure that there’s an open and transparent process in order [t0]
have the right governance,” she said at the Senate heritage committee, where she
appeared as part of a study into ministerial mandate letters.

She added that that will include ensuring there is a gender-balanced board that also
includes “representatives from different communities and that also, there is the right
expertise.”

The mandate letter, issued in November, included a directive to “[restore] and
increase funding for CBC/Radio-Canada, following consultation with the broadcaster
and the Canadian cultural community,” and to review “the process by which
members are appointed to the CBC/Radio-Canada Board of Directors, to ensure
merit-based and independent appointments.”

In response to a question about whether that review process would include the
president, Joly said “we will develop a nomination process that will be merit-based
... and that will be open.” The board and current CBC president and CEO Hubert
Lacroix have come under criticism by the Canadian Media Guild and The Syndicat
des communications de Radio-Canada (SCRC) in recent months.

Conservative senator Don Plett, brought up a study that committee issued last year,
which recommended that the public broadcaster explore alternative funding models.

“Our study did not, in any of its recommendations, suggest that an increase in
funding was necessary for CBC to fulfill its mandate,” he said. “On what grounds can
the government justify an automatic increase in funding to the CBC before even
doing any meaningful consultation?”

Joly responded that “the ultimate public [consultations] were the last elections, and
in the last elections, we presented a clear program to reinvest in the arts and culture
and to support our public broadcaster.”

www.thewirereport.ca/briefs/2016/02/17/cbc-board-to-be-gender-balanced-joly/30604
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NATIONAL POST, THURSDAY FEBRUARY 18, 2016
p.A11

NATIONAL POST, THURSDAY, FEBRUARY 18, 2016
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DARREN CALARRESE / NATIONAL POST

Ezra Levant is seen leaving court during a break in his 2014 libel trial in Toronto. The Alberta government did the
right thing by backing down from banning Levant from its news conferences, writes Andrew Coyne, because
governments shouldn't be in the business of deciding who is a journalist and who is not.

Keeping government
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NATIONAL POST, THURSDAY FEBRUARY 18, 2016

p.A11

and media at arm’s length

AnprEw CoYNE

t was heartening and not a lit-

tle ironic to see members of the

Media Party, as he delights in
calling us, rising as one to defend
Ezra Levant and his fellow agita-
tors on The Rebel website against
the Alberta government’s ill-fated
attempt to ban them from press
briefings.

The issue here is not whether
Levant is a journalist — so far as
he is, suffice to say he is a stain on
the trade — but, as more than one
commentator rightly put it, that it
is no business for the government
to decide. Whatever Levant’s fail-
ings, it cannot be doubted the Not-
ley government would have been
far less interested in the journalis-
tic credentials of a source who was
not so relentlessly critical of its
performance.

While denying access to news
conferences may not count as out-
right censorship (and while gov-
ernments have always selectively
leaked information to friendly
outlets), the precedent of a gov-
ernment awarding and withhold-
ing access in this way — in effect,
licensing journalists — could not
be allowed to stand. It was to my
colleagues’ credit that they could
put aside their evident disgust at
being associated with Levant long
enough to defend his rights. And it
was to the government’s credit that
it quickly backed off and admitted
its mistake.

Perhaps the lesson of this epi-
sode will not be lost on certain
other of my colleagues who have
been floating the idea of govern-
ment subsidies to news organiza-
tions as a response to the indus-
try’s heavily self-publicized woes.
Because unless you're prepared to
subsidize Ezra — unless, indeed,
you're prepared to subsidize every-
body — you're still giving govern-
ment the power to decide who's a
journalist, or at least who's an ac-

ceptable journalist.

How they respond to the Ezra
Test will be fascinating to see. It's
one thing to say you don’t want the
government interfering in his right
to peddle his bile, but it’s quite
another to defend forcing others
to pay for it with their taxes: the
strange personal vendettas, the
recklessness with the facts, the bla-
tant propagandizing, the frequent
lawsuits, whether as plaintiff or
defendant. It's inconceivable.

To deny a subsidy to Levant, on
the other hand, while doling it out
to others, would invite charges of
political bias — unavoidably, if not
justifiably. As it is, Levant is quick
to decry any criticism of his own
bias as evidence of it in others, as if
the reason he is so widely despised
were not his habitual disregard
for basic journalistic standards,
not to mention common decency,
but mere disagreement with his
politics. That distinction would
disappear altogether the moment
governments started handing out
funds.

Yet it is equally impossible
the government could subsidize
everyone. Perhaps its advocates
imagine we still live in a media
world made up of a handful of
large newspapers, or a few dozen
radio and television stations. But
that world is gone. Never mind
The Rebel: the business of journal-
ism cannot now be meaningfully
defined without reference to hun-
dreds, no thousands of online out-
lets, from news and comment sites
employing hundreds to individual
bloggers. If governments are not
to be in the business of deciding
who's a journalist, or discriminat-
ing between them, you’d have to
subsidize them all. That way lies
madness.

If the government can’t subsid-
ize everyone, it shouldn't subsidize
anyone. We already have evidence
of the problems caused by select-
ive subsidization, in the form of
the CBC. Once, this might have
been defended with regard to the
particular problems of financing
television, in the days before pay-
TV and video on demand. But as

-that case has dissolved, so has the

distinction between television and
newspapers.

The CBC is in the publishing
business now, via its website, as
much as any newspaper — only,

unlike the others, with the help
of a billion-dollar annual subsidy,
courtesy of the taxpayer. I don't
blame the CBC for the industry’s
problems, but neither can this
disparate treatment be tolerated
longer. To the list of reasons the
CBC should be defunded, many
advanced in this space (against my
own self-interest, given my regular
appearances on the network), add
another.

But of course there is another
reason to oppose subsidizing
newspapers. It isn’t just unneces-
sary — news, contrary to some
arguments I have seen, is not a
public good: the benefits of a scoop
are most often appropriable to the
paper that breaks it, and in any
case breaking stories is only a frac-
tion of what we do — it's harmful.

The minute we started tak-
ing the public dime, we would
do as every other recipient does:
we would come to feel entitled to
it. We would forget that anyone
had ever written a word without
forcing others to pay for it. Overt
political influence would not be
the danger, so much as a general
inclination to look with favour on
the state, and on state sponsorship,
rather than self-reliance, as the
natural order of things.

We would see our own benefici-
ary relationship, not as confirma-
tion of our failure to persuade
readers we offered them value
equal to the money we were ask-
ing of them, but as evidence of
our superior worth. And we would
come to regard ourselves, not as
humble hacks trying to earn a few
minutes of the readers’ time — the
only basis of good writing — but as
a public service, with a sacred duty
to bore the pants off them.

We would, in short, become like
every other of the wards of the
state that make up our cultural
industries: not only television,
but film, musie, or — God help us
— the magazine business: an in-
dustry so committed to excellence
it hands out literally hundreds of
awards for it every year.

I've no idea whether the news-
paper industry will survive. But I
know in my bones what would kill
it, forever. If we must go, let us at
least go out with a little dignity,
and not succumb to the permanent
humiliation of grantsmanship.

National Post
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Deux jours sans bulletin a R-C

Le Journal

Pour une deuxiéme journée consécutive, le bulletin régional de Radio-Canada n'a
pas pu étre diffusé mercredi, en raison d'un probléme technique majeur. Le
diffuseur public attend toujours la réception d’'une piece d’équipement
défectueuse essentielle a la mise en ondes du téléjournal. La présentation du
bulletin de ce soir n'est toujours pas assurée, ce matin. Notons que la chaine
régionale n’a jamais été confrontée a une interruption technique de cette ampleur
dans le passe.

www.journaldequebec.com/2016/02/17/deux-jours-sans-bulletin-a-r-c
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Télévision a la carte et nouvelles locales : le CRTC attaque et menace les médias
Stéphane Parent | francais@rcinet.ca

Le président du Conseil de la radiodiffusion et des télécommunications canadiennes
(CRTC), Jean-Pierre Blais, se déclare fatigué des cadres d’entreprises de diffusion qui
invoquent des coffres vides pour justifier le fait de ne plus financer les nouvelles locales.

La petite ville ontarienne de Cornwall proche de la frontiére québécoise est un bon exemple de la
dégradation de l|a situation. Les auditeurs des deux seules stations de la petite localite de 35 000
habitants ne peuvent plus obtenir de nouvelles régionales parlées depuis que ces stations de
radio, toutes les deux propriétés du méme conglomérat, ont mis fin il y a un peu plus d'un an a
tous leurs bulletins d'information et licencié les employés qui y étaient affectés.

Devant des gens d'affaires, lors d'un discours au Canadian Club de Toronto, le président du CRTC
a rappelé qu’en 2014, les chaines de télévision ont dépensé a elles seules plus de 470 millions $
sur la programmation locale et des nouvelles régionales, mais que depuis on note un
désinvestissement marqué dans ce secteur.

« J'ai écouté les Canadiens qui ont parlé avec intelligence et passion ( au CRTC a propos des
nouvelles locales), alors que les dirigeants d’entreprises qui possédent des yachts de luxe et des
hélicoptéres privés sont venus chercher des subventions au gouvernement », a déclare Blais.

Les barons des médias menacent la démocratie canadienne elle-méme

Jean-Pierre Blais dit « craindre » pour I'avenir des médias a titre de « pilier de la démocratie » et |l
a affirmé que son organisme réglementaire serait trés sévéere envers les grands conglomérats
médiatiques comme Bell, Rogers, Québecor et Corus s'ils ne respectaient plus leur « contrat social
» avec les Canadiens.

Le président du CRTC s'est montré sceptique devant les arguments économiques invoqués par
les conglomérats pour briser leurs obligations. « Lorsque les radiodiffuseurs se présentent devant
le CRTC afin d'obtenir de nouvelles licences (de diffusion) ou que des mégatransactions sont
approuveées, ils font toutes sortes de promesses sur la fagon dont ils investiront dans la
programmation, dit Jean-Pierre Blais. Mais dés que nous mettons sur pied une audience sur les
politiques, on nous dit que les tiroirs sont vides. »

« Si le journaliste formés aux normes professionnelles, qui souscrit a un code particulier de
I'ethique et qui aspire aux plus hautes normes pour la collecte et l'interprétation des faits disparaft,
en I'absence d’'une alternative éprouvée, j'ai peur pour I'avenir du quatriéme pouvoir en tant que
pilier de la démocratie « , a-t-il dit.

A0063699_6-000801



Le régulateur a également critiqué le modéle d’affaires des chaines de télévision privées qui
comptent sur la programmation américaine sur mesure pour augmenter la rentabilité.

Les conglomérats doivent aussi s’investir plus sérieusement dans la télévision a la carte

Le président du CRTC a également rappelé aux propriétaires médiatiques leurs nouvelles
obligations par rapport au service de télévision sur mesure qu'ils sont obligés d'offrir aux
Canadiens a partir du premier mars prochain.

La date approche a grands pas et Jean-Pierre Blais juge que plusieurs conglomérats ne semblent
manifester ni enthousiasme, ni empressement a informer leurs clients des importants
changements dont ils pourront bénéficier.

« Je crains que ceux qui gérent les medias, les dirigeants d'entreprises, les comptables, les
avocats et les MBA, ont perdu le contact avec leur public et gu'il se concentrent sur les résultats
trimestriels, les profits, les bilans, les cours et les actions. »

Aide-mémoire...
— Suite a une décision du CRTC I'an dernier, les conglomérats seront forcés d'offrir a leurs clients
un service de base trés réduit a prix modique ne dépassant pas 25 $ et composé uniquement de

stations locales canadiennes et duquel pourraient étre exclues les stations américaines.

— Au-dela de ce service de base, les consommateurs canadiens pourront s’abonner a des stations
ou des services a la carte, et créer donc dans les faits leur propre forfait.

La télévision a la carte dés mars 2016

RCI avec CBC et La Presse

Sur le méme theme

CRTC chairman slams TV executives as yacht-owning ‘complainers’ — CBC

CRTC to keep tabs on TV networks amid industry turmoil: chairman — Globe and Mail

CRTC warns broadcasters not to skimp on news amid string of layoffs — Financial Post
Le président du CRTC lance un avertissement — La Presse

www.rcinet.ca/fr/2016/02/18/television-a-la-carte-et-nouvelles-locales-le-crtc-attaque-et-menace-les-medias/
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Le président du CRTC insiste sur I'importance des nouvelles télévisées

Jean-Pierre Blais

Lise Millette

TORONTO - L'information est un bien collectif et les radiodiffuseurs doivent respecter le contrat social
qu'ils ont conclu avec les Canadiens, a affirmé le président du CRTC, Jean-Pierre Blais, dans une
allocution livrée mercredi devant le Cercle canadien de Toronto.

N’en déplaise a certaines entreprises qui souhaitent préserver leurs fagons de faire, le CRTC estime que le
public et les consommateurs réclament des changements et des services de communications, ce qui comprend
la radio et la télévision, qui répondent a leurs besoins.

S’appuyant sur la consultation «Parlons télé, Parlons internet», M. Blais a présenté ses réflexions et le plan
d'action du CRTC en ce qui concerne l'information sur les chaines télévisées, il a aussi abordé les questions des
medias sociaux et du journalisme citoyen.

Dans son discours, il s'est entre autres inscrit en faux avec ceux qui prétendent que le bulletin de nouvelles
télévisées est en déclin et qu'il est le relent d’'une autre époque. Selon lui, de nombreux Canadiens sont toujours
fideles a la télévision.

«Je crains que les gestionnaires des médias se soient éloignés de leurs auditoires, a-t-il avancé. Les nouvelles
télévisées appartiennent au marché des idées, et non pas au marché des dividendes plus élevés a remettre aux
investisseurs. Il ne faudrait jamais perdre cela de vue.»

Jean-Pierre Blais a aussi formulé une inquiétude devant les fermetures de plusieurs journaux et la réduction,
pour plusieurs stations de télévision locales, de la durée des bulletins de nouvelles. Il s'est également dit inquiet
des coupes de personnel et de la centralisation de la production des émissions d'information.

«Les Canadiens nous disent valoriser les bulletins de nouvelles locales, car ceux-ci créent un lien direct avec
leurs collectivités. Les bulletins de nouvelles locales, disent-ils, les aident & mettre en contexte les événements
internationaux. Et les bulletins de nouvelles locales les aident & mieux se préparer a participer a la vie
démocratique, économique et culturelle du Canada», a affirmé Jean-Pierre Blais.

Le président du CRTC a reconnu que des changements technologiques sont venus perturber le domaine de
l'information. Ces éléments ne doivent pas se traduire, toutefois, par des dérives.

«Les audiences ne sont pas des cocktails oll les gens peuvent dire n'importe quoi et s'attendre a ce que leurs
opinions ne soient pas remises en question ou bien que leurs données ne seront pas soumises a un examen», a
insisté M. Blais, estimant que la qualité devra toujours primer,

En acceptant que les radiodiffuseurs aient acces aux ondes publiques, Jean-Pierre Blais estime que les
entreprises se soumettent aux obligations de bien servir le public.

«En échange de I'utilisation des ondes publiques en vue de livrer leurs productions dans les foyers et sur les
appareils des Canadiens partout au pays, ces entreprises ont egalement le devoir de servir I'intérét public», a
formulé M. Blais.

En conclusion, le président du CRTC a dit vouloir maintenir le cap de la qualité en disant s'intéresser a établir
«un cadre réglementaire qui soutient la richesse collective, et non la richesse personnelle».

www.journaldemontreal.com/2016/02/17/le-president-du-crtc-insiste-sur-limportance-des-nouvelles-televisA0063699_8-000803
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Crise des médias: le président du CRTC lance un avertissement
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Le président du CRTC Jean-Pierre Blais a haussé e ton envers les grands médias canadiens dans un discours, leur
rappelant qu'ils ont pour mission de servir l'intérét public, notamment en offrant des bulletins d'information de qualité.
PHOTO NATHAN DENETTE, LA PRESSE CANADIENNE

Vincent Brousseau-Pouliot

Inquiet des coupes en information dans les grands conglomérats médiatiques, le président
du CRTC Jean-Pierre Blais leur lance un avertissement : s'ils ne « respectent pas leur
contrat avec les Canadiens, nous n'hésiterons pas a poser des gestes ».

Dans un discours - I'un des plus importants de son mandat - prononcé hier au Cercle canadien
de Toronto, M. Blais a aussi clairement montré son mécontentement par rapport a leur attitude
lors des derniéres audiences sur la télé locale.

« J'ai écouté les Canadiens s'exprimer de maniére intelligente et passionnée sur plusieurs
des enjeux dont je viens tout juste de parler, alors que les dirigeants d'entreprises qui
possédent des yachts luxueux et des hélicoptéres privés sont venus dans l'espoir
d’obtenir des subventions. » - Jean-Pierre Blais, président du CRTC

Jean-Pierre Blais dit « craindre » que l'avenir des médias comme « pilier de la démocratie » soit
« en danger », mais a indiqué hier que I'organisme réglementaire qu'il dirige serait sévere s'il
jugeait que les grands conglomérats comme Bell, Rogers, Québecor et Corus ne respectaient
plus leur « contrat social ».

« En échange de l'utilisation des ondes publiques [...], ces entreprises ont également le devoir de
servir l'intérét public, a dit M. Blais. [...] Au cours des prochains mois, le CRTC leur demandera
de rendre compte en ce qui concerne le respect des obligations de leur contrat social. Les
Canadiens s'attendent a ce que nous accordions une attention particuliére a la qualité et a la
quantité de bulletins de nouvelles et d'émissions d'affaires publiques qu'ils offrent. »

Citant notamment des réductions de bulletins d'information chez Rogers et les 350 pertes
d'emplois chez Bell Média, le président du CRTC se demande si le « refrain » économique de
ces entreprises « découle d'un souhait de rationaliser les coupures de postes ». « Je crains que
les gestionnaires des médias - les dirigeants d'entreprise, les comptables, les avocats et les
deétenteurs d'un MBA - ne se soient éloignés de leurs auditoires, dit Jean-Pierre Blais. Les
analystes de Bay Street mettent I'accent sur les résultats trimestriels, les profits, les bilans, le prix
de I'action et autres cartes de visite de la fortune personnelle. [...] Voici ce qu'ils doivent
apprécier - et ce qu'il faut leur rappeler : ils détiennent un actif en fiducie [...]. C'est un bien
commun. »

A0063699_9-000804



« Si nous permettons que toutes les stations [de télé et de radio] puissent étre fermées une a une
au nom des profits et des pertes, que restera-t-il lorsque la derniére aura mis la clé dans la
porte ? Qu'est-ce qui va apparaitre pour les remplacer ? », demande-t-il.

ARGUMENTS ECONOMIQUES

A plusieurs reprises durant son discours, le président du CRTC s'est montré sceptique devant les
arguments économiques des conglomérats. « Lorsque les radiodiffuseurs se présentent devant
le CRTC afin d'obtenir de nouvelles licences ou que des mégatransactions sont approuvées, ils
font toutes sortes de promesses sur la fagon dont ils investiront dans la programmation, dit Jean-
Pierre Blais. Mais dés que nous mettons sur pied une audience sur les politiques, on nous dit que
les tiroirs sont vides. »

Jean-Pierre Blais a aussi exprimé de fagon a peine voilée son mécontentement a I'égard de Bell,
qui a contesté plusieurs décisions du CRTC (dont celle sur la substitution simultanée au Super
Bowl) devant le cabinet fédéral ou les tribunaux. Il n'a pas nommé Bell a proprement parler, mais
il s'agit du seul conglomérat ayant agi ainsi. « D'autres ne font que se plaindre, dit-il. lis s'érigent
en prophétes de malheur : coupures de postes, pertes de revenus, fermetures de stations. lls se
tournent vers les tribunaux ou vers le Conseil des ministres pour qu'on leur préte secours. lls ont
le droit de le faire, mais cela ne veut pas dire qu'ils sont dans le droit chemin. »

http://affaires.lapresse.ca/economie/medias-et-telecoms/201602/18/01-495191 3-crise-des-medias-le-president-du-cric-lance-un-avertissement.php
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Despite complaints from broadcaster yachtsmen and pilots,
Blais pledges to “stay the course”

Greg O'Brien

TORONTO — CRTC chairman Jean-Pierre Blais brushed aside certain complaints and
complainants Wednesday (saying they come from entitled establishment groups unwilling to
change) in a speech to the Canadian Club of Toronto where he addressed the Commission’s
recent policy decisions and public proceedings.

Blais (pictured above on BNN after his speech) addressed the various grievances lobbed towards
the Commission and its recent regulatory actions, quoting author Ralph Waldo Emerson who said:
“Whatever course you decide upon, there is always someone to tell you that you're wrong,” noting
that his Regulator can relate.

“Some disapprove of the course the CRTC is setting. Our course upsets their entittements and
threatens their livelihoods. These interests express their disapproval clearly and regularly. We all
see it on TV; hear it on radio; and read it in media releases, newspapers and blog posts,” he said
in an address that touched on the CRTC's TV Policy Review, its recent local TV hearing and its
upcoming review of basic telecom services.

Blais painted the work he and his colleagues are doing as nothing short of reclaiming the Canadian
communications system from big companies for Canadian consumers.

“The intense and continuing change the communication system is going through gives rise to
anxiety about the future and, therefore, doubt and even fear about the course we're taking —
especially among those with a vested interest in keeping things the way they are,” he said. “That
difference of opinion is what brings me here today: to shed light on our course and, in the process,
dispel some of that anxiety — or at least in sharing details of our course, persuade more of you to
join us on the journey.”

Blais addressed the recently completed local television hearing and the future of traditional TV
news, noting “an alarming number of television stations have reduced the length of their
newscasts, cut back on staff and centralized production of news programming,” citing cuts at
Rogers Media, Bell Media, and CHCH. While acknowledging the myriad changes and challenges
facing those working in traditional media, he also noted Canadians told the CRTC during the
proceeding they still place tremendous value on local news and don't want to see it disappear,
despite how local stations continue to lose money as advertisers look to spend elsewhere.

“If we allow each station to be plucked away in the name of profits and losses, what are we left
with when the last is removed? What will emerge to replace them?” he asked, placing the blame,
rightly or wrongly, as those doing the cutting.

“| fear those who manage media—the corporate executives, accountants, lawyers and MBAs—
have lost touch with their audiences. Analysts on Bay Street focus on quarterly results, profits,
balance sheets, share prices and other calling cards of private wealth. They do not care nearly as

much about the health of costly endeavours that preserve the wealth of our democracy.” A0063699 11-000806



Blais reminded broadcasters they hold “an asset in trust” (spectrum) and have a “social contract”
with Canadians to provide them with news and information. “It is a public good. Television news
belongs to the marketplace of ideas, not the marketplace of higher dividends for investors. May we
never lose sight of this truth,” he said.

Despite how many independent digital news outlets have emerged to fill gaps, often using social
media to reach their audiences, Blais doesn't believe newcomers are ready for the challenge of
providing the solid journalism and investigative reporting upon which traditional media outlets still
spend heavily.

“Those of a certain age or bent will argue that digital-based, citizen journalism is every bit as
effective — maybe more so — as traditional media. That the immediacy with which Twitter,
Facebook, Periscope and Meerkat deliver huge volumes of information to computers, tablets and
smartphones should be valued over staid, scheduled newscasts.

“I remain unconvinced. For now at least.”

The likes of YouTube, Facebook and Twitter “have been in business barely ten years. Can we as a
society afford to entrust something as fundamental to our democracy as news reporting to services
like these that are still in their infancies? Newspapers have honed their journalistic practices over
centuries; television and radio stations over decades.

“I look forward to the moment when we can say with certainty that they and their peers have fully
arrived as genuine, trustworthy and accountable news media outlets. | hope that many more news
innovators hasten to arrive. Their help is needed.”

Blais also said he believes there remain ample resources in the system for broadcasters to refine
what they do — in order to fulfil their public service responsibilities to Canadians. “The challenge
before broadcasters is not to find new sources of money to fund such change, but to redistribute
the money already in the system to accommodate the new business reality,” he said.

“Canadians are saying they want news reporting and analysis. | am here to tell you that
broadcasters hold a social contract with Canadians. In exchange for using the public airwaves to
bring their productions into the homes and onto the devices of Canadians across the country,
these enterprises also have a duty to serve the public interest.”

He also urged broadcasters to get tougher with their ad clients and remind them how popular local
TV is to Canadians. “Tell those marketers they are misguided. Local television news delivers
significant live mass audiences on platforms that do not zap or block ads,” he said.

The chairman noted a paradox when it comes to big companies appearing in front of him, in
comparison to the Canadians they serve. “| listened as Canadians spoke with intelligence and
passion to many of the issues | just described, while corporate executives who own luxury yachts
and private helicopters came looking for subsidies.

“When broadcasters appear before the CRTC looking for new licences or approvals of mega-
transactions, they make all sorts of promises about how they will invest in programming. But the
minute we initiate a policy hearing, we are told the cupboards are bare.”

Blais also recognized the changes the Commission has made will be very hard for many. “It will
yield growing pains. It may even force some out of business,” he said. “It has certainly put us as
regulators under greater scrutiny.”

Of some predicting that outcome, Blais was unsympathetic, even if he didn’t identify the group or
groups he was referring to (cough *Bell* cough *CMPA* cough). “Others are just complaining.
They're forecasting doom and gloom: job cuts, revenue losses, station closures. They run off to
court, they run off to Cabinet to seek relief. It's their right to do so, but it doesn’t make them
right.”

https://cartt.ca/article/despite-complaints-broadcaster-yachtsmen-and-pilots-blais-pledges-%E2%80%9Cstay-course%E2%80%90D
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CRTC reminding providers of basic TV bundle deadline
Cable and satellite service providers must promote low cost TV channel bundles by March 1.

Michael Lewis

The federal broadcast regulator is reminding cable and satellite service providers of
their obligation to promote the low cost, “skinny basic” TV channel bundles they must
offer subscribers by March 1.

An information bulletin posted on the Canadian Radio-television and
Telecommunications Commission website Wednesday notes the requirement to notify
customers about the service that must be capped at $25 per month

Major distributors including Rogers Communications have not detailed terms and
availability of the plan, with a spokesman saying the information will be on the
company’s website by or on March 1.

Some commentators say providers may be may reluctant to offer the information in
advance since the packages are to be priced below their current entry level offers.
Rogers, however, says the timing is a result of technical and logistical issues.

CRTC chair Jean-Pierre Blais said providers “have an obligation to promote” the basic
service, mandated after a public and industry consultation. The CRTC in its bulletin
“reminds licensed broadcasting distribution undertakings of the new requirements to
offer and promote a small entry-level basic service and flexible packaging options
coming into force on 1 March 2016.”

Small Internet-based TV service VMedia of Toronto has already unveiled a package
priced well under the CRTC cap that includes the mandatory Canadian channels plus
five American networks, while Calgary-based Shaw Communications on its website now
offers a Limited TV plan for $25 per month with 40 channels.

The Shaw plan includes major U.S. networks such as ABC and Fox that are not
required under the CRTC rules.

Some providers including Eastlink offer single-channel picks under CRTC rules that give
the companies discretion over pricing, but prohibit a financial penalty for a la carte
pricing. That means top tier picks such as Rogers Sportsnet could be available a la
carte for roughly $8 per month, observers said.

A0063699_13-000808



By March 1 distributors are required to offer basic plans along with either a small bundle
or single-channel options and must offer both smaller bundles and a la carte picks by
year end.

The CRTC says the rules, along with a relaxation of some Canadian content
requirements, will promote investment in programming that can be exported globally.

But critics say it will hallow out niche channels, diminish the number of Canadian voices
and force specialty providers to raise prices and rebrand into more homogenized
content in order to survive.

Union groups representing broadcast workers warn that Canadian programming could
be less than a third of what it is today under the new rules.

Blais said the ultimate decision will be made by viewers, adding that domestic content
and local programming is strongly supported through dedicated funds and measures
such as tax credits.

Canadians “approve of regulations that strip away old entitlements and foster a dynamic
marketplace that rewards intelligence, creativity and daring,” Blais said in a speech in
Toronto Wednesday.

“Our industry is replete with funds and talent, and supported by videovores with a

healthy appetite,” he said. “Canadians have a proven ability to create compelling, world-
class audiovisual content.”

www.thestar.com/business/2016/02/17/crtc-reminding-providers-of-basic-tv-bundle-deadline.html
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CRTC to keep tabs on TV executives: chair

Blais takes aim at unspecified ‘entitlements’ and ‘private interests’ within television industry

JAMES BRADSHAW
MEDIA REPORTER

Tech - Telecom - Media

On the heels of a hearing about
support for struggling local tele-
vision stations, the head of Can-
ada’s federal broadcast regulator
is warning TV executives not to
let the pursuit of profits erode

the public trust placed in them.

Canadian Radio-television and
Telecommunications Commis-
sion chairman Jean-Pierre Blais
used a Wednesday speech in
Toronto to fire shots across the
bows of broadcasting owners,
saying the regulator is keeping a
close eye on how they navigate
a time of profound change for
the industry.

He reminded broadcasters that
they “hold a social contract with
Canadians,” and suggested the
woes of cash-strapped TV news
stations are less a result of
scarce funds, and more about
the distribution of hundreds of
millions of dollars that flow
through the TV arms of large
media companies each year.

Twice Mr. Blais stressed that
“we will be watching” how
broadcasters and TV providers
respond to pressure on revenue,
and to new rules imposed by
the CRTC - including sweeping
changes still rolling out as a
result of the regulator’s Let’s
Talk TV hearing in 2014. And
twice he warned that “we will
not hesitate to act” if media
companies ignore the spirit of
the regulations, which are
designed to give viewers more
choice, or if broadcasters “fail to
live up to their end of their bar-
gain” with Canadians,

“Local television news is fail-
ing us,” Mr. Blais said in his
speech to the Canadian Club of
Toronto at a downtown hotel -
an audience that included top
executives from Canada’s media
heavyweights. “But it need not."

As he has before, Mr. Blais
took aim at unspecified “entitle-
ments” and “private interests”
that he sees underpinning much
of the criticism of the CRTC's
policies, which could reshape
the television industry in the
years to come, He sought to
contrast a viewership he be-

lieves is as thirsty as ever for

news - including from tradition-
al TV - with executives he fears
“have lost touch with their audi-

ences.” Without naming names,

Mr. Blais said “corporate execu-
tives who own luxury yachts
and private helicopters came
looking for subsidies” at the
CRTC's recent hearing into the
future of local and community
TV.
Listing hundreds of combined
job losses in TV newsrooms at
BCE Inc’s media division, Rogers
Communications Inc’'s OMNI
network and Hamilton’s private-
ly owned CHCH over the past
vear, Mr. Blais said he worries
the industry’s rapid contraction
could leave a void. And he re-
mains “unconvinced” that citi-
zen journalism fuelled by the
very technology platforms
upending the news industry’s
business model - YouTube, Face-
book, Twitter and Periscope, to
name a few - can replicate the
public-interest stories regularly

roduced by established, well-

nded newsrooms.

“If we allow each station to be
plucked away in the name of

profits and losses, what are we
left with when the last is
removed?” he said. “What will
emerge to replace them?”

With the CRTC's local TV
review still under way, Mr. Blais
stopped short of tipping his
hand on the outcome. But he
cast doubt on the notion that
new government subsidies to
support news outlets are the
solution to the problem of
shrinking newsrooms,

“1f our society does not toler-
ate interference by the corporate
boardroom in what is reported
in television newscasts - or in-
deed what is not reported - why
would it be any wiser fo open
the gate down the garden path
of undue government interfe-
rence?” he asked.

Instead, he argued “there is
more than enough money in the
broadcasting system” to see it
through the current digital-driv-
en upheaval. “The challenge
before broadcasters is not to
find new sources of money to
fund such change, but to redis-
tribute the money already in the
system to accommodate the new
business reality.”
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Telecoms must promote basic TV packages to Canadians as of March 1

Under the deadline set by the CRTC, providers must offer a package priced $25 or less a month.

|

Aleksandra Sagan The Canadian Press

TORONTO — In less than two weeks, Canada's TV-service providers must all start offering so-
called pick and pay cable service. But, so far, most have been mum on what those new packages
will look like, much to the disappointment of the country's broadcast regulator.

The Canadian Radio-television and Telecommunications Commission issued an information
bulletin Wednesday to remind the telecoms that they must promote this service in some way to
consumers by March 1, said CRTC chairman Jean-Pierre Blais.

"(It) was a shot across the bow," he said in an interview.

Under the deadline set by the CRTC, all Canadian TV providers must offer a basic package of
channels — priced $25 or less a month — and either a la carte channel selection or small bundles

of channels. By December, these companies must offer all three options.

The new CRTC regulations arose from consultations with Canadians about TV choice and
affordability.

But so far few of the telecoms have announced what their basic packages will include.

VMedia announced its skinny package in June with 28 channels for less than $18 a month. Shaw
(TSX:SJR.B) now offers a $25 limited-TV package with 40 channels.

So far, none of the other major TV providers — Bell (TSX:BCE), Telus (TSX:T) or Rogers
(TSX:RCI.B) — have listed basic cable plans priced at $25 or less online.

Blais said he doesn't want to presume bad faith. The companies are likely lining up their offers or
watching to see what moves their competitors make, he said.

The companies are not required to announce their packages until March 1st.
Bell's online offerings will be updated by Feb 21, an online customer service representative said.

A Rogers customer service representative said the company will advertise its lineup shortly before

the deadline, while representatives of Telus did not immediately respond to a query on the issue.
A0063699_16-000811



Blais said the spirit of the CRTC decision ought to be respected with the new offerings.

"Cable and satellite companies should not view this change as an opportunity to replace business
practices designed to maximize profits from captive customers with newer forms of anti-consumer
behaviour," he said in a speech to the Canadian Club of Toronto on Thursday.

"Instead, | urge them to make the products they sell even better for Canadians.”

The upcoming mini-bundles ought to be competitively priced to attract customers who wanted
better choice and affordability, he said.

If the CRTC deems some companies to be disregarding the spirit of the decision as they
implement their new offerings, the regulator will take action against them, he added.

The TV providers were not the only part of the telecommunications industry scolded by the CRTC
on Thursday.

In his speech, Blais cast corporate executives of news organizations as greedy.

During the CRTC's recent hearings on local and community television, Blais said he listened to
Canadians discuss the problems facing the country's news organizations and the need for strong
reporting.

Meanwhile "corporate executives who own luxury yachts and private helicopters came looking for
subsidies."

When these executives want the CRTC to grant a license or approve a large transaction, he said,
they make promises about how much they will invest in programming.

"But, the minute we initiate a policy hearing, we are told the cupboards are bare."
Instead of offering government subsidies to struggling news organizations, Blais suggested

Canadians ought to help finance local news through an arm's length organization to avoid
government interference in reporting.

www.metronews.ca/news/canada/2016/02/17/crtc-reminds-telecoms-they-must-promote-basic-tv-packages-to-customers.html
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Les nouvelles télévisées
sont encore importantes

AGENCE QMI | Linformation est un
bien collectif et les radiodiffuseurs doi-
vent respecter le contrat social qu'ils
ont conclu avec les Canadiens, a af-
firmé le président du CRTC, Jean-Pierre
Blais, dans une allocution livrée hier de-
vant le Cercle canadien de Toronto.

N'en déplaise a certaines entreprises qui 3
souhaitent préserver leurs fagons de faire, 2
le CRTC estime que le public et les
consommateurs réclament des change-
ments et des services de communication,
ce qui comprend la radio et la télévision,
qui répondent a leurs besoins.

Dans son discours, il s'est entre autres
inscrit en faux avec ceux qui prétendent
que le bulletin de nouvelles télévisées est
en déclin et qu'il est le relent d'une autre
époque, Selon lui, de nombreux Cana-
diens sont toujours fidéles a la télévision.
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New TV cable
packages coming

Canada’s broadcast regula-
tor is reminding the coun-
try’s TV service providers
that they must soon begin
to offer and promote so-
called pick and pay cable
and satellite TV packages.
Under a March 1 deadline
set by the CRTC, all Cana-
dian TV providers must
offer a basic package of
channels — priced $25 or
less — and either a la carte
channel selection or small
bundles of channels,

o
w
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Screen Awards
presenters named

Veteran Christopher
Plummer and newcomer
Jacob Tremblay are
among presenters set to
appear at the Canadian
Sereen Awards. The Acad-
emy of Canadian Cinema
& Television says present-
ers will also include Waris
Ahluwalia of Beeba Boys,
Lyrig Bent of CBC-TV's
The Book of Negroes,
Wendy Crewson of CTV’s
Saving Hope and Room
and director Helen Shaver
of History’s Vikings and
Space’s Orphan Black.
Plummer and nine-year-
old Tremblay are rivals in
the best film actor catego-
ry, Plummer for his role
as a Holocaust survivor in
the Nazi revenge thriller
Remember and Tremblay
as a boy held captive with
his mother in Room.
Comie Norm Macdonald
will host this year’s galain
Toronto. It airs on CBC-
TV on March 13.
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Sutcliffe ‘shocked’
by layoff at CFRA

BRUCE DEACHMAN

Ottawa radio host Mark Sutcliffe
was laid off Wednesday morning,
immediately following the broad-
cast of his popular CFRA Today
show. The termination of his po-
sition is effective immediately.

Sutcliffe was called into a meet-
ing at 10 a.m., where he was told
that the station was taking the
morning show in “a different di-
rection.”

*I was shocked,” he admitted in
an interview. “It was a complete
blindside.”

Inastatement released Wednes-
day, Bell Media Radio, which owns
CFRA, confirmed Sutcliffe’s “de-
parture,” as well as those of hosts
John Counsell, Ron Corbett and
Nick Vandergragt. “We truly ap-
preciate their many contributions
to the station,” it read, “and wish
each of them the very best in their
future endeavors.”

Sutcliffe’s history with CFRA,
now owned by Bell Media, extends
back to 1987, when he was first
hired todeliver the overnight news.

He left to pursue other inter-
ests, including regular columns
with the Citizen, publisher of the
Ottawa Business Journal, The
Kitchissippi Times and iRun mag-
azine, and hosting his own show
on CPAC, He returned to CFRA
about 20 years ago, and was hired
there full-time five years ago. He
hosted Chat Room, a one-hour
morning show, and became a fre-

Mark Sutcliffe

quent fill-in host of Steve Madely’s
Madely in the Morning show, tak-
ing over when Madely retired last
November.

Additionally, Sutcliffe is a phil-
anthropic pillar in the commu-
nity, sitting on numerous boards.
He was last year’s co-chair of Ot-
tawa’s United Way campaign, and
also chaired the Chamber of Com-
merce. :

“There’s a small silver lining in
this,” said Sutcliffe, “which is that
Icantake mykids to school tomor-
row morning. Usually when they
wake up, 'm not here.”

On Twitter, Sutcliffe seemed to
take developments with a bit of
humour, noting that at least news
of his ouster was trending.

Counsell, who hosted the week-
night program Late Night Coun-
sell, tweeted on Wednesday, “As of
10:45 this morning I have been ter-
minated from CFRA. My last show
was last night. Bell Media thinks
they are in charge. God is!!!”
bdeachman@postmedia.com

god
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SHAME ON CFRA
1am devastated by the loss of
Mark Sutcliffe on CFRA. Itis with
such deep sadness that I see the
radio station that I have loved for
decades become decimated. The
character and the flavour of this
wonderful institution is seem-
ingly gone. No Steve Madely, no
Lowell Green (yes, I know they
retired), and now Mark Sutcliffe,
to name just a few. Taking the
radio station in a different direc-
tion ... what does that mean? The
young people aren’t listening to
the radio, so who are you trying
to cater to?
1f the new direction of CFRA
is the mild form of talk radio is
the likes of Evan Soloman then
1am afraid 1 may have to change
my listening habits. Bell Media,
you have taken two wonder-
ful Ottawa institutions of CTV
Ottawa and CFRA and turned
them into media outlets that no
one recognizes anymore. Shame
on you!
SALLY ANDERSON
OTTAWA
(M anything has become clear in
the past few months, it's the strong
connection Ottawa audiences feel to
their broadcasters.)
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aﬁﬂify looks to gain edge with Canadian ads

Survey finds music-streaming service has broader reach than most of Toronto area’s major radio stations

JOSH O'KANE

Tech - Telecom - Media

s it battles to monetize and
differentiate itself in the
growing world of streaming mu-

sic, Spotify is using Canadaasa
testing ground for local advertis-
ing, positioning itself as a comp-
lement to terrestrial radio.

On the heels of a similar Euro-
pean survey, on Wednesday the
Swedish streaming service
released results from a survey of
1,011 Internet users from the
Toronto area from ages 15 to 65. It
found Spotify had a broader reach
on a weekly basis than all but four
of the Greater Toronto Area’s
major terrestrial radio stations.

The company plans to use the
results to lure more advertising
for Spotify’s free tier, helping
drive revenue for the company in
a sector that rarely sees profit.

Canada is “one of the fastest-
growing markets at the com-
pany,” said Les Hollander, Spot-
ify’s global head of audio

_monetization, in a phone inter-
view. The country, he said, isa
“nascent market” for Internet
streaming advertising, making it
ripe for the picking.

Streaming is an inherently
measurable way to consume mu-
sic. Spotify already heavily leans

on user data to customize their
listening experience. Now, it's try-
ing to leverage data to effectively
deliver listeners ads. “We're not
talking about if we're bigger or
better” than terrestrial radio, Mr.
Hollander said, “but we're an
audience you can reach with your
radio buy.”

The service’s paid $10-a-month
subscription tier has more than
20 million users worldwide -
company representatives
declined to comment on specu-
lation they're approaching 30 mil-
lion - and does not feature
advertising. But the ad-supported
free tier has a much higher reach,
with more than 75 million global
users; targeted ads are a wide-
open opportunity for the service
to draw greater revenue from
these users.

Its toughest competition in the
streaming world is arguably
Apple, whose vice-president Eddy
Cue said last week now has 11 mil-
lion streaming users on its new
Music app, and whose other lines
of business can keep its music
verticals afloat.

Spotify, like all stand-alone
streaming services, does not have
such luxury. And it faces increas-
ing competition, including from
rapper Jay Z's Tidal, which in just
the past few weeks has offered
exclusive releases from Beyoncé,
Rihanna and Kanye West, some of

the world’s biggest artists.
According to the survey, how-
ever, Spotify has the greatest
reach of major streaming services
in the GTA, with 16.8 per cent of
Internet users of ages 15 to 65
using the free tier, versus 10.5 per
cent for Apple Music, (It found

separate numbers for Google Play *

Music and Songza, which have
since consolidated, throwing a
wrench into the data.)

When asked if the survey meant
that Spotify was refocusing its ef-
forts on the free tier, spokesman
Graham James insisted that “it’s
all one ecosystem,” and that the
data collection simply gives
“advertisers and marketers the
tools to make great decisions.”

The Toronto survey, done with
the research firm TNS Global, is
Spotify’s first in North America.
More Canadian cities will be sur-
veyed later in the year. It isnot
the first streaming music com-
pany that has turned to Canada as
an early market for local advertis-
ing. Rdio, which filed for bank-
ruptcy late last year and was sold
to Pandora Media for parts, part-
nered with Shaw in 2014 to in-
crease its presence in local
Canadian markets.

Whereas most people surveyed
primarily listened to terrestrial
radio while in the car, peaking
during morning-commute hours,
TNS and Spotify found that peo-

ple stream increasingly more
throughout the day until about 10
p.m. The survey also revealed
which radio-station audiences,
and in turn potential advertisers,
align with Spotify’s audience. Lis-
teners who tuned in to rock and
classical-music stations had less
overlap with Spotify’s free-tier
users pop-oriented stations
suchas 104.5s CHUM FM and go.0
Virgin Radio.

Spotify came to Canada in late
2014. The survey, conducted
through a series of standardized
questionnaires last December,
found that 63 per cent of respon-
dents knew about the service,
with awareness skewing lower
with age: 84 per cent of 15-t0-24-
year-olds knew of it, compared
with 38 per cent of people 55 or
older.

Money is a lingering problem in
many ways for streaming com-
panies such as Spotify. In Decem-
ber, U.S. musicians-rights
advocate David Lowery filed a
$150-million (US.) class-action
lawsuit against the company, al-
leging it did not properly license
some of its music in the country,

_ preventing artists from being

properly compensated. Spoti
filed a responseina Ca]s.fggg:y
court last week asking the court
to strike the case. The company
declined to comment on the
issue.
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Netflix's new
algorithms
up the ante

Global detased
be used to pick
favourites

CLAIRE BROWNELL

Drawing on the power of
Netflix Inec.’s global pro-
gramming database could
give the company’s new rec-
ommendation algorithms
an advantage over Canadian
competitors shomi and
CraveTV when it comes to
keeping viewers paying the
monthly subscription fee.

On Wednesday, Netflix's
vice-president of product in-
novation Carlos Gomez-Uribe
revealed the company has
changed the algorithms that
recommend what viewers
should watch next. Instead
of making recommendations
based on regional models,
Netflix now analyzes the
types of videos a customer
likes to watch and looks to
other users with similar
tastes around the world —
presenting recommendations

based on what’s popular with
members of that fan com-
munity regardless of where
they live.

Gomez-Uribe said the new
algorithms are so good at
personalizing recommenda-
tions, they've established that
there’s a global community
of people who like to watch
movies with talking horses
that’s distinct from the com-
munity that likes to watch
movies with talking dogs. “Tt’s
pretty funny. It’s not a level of
detail we had before,” he said
in aninterview.

In contrast, both shomi — a
video streaming service joint-
ly owned by Rogers Com-
munications Inc. and Shaw
Communications Inc. —
and Bell Media’s CraveTV
tout the human touch their
recommendations offer.

Mike Cosentino, senior
vice-president of program-
ming at CraveTV, said its ser-
vice “features human cura-
tion for Canadians by real
Canadian TV programming
experts,” while shomi uses “a
marriage of human curation
and technical algorithm (to
ensure) members discover

new and unique content that
is of interest to them but not
limited to the boundaries of
their profile,” said Anne Tebo,
senior director of customer
experience and insights.

Asked if Netflix's new
global algorithms can beat a
human's suggestions, Gomez-
Uribe laughed. "Any day,” he
said.

Canadian subscribers
may still not be able to watch
American Horror Story, for
example, but Netflix is get-
ting better at telling Can-
adian horror fans what else
they might be interested in
that’s legally licensed for
them to watch.

On January 14, Netflix an-
nounced it would take steps
to make it more difficult to
access Netflix shows and
movies that aren’t licensed
for viewing in a customer’s
place of residence by using

services that obscure a com-
puter’s location.

As many as one-third of
Canadian Netflix subscribers
use virtual private networks
to watch videos available to
our U.S. neighbours, accord-
ing to some estimates.

Alan Wolk, a senior analyst
at media consulting firm Dif-
fusion Group and author of
Over The Top: How The In-
ternet Is (Slowly But Surely)
Changing The Television
Industry, said good recom-

mendations are valuable to_

streaming services because
they keep viewers engaged
by constantly offering up new
videos they want to watch.
And happy and engaged cus-
tomers are less likely to can-
cel their subscriptions, he
said.

The downside is the loss of
“serendipity,” Wolk said. Net-
flix might know that a viewer

who's watched three animat-
ed movies with talking horses
is likely to be interested in a
fourth, but that same viewer
might have expanded his
taste horizons had something
else been offered.

“Sometimes we stumble
upon something that's com-
pletely unlike anything
you've ever watched before,”
Wolk said. “That’s something
unfortunate that we're los-
ing”

Algorithms that cater to
niche global tastes offer both
advantages and disadvanta-
ges to Canadian filmmakers.
Netflix’s new global algo-
rithms mean a Canadian who
has never shown any interest
in Canadian film could be
less likely to receive a recom-
mendation to watch one, but
an American who loves who-
dunits could be more likely
to receive a recommendation

CHRIS RATCLIFFE /| BLOOMBERG NEWS

Netflix analyzes the types of videos a customer likes and looks to other users with similar tastes around the world.

for, say, CBC's Murdoch Mys-
teries,

The Canadian Radio-tele-
vision and Telecommunica-
tions Commission relaxed
thie Canadian content quotas
that broadcasters must meet
iast March in response to in-
creased competition from
Netflix. It also decided against
requiring the U.S-based com-
pany to pay into a Canadian
content fund.

Gomez-Uribe said Net-
flix'’s new recommendation
algorithms should inerease
exposure to Canadian films
and television shows by sug-
gesting them to people who
are more likely to actually
watch them. “You'll have
many more people across the
entire world watching Can-
adian productions,” he said

Financial Post
ehrownell@nationalpost.com
Twitter.comselabrow
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WWW.HUFFINGTONPOST.CA, TUESDAY FEBRUARY 16, 2016
7:00 pm EST

State Of Canada's News Media To Be Studied By MPs Again

Jennifer Ditchburn, The Canadian Press
OTTAWA — Davey, Kent, Lincoln, Bacon.

Now Liberal MP and heritage committee chair Hedy Fry is about to add her name to the
list of Canadians who have led federal studies into the state of the country's news
media.

The dismal record of action on those previous reviews notwithstanding, Fry said she's
convinced that this time around, any recommendations will lead to concrete changes.

"l know that our government has a strong will to deal with this now," Fry said in an
interview Tuesday.

"The thing about politics is that the time comes one day when stuff is facing you so hard
that you have to do something about it. That time has come."

The Commons committee will embark on an expansive study of "how Canadians, and
especially local communities, are informed about local and regional experiences
through news, broadcasting, digital and print media," according to a motion passed
Tuesday.

It will also delve into media concentration, and its impact on local news reporting, and
how digital media fits into the whole picture. The MPs have committed to no less than
10 meetings for the study.

The latest raft of local newsroom closures and the financial struggles of large national
media outlets have again raised interest in how lawmakers can help Canadian
journalism survive — especially local news.

X9

"The thing about politics is that the time comes
one day when stuff is facing you so hard that
vou have to do something about it. That time
has come."

Here's some of the recent grim headlines: the 149-year-old Guelph Mercury shuttered
its print edition last month, the Postmedia chain has laid off dozens of reporters across
the country, and the broadcast regulator has warned that half of local TV newsrooms
are in peril.

The fear is that with the decline of a strongly Canadian news industry, any shared sense
of national identity is also in peril.

Fry says the study will take a close look at the shifting information consumption habits of
Canadians, and whether they are getting enough Canadian content online.

Role of CBC to be examined
The role of the public broadcasters will be examined — already the CBC has prioritized

its digital offerings over its radio and television platforms. The government had said it
will increase the CBC's budget, but has not specified when or by how much.

A0063699_22-000817



"With Shomi and Crave and things like Netflix, what we're having is a whole lot of non-
Canadian content coming into our homes, and we have a whole generation that's not
really able to see Canadian content," said Fry.

"When newspapers and magazines are closing down, that adds to that."

The Royal Commission on Newspapers, led by Tom Kent, was also "born out of shock
and trauma," with venerable old newspapers the Winnipeg Tribune and Ottawa Journal
suddenly closing.

A decade earlier, Keith Davey's Special Committee on Mass Media declared that "this
country should no longer tolerate a situation where the public interest in so vital a field
as information (is) dependent on the greed or goodwill of an extremely privileged group
of businessmen."

Media concentration has only intensified since then — the idea of limiting a company to
owning only five newspapers seems almost quaint.

MPs over the years have been reluctant to try to regulate the print media sphere.
NDP heritage critic Pierre Nantel sais he welcomes the study, and would especially like
to see a recognition of the information needs of Canada's linguistic minority

communities.

But he said Commons committees have to become more nimble, and in this case report
quickly on an industry that changes by the second.

"We have to go more quickly — not to rush headlong into it and make bad decisions,
but have a process that is more expeditious," said Nantel.

"We're there because we've been given the responsibility to make sure the system is
viable. We should do it quickly and well."
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IPOLITICS.CA, WEDNESDAY FEBRUARY 17, 2016
12:15 pm Editorial

Wise up, Alberta — even Ezra Levant is entitled to freedom of the press

Even the most unhinged commentators can stumble on a nugget of truth now and then. For that
reason alone, the Alberta government should step back from barring media outlets it considers
illegitimate.

The Rebel, a right-wing news and commentary website run by Ezra Levant, alleges its journalists
weren't allowed into government news conferences, including one with Premier Rachel Notley and
Prime Minister Justin Trudeau on February 3, because the operation is digital-only and doesn't
‘report’ in the neutral sense.

The Rebel claims its banishment is evidence of a Canadian left as intolerant of dissent as the
Venezuelan regime of the late Hugo Chavez. Which is typical Levant: He’s built his entire career
on alleging the existence of a vast conspiracy of the left in Canada. When he had his own TV show
on the (now-defunct) Sun News Network, he continuously railed against an imaginary cadre of
opinion makers he called the "Media Party”. Whatever proof he offered was negligible; the
argument was built on paranoid bombast and it sustains his media persona to this day.

In 2014, Levant lost a defamation case after calling a law student an “illiberal Islamic fascist”
(among other insults). He had to pay the student $80,000. Levant repeatedly accused his target of
being under the influence of Canadian Muslim political leaders, something a judge in the
defamation case found hard to believe. But that's Ezra for you — the absence of proof merely
suggests conspiracy.

The year before, Levant had to apologize to the Roma community after delivering a long, baffling,
racist on-air rant in which he repeatedly used the derogative term “gypsies”. In his apology, he
blamed his earlier lack of contrition on a mistaken belief that the outrage over his comment came
only from liberals and other people he opposes.

Seeing a pattern here?

Levant enjoys pushing a political point home in spite of a complete lack of facts. Watching him, you
get the feeling he's playing a game — that he doesn't care about convincing you if he can annoy
you instead. So you can’t count on him or The Rebel to be fair, or neutral, or to even conduct the
kind of basic self-criticism most news o