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Onlookers watch and cheer as ambulances deliver boys rescued from a cave in northern Thailand to hospital in Chiang Rai on Sunday.  
Divers began a rescue operation to pull the 12 boys and their soccer coach out of the flooded cave early Sunday.

N u t t a k a r N  S u m o N

in Chiang Rai, Thailand 

r o l a N d  o l i p h a N t

in London

T
hey allowed themselves smiles, but there was 
no cheering among the exhausted rescuers 
emerging from the Tham Luan cave system 
in northern Thailand Sunday night.

With the first of the monsoon rains already fall-
ing on the limestone hills above their heads, Thai 
navy SEALs and elite cave divers from around the 
world had pulled off what many thought was im-
possible — guiding four boys though a terrifying 
underwater journey in one of the most daring res-
cue operations of modern times.

But with heavy rain setting in at dusk, it was 
plain to authorities and locals alike that they now 
faced a race against time to rescue the remain-
ing eight boys and their 25-year-old coach from 
their air pocket prison four kilometres inside the 
mountain, and the biggest challenge was yet to 
come. 

The four boys who swam out Sunday were se-
lected because they were the strongest of the 
team. It is unclear how weaker, more vulnerable 
members will manage the journey.

“If we wait and the rain comes in the next few 
days, we will be tired again from pumping and 
our readiness would drop. If that’s the case, then 
we have to reassess the situation,” Narongsak 
Osottanakorn, the former Chaing Rai governor, 
who is overseeing the rescue, warned late Sunday 
night.

“We can only carry on the operation once we are 
ready — and this will be done soon, because the air 
tanks and other systems have to be reinstalled,” he 

added as rescue work was halted for the night.
Sunday’s operation will be remembered as an 

extraordinary achievement in a drama that has 
left Thailand and the world holding its breath.

The Wild Boars soccer team and their assistant 
coach went missing after heavy rains blocked the 
exit of the cave complex, which they were explor-
ing after practice, on June 23.

The group were found sheltering on a ledge in 
an air pocket four kilometres inside the cave on 
July 2 by Rick Stanton, a British former firefight-
er, and John Volanthen, an IT consultant from 
Brighton, England, who are considered among the 
best cave divers in the world.

Authorities had considered several possible 
strategies, including drilling an escape shaft from 
above or pumping out enough water to enable 
them to walk out.

Diving out was always considered the most 
dangerous option. A Thai navy SEAL involved in 
the rescue died after running out of oxygen in the 
tunnel on Friday.

“It’s dangerous (even) to the most experienced 
divers to go through,” one diver said. “It’s pretty 
scary.”

See RESCUE on A2

MIRACLE RESCUE UNDERWAY
DIVERS BRING  

FOUR BOYS OUT  
OF THAI CAVE,  

BUT PAUSE BEFORE  
SECOND ATTEMPT

High threshold 
for dangerous 

driving charges 

B r i a N  p l a t t

Prosecutors face a difficult 
task making 29 criminal 
charges stick against the 
semi driver involved in the 

deadly crash of the Hum-
boldt Broncos team bus.

Dangerous driving char-
ges have to meet a high 
threshold regardless of the 
death toll of a crash, and a 
momentary lapse of atten-
tion on the part of a driver is 
generally not enough to se-
cure a conviction.

The truck driver, 29-year-
old Jaskirat Sidhu, faces 16 
counts of dangerous oper-
ation of a motor vehicle 

causing death and 13 counts 
of dangerous operation of a 
motor vehicle causing injury. 
He could face many years in 
prison if convicted.

The Crown will need to 
prove beyond a reasonable 
doubt that Sidhu’s actions 
showed a “marked depar-
ture” from what a prudent 
driver would have done 
under similar circumstances.

The Saskatchewan RCMP 
laid the charges on Friday af-

ter an extensive three-month 
investigation that included 
6,000 photographs, more 
than 60 interviews, analysis 
of the semi driver’s log book, 
evidence gathered from aer-
ial drones and a forensic re-
construction of the collision.

Above all else, a trial 
would depend on the evi-
dence submitted in court — 
and the RCMP have released 
almost nothing to the public 
about that yet.

Among crucial questions 
that will be considered if the 
case goes to trial: 

Did Sidhu blow through 
the stop sign in his path? 
Was he speeding? Was he 
blinded by the setting sun? 
Was his view blocked by 
the bluff of trees? Was the  
truck in good working condi-
tion?

“What we can say about 
the evidence that we’ve gath-
ered is limited, as this mat-
ter is before the courts,” said 
Supt. Derek Williams, who 
led the investigation, on Fri-
day.

See HUMBOLDT on A3

Humboldt prosecutors face tough challenge
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Raise your corporate profile in Canada’s business 
community with the power and reach of Postmedia’s 

premier Brands and content.

The Postmedia Network is comprised of more than 
140 respected brands across print, web, and mobile 

platforms. Our award-winning journalists and innovative 
product development teams deliver meaningful and 
engaging content to millions of people every week, 

whenever and wherever they want it.

Our exceptional content, reach and scope provides your 
company the unique opportunity to effectively raise your 

business’s profile nationally, or target specific markets.

We also offer a full suite of Advertising, Content, Search, 
Social and Website services to raise the profile of your 

business on the Postmedia Network and beyond.



Showcase your corporate talent with our superior 
reach of influential, sophisticated and upscale 
Canadians through digital and print.

Postmedia continues to engage readers and attract key 
demographic segments:
 
Business Professionals:  C-Suite, Sr. Managers / Owners / 
Professionals, Business Purchase Influencers
Affluent Demographic:  High household income, high average 
savings & securities, have an active investment portfolio
Exclusive Readers: Loyal readers who make our publications their 
primary source for business news and opinion



Digital Reach Best Value & Reach for  
¼ Page Ads or Larger

Advertising Rate 1 Day Print & 4 Week Digital 
Package: $60 (per agate line)

Print Publications:
Financial Post  National Edition
Vancouver Sun  Financial Post Section
Montreal Gazette  Financial Post Section
Calgary Herald  Financial Post Section
Edmonton Journal  Financial Post Section
The London Free Press  Financial Post Section
Windsor Star  Financial Post Section
Ottawa Citizen  Financial Post Section
Regina Leader Post  Financial Post Section
Saskatoon Star-Phoenix  Financial Post Section

Digital: 
250,000 Digital Impressions on our Network Sites 
Geo Targeted
 
*Ads can click through to your website, or we can provide you a landing page 
with a minimum of 5 business days’ notice.

Postmedia’s Design Team will develop Big Box Ads (300 
x 250) highlighting your appointee which will receive 
150,000 impressions over a 30 day period.
 
*Ads can click through to your website, or we can provide you a landing page with a 
minimum of 5 business days’ notice.

National Post & Postmedia Network reach
1,580,000 M-F
2,450,000 Sat
4,251,000 Print Weekly

CANADA’S LEADING BUSINESS MAGAZINE

The Financial Post brand was founded in 1907 and has 
been a leader in trusted business news & commentary 
for 111 years in Canada. For 46 years Financial 
Post Magazine has provided context, analysis and 
understanding of current trends, companies and issues 
that are shaping the economy and Canadians’ lives. 
FPM fills an untapped niche in 
Canada’s business-magazine 
press, focusing on power and 
luxury: Who’s on top, what 
they know, how they live, and 
how readers can emulate the 
best of it.
 
Standard rate card will apply 
for the addition of FPM to your 
Appointment Notice.

Financial Post Magazine (FPM)

Advertising Rates

One Day Packages start at:
$30 (per agate line)

Postmedia has 160 brands across 
Canada:

For additional information or to book 
your appointment notice,
Please call:
1-800-668-5617 ext. 2811 or
416-386-2811 

appointmentnotices@nationalpost.com
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corporate logo.
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representative.
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